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THE MASTER CRAFTISMANS 
CHRISTMAS PAGE 





DEFT 


Have Transformed 
Silver Into 
Exquisite Christmas 


Gifts 





A delightful gift is Gorham’s 
sew Queen Lousse coilet set. Io 
Sterling Silver. 


Every mao and every woman 
wanes a knife. This one in ster- 
ling has two blades, cleaner, 
scissors. $14.50. 





A gift for che smoker in sterling 
and gold. Holds 20. $50.00. 





HANDS 


FOR CHRISTMAS ~ GORHAM SILVER 


OUR jeweler's store is gay 

with gifts for Christmas. 
Royal giftsinsilver wrought with 
infinite care by the Gorham Master 
Craftsmen. Gifts for today, simple 
or elaborate, so enduring they will 
be the prized heritage of coming 
generations. These are but a few 
of the many pieces your jeweler 
will gladly show you. 


Ask too for the Gorham Christmas Book 


GORHAM 


PROVIDENCE, R. I NEW YORK, N. Y 


Member of Sterling Silversmiths’ Gusld of America 


AMERICA’S LEADING SILVERSMITHS FOR OVER 90 YEARS 








Milady—the season's smartest 
compact Powder, rouge and two 
generous mirrors. Sterling silver 
$9 50. 





They drink the last drop whea 
milk is served in a Gorham 
Avimal Cup. Sterling. $14.00. 





Handsome, practical, this gift 
will last a man a lifetime. Srer- 
ling silver $25.00 the pair. 








A full page appearing in the December issues of : 


Arts and Decoration 
Asia Life 
Country Life 

Good Housekeeping 


GORHAM-WHITING DIVISION, Providence, R. I. 


House Beautiful 
House and Garden 
Vanity Fair 
International Studio 


SALES AGENT FOR 


DURGIN DIVISION, Concord, N. H. 


Theatre Magazine 
Time Vogue 
Town and Country 
World Traveler 


THE GORHAM COMPANY 


GORHAM MANUFACTURING COMPANY 
KERR DIVISION, Newark, N. J. 
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Metalwork in the Munich Museum’s Extension 





Translated expressly for THE JEWELERS’ CIRCULAR 




















THE Munich Folk-lore Museum has long 

had an accumulation of interesting mate- 
rail for which there was insufficient space 
for exposition. These important treasures 
are now displayed in a branch building just 
erected and opened to the public last July. 
Twenty-five rooms are on public display 
and the other spaces will soon be added. 
Deutsche Goldschmiede-Zeitung, in a recent 
issue affords enumeration of many of the 
interesting pieces of metal-work in the col- 
lection. The arrangement of the display 
is ethnographically planned, with its riches 
in textiles, weaves, ceramics, porcelain, 
weapons, bronzes, musical instruments, 
sculptures and cultural implements, jewelry 
especially. The extended article is by 
“Prof. S.,” who gives the following enum- 
eration of exhibits: 

“We will pass over the primitive jewelry 
and metal-work of the exotics richly re- 
presented chains of stones, feathers, metallic 
spirals of brass and wrought in iron, as 
well as amulets and war trophies belonging 
to all kinds of groups. For there are 
enough artistic executions of the other so- 
termed wild peoples to enumerate. One 
should remember the gold weights of Ash- 
antee with their forms of lovely geometric 
ornament reaching up to the admirable plas- 
tic animal and human groups. Especially 
the animal forms cause us astonishment on 
account of their modern charming plastic, 
no less than the figurines of the Benins. 
Bone and ivory inlaid bracelets and anklets, 
earpegs are numerous from the regions of 
Kongo, Togo, the Cameroons. The heavy 
iron jewelry of the Hereros is especially 
worthy of note. The mountaineers in As- 
sam, the Naga and Karang tribes, count 
among the greatest lovers of jewelry on 
earth. The Karangs not uncommonly wear 
20 to 30 pounds of silver jewelry. Besides 
arm and leg rings, which consist of the 
usual spiral form, there are other jewelry 
kinds of exceptionally charming effect. 
Decorations for forehead, pins, neck and ring 
jewelry are enriched with chip lines or shal- 
low repoussé work in attractive ornamenta- 
tion. 

“The Siamese and inhabitants of Burma 
exhibit, besides magnificent silver shields 
with gold decorative mounts as weapons, 
chains for instance as well as showy ves- 
sels and implements and cult pieces, proof 
of their prominent silver-smithing art. The 
Indian divisions as well as the Polynesian, 
are not yet set up. But the East Asia 
groups disclose rich objects. Here are the 
Japanese sword-guards taking first place. 


Cut elegantly in the metal and, for the most 
part, inlaid with gold; the same is with 
bronzes and implements. The Japanese 
works in enamel, of a folklore nature, as 
champlevé enamelled birds, as well as plates 
and bowls, are much in demand. Of 
prominent importance are the cloisonné 
works of the Chinese division. Wonderful 
vases which always continue to show the 
superiority of the Oriental in enamel tech- 
nique, to please the eye in their attuned 
coloration. Plaques created in the same 
technique reveal an attractive tonality and 
an astonishing technical perfection. Inlaid 
vases and bronzes, carved metal work and a 
unique collection of carved semi-precious 
stones form the climax in relation to pre- 
cious metal smithery’s allied field. In an- 
other room, the silversmithing of the 
Araucanians must not remain unmentioned. 
Their shallow retroussé hair jewels and 
bangles, especially, have their. ornamental 
medium of expression very well solved in 
the simplest manner. 

“The museum preserves very ostentatious 
treasures from Central America. The golden 
jewelry of Old-Colombia and Costa Rica 
shows the formal invention and technique 
well worthy of study. Carved and cast 
jewelry pieces alternate with flat engraved 
or filigree examples.. In much greater num- 
bers are represented, though, the excellent 
metal work in gold and silver of the cultural 
circles of Peru. . . From these regions 
(Peru, Chili, Paraguay and the Argentine) 
are collected an exceptional wealth in jew- 
elry kinds, such as no other present-day 
museum displays. Of the greatest interest 
to every goldsmith -are the apparel jewels, 
drapery pins, ear-plugs, beard-pincers, bowls 
of gold and silver, repoussé cuffs; further 
the magnificent creations in masks and 
figures of gods. The gold trimmings for 
apparel are given ever-varying pleasing open- 
work geometric motifs and can be con- 
sidered good stimulation for jewelry com- 
position. Many gold plaques display unique 
ornamental surfaces. Similar style is seen 
on silver in engraving. Plastic ornamental 
pieces in gold possess strong decorative ef- 
fect. The artistic formation of pinheads in 
excellent-looking animal reliefs, finches, par- 
rots and so on, afford special attractions. 
No less so the full-reliefs of animal figures, 
as bats, flying fishes. Thus there is af- 
forded a treasury of forms from a lost 
world of which the basic framework cannot 
be denied. 

The general survey discloses only a line 
of view. And this especially that the 


jewelry work of Asia Minor, as for instance. 
from Adjama, Sendschirli, etc., but the ob- 
jects from Africa’s Northern edge, perhaps 
Morocco and Egypt, find corroboration, 
namely that the direction of taste of the 
resident population is quite otherwise than 


that of Asia Minor, oy 
—_—_—_—_— 


Notable Golf Cups Exhibited by an 
Atlanta. Ga.. Jewelry Firm 


FoR the first time in history, the three 

greatest golf trophies in the world are 
on display in the same show window, the 
Walker cup, the British open cup and the 
American open cup being displayed by the 
jewelry firm of Latham & Atkinson, at 47 
Whitehall St., Atlanta, Ga. 

This is the first time, so far as is known, 
that a retail jewelry store has ever had these 
three cups on display at the same time, and 
it will probably be a great many years be- 
fore the three will be shown together again. 
The unusual display was made possible by 
the prowess of “Bobby” Jones, Atlanta’s 
phenominal golfer. He and Watts Gunn 
were two of the American team which won 
the Walker cup this year, and both the 
British open cup and the American open cup 
were won by “Bobby” Jones this season, so 
that the window might almost be called the 
“Bobby Jones” display window. 

An interesting fact about the Walker cup, 
shown in the center of the illustration, is 
that it is the largest and most massive golf 
trophy made to date. 

Probably no retai] jewelry house in the 
country has had as many or as important 
golf trophies on display in its window as 
has that of Latham & Atkinson. In addi- 
tion to the three now being shown, the firm 
has shown at various times the American 
amateur trophy, the American open trophy, 
the women’s amateur trophy and the 
women’s national trophy, making a total of 
seven trophies that have been put on dis- 
play recently by the jewelry store. 








Suggestions for Melting Platinum and 


Platinum-Rhodium Alloys 


WasuHIncTon. Nov. 3.—For melting pure 
platinum and platinum-rhodium alloys in high 
frequency induction furnaces, the electrically 
sintered zirconia commercially available has 
been found by the Bureau of Standards to 
be satisfactory. The Bureau reports upon 
examination that this material is purified by 
acid washing to remove iron and by roasting 
to remove carbides and carbon, and is then 
prepared as a “slip” for casting crucibles in 
plaster molds. 

The Bureau finds that cast zirconia 
crucibles fired at 1,700 to 1,800 degrees C. 
are suitable for melting platinum (M. P. 
1,750 degrees C.) rhodium (M. P. 1,950 de- 
grees C.) and many platinum metal alloys. 
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Cutters of Diamonds 




















STERN BROS. & CO. 


Established 1868 


2 WEST 46th ST. 
NEW YORK 














Rock Shaft, No. 1, Shaft and Haulage, De Beers Mine 


DIAMOND CUTTING WORKS CHICAGO 


: 31 North State Street 
68 Hunters Point Ave. AMSTERDAM: 16 Sarphatistraat 


Long Island City ANTWERP: 48 Rue Simons 
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How the Dealer’s Business Insurance Is Affected by the 
“Tron Safe” Clause of the Policy* 








By Elton J. Buckley 

















N idle question which I directed to a 

client last week disclosed the fact that 
he had never heard of the iron safe clause in 
his fire insurance policy, although he carried 
fire insurance on his stock and fixtures 
amounting to about $50,000. 

The case books show that many an in- 
surance policy has been forfeited, after a 
fire, because of ignorance (or carelessness) 
concerning the iron safe clause. All policies 
on stocks and fixtures contain it, usually 
in about the same form. It requires the 
owner of the property to take a complete 
itemized inventory of stock on hand at least 
once in each calendar year, keep a set of 
books “which will clearly and plainly pre- 
sent a complete record of business trans- 
acted, including all purchases, sales and 
shipments, both for cash and credit,” from 
the date of inventory, and to keep such 
inventory and books in a fire-proof safe at 
night and when the building in which the 
goods are stored is not open for business. 
The clause provides that if the insured 
can’t produce such a set of books after a 
fire, he loses his insurance. 

A case, the report of which lies before 
me as I write, shows clearly what can 
happen if this clause isn’t obeyed. A gen- 
eral storekeeper named Wright had a very 
substantial stock consisting of groceries, dry 
goods and hardware, and took out insurance 
enough to cover it in the Union Insurance 
Co. His policy contained the usual iron 
safe clause. A fire occurred and consumed 
practically his entire stock. When he made 
demand on the Union Insurance Company, 
the company asked for the complete set of 
books required by the policy. It then de- 
veloped that the day book, the only itemized 
account of all sales made on credit, had 
been accidentally (or carelessly, more prob- 
ably carelessly) left out of the safe and had 
been burned with the stock. The balance 
of the books were unharmed in the safe. 
The insurance company thereupon refused to 
pay. 

Wright then began a mad scramble to get 
around the iron safe clause. His attorney 
developed a contention that a complete pic- 
ture of Wright’s business could be gotten 
from the other books and that the day book 
wasn’t needed. Wright’s bookkeeping sys- 
tem consisted of a cash book, a day book 
and a ledger. The cash book contained the 
cash sales, the day book the credit sales, 
which were the bulk of the business, and 
the ledger was posted daily from the day 
book. Of course since the items of the 
credit sales were written once in the day 
book, they were not written again in the 
ledger. Only the lumped items like “dry 
goods,” etc., appeared there. So that when 
Wright’s lawyer contended that the ledger 
contained a record of all the credit business, 
the court replied that it did not contain the 
individual items. To get around this Wright 
presented a very elaborate calculation which 





* Copyright, October, 1926, by Elton J. Buckley. 


purported to show that the day book wasn’t 
a necessary part of the bookkeeping system, 
but it failed. The court thus discussed it: 


“The object of the iron safe clause 
is to enable the insurance company to 
ascertain the extent of the loss. That 
clause is satisfied if the books are kept 
in such a manner as to enable a person 
of ordinary intelligence accustomed to 
accounts to refer to the books of ac- 
count: and ascertain therefrom, and 
without the aid of oral testimony, ex- 
cept as to the manner of bookkeeping 
employed, the amount of goods on hand 
at the time of the fire. 

“The entries of credit sales in the 
ledger are clearly insufficient for. that 
purpose, as the amount of goods ‘sold 
under the general description is not 
shown. Nor is it possible to ascertain 
that amount, so as to arrive at what 
was left on hand, by including in such 
entries the prices charged upon the 
credit sales that were made. A charge 
made and entered indicates nothing 
without a description of the goods. Only 
by such description is it possible for an 
accountant to discover whether the 
goods were sold at, above, or below 
cost or value. If plaintiff sold at a 
loss, the stock of goods destroyed by 
fire was smaller than it would have been 
if he had sold at cost, or at a profit. 
On the other hand, if he sold at a 
profit, his stock was larger than it 
would have been if he had sold at cost, 
or at a loss. It follows that the books 
produced in evidence failed to disclose 
the extent of plaintiff’s loss. 

“It was not permissible for plaintiff 
to show by his oral testimony that he 
sold at a profit, because the parties 
stipulated that the books should. pre- 
sent a complete record of business 
transactions, including all sales. The 
iron safe clause, which provides that the 
policy shall become void in the event 
of failure to produce the inventory and 
books of account thereby required, ap- 
plies to the fixtures, though they were 
separately valued, because the assured 
is not entitled to any recovery unless he 
can bring himself within the terms of 
the policy. 

“The conclusion is that plaintiff is not 
entitled to recover, because of his fail- 
ure to preserve and produce such books 
of account as were required by the 
policy.” 


Now it is perfectly possible that the 
money which Wright expected to get from 
his insurance was all he had to start in 
business again. You see how disastrous the 
thing can be—just the leaving of one book 
outside the safe for one night. 








Ed Schoepp has opened a jewelry store in 
the Evans building at Alma, Wis. 
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The Riddle of the Diamond 





THE great distance between analysis and 

synthesis is best exposed in the case of 
diamond. We know all about it except how 
Nature produces it. Prof. H. Michel very 
clearly defines where the obstruction to 
synthetic diamond production lies. In his 
work, Die Kiinstlichen Edelsteine, he 
says: 

“Diamond belongs to those precious stones 
which permit themselves to be made 
scientifically artificially, but the creation of 
which, for practical purposes, meanwhile 
lies in the far distance. It is postulated 
the still imperfect knowledge of the condi- 
tions of formation of diamond in nature as 
well as the great experimental difficulties in 
copying ruling relations in nature. Since 
Lavoisier, the founder of modern chemistry, 
afforded the knowledge that diamond is pure 
carbon a great number of experiments have 
been carried out to obtain diamond artifi- 
cially... In these attempts, therefore, the 
question is to carry over carbon, which 
exists 4for us in amorphous carbon near to 
purity in anthracite or in the form of 
crystalized carbon in graphite, present in 
sufficient quantity, to its second crystalized 
modification to diamond. The property of 
a body to appear in several forms (modifi- 
cations) is termed polymorphous. Carbon 
is then a polymorphous body. With other 
polymorphous bodies the transformation from 
one modification to another has been success- 
fully done by us because we are oriented as 
to the: conditions under which one or other 
modification has been created. 

“In the case of diamond, however, we 
know, too little concerning the formative 
conditions as well as about the sphere of 
existence, to succeed easily in this trans- 
formation. Every modification of a poly- 
morphous substance has its limited sphere 
of existence which we can determine experi- 
mentally; with diamond all such assured 
foundation is lacking, we are directed solely 
by suppositions. The difference between 
diamond and graphite lies in their internal 
construction, based on the arrangement of 
the carbon atoms. We are now in possession 
of very exact knowledge of the internal 
structure of both minerals. In our preface, 
already, was mention of the structure of 
crystals according to so-called lattice-spaces. 
That is to say geometrical patterns with 
which, along straight lines at equal distances 
the atoms repeat and with which these lines 
arrange themselves into surfaces, the sur- 
faces, again, under certain angles into spaced 
patterns.”—C. W. C. 








Wristlet watches of precious metals, ex- 
cept those in rolled gold cases, will not in 
the future be entitled to entry into Australia 
under the British preferential tariff unless 
they are either wholly of United Kingdom 
origin, or derive not less than 75 per cent 
of their factory or works cost from United 
Kingdom labor or material. This advice 
was communicated to the High Commis- 
sioner for Australia in Londor from the 
Commonwealth government. The reason for 
the removal from the British preferential 
tariff of wristlet watches, except those hav- 
ing rolled gold cases, is that such cases now 
are commercially manufactured in Aus- 
tralia. 
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StyLe 1049—A_ twenty-seven-inch necklace of uni- $ 00 
form natural colored REGENT PEARLS, with a two . 
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| strand drop and knot of deep rose tinted, uniform 
pearls alternating with small seed pearls.......... each 
| 


Price subject to Jewelers’ Circular Key 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH @ CoO., Inc. 


FOUNDED 1867 FOUNDED 1867 





MaIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, New York, N. Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
Pacific Coast: LEE & Kierski, 704 MARKET STREET, SAN FRANCISCO, CAL. 
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The Production of Precious Stones for the Year 1925* 








By George Frederick Kunz, ScD. Phd. A.M. 

















THE outsanding feature of the platinum 
situation in 1925 is the continued and 
enlarged development in South Africa. Many 
individuals are now firmly convinced that 
within a short time South Africa will con- 
trol the world’s market. The program dur- 
ing 1925 has been largely one of the new 
discoveries and of development of several 
properties on a producing scale. The first 
of these plants went into operation early in 
1926, so that unless unforseen difficulties 
arise, South Africa should contribute a ma- 
terial amount to the 1926 production. 


PLATINUM IN THE UNITED STATES 


The total production of crude platinum 
in the Uited States in 1925 was 343 2z. 
Mine operators in California in 1925 pro- 
duced 312 oz. of crude platinum, which was 
sold for $36,000, or $115 an oz., and 19 oz. 
of crude platinum was produced in Oregon 
and sold for $2,100, or $111 an oz. Slightly 
over 12 oz. of crude platinum was reported 
produced by Alaska mines in 1925. 


reported occurrences of platinum at various 
points in southern Wyoming, near Centen- 
nial. The presence of platinum metals has 
been shown in samples from a number of 
localities, and some feel that there is a good 
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1922, 1923 1924, 1925, 
Ounces Ounces Ounces Ounces 


Colombia ....... 53,385 48,727 56,387 37,962 
| ean 10,085 4,997 7,046 4,473 
AGSIEE nc oclo xs edoen “haa poxtpe es 4,852 
Other countries... 12 1,017 1,046 10 





63,482 54,741 64,479 47,297 

The refined platinum metals. recovered 

from crude platinum, from ore and con- 

centrates, and from gold and copper refining, 

amounted to 49,643 troy oz., of which 11,759 

oz. is believed to have come from domestic 
materials. 








NEW PLATINUM METALS 





Platinum 

Cc A aa 
Year Troy Oz. Grams 
ME Scarce kas once eee un 33,009 _ 1,026,695 
BEND aioe sata ts SSS CoS adios 54,399 1,691,999 
EE has oko ts catercaamceeecks 40,220 1,250,983 
BE Nc Fi Sree eon ee cas 36,015 1,120,175 
Ps 5 iS ahah. scametwanese 51,791 1,610,881 
MM ke xo hae vee aeEe 54,142 1,684,006 
WOME occ.wiess vavhence bakes 46,780 1,454,998 
1, 7, CO mre rear her ae 57,827 1,798,593 
EE co bos aeaicrewia sa aeres en eatie 41,300 1,284,554 





*Includes osmium. 


RECOVERED BY REFINERS 


Iridium, Osmiridium, Palladium, Rhodium, 
Troy Oz. Troy Oz. Troy Oz. Troy Oz. 
210 833 4,779 Save 
465 539 4,024 326 
401 402 3,807 279 
418 409 4,309 393* 
286 581 2,686 1,026* 
210 1,301 1,943 {22° 
280 787 1,934 16* 
680 1,261 6,065 174* 
283 648 7,358 54* 








chance for commercial operation. Engineers 
who have examined the territory, however, 
mostly agree that the chances of finding 


STATISTICS OF PLATINUM IN THE UNITED STATES 

















ie Refiners’ Production Imports 
=. Ss Mine “~ — - es ~ 
- ‘A Produc- Domestic Total Unmanufacturedt Manufactured 
pout tion Sources r——_— X —ot 
Year Troy Oz. Troy Oz. Troy O Value Troy Oz. Value Troy Oz. Value 
ow ee er eee 4 750 750 $14,350 50,768 $1,096,615 $134,119 
Wt 5 ae bie ee ave 672 638 638 15,950 118,851 2,557,574 nox 410,997 
oy ee ETE 390 773 5,573 182,237 120,478 3,320,699 ae 333,965 
Sear ane ee eee ee 628 940 29,140 1,256,517 122,390 4,722,752 has 135,842 
SES <5 pasta tgces 721 1,005 38,029 1,731,221 104,683 4,334,488 Sele 159,995 
BER 6 dive wwe ted ; 483 1,034 40,188 1,803,637 117,947 4,938,706 orace 105,553 
ee Se 570 1,484 3,430 154,350 72,267 2,934,580 e2 39,143 
WPI caches ay ewes 742 £ 6,495 322,347 61,437 2,340,476 we 71,532 
ee eee 750 t 24,518 2,644,801 53.484 3,138,396 ae 18,923 
BEE itive alse hers 605 t 33,009 3,393,985 30,316 2,414,773 re 382 
RPE: Gad ewes oe 647 ¢ 54,399 5,763,574 54,962 4,949,755 eee 14,255 
og Oe Oe ee 743 t 40,220 4,609,614 54,550 5,229,309 oxi 17,213 
eee eee 613 a 36,015 3,994,064 80,955 8,474,499 ese 94,408 
EPee. Bakes ce ene 977 2,899 51,791 3,825,879 61,941 4,115,235 Pee 28,524 
dee ogee 1,008 1,998 54,142 5,285,342 94,591 7,749,457 iain 52,905 
‘2 ee 609 2.114 46,780 5,451,741 86,417 8,923,037 103 4,769 
IG 28 Gdaecees Ss 315 3,523 57,827 6,871,004 95,713 9,824,113 17 2,367 
Me coca: i 343 4,424 41,300 4,918,417 106,477 —-:11,300,469 62 6,991 
(a) Statistics of the U. S. Geol. Surv. New platinum only. Includes ingots, bars, plates. 


Data not available. 


‘James M. Hill, U. S. Bur. of Mines, Dept. of 


Commerce. 








In California platinum is obtained as a 
by-product from placer operations for gold, 
according to a report of the California State 
Mineralogist. The major part of it comes 
from the dredges working in Butte, Cala- 
veras, Sacramento, Stanislaus, and Yuba 
counties, with smaller amounts from the 
hydraulic and surface-sluicing mines of Del 
Norte, Humboldt, Shasta, Siskiyou, and Tri- 
nity counties. 

Moore’s Gulch Mining Co., of Wyoming, 
operated its placers at the head of Moore’s 
Gulch during the latter half of the year, 
recovering several hundred ounces of plati- 
num concentrate. The black sands have not 
been refined, but are known to contain a fair 
quantity of platinum. 

There has been, at various times during 
recent years considerable agitation over the 


* Reprinted from “Mineral Industry,” Vol. xxxiv, 
by courtesy of the publishers, the ‘McGraw-Hill 


Book Co. 





paying quantities of ore are too small to 
justify much expenditure of time or money. 

Platinum refiners in the United States in 
1925 purchased 47,548 troy oz. of crude 
platinum from domestic and foreign sources, 
or 17,123 oz. less than in 1924, Purchases 
of the domestic material were distributed 
as follows :' 


1922, 1923, 1924, 1925, 
Ounces Ounces Ounces Ounces 


PN gis ce ntas 41 29 5 24 
California ..... 9i8 707 161 160 
J er 95 63 24 60 
Washington .... 4 1 va we 
IGE 54 dais o'0:3:0% at pe 2 7 

TOMBE sais 0% 1,058 ° 800 192 251 


The following figures for the purchases of 
foreign crude platinum were given: 





1James M. Hill, Press Memorandum, U. S. 
Bureau of Mines, April 29, 1926. 


Imports—The imports of platinum in- 
creased from 95,713 oz. in 1924, valued at 
$9,824,113, to 106,477 oz., valued at $11,300,- 
469, in 1925. Platinum manufactures im- 
ported increased from 17 oz. valued at $2,737 
in 1924 to 62 oz. valued at $6,991 in 1925. 

England has been sending unmanufactured 
platinum to the United States at the rate of 
nearly 4,850 oz. a month, and imports of 
Colombia crude placer grains have been at 
‘an average rate of 2,660 oz. a month—some- 
what below the average of 1924. Imports 
of osmium and osmiridium were nearly three 
times as large in 1925 as in 1924, reaching 
a total of 3,099 oz. for the first nine months 
of 1925. Rhodium and ruthenium imports 
were over. twice as large, each being 3,023 
oz. in the same period.’ (See Trade page 1). 

Prices—The domestic market for the 
platinum metals continued good throughout 
1925, and opinion prevails that consumption 
equaled, and possibly exceeded, that of 1924. 
Platinum was quoted at $117 an oz. until 
April of the year under review, and during 
April and May gradually rose to $120 an 
oz., at which figure it remained for the rest 
of the year. This was followed by a decline 
during the first half of 1926, to $108 in May, 
with a recovery to $115 in July. Crude 
platinum started 1925 at $111 an oz., but in 
March reached $115, then declined to $114 
in August, where it remained. Iridium 
opened the year at $325 an oz., went to $375 
early in April and to $400 in July, declining 
to $395 an oz. in October and closing the 
year at $360 to $375. This decline continued 
during the first half of 1926, eventually 
reaching $125. Palladium was practically 
constant in price throughout 1925, quotations 
being $75 to $83 an oz. at the lowest and 
$80 to $83 at the highest period, in October. 
Osmium, which started the year at $100 to 
$104 an oz., remained at that figure until 
July, then rose to $105 to $110, and again 
rose to $110 to 115 the first of November. 
Rhodium was constant at $85 to $90 an oz. 
throughout the year.2 (See next page). 

1Lng. Min. Jour.-Press. 

2Eng. Min. Jour.-Press, Jan. 16, 1926. 
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The Queen’s Pearls Are Not Deltah, But Who Can Tell That? 


No. 12 








Read This Page—New Deltah 
Holiday Specials Are Ready 





Three New Xmas Items 


For years it has been our custom to an- 
nounce at this season a series of specially 
created gift items to further stimulate 
Holiday pearl business. 

This year we announce a series of 
three new numbers as follows: “The 
Queen Marie,” to retail at $17.50; “The 
Fifth Avenue,” to retail at $22.50; and 
“The Strand,” to retail at $25.00. 

Each of these items is unique in one 
or more respects. Each is an entirely 
new and different creation 
to tempt Holiday buyers. 


Will Announce One A Week 


This year we are adopting the plan of 
announcing one necklace of our new 
Holiday series each week. There are 
three necklaces in all. ‘‘The Queen 
Marie” is shown below. Next week this 
page will announce “The Fifth Avenue,” 
and the following week ‘‘The Strand.” 
Watch for these important announce- 
ments in the most excellent series of 
Holiday special necklaces we have ever 
shown. You will need them. 


The Queen’s Triumphant 


Tour Continues— Pearls 
More Fashionable 
Than Ever 


News of Queen Marie’s tour continues 
to occupy a leading position in the press. 
Everywhere she is acclaimed and every- 
where her pearls are. remarked upon. 

Never has the pearl industry had such 
great publicity. Women are talking of 
her great love for pearls. Only pearls 
as neck adornment has become fashion’s 
dictate. 

The far-looking jeweler will see the 
opportunity which is his this Fall. 

You can make the coming Xmas the 
greatest pearl selling Season in your his- 
tory. Be sure your stock is complete 
enough. Display them in your windows. 





Deltah’s high quality, 





Deltah’s originality, 
widespread Deltah advertis- 
ing has created an unusual 
demand for these pearls in 
every nook and corner of 
the land. From now to 
Xmas is your greatest sell- 
ing opportunity. Full profit 
for you and exceptional 
value for your customer is 
the reward of featuring 
these and other Deltah 
items. 

No jeweler can afford to 
do without the Deltah 
Holiday specials. Write 
your wholesaler for samples 
immediately. 


CHICAGO OFFICE NEWS 
s 8 #8 ; 

Mr. Chas. Brown of 
Stein-Ellbogen Co., recently ‘ 
back from New York, 4 
brought with him some ‘ 
very good stories. All 
good things come from 
New York—so do Deltah 
Pearls. > 
s 8 ®8 > 

Gus Weinfeld of Block- 
Weinfeld Co. is hitting ’em 
hard these days. He surely 
is selling a great many 
Anniversary Assortments. 
Keep it up, Mr. Weinfeld. 
* 8 & This 





the 


and “_ 


leading 
beauty of pearls. 


“Queen Marie Necklace” 








Appropriately enough, our lead- 
ing Xmas special is named after 


exponent of the 


PPP PDPID DDD DDD A 


close to the throat with the two 
pearl pendants hanging down, or 
lower on the necklace. 


Cased in another Deltah innova- 
tion—the Pocketbook-Vanity of 


$17.50 


Subject to 
Standard 


4 
P of lustrous and _ shimmering 
Mr. Hamburger, popular 4 Deltah Pearls is equipped with 


buyer for N. Shure Co., q the new Jeweled-Slide—an ex- 
has just celebrated his $ clusive Deltah innovation. 
25th Wedding Anniver- The Jeweled-Slide, 


genuine leather, which is both a 
jewel case and a pocketbook for 
street wear. 


Delivered complete with Pearl 


accurately Earrings to match, Holly Wreath 


sary. Congratulations! We , reproducing an emerald-diamond Display, Display Card, Anni- 
can’t see how a man can ‘ plaque of great price, is so de- m versary Certificate and Xmas 
look as young as Mr. ooo. ee Dect Bee Se 
Hamburger and still cele- > at will, Thus it can be worn ar. ee ee ee ; 


Pwwuee 


brate his Silver Wedding g 
Anniversary. We hope you tenant Salita acini secant tide — iecnaliiieieniatiaaaiiiataneteatiaadl 
celebrate three more. 
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mond producers in the formation of the 
Diamond Syndicate. 


AVERAGE MONTHLY PRICES OF PLATINUM AT NEW YORK 
(In dollars per troy ounce) 














1917 1918 1919 1920 1921 1922 1923 1924 1925 a | 

NR a cowie 87.83 105.92 104.85. 154.23 73.40 97.26 112.46 122.12 117.00 : " ; , ‘ 
February ....e..000s 103.75 107.68 100.43 151.59 70.23» «89.54 113.27 124.74 117.00 _—“ Since 1921 the world’s production of plati- | 
MAREN 6sGnbes 40504 104.33 108.00 99.20 138.56 72.46 87.50 110.85 121.69 117.00 mum has been gradually increasing, and in 
Se J | 103.77. 108.00 99.85 127,04 7340 87,50 116.84 115.88 118.27 thet time has more than doubled in amoatt 
SIN 195.00 106.27 102.60 97.50 73.74 85.53 115.01 115.73 119.85 : 
NE ee as passe ese 104.75 105.00 105.80 85.19 74.94 87.21 115.61 116.00 120.09 md more than quadrupled in value. But 
SAE RN 103.88 105.00 105.90 83.94 70.44 90.18 116.00 118.23 120,00 even with this decided recovery in produc- 
CN bed oemiaee 104.55 105.00 107.60 111.44 73.22 98.37 116.00 120.00 120.00 tion, the total is but little more than a third 
September .........- 104.13 105.00 128.70 115.20 75.96 117.28 116.00 118.92 120.00 of the maxim f : 
I os hk oe, 104.00 105.00 132.21 101.70 81.80 109.44 116.92 118.00 120.00 po — ee a cape The 
November .......... 104.52 105.00 136.74 84.75 82.60 108.00 124.48 117.79 120.00 iiference between the present production in | 
Idecember ........... 104.38 105.54 151.35 79.62 78.19 113.60 125.00 117.00 120.00 Russia and the pre-war production is more 

nisi.  cadavaa than double the present world’s production. 
TE sisudinaiskns 102.22 105.95 114.61 110.90 75.03 97.62 116.54 118.82 119.09 





IMPORTS OF THE ALLIED PLATINUM METALS INTO THE UNITED STATES FOR THE YEARS 1923-1925 


1923 Troy Oz. 
OM £03 Mwcdees sated ones sia Gene 1,611 
SO Re OOO ea 1,174 
EN SS iG aS OOD SKE RK Aee SS 1,462 
PEED. Sho oat betas cucaosawes<ss 14,578 
Oe ee eee ee are 805 
SIME: | 6.56.55 os awssde Kes eeeee ees 487 

1924 
EN Svs eS sawed wees ti wswe nw een 1,397 
PUI, icc ssw cnsvoss se eenens 1,446 
GOEL Sesh Ose Se bredeerrewe'seeee 350 
PEUENIIMON: eich oa sa ees bas 64448 bE 509 10,388 
COCR Pe Cee Te ee 1,166 
PRP, io 0'5:05.00.0.40935440000 0000 882 

1925 
PE cae cca oa eee ws CTAERE TOE 2,349 
Gl got): ee ee a aera ie 3,236 
So. ER en a ree eee 1,050 
I, SSeS ghiarinwdiaieeseeakws as 8,296 
DEE? « Chives senses cdsencgeneoeesa's 2,476 
ROMRONR wee iss sp wieneceornwsa ¢ 1,856 


Aver Per Aver. Per 
Grams Value Oz. Gram 
50.107 $276,539 $171.66 $5.50 
36,515 150,074 127.83 4.11 
45.473 147,144 100.65 3.24 
453,420 857,071 58.79 1.89 
25,038 86,569 107.52 3.45 
15,147 21,492 44.13 1.42 
42,451 $214,384 $153.46 $4.94 
45,975 174,460 120.65 3.79 
10,886 38,931 111.23 3.58 
323,098 669,478 64.46 2.07 
36,266 105.770 90.71 3.28 
27,433 45,846 51.98 1.67 
73,061 $586.913 $249.86 $8.03 
190,649 446,276 137.91 4.44 
32.658 120,845 115.10 3.70 
258,030 483,349 58.26 1.87 
77,011 169,687 68.53 2.20 
57,727 115,618 62.29 2.00 











Stocks —Stocks of platinum in the hands 
of refiners at the end of the year were about 
10 per cent greater than at the beginning 
of the year. Iridium also showed a material 
increase, while palladium showed a decrease. 


STOCKS OF PLATINUM METALS IN HANDS OF 
REFINERS 
(In troy ounces) 


Platinum Iridium Paliadium Others 
ee 46,747 4,196 16,565 236 
| ere 38,514 4,991 21,042 3,113 
BORG Saco 41,900 7,559 24,975 1,583 
IS -aiaec-vs 36,554 5,208 26,266 2,697 
Lo SPN 40,464 3,622 27,400 3,053 
|. re 44,024 3,720 26,740 4,609 


Consumption —The consumption of plati- 
num in the United States increased from 
130,350 oz. in 1924 to 137, 345 oz. in 1925. 
Dental and miscellaneus uses showed an ap- 
preciable decline, leaving for chemical, elec- 
trical, and jewelry uses an increase of well 
over ten thousand ounces, about 60 per cent 
of which went into jewelry, and about 20 
per cent each into chemical and electrical 
uses. 

The total consumption of all of the other 
platinum-group metals showed material in- 
crease. Palladium is marked by a rather 
heavy decrease in jewelry, and a still heavier 
increase in dentistry. (See table at right). 

Secondary Platinum—The amounts of 
platinum metals recovered from scrap and 
other old material form an important part 
of the supply, frequently almost equaling the 
refiners’ production of new metal. The 
amounts of secondary metal recovered in 
1925 were the smallest for many years. 


ProposED PLATINUM COMBINE 


A great combine to etsablish a platinum 
market in London is being planned, accord- 
ing to London press reports, which are 


quoted in a report to the U. S. Department 
of Commerce. Negotiations have been tak- 
ing place recently with a view of handling 
all sales of South African platinum. 

This is evidently the result of the expecta- 
tions felt by many that the new supply of 
platinum in South Africa is almost unlimited 
in amount, and bids fair to flood the market 
unless some such precautions as this is taken. 
Action of this kind is a logical following 
of the procedure of the South African dia- 


For some time it was felt that the demand 
for platinum must wait for the recovery of 








SECONDARY PLATINUM METALS RECOVERED IN 
THE UNITED STATES 


Year Platinum [Iridium Palladium Others 
EOES xéctew:s 42,149 863 958 ies 
i >) | rr 45,156 1,535 1,284 aes 
DY le 59,007 9,832 3,347 un 
i) See 40,378 3,410 1,795 one 
FOF ccctiecs 54,454 3,504 3,467 a 
| a 51,255 3,359 3,100 was 
Pb) eee 39.131 1,776 4,887 229 
1° 40,062 1,937 4,193 496 
La 39,152 2,021 6,246 453 
ae 45,474 2,200 5,784 1,013 
Le 35,578 1,827 4,680 1,189 








the Russian production, but now South 
Africa bids fair to enter the field of pro- 
ducers in a big way. There is considerable 
difference of opinion in various quarters, 
from those who still insist that the South 
African deposits are of too low a grade 
and too irregular in occurrence to ever 
amount to much, to those who claim that 
South Africa will soon be able to supply 
the world’s demand and, if necessary, force 
a considerable reduction in price. Be that 
as it may, it seems evident that within the 
next, year or two, the effect of the South 
African production must be felt in the 
world’s market to a considerable degree, and 
probably in a rapidly increasing degree. All 
sorts of difficulties are being encountered 








CONSUMPTION OF PLATINUM IN THE UNITED STATES BY INDUSTRIES 
(In troy ounces) 






































Percentage 
Industry Platinum Iridium Palladium Others Total of Total 
1922 : 
CHOIBIEEE sab chipdaas Geccon one 8,834 172 458 271 9,464 5.02 
MICENIOUN occ aismies ed ae nero 24,988 1,537 2,735 ere 29,260 16.12 
PN SUS he dima sequen 11,651 83 5,535 skeas 17,269 9.71 
POUR Mico Sats seitve Orase nee 108,527 2,588 9,852 1,190 120,967 66.65 
BEISCOMANGOUS 2... occccssewcse 2,838 1,064 636 aaa 4,538 2.50 
156,838 5,444 19,216 1,461 181,498 100.00 
1923 
COIN oici5 soak a:/0 2.0. 34.8 -a0550 8,637 190 485 266 9,212 4.86 
PONCE Sa ciiind cs casdeeroasis 18,596 1,675 3,666 neeaie 23,937 12.64 
PRONE No ciialeaekcesceieeossce 16,288 153 10,116 caret 26,557 14.02 
FOOOIEPS ak ds cccvscweddoews 105,699 3,073 14,948 190 123,720 65.29 
Miscellaneous ........ccccece 3,156 1,403 986 1,256 6,045 3.19 
152,376 6,494 30,201 1,712 189,471 100.00 
1924 
ORERL? “aecsconcdnieceacaree. 10,507 122 436 403 11,068 6.82 
PENCE, bi sccicrrrwaesous 16,588 1,269 3,099 are 20,956 12.85 
PRNGE siicccaeataenene wean’ 1,092 131 10,049 weaate 21,272 13.05 
NOWOWE os-6:05s execs aeweewns 87,151 2,204 12,480 746 101,835 61.90 
Miscellaneous ........-+- cose 5,012 634 2,122 973 8,768 5.38 
130,350 4,360 28,186 2,122 162,896 100.00 
1925 
CHEMICAL c00s4s0.c0eidnnee wes 12,558 71 383 685 13,697 ° 7.75 
PACHTICED! Si cic ee eesnesens - 18,845 1,579 3,157 111 23,692 13.40 
on ee err 9,293 95 14,952 aon 24,340 13.78 
BOWUIEY) 25c5csccwssccenees 93,293 2,840 10,950 2,280 109,363 61.95 
Miscellaneous .....-..+-000- 3,356 220 520 1,414 5,510 3.12 
137,345 4,805 29,962 4,490 176,602 ; 100.00 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


Made and Sold in Europe for 15 Years 





Worthy of a place among gems 





ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K White Gold Mountings with our artificial pearls 





GATTLE & HUNTER 


576 Fifth Avenue, New York 


IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 
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WORLD’S PRODUCTION OF PLATINUM* 
; (In troy ounces, fine platinum) 
Year Australia Canada} Colombia Russia United States? Total 
MND ites d sale Na ewan 463 497 27,071§ 250,000¢ 1,005 279,036 
Da =: Gite sialatetees wee swalsisis 335 311 17,635§ 210,000 1,034 229,315 
| RST era iia aarti 185 : nate 16,264§ 202,000¢ 1,484 219,933 
MES seine ora sas eles aid weiw e's 43 —C«j 475 18,749§ 104,000f 1,190** : 124,457 
MR. erie ors ho Wes aee ees 62 * 1,040 25,5928 53,000f 2,780** 82,474 
BE cea obi Sale eek. cee 197 1,036 26,421§ 42,000t 6,280** 75,934 
I Ue ya ale eevee eiodels 461 705 34,2668 21,000t 9,740** 66,172 
NE dr ee oie gS A eia 5 eS iat eiane 162 690 32,236§ 25,000¢ 10,460** 68,558 
ST ett et ee anaes eer aese 640 4,345 33,500 9,230 11,500"" 59,215 
BEE aka hse ietath xvas vine kei ge 189 5,412 34,000¢ 5,500 2,899 48,000 
SEE: Se Bese eciee Sears 61 4,802 43,574§ 18,680 1,998 69,115 
BOD: vpn kw a canis oc SAN eWeek 445 6,810 40,676§ 31,700 2,114 81,745 
DRG eclkcalee bios eee ee ee ba 490 9,181 46,533 40,000** 3,523 100,764 
Ee 4a eee ase Vereen wees wes 8,692 45,000** 40,000** 4,560 . 100,000** 





*Estimated content of fine platinum contained in crude platinum output. There has been a small 


production in some years from India, Borneo, Japan and other countries, but none of importance. - 


{Platinum of domestic source recovered by refiners. 
§Exports. **Estimated. 


tEstimated by J. M. Hill, U. S. Geol. Surv. 








in developing the metallurgy of these ores, 
but definite progress is being made, and 1926 
should see the entry into the market of a 
fair amount of South African platinum. 
Canada.—Metals of the platinum group 
produced from Canadian ores in 1925 
amounted to $1,677,161 in value. This total 
includes values for platinum-group metals 
recovered from British Columbia placers 
and also the values obtained from the treat- 
ment of nickel-copper matte at Port Col- 
borne, Ont., and at Clydach, Wales.’ 


CANADA’S PRODUCTION OF 





by the British Ameriva -Nickel Corp., employing . 
the fcreign Liybinetie process of. electrulytic re-_ 


fining in preference to the cld ‘‘Merry’ process, 
has not been so far published. 


In the copper ores of the Franklin camp, on the 


north fork of the Kettle River, in the Grand 


Forks Mining Division of British Columbia, the _ 


late Wm. Thomlinson, acting on behalf of the 
“Munition Resources Commission, Canada,” sam- 
pled certain mines, and forwarded his samples to 
the Dominion Government Assay office in Van- 
couver, so establishing in several instances the 
presence of platinum in some of the mines there, 
in amounts varying from 0.04 to 0.17 oz. per ton. 








PLATINUM-GROUP METALS 





1924 1925 
jotonniiiasacssncastaniMiiatcimaainsaictciainity saihonscel Raritan Toes 
; Rho- Palladium, 
dium, Rhodium, 
Platinum Palladium Ete. - Platinum Etc. 
Produced by Canadian, United States and Brit- 
ish refineries from Canadian mattes and resi- 
NE ON GE ios 5. 5éS Sek ode scent acsesewe 9,181 8,923 593 8,692 8,288 
PVM rirsis Gis Suv serosvereidisce Guarelerie'a' da dconeuda-6.0c% $1,090,858 $811,993 $51,120 $1.027 477 $648,969 
British Columbia placers, fine oz.............. 5 nae yee 6 wikis 
WO: Ss So Gh seas asia hee bd Lease emea ears $569 ree adios $715 
TG, OO 'OB 6.555666 0 HRA See soe eeearn 9,186 8,923 593 8,698 8,288 
RIE 555656 eBid sass KP WOT dd GaSe $1,091,427 $811,993 $51,120 $1,028,192 $648,969 








In an extended discussion of platinum in 
British Columbia, R. C. Campbell-Johnston 
gives the following description of the plati- 
num situation in Canada :? 


Outside of the Province of British Columbia, 
Canada possesses sources of platinum, as_ the 
arsenide of platinum (PtAse), in Algoma, Ont.; 
also occurring with the nickel-copper ores at Sud- 
bury, Ont.; probably also in the nickel ores at Le 
Pas, Manitoba; and likewise in British Columbia’s 
nickel ores on Emory Creek, Yale district, alloyed 
with certain of her copper ores in the Franklin 
camp, and in the gravel-bars at Fort Saskatchewan, 
Alberta. 

From the nickel-copper matte, produced at Sud- 
bury and refined at Swansea, Wales, H. H. Vivian 
& Co., when operating the Murray mine, before the 
Government -of Ontario threatened to impose an ex- 
port duty on matte and so forced British firms to 
withdraw and mine in preference in New Caledonia 
in order to fulfil contracts already entered into, 
succeeded in effecting a 95 per cent. recovery of 
all the platinum-group metals. The Mond Nickel 
Co. is also credited with a high recovery at present 
from the same district. However, it would appear 
that the International Nickel Co., in the United 
States, to date has only effected a comparatively 
low recovery, according to the report of the Royal 
Ontario Nickel Commission, who state that that 
cotipany’s matte in cne year was estimated to con- 
tain 5,640 oz. of platinum and 8,460 oz. of palla- 
dium, yet the actual recovery for that year was 
only returned at 1,093 oz. cf platinum and _palla- 
dium, together with 257 oz. of other metals of 
the platinum group. What success has been gained 





1Prelim. Rept. Min. Pred. of Canada, 1925, 
Dominion Bur. of Statistics. 
2Min. Jour., Feb. 13, 1926. 


Colombia.—It is estimated that the plati- 
num production from Colombia was some- 
what less than in 1924, when about 45,000 
oz. was produced. Preliminary reports on 
exports put them at 41,000 oz. 

According to the National Platinum Cump- 
troller, the total exports for 1924 were 
46,533 0z., of which 21,577 oz. came from 
dredges, and 24,956 oz. from native work- 
ings. Custom House records show the ex- 
port of 29,766 oz. through Buenaventura and 
16,139 oz. through Cartagena in 1924, and 
23,649 oz. and 17,266 oz., respectively, in 
1925. 

The 1925 output of the South American 
Gold & Platinum Co. was 12,301 oz. of 
platinum and 5,158 oz. of gold, as compared 
with 15,242 oz. and 8,746 oz., respectively, 
in 1924. Of this amount, 135 oz. of plati- 
num came from natives in the form of tri- 
bute. The remainder came from the com- 
pany’s 3 dredges. One of these dredges was 
shut down all but 2 months of 1925, due to 
legal complications on the property.’ Opera- 
tions were started again in November, the 
Colombian Government having .granted per- 
mission to begin work, and instructed the 
local authorities to protect the company in 
its operations on the property. The suspen- 
sion curtailed earnings in 1924, but it was 





1Private communication. 


65 


estimated that beginning with December, 
1925, earnings would average $200,000 per 
month. The three boats of this company 
are now all electrically operated, and the 
power-plant has a capacity for several addi- 


-tional boats, which will probably. be built 


now that the Colombian Government has 
finally affirmed certain concessions of that 
company, which had been held up. The 
British Platinum & Gold Co. has rebuilt its 
dam on the Opogodo and increased the 
iength of the tailings stacker on No. 2 
dredge. 








Black Coral Jewelry of Zamboanga 


By Marcaret BusH 


PROM black coral, which grows luxuri- 


antly in the deep waters of the Sulu 
Sea, jewelers and shopkeepers of Zambo- 
anga, P. I. derive much profit. In its native 
state, black coral is not black at all, but 
mottled grey, and when bourne to the sur- 
face from submarine beds by Moro fisher- 
men, coral branches resemble the lifeless 
limbs of a scraggly old tree. 

Polishing, however, turns the ugly duck- 
ling of the coral family into a jetty sub- 
stance of gleaming black, and from it local 
craftsmen fashion a variety of ornaments 
including bracelets, rings, pendants, swag- 
ger sticks, earrings, bag handles, and cigar- 
ette holders. 

While the jewelers were naturally the first 
to seize upon the new trade, they were not 
allowed to monopolize it very long, and no 
sooner did black coral jewelry become the 
vogue than all the drug stores in Zambo- 
anga were doing a thriving business in black 
coral, as well as a Woman’s Exchange and 
the one department store in town. Shipments 
were sent to Manila, and in a short time 
practically every white woman in the Phil- 
ippines was wearing at least one black coral 
bracelet, while many wore four or five. 

Filipinos, like all elemental peoples, are 
extremely fond of jewelry, which is one 
reason why the trade is such a flourishing 
one in the Islands, but they do not take to 
black coral, preferring bright gold and highly 
colored stones. Their tastes, while primi- 
tive, are nevertheless founded on,a sure 
instinct for the ornamental, and who can 
say that a gold bracelet does not become a 
brown arm better than one of black? 

When the Resolute, gigantic ’round-the- 
world liner, anchored in Zamboanga’s jungle 
girt harbor which from an airplane must 
look like a sapphire dropped in the grass, 
there was a great scurrying around among 
the tradesfolk and more business was done 
that day in Moro brass, silks, baskets, bolos 
and jewelry than usually transpires in a 
year. 

Prices went up like rockets. The pro- 
prietor of the Woman’s Exchange, a busi- 
ness woman both canny and cultured, in- 
vited the prettiest girls in town to help 
her serve her hundreds of customers, and 


it was in this shop that the author Nina 


Wilcox Putnam, most strikingly attired in 
a costume of white and red, bought 10 
spidery black coral bracelets and_ slipped 
them all on one snowy arm. 

Gold and coin silver are combined with 
black coral by native artisans, and many 
of the trinkets evolved are original and 


artistic. 
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Canadian Imports of Jewelry, Clocks, Watches, Gems and 
Kindred Lines 


Toronto, Can., Nov. 3—The monthly report of the trade of Canada for August gives 
the value of imports for home consumption in the jewelry and allied trades as follows: 



















































































Month of Five Months 
August Ending Augusi 
icles, and Countries from which Imported A $<. §_—______—_-—_-—_ 
ee 1925 1926 1924 1925 1926 

Jewelry, 0.0.p....sesceeeeeees United Kingdom.... $9,712 $10,198 $88,329 $52,750 $50,429 
° United States...... 54,626 74,928 287,362 246,424 306,215 
Czechc-Slovakia ... 7,089 13,351 93,419 34,773 48,415 
DORM: 5 cawxsanses 4,775 9,100 42,415 36,510 38,299 
EEE re 12,455 16,516 42,216 44,532 58,595 
Seen £4545555 e655 5 680 134 3,080 2,787 2,716 
Other countries .... 1,169 1,984 10,273 5,093 6,541 
BOE, cackcuew ee 90,506 126,211 567,094 422,869 511,208 
CLocks AND WATCHES. ae eo eae eee eae 
CMOCKS «+. esses eee eeeeeeees United Kingdom. ... 2,472 1,284 6,999 12,857 15,581 
United States...... 20,744 29,514 102,498 89,152 151,184 
POS. conse k ens 3,476 6,166 6,610 11,091 20,612 
GREMBNY 660s 000008 22,261 26,944 92,725 57,595 149,167 
Ee asshcs kok biases 833 3,868 9,255 4,070 13,676 
Netherlands ....... ere 8 242 someon 81 
Switzerland ....... 1,199 633 1,748 3,708 2,973 
Other countries .... 604 205 6,131 877 1,722 
it Re 51,589 68,622 226,208 179,350 354,996 
DEC cp kosasssseub ood United Kingdom.... 349 646 1,934 2,853 2,223 
United States...... 891 1,334 6,018 2,654 3,733 
CL. 979 60 2,476 1,457 1,188 
OY cn cssecs ss 921 1,861 11,567 3,179 10,101 
Switzerland ....... 12,756 17,113 72,830 58,461 90,314 
Other countries .... 147 cahes 150 147 2,087 
| ee ee 16,043 21,014 94,975 68,751 109,646 
Watch cases and parts thereof, United Kingdom.... 579 466 1,070 1,073 2,379 
finished or unfinished...... United States....... 8,865 21,560 44,540 39,416 72,121 
PIARO: 6555 -hepeeks 153 a aie 28 153 284 
Switzerland ....... 431 11.490 27.656 26,393 38,789 
Other countries .... ; Sa ie wee 642 524 491 
SUNG wieuntawee & 15,028 33,516 73,936 67.559 114,064 
Watch actions and movements United Kingdom.... 733 1.075 1,499 2,469 2,955 
and parts thereof, finished United States...... 18,420 37,667 121,665 107,172 173,302 
or unfinished, including wind- France ............ 1,135 1,163 734 9,953 1,251 
ing bars and sleeves....... Switzerland ....... 72,939 114,048 295,970 236,520 432,677 
Other countries - 12 226 3.425 1,355 
WORN. Sivoccvacs 93.207 153,965 420,094 359,539 611,540 
Total Clocks and Watches.... United Kingdom.... 5,614 4,497 12,727 23,946 27,290 
United States...... 57,563 97,185 331,541 276,996 453,630 
Other countries .... 125,596 184,964 533,792 426,206 782,662 
BUNGE Socs%esus 188,713 286,646 $72,061 727,148 1,263,582 
Silver, manufactures of, n.o.p., United Kingdom.... 9,462 20,432 56,947 74,026 97,332 
and articles consisting wholly United States...... 2221 6,310 28,047 20,404 30,189 
or in part of sterling or Netherlands ....... 60 8 1,778 60 150 
other silverware .........- Other countries..... 350 4,615 3,417 2,322 25,746 
ee 12,093 31,365 89,889 96,812 153,417 

Manufactures of gold and sil- United Kingdem.... 1,962 ere 6,593 9,948 

es fees United States...... 11,353 ee 48,016 42,819 

Other covniries ... 10 isnes 2,956 1.937 

<i) ee ee 12,425 snueen 57,565 54,704 
Precious stones and imitations United Kingdom.... 25,451 1,336 66,173 89,707 172,667 
thereof, not mounted or set, United States...... 4,268 3,652 34,686 24,485 21,399 
and pearls and imitations (Czecho-Slovakia ... 194 202 923 939 2,603 
SREEE  occccscs Se a ee 10,347 1,086 42,839 34.444 10,794 
eT eee 1,898 2,374 8,889 7,109 16,951 
I ee er ees 5,396 1,436 26,555 25,943 9,623 
Switzerland ....... 488 721 3,466 2,173 2,810 
Other countries Samace 85 10,817 1,427 2,792 
aren 48,042 10,892 194,358 186,227 239,639 
Diamends, unset ............ United Kingdom.... 116,558 77,203 324,755 441,391 448,677 
United States...... 3,659 2,142 3,386 11,498 14,348 
DR  xescssanes 132,981 41,904 196,582 328,010 368,812 
PE Snob enacness anes 4,399 20,405 36,499 4,726 
Netherlands ....... 26,580 83,081 264,566 216,464 274,214 
er countries..... pecan 13,624 18,310 6,090 15,950 





FOtal 2 csccneee 279,778 222,353 828,004 1,039,952 1,126,722 
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SNEAK THIEF AT WORK 





Negro Secures Diamonds from Atlanta, Ga., 
Store and Makes His Escape 


ATLANTA, Ga., Nov. 6.—The store of John 
Scheer, % Peachtree St., was recently vic- 
timized by a sneak thief, who snatched a 
tray containing 36 diamond rings from a 
store case and made away with it. The 
thief is described as a short and heavy-set 
iegro who watched the store and seized the 
tray in a flash when the salesman’s back was 
turned, making away with it and losing him- 
self in the elevator of a near-by office build- 
ing. The loss to the store is in the neighbor- 
hood of $2,000 and the thief has not yet been 
apprehended. 

Four other Atlanta stores have recently 
been robbed in the same manner—L, Rakosi, 
L. M. Buren and A. M. Balding having pre- 
viously reported similar thefts, but this is 
the first time that the thief has made any 
considerable haul. 

Atlanta jewelers are guarding their stores 
with extra care and the police are working 
on a number of clues which they hope will 
enable them to bring the thief to justice. 








Increased Production of Alluvial Diamonds 
In South Africa Reported by Depart- 
ment of Commerce 


WASHINGTON, Nov. 4.—Increased alluvial 
diamond production and newly discovered 
diggings established a record for mineral pro- 
duction in South Africa during September, 
Assistant Trade Commissioner Floyd E. 
Sullivan, at Johannesburg, advised the Com- 
merce Department today. 

The total mineral output during the first 
nine months of the current year was valued 
at £43,000,000 which was £2,000,000 in excess 
of the output during the corresponding 
period of last year. Gold production from 
January through September amounted to 
7,433,000 fine ounces, with a value of 
£31,000,000, an increase of 226,000 ounces in 
volume and £909,000 in value during the first 
nine months of 1925. 

An important consolidation of two leading 
platinum companies in South Africa has been 
consummated, the American trade commis- 
sioner reported to the department. 








Several Alleged Artificially Repre- 
sented Stones 





U* DER this caption Dr. Hermann Michel 
enumerates the following facts: 
“Several variously colored artificial co- 
rundums and spinels pass under misleading 
names. Thus, rose-red corundum poses as 
synthetic rose-topaz as well as synthetic 
kunzite; light-blue to sea-green synthetic 
corundum or spinel as synthetic aquamarine, 
yellowish-brown synthetic corundums as 
synthetic topazes or as synthetic hyacinths 
(zircons).”—Die Kiinstlichen Edelsteine. 








G. F. Wikander, who for a number of 
years conducted a jewelry store under the 
firm name of Wells & Wikander, 79 Chapel 
St., New Haven, Conn., has opened a modern 
store at 213 Orange St., for the sale of 
jewelry and silverware. 


26 


Ga., 


ohn 
vic- 
da 
na 
The 
-set 
the 
was 
im- 
ild- 
or- 
een 


itly 
Osi, 
re- 
ny 
res 


ing 
vill 


ds 


i, 





November 10, 1926 


THE JEWELERS’ CIRCULAR 








[ Clocks Seen in Marseilles Shops 











Those in Marble Cases in Demand—Trade in Alarm and Motor Clocks—Imita- 
tion Pearls in Vogue—Fine Amber Sold by Tobacco Stores 














ARSEILLES, like most French sea- 

ports, has a taste all its own for clocks 
and timepieces generally. The clock that 
goes best in that part of the world, says 
a local clockmaker, is the clock in a marble 
case, the latter to match the mantelpiece, 
and there are some wonderful bits of marble, 
to be found in the region, or that can be 
easily shipped, veined in the most wonder- 
ful and beautiful manner. This substantial, 
rich-looking clock, that comes fairly ex- 
pensive, is made in white marble, with gilt 
ornamentation for drawing rooms. Pink 
marble, or pale green is also used for draw- 
ing-room and boudoir. Black or dark-green, 
terra-cotta or yellow is bought for dining- 
room or study, and it is a question for 
individual taste whether the marble should 
be veined, and what veining should be 
selected. For these clocks are turned out 
in series. 

About 12 inches in height, they are 15 to 
18 inches broad, while the thickness of the 
clock is as great as is compatible with its 
being placed on the mantelpiece, safely, and 
without risk of being knocked off. Some- 
times the case is rectangular, sometimes it is 
slightly domed at the top, sometimes 
again it is composed of three slabs, all 
dbmed, the middle slab higher than the 
others, a model much sold in Switzerland. 
The dial, in low relief sunk below the level 
of the slab of marble, is small. It almost 
disappears from view, among the other or- 
namentation, if not sought out, when the 
clock is looked at from any distance. Some- 
times the dial is in the middle of the slab, 
but if three are used, it is in either of the 
outer slabs, and ornaments to resemble the 
dial are seen in the other slabs. 

The dial is white or gold, as best suits 
the general scheme of things, with black 
hands. It is encircled with a gilt beading, 
a black line, with a gilt design beyond, or 
otherwise prettily finished. | These clocks 
are not meant to be moved once put into 
place, and make very good wedding pre- 
sents, or contributions to the setting up 
of a house of any kind. 

A larger, more ponderous clock is also 
made in marble, for the great dining-room 
found in old French houses, or the villas 
of the shippers, but it is giving way to 
the smaller and more convenient article 
generally. Clocks in white marble and gilt, 
tall and narrow are also seen, the works 
being in full view. They are a contribu- 
tion to the demand for something that 
moves in this jazz age. Other clocks have 
a pendulum, the weight square, striped with 
various colors, that not only enlivens the 
rooms by its motion but that also gives the 
relief of a touch of color to the scene. Some 
of the Swiss motion clocks with a moving 
figure are also sold at Marseilles, while the 
carved cuckoo clock is also seen, although 
not very frequently. Clock cases in various 
“rine” and scented woods are seen. Small 
and insignificant, these clocks are bought for 
the value of the works, almost all the money 


put into the purchase going in this way, 
and the clock, not an ornament, is for use 
and not for show. 

A very brisk trade is done in alarm clocks 
and cheap wares of every kind, some of 
the clocks being especially made for use on 
board ship. They are hanging clocks, in 
cheap turnouts, luminious dial clocks and 
everything that can be needed for a boat. 
Here, as everywhefe else, certain much ad- 
vertised makes of cheap clocks are apt to 
crowd out the clock made by the local clock- 
maker who can hardly hope to compete with 
the wares turned out in a factory by the 
gross. They are so cheap indeed that most 
chance purchasers prefer to take the risk 
of their being bad, a small one, as a large 
percentage of these clocks go for a certain 
time, and often keep very correct time, than 
to putting more money into a clock of which 
they know nothing, made by a maker who 
is also unknown to them. This applies to 
the passing trade only, of course. With 
the regular inhabitants this trade is much 
restricted, they going to the family watch- 
maker even for small and cheap articles, 
feeling that they can call on him for re- 
pairs if the goods are not as advertised, for 
Marseilles and southern France are dis- 
tinctly conservative in character. 

A clock much used for motoring is on 
sale at Marseilles. It is a flat clock, in 
a metal rim, very strong, with a domed 
glass, that is warranted to stand any treat- 
ment, even the very roughest. It is fastened 
to a strip of coarse corded ribbon or to a 
bit of beautiful tapestry. The clock is per- 
haps three inches square and the bit of 
tapestry three inches wide, by six long. It 
is threaded into the top of the clockcase, 
threading through the slip made for the pur- 
pose. At the other end the tapestry is 
turned over to make a wide hem, through 
which a loop of stout ribbon is threaded. 
A safety-pin, ordinary, or a jeweled pin, 
attaches the ribbon to the cushion of the 
car. This clock is also sold for use on 
yachts and in passenger boats. They can 
be hung up anywhere in exactly the same 
way as in a car, against the padded sides of 
the cabin. Clocks and watches in padded 
leather cases are on sale. The clock or 
watch is carefully fitted into the case. It 
has a domed glass, warranted not to break 
and can be laid about inside car or boat, 
without risk of breakage. When required, 
these leather cases are opened and the clock 
stood up, on the upright. Many have luminous 
figures and hands. 


Imitation pearls meet with quick sales in 
Marseilles 


Just as in other great cities, a big business 
is being done in the sale of “pearls,” in 
Marseilles. Orientals, laden with ropes of 
“pearls,” some strung around their necks, 
dozens hanging from their arms, meet the 
incoming boats, when passengers are ex- 
pected. These ropes of pearls are very 
cheap. The price is also elastic and there 
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is much bargaining, on the street. They 
“do” the cafes and restaurants, of an eve- 
ning, getting rid of much of their stuff, 
young men buying for their girls. The big 
general store is full of ropes of pearls, of 
all the fashionable colors and a good, brisk 
business is done in the lower grade “pearl.” 
They are also sold by a number of shops that 
have nothing in common with a jeweler’s 
shop, at the tobacconists’, and with picture 
postcards at the fancy stall in the street. 

In other parts of Europe the tobacconist 
usually sells amber chains, sautoirs and other 
jewelry. The idea is apparently that he 
gets them in with his amber pipe stems and 
cigarette holders, for there are many laws 
regulating what shall and shall not be sold 
in the shops in France and other continental 
countries. 

In Marseilles, the tobacco stores sell am- 
ber, coral and “pearl” goods. The amber 
is usually of the very best quality and in 
Marseilles much old amber may be seen. It 
is not as good as that on show at Antwerp 
or Hamburg. Amber is found on the shores 
of the Baltic, considerable quantities being 
tossed up by the waves after a storm, where 
it is brought ashore by the seamen on boats. 
There is a chance to get something quite 
good in the way of old amber sautoirs at 
Marseilles. Brown with age, probably kept 
in some seaman’s hut, on the shores of the 
Baltic for many years, it has found its 
way down south. The children, living on 
the Baltic, collect this amber. Sometimes 
at low tide they are able to pick it out of 
the roots of trees that still withstand the 
action of the water and the waves. This gum, 
hardened by the action of the water through- 
out the ages, makes a very handsome 
sautoir, and is much sought after, when 
brown or nearly black with age. 








Coffey and Gruen Increase Subscriptions to 
Publicity Fund 


At a recent meeting of the Advertising 
and Plan and Scope Committees, P. J. Cof- 
fey, chairman of the National Jewelers Pub- 
licity Association announced on behalf of his 
company, that they would double their sub- 
scfiption for 1927, 1928 and 1929. Fred G. 
Gruen, followed by a substantial increase for 
his companies, the Gruen Watch Co., and 
the Gruen Watch Case Co. 

This should be evidence of the soundness 
of the publicity movement when men active 
in its direction are willing to invest sub- 
stantial amounts each year. 

One of the most pleasing letters received 
at headquarters according to Mr. Coffey is - 
the following one from H. E. Hart, Johnson 
City, Tenn., retailer, as follows :— 

“T am enclosing my card filled out double 
the first one. The first ad’ was one of the 
nicest pieces of national advertising I have 
seen. No doubt the other jewelers will fall 
in after seeing this advertisement. I am 
very much interested in the newer methods 
of iewelry advertising, and am sure we will 
get the results from this work. 

“With best wishes for the success of the 


campaign.” 








Miss Mary Pieper, manager of C. Piepers’ | 
Sons jewelry store on W. 8th St., Holland, ° 
Mich., returned recently from a European 


trip. - <2- 
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You cannot neglect the dictates of Fashion 


PE ARL G__ The gems that harmonize 


with every costume 











Herbert Photo Co. 


Lady Weigall, the British social leader, 
who owns one of the world’s most won- 
derful collection of Pearls. 





You can duplicate these at a nominal price with Orientas— crtifcia 


“To the eye identical” Lys Chiistée KLE. 


' Memo selection on request oo ON ésau Loveol HMNbie-Yourk, 
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The News from England 











Vogue for Earrings and Large Bracelets Growing—London Commission Agent 
Arrested in Connection with Recent Thefts of Diamonds from Mail Bags— 
Silverware Business Improves in Mining District—London Jewelry 
Assessors Offer Reward for Recovery of Loewenstein Jewels— 
London Jewelry Store Robbed 














Lonpon, Oct. 25.—The two most popular 
articles of personal jewelry this season are, 
according to the exclusive West-End 
jewelers, the exquisitely designed and 
worked earring and the large diamond 
bracelet. Finger rings, necklaces, pendants 
and brooches have to take a back seat these 
days for the modern earring and the very 
wide and beautifully designed bracelet. The 
newest earrings are expensive and very 
elaborate. The influence of the East can be 
seen in the latest designs. One very fine 
ornament now being displayed in the quality 
shops of Bond St. is designed on the pagoda 
principle, diamonds forming the different 
tiers and fine emeralds forming the roof. It 
was not so very long ago that the prophets 
were promising a reaction in the earring 
vogue. They spoke of a “temporary re- 
vival” in the Victorian custom of earring 
wear” that would quickly wear itself out. 
But these “prophets” stand confounded. 
The earring vogue grows stronger if any- 
thing. It has come back for some little 
while, at least. And it is good for the 
jewelry industry that it is so. Around 75 
per cent. of retail jewelers with any claim 
to that title at all are making special win- 
dow displays of earrings. The growing 
demand for bracelet and earring jewelry is 
being noted in the press. F. G. Prince- 
White, in the Daily Mail, says that the large 
diamond bracelet after being out of fashion 
for 25 years is in such demand that designers 
have been driven to searching the British 
Museum’s store of ancient ornaments for 
inspiration for new designs. In view of this, 
he says, this Winter should reveal a variety 
of bracelets probably never before equalled. 
The same writer says that there is a grow- 
ing tendency on the part of society women 
to design their own jewelry. One titled 
woman who recently conceived the notion of 
wearing only one earring designed the orna- 
ment herself down to the last detail of color 
harmony. The bill from the jewelers who 
made the earring for her was $15,000. 
Ornaments such as these, he says, can easily 
be turned into a pendant or a hat piece when 
their owners tire of the unusual. 

* Oe Ok 


A London commision agent has been 
arrested and remanded in custody in con- 
nection with the recent theft of registered 
packets many of which contained diamonds 
mailed by Hatton Garden gem merchants. 
The mail bags containing 220 registered 
packets, the value of which was placed at 
$35,000, were stolen from the government 
mail van with the assistance of the driver 
‘who has not since been found. Gold watches 
and chains found in the possession of the 
‘commission agent have been identified as 


_}\part of the contents of one or two of the 
‘}!stolen packets. The commission agent says 


_he-did- not steal them, having bought them :: 


from a man in a public house in north 
London. The- Clerkenwell magistrate re- 
fused bond. 

* * * 

Although orders for silver and electro- 
plate naturally are poor from the mining 
districts the improvement in this section of 
the industry in general is being maintained. 
in fact, some of the plate and silverware 
houses are working overtime. Silversmiths 
engaged with Christmas orders which now 
are in full swing complain that they are 
having difficulty in getting sufficient skilled 
labor. <A reaction in favor of silver orna- 
ments now appears to be setting in and with 
the trade favored by the present compara- 
tively low price of silver the Birmingham 
silversmiths are beginning to reap the benefit 
of the export demand since their competi- 
tors cannot yet produce that finish to the 
silver goods that stamps the Birmingham 
article as quality work. In the plate and 
cutlery market the chief demand still is for 
the cheaper class of, goods and prices, 
generally, are lower than they were this time 
last year. One satisfactory feature is the 
low level of cutlery imports here and the 
improvement in export business. Last 
month’s shipments of cutlery to British 
dominions were computed to be worth nearly 
$500,000. 


*x* * * 


J. W. Bell & Co., the London jewelry 
assessors, are offering a reward of $25,000 
in connection with the theft of $500,000 
worth of jewels from Alfred Loewenstein, 
the Belgian financier, at Biarritz last week. 
‘The Paris police think members of the in- 
ternational jewel gang were responsible for 
the robbery. It is now thought Mr. and Mrs. 
Loewenstein were drugged with wine . that 
was served at dinner. Everyone in the 
Loewenstein villa slept heavily until aroused 
the next morning. The French police be- 
lieve the thieves came to London with the 
jewelry. Although Scotland Yard ‘is co- 
operating and making an exhaustive search in 
the metropolis here, its officials do not think 
the thieves are here at all. Among the 
jewelry stolen was a magnificent necklace 
of 177 pearls valued at $135,000. The Paris 
company which insured the jewels has sent 
a detective to England to co-operate with 
Scotland Yard. 

* * * 

Although a determined effort to locate 
the room in which the most valuable 
jewelry was kept by W. Hinds & Co., 
north London jewelers, failed the other 
night, thieves practically emptied the win- 
dow displays. The door of the steel shut- 
ters outside the store was forced with a 
“jimmy.” The door was.-then closed and 
the thieves worked on the inside against 
the glass and mahogany door of the shop. 


- This was forced with brace<and bit. and 
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“jimmy.” Trays and pads of jewelry in the 
displays were stripped, the loss being 
placed at $5,000. Cotton gloves were worn 
and discarded. While the thieves were at 
work many pedestrians passed by the shop. 
Scotland Yard says scouts were placed at 
various points to guard against surprise by 
police patrols. 
+ wit 

The police now believe that the famous 
Conde diamond and other jewels stolen from 
the Chateau Chantilly, as reported in THE 
JEWELERS’ CrirRCULAR, are in the hands of 
amateurs. There have been several robberies 
lately by a band of amateur thieves. The 
theft of the Chateau Chantilly treasures, 
the police say, does not now bear the stamp 
of the “gentlemen cracksmen” under the 
latest investigations. 

x * * 


Details of the new British Guiana dia- 
mond: flotation mentioned briefly last week, 
are now available. Subscriptions were in- 
vited the beginning of this week for the 
480,000 $5 shares of the United Diamond 
Fields of British Guiana whose average dia- 
mond production from four of the five areas 
controlled for the past four years is 96,000 
carats per year. Otto Oppenheimer of the 
Diamond Syndicate, a _ leading world 
authority on diamonds, in his capacity of 
technical adviser to the company, has made 
a report in which he says the diamonds 
from the areas being acquired in British 
Guiana are well known in the trade, being 
of high average quality and containing an 
unusually low proportion of inferior stones. 
He is satisfied, he says, that the fields have 
a long commercial life, and that there is 
ample scope for development. Barnato 
Bros. and A. Dunkelsbuhler & Co. have 
agreed to purchase for cash in Georgetown 
the entire output of the company’s fields at 
a price which, calculated on the basis of 
past sales, should average £4 10s. per carat. 
Commenting on the prospectus the Weekly 
Dispatch says: “In our opinion it does not 
present an attractive speculation. So far 
the fields being acquired have been developed 
almost entirely by alluvial hand-washing 
methods. Now they are to be worked by 
modern machinery and the results likely to 
ensue from undeveloped ground can only be 
conjectured. It seems to be a question 
whether the company is justified in paying 
around $1,800,000 in cash for the mining 
areas and trading connections it is acquir- 
ing. The board of directors includes more 
than one diamond merchant, but appears to 
lack anyone experienced in the direction of 
mining concerns. 

* * * 

Personal jewelry worn at dances now ap- 
pears to match the stocking. Pearls are 
worn with the new mauve tint, while with 
the popular gold mesh stocking innumerable 
gold bracelets are worn. The newest head- 
dress is built up on a turban-shaped struc- 
ture of silver tissue and composed of small 
mirrors set in glittering rhinestones, 

* * * 

The latest idea is the fob clock for hang- 
ing by the bedside or from the writing table. 
Of bronze or enamel it is attached to a wide 
tapestry ribbon. A novelty clock for the 


writing table is set in a paper weight of rack 


crystal. - a 
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The Passing of the Paris Diamond Curb 








Old Market on the Rue Lafayette Gives Place to Magnificent Diamond Exchange 
—Antwerp Cafes Headquarters for Gem Merchants 

















OVERS of old, picturesque Paris re- 

4 cretted the disappearance of the diamond 
curb market in the Rue Lafayette, and the 
construction of a magnificent diamond ex- 
change, with telephones, safe-deposits, ward- 
robes and other modern appliances, has not 
reconciled them to the change. This is quite 
apart from the diamond “merchants” them- 
selve¥, who wished to be allowed to carry 
on their trade in quiet, and undisturbed by 
the police. In Antwerp there is a superb 
building—the diamond bourse—for all who 
want to carry on in magnificent style—while 
most of the cafes behind the Central station 
are more or less diamond marts. 

The celebrated “diamond” cafe, the dia- 
mond mart par excellence, in the Rue Lafay- 
ette in Paris, has none of the picturesque- 
ness of the Antwerp “diamond” cafe. It is 
simply a large cafe, at the corner of the 
street, facing two ways, in which diamond 
merchants congregate, but the real business 
was done outside on the pavement. All the 
bargaining and haggling took place literally 
on the curb and very often in the street, 
itself. Diamonds, worth very large sums, 
were examined at tables outside the cafe. 

The police did not attempt to guard the 
precincts of this large cafe. They have al- 
ways been much opposed to the curb market 
as the crowds blocked the street, which is 
much congested, with traffic of all kinds, 
coming and going towards the great North- 
ern Railway Station. If, however, one loit- 
ered in the immediate neighborhood or en- 
tered the cafe, it soon became apparent that 
one was being watched, for some organiza- 
tion or other was on foot for the guarding of 
the merchants with their precious wares. 
This secret policing, this surveillance, felt 
although not visible, and quite unofficial, was 
probably organized by the cafe itself, that 
made large profits from its strange custom- 
ers from all parts of the world. 


The Antwerp cafes have never come into 
conflict with the police. Very wisely they 
have always confined operations to the in- 
side of the cafes, thus avoiding interference 
and not inviting trouble. Then at Antwerp, 
the picturesque and old is always appreci- 
ated. These cafes, centuries old, are just 
like some old Rembrandt painting. Low- 
ceilinged, the rafters black with age, there 
are wooden stools and tables, the floor strewn 
with sawdust, while Hebrew calendars hang 
on the walls. Diamond merchants from 
Poland, in national costume, slip into their 
favorite cafe, the word goes round that so- 
and-so—often a nickname only is known— 
has turned up, after a year or two years’ 
absence, and the local trade sends out men 
to deal with him. 

This type of visitor is seldom seen in 
Paris, and he will vanish off the face of the 
capital now, for he hates publicity. Not that 
his trade has anything reprehensible, as a 
rule, but simply that frequenting a diamond 
bourse would be his undoing. He would be 
followed and robbed, probably, as the thieves 
who watch such places know ‘he has either 


the gems or the cash upon him. This would 
mean a bodyguard, etc., abhorrent to the dia- 
mond merchant who makes big deals. 

Preferring Antwerp to Paris through all 
time, he will probably never venture beyond 
the port. There, it is most unlikely that the 
cafes will be abolished, for the very good 
reason that they are one of the attractions 
of the city to the tourist, who always makes 
the round of the “diamond” cafes, sometimes 
making purchases. It is not quite safe to 
do so without a guide, and it is very certain 
that the guide chooses a time when no big 
deals are being made. This is not difficult, 
for the hours kept by the average tourist 
and the diamond merchant vary very much. 
The diamond merchant reaches Antwerp by 
an early morning train, and all his business 
is done by 9 or at the outside 10 in the 
morning. The tourist reaches this particu- 
lar spot at 11 or 12 o’clock, or maybe in 
the early afternoon, when the light is not 
good enough for the difficult task of exam- 
ining the diamonds. For Antwerp lies very 
northerly. In Paris, business could be car- 
ried on all day long in Summer and for 
many hours in Winter, but Paris, like all 
great capitals, is losing its wonderful sun- 
light. Factories are being built all around 
it, and unless some smoke-consuming appa- 
ratus is applied to the chimneys belching 
forth clouds of black smoke, it will soon be 
very like London, grey and smoke-begrimed. 
This is an added reason for providing spa- 
cious rooms in the diamond Bourse for 
traders, with high-power electric lights, for 
the better examination of the stones. 


The abolition of the Paris curb market 
is having other results than the removal of 
an interesting sight, from the tourists’ point 
of view. Curiously enough, there have been 
many recent cases of salesmen entrusted with 
diamonds selling them for their own profit, 
and then disappearing. Recently one of these 
dealers took 30,000 francs worth of dia- 
monds to sell and induced a friend to pawn 
them, carrying off the money. Another sold 
a diamond necklace, valued at 50,000 francs 
for his employer and failed to reappear, or to 
send in the cash. It would ‘be absurd to 
attribute these swindles, of which there have 
been many recently, to the closing down of 
the diamond market, but it is certain that 
such affairs were never heard of when all 
transactions, practically, took place on the 
curb market. The diamond merchants kept 
their business to themselves, told none of 
losses or profits, or good times or slack 
times, and when thefts were committed the 
police never heard of them. Now that all 
transactions are carried on in the light of 
day, in the Bourse, there is no more secrecy. 
Perhaps in the old times merchants were 
more careful about trusting salesmen with 
valuable property, knowing that they had no 
redress. Maybe the times becoming harder 
there is more temptation to the thief. In 
any case, the number of thefts reported in 
this particular trade is increasing in an 
alarming fashion. 
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A. N. R. J. A. CONVENTION 


1927 Meeting to Be Held at Milwaukee 
Sept. 27 to 30 


MILWAUKEE, Wis., Nov. 3—A. W. Ander- 
son, secretary of the American National Re- 
tail Jewelers’ Association, has announced 
that the 1927 convention and exhibit of the 
American National Retail Jewelers’ Associa- 
tion will be held at the Auditorium, Mil- 
waukee, Sept. 27 to 30, 1927. This was de- 
finitely decided at the quarterly meeting of 
the board of directors of the Wisconsin Re- 
tail Jewelers’ Association which has just 
been held in Milwaukee. 

When the convention was offered to Mil- 
waukee at the Philadelphia meeting, Aug. 13, 
there was some thought that possibly Mil- 
wakuee might wait another year before en- 
tering the national gathering of retail jewel- 
ers but the overwhelming sentiment among 
the directors was that Milwaukee should 
have the next convention and Treasurer 
Henry F. Stecher was authorized to accept 
the proposal of the Auditorium for space 
on the above dates. 

Juneau, Walker and Plankinton Halls in 
the Auditorium will be used thus affording 
ample space for both meeting and the ex- 
hibits. 











DEATH OF T. E. REINHART 





Duluth, Minn., Jeweler Passes Away Follow- 
ing an Operation 


DuLutH, Mrinn., Nov. 3.—Theodore Ed- 
ward Reinhart, aged 58, 2012 Jefferson St., 
pioneer Duluth jeweler, died Oct. 26 at a 
hospital following an operation. 

Ill but a few days, Mr. Reinhart went 
to the hospital for a minor operation, but 
subsequent examination disclosed a more 
complicated condition, necessitating a ser- 
ious operation, from which he failed to re- 
cover. 

Born Feb. 3, 1868, at Pittsfield, Mass., 
Mr. Reinhart came to Duluth in 1889 and 
had resided here continuously since, becom- 
ing widely known as a jeweler. 

He first took a position with the Mon- 
tague jewelry company, remaining with that 
firm a number of years. In 1896 he opened 
his own jewelry store with Mr. Treadway 
in the New Jersey building. Later he shared 
a store with W. A. Abbett, druggist. He 
continued in the jewelry business and was 
operating a jewelry repair shop in a down- 
town building when he was taken ill. 

He was a member of the First Presby- 
terian Church, Palestine lodge, No. 79, A. 
F. & A. M., of Duluth chapter, R. A. M., 
Scottish Rite bodies of Duluth and Aad 
Temple, A. A. O. N. M. S. He was active 
in these organizations for many years. 

Surviving, besides his widow, are two 
daughters, Harriet and Marian; five sisters, 
Mrs. E. M. Treadway, Mrs. H. O. Turner, 
St. Paul; Mrs. J. W. Rauen, Minneapolis ; 
Mrs. M. R. Chittenden, Minneapolis, and 
Mrs. George McCargo, Holly, N. Y., and 
one brother, Dr. Richard W. Reinhart, Du- 
luth. 

Funeral services were held Oct. 28 at 2:30 
P. M. from the Masonic Temple, Lake Ave. 
and 2nd St., under the direction of Palestine 
lodge. Interment was in Forest Hill 


Cemetery. 
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FICTITIOUS PRICE MARKING 


Federal Trade Commission Makes Public 
Complaint Issued Against Acme 
Fountain Pen Co., Chicago 


WasHincTon, Nov. 3. — The Federal 
Trade Commission made public yesterday a 
complaint issued Oct. 30 against the Acme 
Fountain Pen Co., of Chicago, alleging 
fictitious price-marking of fountain pens and 
pencils, and misrepresenting that it is the 
manufacturer of such products. According 
to the Commission’s complaint the concern 
marks the article with what is purported to 
be the regular retail price, offers the same 
to prospective representatives at a price 
greatly below the marked price, and instructs 
them to sell it at a price $1 more but still 
considerably under the marked price. In 
truth and fact, says the Commission’s com- 
plaint, the marked price is fictitious and 
exaggerated, and by such false and mislead- 
ing representation the concern procures 
many persons to become its representatives, 
with the result that the latter and the con- 
suming public in turn are deceived into the 
belief that such pens and pencils are selling 
at greatly reduced prices from the fair retail 
value. 


The Commission’s complaint against the 
Acme Fountain Pen Company was made 
public without waiting for expiration of the 
30 days in which respondent has to file 
answer. This procedure now is followed 
under an amendment to the Commission’s 
rules announced last week. The text of the 
complaint against the pen company is as 
follows: 


Acting in the public interest pursuant to the 
provisions of an Act of Congress, approved Sep- 
tember 26, 1914, entitled, “An Act To Create a 
Federal Trade Commission, to define its powers and 
duties, and for other purposes,” the Federal Trade 
Commission charges that Flora Levy and Sarah 
Lee, partners, doing business under th ~:de name 
and style Acme Fountain Pen Compa. herein- 
after referred to as respondents, have bee and are 
using unfair methods of competition in interstate 
commerce in violation of the provisions of Section 
5 of said Act, and states its charges in that respect, 
2s follows: 


PARAGRAPH ONE: Respondents are partners 
doing business under the trade name and style. 
Acme Feuntain Pen Company, with their place of 
business in the City of Chicago, State of Illinois. 
They are engaged in the business of selling fountain 
peus and lead pencils to persons residing at points 
in various States of the United States. in the 
manner mcre particularly hereinafter set out. They 
‘cause said commodities when sold to be transported 
from their said place of husiness in the City of 
Chicago, Illinois, into and through other States 
of the United States to said vendees at their respec- 
tive points of location. In the course and conduct 
of their said business respondents are in competition 
with other individuals, partnerships and corporations 
engaged in the sale and transportation of fountain 
pens and lead pencils in commerce between and 
among various States of the United States. 

Par. 2: Respondents conduct their business 
described in Paragraph One hereof, in the following 
manner: They enter into written correspondence 
with persons residing at points in various States 
of the United States soliciting said persons to be- 
come, respectively, the representatives of respondents 
in the communities where said persons reside and 
as such representatives to purchase said fountain 
pens and pencils from respondents and thereafter 
to resell said commodities to the consuming public 
by means of personal solicitation. In the course of 
and in connection with said correspondence re- 
spondents send and supply to said persons leaflets, 
pamphlets and other trade literature depicting and 
describing respondents’ said pens and pencils. 

Par. 3: In their correspondence, leaflets, 


pomphlets and other trade literature mentioned in 
Paragraph Two hereof respondents cause to be set 
forth many false and misleading statements and 
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representations to the effect that respondents’ said 
fountain pens and pencils are of a certain specified 
1egular retail value and price and that to each 
s h pen and pencil respondents have caused to be 
ath: *d a band and label bearing said regular retail 
value and price. Further, respondents cause to 
be set forth in aforesaid correspondence, leaflets, 
pamphlets and other trade literature false and mis- 
leading assertions and representations to the effect 
that respondents are manufacturers of the fountain 
pens and pencils in which they deal, and that they 
are able to sell same at prices which represent the 
saving of much of the profits of middlemen and 
of the usual costs of distribution and that hence 
respondents are able to, and do, sell their said 
pens and pencils at prices greatly below said pur- 
ported regular retail prices. In conformity with 
said statements and _ representations, respondents 
cause to be affixed to their said pens and pencils, 
respectively, bands and. labels bearing said purported 
regular retail prices and in said correspondence, 
leaflets, pamphlets and other trade literature offer 
said pens and pencils to said prospective representa- 
tives at prices greatly below said purported regular 
retail prices together with the advice, suggestion 
and instruction that if such persons accept said 
offer and beceme tepresentatives for respondents 
as referred te in Paragraph Two hereof, they shall 
resell said pens and pencils to the consuming public 
at prices, respectively, about one dollar higher than 
the prices at which respondents offer said pens and 
pencils to said prospective representatives, which 
said resale prices are also greatly below said pur- 
ported regular retail prices. In truth and in fact, 
said purported regular _retail prices appearing upon 
aforesaid bands and labels which respondents cause 
to be affixed te their said pens and pencils, all 
as hereinabove set out, are fictitious and exaggerated 
prices greatly in excess of the prices at which re- 
spondents regularly sell said pens and pencils and 
greatly in excess of the prices at which respondents 
advise and instruct said representatives to, and at 
which said representatives do, regularly sell said 
pens and pencils to the consuming public; and 
respondents do not manufacture the pens and pencils 
in which they deal, but purchase same from others 
and resell same to said representatives at a profit 
over and above the price paid by respondents for 
said -pens and pencils. 

Par. 4: By means of said false and misleading 
statements and representations and offer of sales- 
representation all as set-out in Paragraph Two and 
Three hereof, respondents procure many persons 
residing at points in various States of the United 
States to become representatives for respondents in 
the sale of respondents’ said pens and pencils as 
described in Paragraph Two hereof, and said repre- 
sentatives thereafter purchase said pens and pencils 
from respondents and offer for sale and resell same 
to the consuming public at a profit to said repre- 
sentatives and in so doing repeat to their customers 
and prospective customers respondents’ aforesaid 
false and misleading statements and representations 
and display to said customers and prospective cus- 
tomers respondents’ said leaflets, pamphlets and 
other trade literature containing said false and mis- 
leading statements and representations and similarly 
display said bands and labels affixed to respondents’ 
said pens and pencils and bearing said fictitious 
regular retail prices. 

Par. 5: The act and practices of respondents, 
all in this complaint before set out, are calculated 
and intended ty respondents to, and do mislead and 
deceive respondents’ aforesaid sales representatives, 
and through them the consuming public, into the 
belief that respondénts’ said pens and pencils are 
of the fair retail value of, and are regularly sold 
at, said fictitious and exaggerated prices and to 
cause said representatives to offer for sale and sell, 
and many of the consuming public to purchase, 
respondents’ said pens and pencils at prices much 
lower than said fictitious regular retail prices, in 
the belief that said pens and pencils are so sold 
and purchased at greatly reduced prices. 

Par. 6: There are among the competitors of 
respondents referred to in Paragraph One hereof, 
many whe do not by the use of fictitious price marks 
or otherwise represent the pens and pencils in which 
they deal, or enable others to represent said pens 
and pencils, to be of a regular and usual retail 
value in excess of the actual and customary retail 
price thereof, and respondents’ acts and practices all 
hereinbefore set out tend to and do divert business 
from and otherwise injure and prejudice said com- 
petitors. 

Par. 7: For about two years last past respondents 
have engaged in the acts and practices under the 
circumstances and conditions and with the results 
all hereinhefcre set out. : 

Par. 8: The above alleged acts and practices of 
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respondents are all to the prejudice of the public 
and of respendents’ competitors, and constitute un- 
fair methods of comgetition in commerce within the 
intent and meaning of Section 5 of an Act of 
Congress entitled, “An Act To Create a Federal 
Trade Commission, to define its powers and duties, 
and for other purposes,” approved September 
26, 1914. ‘ 

WHEREFORE, THE PREMISES CONSID- 
ERED, the Federal Trade Commission, on this 
30th day of October, 1926, now here issues this its 
complaint against said respondents. 


NOTICE 

Notice is hereby given you, and each of you, 
Fiora Levy and Sarah Lee, respondents herein, 
that the 30th day of December, 1926, at 10:30 
o’clock in the forenoon, is hereby fixed as the time, 
and the offices of the Federal Trade Commission, in 
the City of Washington, D. C., as the place, when 
and where a hearing will be had on the charges 
set forth in this complaint, at which time and place 
you, and each of you, shall have the right, under 
said Act, tec appear and show cause why an order 
should not be entered by said Commission requiring 
you te Cease and Desist from the violation of the 
law charged in this complaint. 

IN WITNESS WHEREOF, the Federal Trade 
Commission has caused. this complaint to be signed 
by its Secretary and its official seal to be hereto 
affixed, at Washington, D. C., this 30th day of 
October, 1926. 

By the Commission: 

(Signed) Otis B. Jonnson, 


(SEAL) Secretary. 








DEATH OF A. U. SCHLAUDECKER 





Veteran Erie, Pa., Jeweler Succumbs to 


Attack of Heart Trouble 


Burrato, N. Y. Nov. 3—A. U. Schlau- 
decker, founder of the firm of A. U. 
Schlaudecker & Sons, Erie, Pa., jewelers, 
died at his home, 245 East Ninth St., Erie, 
early Sunday morning, as he was preparing 
to attend mass. Stricken with a heart attack 
shortly after arising, the veteran jeweler 
succumbed before medical aid could be sum- 
moned. 

Although his health had been failing for 
some time, Mr. Schlaudecker’s demise was 
unexpected. He had arisen early and was 
conversing with members of his family when 
he was fatally stricken. Death was prac- 
tically instantaneous. 

Mr. Schlaudecker was one of the pioneer 
business men of Erie and a lifelong resident 
of that city. Born in Erie March 14, 1852, 
the son of George and Sarah Schlaudecker, 
he was the oldest surviving member of the 
family. In 1906 Mr. Schlaudecker estab- 
lished the jewelry firm with his son August 
R. Schlaudecker. He took an active in- 
terest in the business up to a few years ago. 

He is survived by his widow, Josephine 
Schlaudecker; two sons, A. R. and H. A. 
Schlaudecker, proprietors of the A. U. 
Schlaudecker & Sons, jewelry store, and one 
brother, C. X. Schlaudecker, of Cleveland. 

He was an active and lifelong member of 
St. Mary’s Church and of the Holy Name 
Society. 

His funeral was held this morning from 
his late residence to St. Mary’s Church. In- 
terment was in the family lot at Trinity 
Cemetery, Erie. 








Smashing the plate glass window in front 
of ‘Roy E. Oliver’s jewelry store, 1705 Elm 
St., Dallas, Tex., a thief recently stole rings, 
wrist watches and jewelry novelties valued 
at about $300. A patrolman discovered the 
window broken when he passed on his rounds 
early in the morning and notified the 
jeweler. - 
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PASSES AUCTION ORDINANCE 





Wheeling, W. Va., City Council Takes 
Favorable Action on Measure Backed 
by Merchants of That City 


WHEELING, W. Va., Nov. 3.—The City 
Council has just taken favorable action on 
an ordinance regulating the sale of merchan- 
dise at public auction in that city and fixing 
penalties for violations. The ordinance was 
sponsored by the merchants of this city and 
is as follows: 


AN ORDINANCE—Regulating the sale of 
merchandise at public auction, and fixing penalties 
fer the violation of the provisions thereof. 


Section 1. Be it ordained by the Council of 
the City of Wheeling, That after the passage of this 
ordinance it shall be unlawful for any person, firm 
or corporation to sell, or offer for sale, at public 
auction, goods, wares, and merchandise, without 
obtaining from the City of Wheeling, a license 
therefor. 

Section 2. Each applicant for a license to con- 
duct an auction sale as a prerequisite for obtaining 
such a license, shall file a complete and detailed 
inventory, with the City License Clerk, which shall 
be open to public inspection, of all goods, wares, 
and merchandise which shall be cffered for sale 
at said auction, together with a sworn statement, 
that all goods, wares and merchandise listed in said 
inventory have heen the property of said applicant 
for a pericd of more than sixty (60) days prior 
to the date of the raking of said application, and 
that all of said goods as listed in said inventory 
have been marked hy tag, card or label, firmly 
affixed thereto, on which is written plainly in the 
English language the quality of said article, or 
its weight or fineness as may be customary to 
designate the quaiity of each particular article which 
is to be cffered fer sale. 


Section 3. Applications for license shall be made 


to the City License Cierk upon suitable forms to * 


be prcevided by said Clerk, setting forth under 
oath (a) the name cf the person, firm or corporation, 
whose goods, wares and merchandise are to be sold; 
(b) the names and addresses of the person or persons 
who are to act as auctioneers, such auctioneers to 
be duly licensed; (c) the reasons for desiring a 
license for the sale of merchandise; (d) and the 
location at which said auctiun sale is to be conducted. 


Section 4. <A licensee will be held responsible 
for the conduct of such person or persons as may 
be employed to sell said goods, wares and mer- 
chandise. and shall not make or permit anyone 
conducting such sale, to make untruthful statements 
or misrepresent articles to bidders as to the descrip- 
tion, quality or kind of goods, wares and mer- 
chandise offered for sale, nor shall he employ, use 
or permit the employment or use of by-bidders, 
commonly called “cappers’, nor shall he offer or 
make or permit anyone to offer or make a false 
bid or a pretense of buying goods, wares and 
merchandise, offered for sale by virtue of his 
license, nor shall the licensee offer or permit to be 
offered, or give or permit to be given, any premiums 
or any merchandise whatsoever, as a premium or 
incentive to bidders, and it shall be said licensee’s 
duty to have the contents of the tag, label or card, 
affixed to each article offered for sale as required 
under Section 2 of this ordinance to be read aloud 
immediately before said article to which it is 
affixed is offered for sale, so that the contents of 
same may be easily read by all persons attending 
said sale, said tag, label or card to remain affixed 
te said article when said article is delivered to 
whomsoever purchases same. 


Section 5. It shall be a violation of this 
Ordinance if said licensee shall sell or cause to be 
sold at said auction sale, any goods, wares and 
merchandise net listed in said inventory, as required 
to be filed under Section 2 of this ordinance. 

Section 6. No license shall be granted under this 
ordinance for a longer period than thirty (30) suc- 
cessive days (Sundays and holidays excepted) at 
any one location. 

Section 7. No person, firm or corporation, hold- 
ing a license shall conduct thereunder, a sale at any 
other place or places than that designated therein. 

Section & No person, firm, or corporation, shall 
be granted a license under this ordinance, unless 
the licensee has been conducting business in the 
City of Wheeling, for a period of one year pre- 
vious to the date of application and under the same 
name in which the license is applied for. 


— 
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Section 9. Subsequent license shall not be 


granted to the same licensee until a whole year has 
elapsed from the expiration of the former license. 

Section 10. The applicant upon being granted a 
license, shall pay to the City Treasurer, a Ten 
($10) Dollar fee to cover the cost of issuing said 
license, and in addition thereto shall furnish to 
the City License Clerk for the use of the City 
of Wheeling, an approved surety bond in the sum 
of One Thousand ($1,000) Dollars; said bond to be 
in full force and effect for a period of thirty (30) 
days from the date of said license, and shall be 
conditioned for the faithful performance and ob- 
servance by the licensee of each and all of the 
provisions of this ordinance. 

Section 11. The provisions of this ordinance shall 
not. however, apply to judicial sales or sales by 
executors, administrators, nor to sales of unre- 
deemed pledges by or in behalf of licensed pawn 
brokers in the manner prescribed by law, nor to 
any other sale authorized or that may hereafter 
be authorized by law. 

Section 12. Any person, firm or corporation, or 
their officers or agents, violating this ordinance, 
or any part thereof, shall, upon conviction before 
the Judge of the Police Court, be sentenced to 
pay a fine of not less than Fifty ($50) Doliars, nor 
inore than One Hundred ($100) Dollars, and in 
default. of payment thereof, be imprisoned in the 
Ohio County Jail for a period of not more than 
thirty (30) days, at the discretion of the Court, and 
upor conviction of the same person for the second 
oftense under this act shall be sentenced to pay a 
fine of One Hundred ($100) Dollars, and be im- 
prisoned in the Ohio County Jail for a period of 
thirty (30) days. Each separate violation’ of the 
provisions of this ordinance shall be considered a 
separate offense hereunder. 

Section 13. Each section of this ordinance, and 
every part of each section is hereby declared to be 
an independent section or part of section, and the 
holding of any section or part thereof to be void 
or ineffective for any reason, shall not be deemed 
to affect any other section or part of section. 

Section 14. That ary crdinance or part of 
ordinance ccnflicting with the provisions of this 
ordinance, be and the same is hereby repealed, 
so far as the same affects this ordinance. 








INSURANCE CO. WINS 





Court of Appeals Decides Against Albany 
Jeweler Who Sued Aetna Casualty 
& Surety Co. 


Atpany, N. Y., Nov. 5.—The Court of 
Appeals has handed down a decision affirm- 
ing the Appellate Division, Third Depart- 
ment, in reversing the judgment of the 
Albany Supreme Court of $4,000 in favor of 
Claude T. Hollenbeck of Albany against the 
Aetna Casualty & Surety Co. 

Mr. Hollenbeck was a jewelry salesman 
until Oct. 1, 1923, when he opened a jewelry 
store at 12 Clinton Ave., Albany. Soon 
after opening his store he was solicited by a 
representative of the company to take a 
policy of burglary insurance and was asked 
if he had ever suffered a loss by burglary. 
He said a stock of jewelry had been taken 
from his home by a burglar but he recovered 
the property and did not suffer a loss. His 
safe was inspected and when found not 
burglar proof was required to pay a double 
rate for the policy of $4,000. 

On March 8, 1924, his store was burglar- 
ized and $7,000 in jewelry taken from the 
safe. The company refused to pay the loss 
under the policy on the ground that he had 
made a false statement in the application by 
saying he had never suffered loss by burglary 
and also charges that he had played the role 
of burglar himself. He brought an action 
on the policy and at the trial was asked about 
the previous burglary at his home and ad- 
mitted that a jewelry case valued at $5 had 
not been recovered and his complaint was 
dismissed on the ground that he had in fact 
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suffered some loss so that the statement was 
false fo that extent. 

Another action was then brought and his 
second complaint alleged that he had in- 
formed the solicitor of the previous burglary 
so that the company knew the fact when the 
policy was written and that he had suffered 
no substantial loss. The Appellate Division 
reversed the verdict of the jury on the 
ground that the dismissal of the complaint in 
the first action was a bar to the second 
action, and is now sustained by the highest 
court. 








DEATH OF OSCAR D. EMERICK 





Jeweler of Freeport, IIL, 
Succumbs to Anaemia 

Freeport, Ill., Nov. 3.—This city lost one 
of its prominent and best known citizens and 
business men in the death of Oscar D. 
Emerick, senior member of the jewelry firm 
of Emerick & Ringer, and a member of the 
Stephenson County Board of Supervisers. 
Mr. Emerick passed away at his home, 411 
S. Carroll Ave., at 3:30 o’clock last Saturday 
afternoon and the funeral services were con- 
ducted yesterday at the home by Dr. W. F. 
Rex, pastor of the First English Lutheran 
Church. 

Mr. Emerick was taken off following an 
illness of anaemia, which extended over the 
past year. Although his demise was not un- 
expected it came as a shock to his many 
friends throughout the city and county. Dur- 
ing his long residence in Freeport he had 
been known as a successful business man, a 
kind, generous and friendly person, and his 
widow has the sympathy of a wide circle 
of friends. 

Oscar D. Emerick was born in Center 
Hall, Pa., on Aug. 14, 1868. He came to 
Freeport when 19 years of age and had since 
resided here. He was united in marriage to 
Miss Jessie Ditzler who survives. There are 
also three brothers and one sister left to 
mourn his loss, they being: George and 
Luther Emerick, of Center Hall; Pa.; Har- 
vey Emerick, Portland, Oregon, and Mrs. 
Mary Price, Antler, N. D. Mr. Emerick 
was a member of the First English Lutheran 
church and was also affiliated with Freeport 
lodge of Elks and Freeport lodge, Knights of 
Pythias. 

Mr. Emerick’s first employment in Free- 
port was in the A. D. Wright dry goods 
store. Later he was employed in the business 
office of the Freeport Bulletin, and following 
that he held a situation in the State Bank 
of Freeport. He then purchased the 
Goulding jewelry store, which was located at 
15 E. Stephenson St., and some time later 
took over the T. H. Hollister jewelry store 
at 4 W. Stephenson St. The two stores were 
then combined and C. S. Barrett became a 
member of the firm which was known as 
Emerick & Barrett. This partnership con- 
tinued until 1913, when the interests of Mr. 
Barrett were taken over by C. L. Ringer and 
since that time the firm had been known as 
Emerick & Ringer, their place of business 
since 1914 being at 5 W. Stephenson St., and 
the establishment one of the finest of its kind 
in this section of the State. 

Mr. Emerick was serving his second term 
as an assistant supervisor from the town of 
Freeport, having been elected on the Demo- 
cratic ticket. 
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Disastrous Attempt to Escape from Tombs 





Lives of Two Prison Officials and Three Prisoners Snuffed Out in Sensational Fight 
Following Failure of Plot to Gain Freedom—Amberg and Berg Both Notorious 


Jewelry Bandits 














In one of the most desperate, sensational 
and murderous attempts at jail breaking ever 
recorded in the history of the Tombs Prison 
in New York, a warden, a keeper and three 
prisoners were killed and two others were 


subject of several investigations started im- 
mediately after the mutiny had been quelled. 
The investigations, however, had not been 
under way more than a few hours when 
Oscar Amberg, brother of one of the dead 





HYMAN AMBERG, WHO WAS CHARGED WITH MURDER OF AARON RODACK 


wounded last Wednesday afternoon. Two 
of the three prisoners who put up such a 
desperate fight for their freedom are no- 
torious jewelry thieves, one being Hyman 
Amberg, awaiting trial on the charge of 
murdering Aaron Rodack, a Washington 
Heights jeweler, and the other, Robert Berg, 
brought from Chicago for robbing Abraham 
W. Faigin, a Maiden Lane diamond dealer. 
The third bandit known as “Red” McKen- 
ner, who was in the Tombs for killing an 
employee of the Reid Ice Cream Co., was 
never connected with any jewelry hold-ups 
as far as could be learned. He was so 
seriously wounded from gun shots that 
he died the following day. Peter J. Mal- 
lon, warden in charge of the prison, was 
shot while reaching into his desk for a gun 
and died later in the Beekman St. Hospital 
while Jeremiah Murphy, a guard at the La- 
fayette St. gate was killed instantly by one 
of the thugs. 

For the 20 minutes during which time the 
bandits were battling for their liberty, the 
buildings and streets surrounding the city 
prison were in an uproar, police and detec- 
tives reaching the spot of hostility every few 
moments in answer to the first riot call 

“sent out from police headquarters in many 
‘years. While only three of the prisoners 
“took part in the attempt, it is reported that 
‘several other jewelry thieves, now in the 
Tombs, are suspected of being in the coup 
'to break jail. 
Just; bow the guns which the prisoners 
sed were smuggled into the jail was the 
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prisoners and Robert Werner were arrested 
while sitting in an automobile in Brooklyn. 

The investigations are expected to bring 
forth some startling revelations. The out- 
standing development of the first day’s search 
was the possibility, strongly hinted at in all 


under most severe examinations that he knew 
the manner in which the guns were finally 
taken to the prisoners, and said he did not 
know whether any keepers were involved 
or not. One police official expressed the 
opinion that the responsibility for weapons 
reaching the prisoners rests with attaches of 
the Tombs, “through laxity or criminal in- 
tent.” 

An autopsy performed on Amberg and 
Berg indicated that while both men were 
badly wounded by bullets from policemen’s 
guns they actually committed suicide when 
they were cornered and realized that death 
was certain. McKenna, however, died as the 
result of wounds received in the battle with 
the police. 

Werner, one of the men arrested follow- 
ing the attempted jail break is a criminal 
with a police record. He not only fur- 
nished the weapons but waited outside the 
Tombs with an atttomobile to dash away 
with the men if they succeeded in their 
attempt. In a confession said to have been 
made to the police Werner admitted he had 
long been a partner in crime of Amberg, 
had visited the latter in the prison two weeks 
ago, and was told by him that he had a 
good chance to get away if he could get 
weapons. Amberg told Werner that if he 
could throw two revolvers over the prison 
wall on a night agreed upon they would 
reach him. Werner promised to get the 
weapons and deliver them, and he purchased 
them from a man in Rivington St., he said, 





ROBERT BERG, WHO WAS BEING HELD FOR ROBBERY OF MAIDEN LANE JEWELER 


of the investigations, that one or more em- 
ployes of the Department of Correction aided 
in the plot and actually helped to get the 
revolvers to the prisoners planning to es- 
cape. Werner, who has confessed he tossed 
the weapons over the prison wall denied 
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and threw them over the Center St. wall of 
the prison at 10 o’clock on the night of 
Oct. 18. 

Werner said he visited Amberg a week 
ago, and the prisoner told him the revolvers 
had reachedm and he was ready ‘to make 
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his attempt to escape. Werner was to have 
visited Amberg last Monday, but could not 
keep the appointment. He did call at the 
Tombs Wednesday morning, and Amberg 
told him he and three or four others were 
going to make the break for liberty, and 
asked him to have an automobile waiting 
in front of 110 Center St., opposite the 
Tombs. 

In his confession Werner said he informed 
Oscar Amberg, brother of the prisoner, of 
the plan and they both went to the H. & G. 
Auto Co. in Suffolk St. There Werner 
hired an automobile, using the name “Samuel 
Marks, of 468 S. 5th St., Brooklyn.” He 
and Amberg rode around and Oscar Amberg 
left the automobile, leaving Werner to drive 
to the Tombs alone at 2 o’clock. He again 
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the physician’s office. At the second tier 
Shea was met by Keeper Martin, who said 
he also had four prisoners who wanted to 
visit the clinic. These four were an un- 
identified prisoner, McKenna, Berg and Peter 
Powers, who is facing trial for a murder 
in a holdup. 

Martin said he could not accompany Shea 
because Keeper Quinn, his partner, had been 
summoned to court and was not on duty. 
Shea objected to taking the four prisoners 
in addition to Amberg, but he finally started 
down with McKenna, Amberg and Berg. 
Just how it came about that he took the 
three prisoners who were armed is a coin- 
cidence that will be carefully investigated. 

They were being taken down the stair- 
way to the physician’s office which is only 
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called at the prison and saw Hyman Am- 
berg. He told Amberg the automobile was 
outside the jail and the prisoner said he 
and his confererates would make the break 
to get away within an hour. 

Werner left the Tombs and crossed the 
street to the car. He started the motor and 
kept it going in anticipation of the escape. 
He remained set for a quick flight after 
the firing of the first shots, but when he 
saw police coming from all directions in 
answer to the riot call and heard the con- 
tinued firing he decided his friend had been 
trapped and drove away. He was with 
Oscar Amberg in another automobile in 
Brooklyn when he was captured by the police 
early last Thursday. 

The first report of the police investiga- 
tion of what actually happened in the prison 
when the escape was attempted was made 
known last Thursday night at Police Head- 
quarters. The actual circumstances, as dis- 
closed by the police, are that at 2:15 P. M. 
Keepers Reynolds and Shea were in charge 
of the third tier when Amberg complained 
that he was ill and asked to be taken to 
the clinic on the ground floor. 

Reynolds told Shea to escort Amberg to 


about 20 feet from the iron gate leading 
on to Centre St., the main entrance to 
the prison, when suddenly the three prison- 
ers pulled revolvers from their pockets and 
rushed for the main door. Louis Lorch, the 
doorkeeper, had his hand on the key, which 
was at that time inserted in the lock. Berg, 
with a pistol in his hand, ran ahead of his 
two companions and ordered Lorch to open 
the door. In reply, Lorch told Berg “to 
go to hell,” and pulled the key from the 
lock. Despite the fact that Lorch was un- 
armed, the sight of the thief’s gun apparently 
did not frighten him but instead he rushed 
toward the men hoping to thwart their plans. 
When the prisoners opened fire Lorch ran 
toward the warden’s office to give the alarm. 
The armed prisoners were going after him 
when they saw Warden Mallen starting from 
his desk with a pistol. One of them fired 
and shot the warden. 

The prisoners then ran through the cor- 
ridor to the prison yard where they killed 
Keeper Murphy, guarding the Lafayette St. 
gate when he refused to give up his keys. 
In the battle the prisoners also wounded 
Keeper O’Connor, who is now in a serious 
condition. 
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Baffled in their second attempt to make 
their escape by a gate, Berg, Amberg and 
McKenna ran behind a great coal pile in 
the prison yard, apparently intending to take 
shelter there. The firing by this time had 
attracted the attention of policemen, detec- 
tives and thousands of people in the neigh- 
borhood. 

The three prisoners, after being thwarted 
in their attempt to get the keys, were stand- 
ing on a paved sidewalk near the center of 
the yard, apparently unable to decide what 
to do next. The most conspicuous was Mc- 
Kenna on account of his shock of red hair 
and his white sweater. All three were hat- 
less. Berg wore a gray sweater. Amberg, 
a short, wiry fellow, wore a brown coat. 

They backed up slowly, shooting at the 
door leading from the yard into the prison 
building, from which guards were shooting 
at them. Amberg suddenly rushed to the 
Leonard St. gate and tried to scale it. He 
came within a foot of reaching the top of 
the wall but his short height thwarted him 
and he was compelled to abandon this 
method of escape. 

The three prisoners trapped like rats in 
a trap kept running back and forth along 
the walls of the prison yard hoping to find 
some means of. escape. 

Suddenly policemen appeared on the fire 
escapes of the Board of Transportation build- 
ing, on the south, and began shooting over 
the wall. The bandits replied and then 
ducked back under the protection of the 
south wall. The next instant a hat appeared 
over the top of the south wall of the prison. 
All three gunmen stood and watched it in- 
tently. 

Patrolman Orville Halstead had placed 
against the outside wall an extension ladder 
which he had borrowed from Engine Com- 
pany 31, on block north of the Tombs. He 
took off his hat and hoisted it to draw fire 
and discover the whereabouts of the des- 
perate men. 

The three bandits suddenly retreated to 
a small guardhouse which is built into the 
south wall of the Tombs. The crowd in 
the windows saw Amberg speak to McKenna 
and the two were apparently about to enter 
it for a last stand. They called to the 
third man, but he paid no attention. Berg, 
the diamond robber, noted among criminals 
for his iron nerve, was ready to give up. 
Blood was pouring from a wound on the 
side of his head, inflicted by a bullet from 
Halstead’s pistol. Placing the gun to his 
head he pulled the trigger but it failed to 
work. After looking at the weapon he 
did something to it and again pointing at 
his right temple fired and fell over dead. 

Amberg and McKenna, however, were 
still making their last stand from .the guard- 
house into which they had retreated. When 
the pair realized that their ammunition was 
running low Amberg rushed from his shelter 
and grabbed Berg’s gun from his hand. As 
he did this a bullet from a policeman’s 
pistol hit him in the hand but. nevertheless 
he held the gun. This bullet had been fired 
by a policeman perched in a window on 
the eighth floor of a building opposite the 
Tombs. The bandits replied to the police- 
man’s firing with a volley from their own 
guns. One of the bullets struck the hand 
of a man-who was standing in the window 
with the policeman. 

In the meantime detectives had arrived 
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on the same floor with riot guns and ma- 
chine guns. 

With machine guns raking them from the 
west, police sniping at them from many 
points of vantage about the Tombs and with 
Detective John J. Broderick of the indus- 
trial squad boldly invading the open yard 
to force a finish fight, there was nothing for 
McKenna and Amberg to do but to retire 
into the guardhouse. 

Amberg, already practically certain of the 
electric chair for the murder of the jeweler 
Rodack and now doubly certain of it for 
murder in connection with the jail break, 
decided to end his life. It is said Amberg 
was seen to lift his pistol to his temple and 
shoot himself as he stood in the doorway 
of the small guardhouse. McKenna then 
stepped out into the opening and realizing 
the hopelessness of his position is also re- 
ported to have placed his gun to his temple. 
At that instant detectives and guards fired 
a volley of shots at the man and he fell 
to the ground wounded. McKenna died the 
following day in the Beekman St. hospital. 

One of the amazing features of the affair 
was the fact that while the battle was going 
on Peter M. Kelly an electrician employed 
in the Tombs was lying in a ditch w'thin 
close range of fire. He had been making 
repairs to an underground electric wire and 
was busy digging a ditch when the prison- 
ers bent on gaining their freedom rushed 
into the yard. Kelly sought to get away 
but was held prisoner by the shooting be- 
tween the bandits and the guards. After 
the battle was over he emerged from the 
ditch into which he had fallen, unscratched 
but badly unnerved. 

Amberg, while only a youth, was regarded 
as a desperate criminal and last August was 
arrested through the alertness of an as- 
sistant superintendent of the Pinkerton Na- 
tional Detective Agency, who had.been sent 
to Albany, N. Y., to look for a man who 
had been “switching” checks on jewelers’ 
trunks. Walking through a train at Albany, 
the Pinkerton operative noticed Amberg sit- 
ting in the corner of one of the coaches and 
knowing that he was wanted in connection 
with the Rodack murder, immediately had 
him placed under arrest. Amberg was 
brought back to New York and was in- 
dicted in the Rodack murder, and had since 
been held at the Tombs to await trial. Am- 
berg is said to have been a former member 
of the notorious Whittemore gang and his 
arrest followed the taking into custody of 
Benjamin Mintz, who is also being held 
for trial on the charge of murdering Mr. 
Rodack. He was of a cowardly, sneaky 
type and was always dangerous when he 
had a weapon in his hand. He usually made 
‘his hang out on the East Side and had been 
suspected in many murders and robberies by 
the police but was seldom convicted. 

Berg was of an entirely different type 
‘being audacious and clever in his way. He 
was little known in New York but had a 
reputation in Chicago as being a rum run- 
ner and a member of the gang which first 
introduced the machine gun into the criminal 
world. After the Faigin robbery, he fled 
to Chicago but through confessions made 
‘by George Cohen and Sol Brofman, he was 
traced to the “Windy City” and arrested 
the latter part of September. George Mc- 
‘Gann and Edward Kalbfleisch, detectives 
from the Old Slip Station were sent to 
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Chicago to bring Berg back to New York. 
After a vigorous legal battle, Berg was 
finally turned over to the New York au- 
thorities and he was rushed to the metropolis. 
He was taken to Police Headquarters and 
then to the office of Assistant District At- 
torney Charles Garrison where he was ques- 
tioned by Mr. Garrison and Richard C. 
Murphy, counsel for the Jewelers National 
Crime Committee. It is said that he con- 
fessed to the Faigin hold-up but at his ar- 
raignment entered a plea of not guilty. 

The authorities were hopeful that Berg 
would make some revelations which would 
lead to the clearing up of other sensational 
robberies in the trade. Since he had been 
placed in the Tombs there had been four 
separate attempts made to get someone out 
of prison or to smuggle weapons into the 
prisoners. The police are of the opinion 
that Berg was responsible for all these at- 
tempts. On one occasion several loaded 
automatics were said to have been tossed 
over the prison wall but were found by a 
keeper and later a number of files were 
found in the prison by a guard. 








LOOK OUT FOR HER 





Woman “Pennyweighter” Escapes While 
Being Taken from New York Criminal 
Courts Building to Prison Van 

While being taken from the Criminal 
Courts building in New York to a prison 


$1 


Brown woman had disappeared. Detectives 
believe she escaped by entering the Court 
of Special Sessions, where she has been con- 
victed several times, and slipping out another 
door. Court was not in session at the time. 


Kelly is a new driver and had left his 
van in the Tombs yard, instead of parking 
it in Franklin St., the customary place, He 
explained that a clock expert, who winds 
clocks in the building every Friday, probably 
forgot to shut the door of the court room 
after him, thus providing an avenue of es- 
cape, which could not have been used if 
Kelly had left his van in Franklin St. 


As soon as Kelly saw one of the prisoners 
had escaped he shouted to Mrs. Loretta 
Davis, matron of the detention room of 
Special Sessions, to take charge of the re- 
maining three women while he made a futile 
search through the building. 

The woman is known to the police as 
Stella Murray, Stella Murphy, Rose Singer, 


Anna Burns, Stella Singer and Marie 
Sanders, and has been arrested 12 
times since 1916. Detectives said she 


had served sentences for shoplifting in Bos- 
ton and Philadelphia, and in 1920 was sen- 
tenced to serve two years in Auburn Prison. 

Because of her reputation for adroitness 
in substituting imitation gems for valuable 
jewelry, jewelers are warned to be on the 
lookout for this woman. 

She is described as a stout woman weigh- 
ing about 180 pounds, and walks with a dis- 
tinct waddle. She gives her age as 33 years 





ANNA BROWN, “PENNYWEIGHTER” AND SHOPLIFTER, NOW A FUGITIVE FROM JUSTICE 


van last Friday, Anna Brown, having several 
aliases and known to the police as a jewelry 
“switcher,” shoplifter and pickpocket, escap- 
ed. The police immediately sent out a gen- 
eral alarm but as yet no trace of the woman 
has been found. 

As Anna Brown she was arrested last 
week on a charge of stealing lingerie and 
silk hosiery from Wanamaker’s store in 
New York. On Friday she was brought 
before Magistrate Weil in Tombs Court and 
was held without bail. She was being 
taken to Jefferson Market Court when she 
disappeared. 

Joseph Kelly, the van driver, reported to 
Special Sessions Justice Kernochan that he 
was escorting four women prisoners to the 
“Bridge of Sighs,” which connects the build- 
ing with the Tombs, when he noticed the 


old and claims to live on Sterling Place, 
Brooklyn. 





Alfred H. Schramm, optometrist and 
jeweler who has been in business in’ Wil- 
mington, Del., for 12 years, has opened a 
new. store in the Murphy Theatre building 
in the rooms formerly occupied by the Wur- 
litzer music store. Since February, 1925, 
Mr. Schramm has had headquarters in the 
K. & K. barber shop on N. South St. He 
first came to Wilmington from Chicago, to 
accept a position as watchmaker with the 
Frank L. Miller jewelry store, a position 
which he held for seven years. Later he 
entered in partnership business with M. W. 
Organ in the De Voss jewelry store on N, 
South St., and two years ago sold his in- 
terest in that business. 
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Proposed National Platinum Stamping Law 





Full Text of Bill as Accepted at Mass Meeting Held in New York on Nov. 4—Discussion 
Centers Around Section Relating to Marking of Articles Made of White Gold 
and Platinum—Minor Changes Made in Other Paragraphs 




















An adjourned meeting to consider the sec- 
tions of the proposed draft of the National 
Platinum Law which were not definitely 
ironed out at a previous meeting on Oct. 
7 was held last Thursday night at the head- 
quarters of the National Jewelers Board of 
Trade, 22 W. 48th St., New York. The 
meeting was attended by about 50 represen- 
tatives of the trade, and the draft of the 
bill, as submitted by the “clearing house 
committee,’ was accepted with minor changes 
after a long debate which centered upon 
the white gold and platinum section included 
in the third part of paragraph E in Section 
6. This part marked e III in the bill reads 
as follows: 


The article shall be so marked that the 
karat mark shall precede the platinum mark, 
as for example 18K & Plat., or 144K & 
Plat. as the case may be, it being expressly 
provided that in case the percentage of 
platinum exceeds the 5 per cent. minimum 
provided herein, the mark may also include 
a declaration of the percentage of platinum 
as for example, 18K & 1/10 Plat. or 
14K & 1/8 Plat., or as the case may be. 


The discussion on this part of Paragraph E 
took up the major portion of the time de- 
voted to the meeting and were finally ac- 
cepted after Chairman Harry C. Larter had 
called for a vote on the question which was 
declared carried. The committee read into 
the record a number of letters from manu- 
facturers which were both opposed to and 
approved the draft as submitted. 

As noted in previous issues of. THE JEw- 
ELERS’ CrRCULAR, the work of preparing a 
National Platinum Act has been ‘going on 
for many years. The work was started by 
the Jewelers Vigilance Committee under 
whose auspices it has been conducted and 
some time ago a Clearing House Committee 
was appointed to receive the suggestions 
from the various elements in the trade and 
arrange to try and harmonize these sugges- 
tions into an act that would meet with the 
approval of all. Hearings on the subject 
have been going on with representatives of 
retailers’, wholesalers’ and manufacturers’ 
organizations, over a long period and ast 
year an act was presented that it was thought 
would be acceptable to all elements in the 
industry. This proposal was submitted at 
the meeting held Sept. 9, 1925, at which the 
general sections as to platinum were agreed 
upon but differences arose as to the sec- 
tions which applied to the use of the word 
“platinum” on jewelry made of white gold 
in combination with platinum, particularly 
the advertising of such jewelry. This meet- 
ing developed the appointment of a “clear- 
ing house committee” commissioned to draw 
a section satisfactory to the trade at large 
and it was the work of this “clearing house 


, 


committee,” which was first submitted at the 
meeting held Oct. 7. This meeting was ad- 
journed until last Thursday night for final 
action. 

The adjourned meeting which had been 
widely advertised through the various trade 
organizations and the jewelry trade press, 
was called to order at 8:10 P. M. by Chair- 
man Larter, who first called attention to 
the previous meeting, stating that some points 
had not been cleared at the meeting, 28 
days ago and this had necessitated the ad- 
journed meeting last Thursday night. In 
order to have the minutes clear, he requested 
that each speaker give his name and the 
name of his firm in offering his opinions 
regarding the proposed draft of the law. 
He said that there had been considerable 
difficulty to get down to a net of the sug- 
gestions which had been received by the 
Clearing House Committee following the pre- 
vious meeting. 

The white gold and platinum section in- 
cluded three clauses in Section 6 Paragraph 
E, of the Act, which as submitted at the 
meeting on Oct. 7 were as follows: 

“(e) The mark ‘platinum’ may not be used 
in connection with an article consisting of 
platinum and white gold, unless— 


“(I) The platinum in such article shall be 

at least 985/1000ths parts pure platinum. 
“(II) The percentage of platinum in such 
article shall be at least 5% in weight of 
the total weight of the article exclusive 
of mechanical parts, as provided in Sec- 
tion 3 (b). 

“(III) Said mark shall state in terms the 
karat of gold and the percentage of plati- 
num, as for example: ‘18K & 1/10 
plat.” or ‘14K & 1/20 plat.” as the case 
may be, but in no event shall the platinum 
mark precede the karat mark and all the 
letters and numerals shall be equal in 
size and equally visible, legible, clear and 
distinct, and the entire mark shall run in 
sequence in one place on such article.” 


Objection was made at the October meet- 
ing to the fact that section 6 (e) related 
as drafted only to platinum and white gold. 
It was at first proposed at the meeting that 
the section should be broadened so as to 
cover platinum and any color of gold. 
This would mean that on a combination of 
platinum and any kind of gold, whether the 
gold looks like platinum or not, the same 
three standards should be applied as to the 
pureness of the platinum, the 5 per cent. 
minimum weight and the marking of pro- 
portion of platinum. 

The suggestion was also made and met 
with general approval that in order to clarify 
the drafting of the law a specific provision 
be included which would provide that 


wherever proportions are stated or called for 
under the new Act such proportions shall 
relate to weight of metal and not to size, 
thickness or volume. 

Section 6 (e) (III) was discussed and 
was objected to because the provision as 
drafted provided that in every case where 
gold and platinum are used together and 
where a platinum mark is to be used, it 
should be mandatory that the proportion of 
the platinum be stated. The opinion was 
expressed by many that this provision should 
not be mandatory but should be optional, 
that is, a manufacturer using more than 5 
per cent. of platinum may, if he so desires, 
state the proportion so as to indicate that 
his merchandise has more than the 5 per 
cent. minimum but that if he does not wish 
to so state it, he does not have to do so. 
As against this it was stated that unless the 
provisions were made mandatory no one 
would ever state the proportion of platinum 
as the mark “18K. and plat.” would be a 
better mark from the point of view of mer- 
chandising to the public than a mark such as 
“18K. and 1/10th plat.” The suggestion to 
change the provision which made it manda- 
tory to state the percentage of platinum to a 
provision that makes it merely permissive 
was first defeated and later when put to a 
second vote after reconsideration resulted in 
a tie vote and then on a further consideration 
was carried. 

A motion to adopt the section as revised 
was made but Chairman Larter said that 
discussion on the section as he had just read 
it would be heard. He first called attention 
to letters opposing and favoring the pro- 
posals of the “clearing house committee.” 

The meeting was then opened for a gen- 
eral discussion and from that time on many 
of those in attendance at the meeting voiced 
their opinions. There seemed to be little 
if any objection to the other parts of the 
proposed bill aside from a few minor 
changes, the debate centering around the 
white gold and platinum section included 
in the three clauses in Section 6 Par. E 
of the act. 

The meeting quickly developed two out- 
standing factions, one approving of Par. E 
as submitted and the other faction holding 
that manufacturers who make platinum and 
white gold jewelry be allowed to use only the 
gold karat mark. 

DeWitt A. Davidson of Davidson & 
Schwab, New York, said that the members 
of the Jewelry Crafts Association have been 
studying the situation very carefully for a 
long time and could not see how a provision 
could be adopted permitting of the. stamp- 
ing of platinum on white gold without caus- 
ing untold confusion and it was his opinion 
that with the many articles which come into 
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the jewelry trade, that difficulties would be 
encountered and that such a law would be 
difficult to uphold in court. He said that he 
did not want to stand in the way of the 
majority but was firm in the opinion that 
it was an unwise proposition to attempt to 
put through legislation such as was proposed 
in the paragraphs submitted. He predicted 
that if the paragraphs go into a National 
Law that they will be the first to be amended. 

Speaking in support of the position taken 
by Mr. Davidson, Robert S. Tipping, secre- 
tary of the Jewelry Crafts Association, sub- 
mitted as a practical illustration, a white gold 
mounting on which a small amount of plati- 
num could be placed on the top of the mount- 
ing which would bring the mounting within 
the law as proposed. He called attention to 
the fact that in setting a stone into the 
mounting the loss in the weight of the plati- 
num would be sufficient to make the complete 
article in violation of the law. 

This argument was met by the contention 
that the ring should contain enough plati- 
num to allow for the shrinkage incidental 
to the setting and still be of legal standard. 

Marcel M. Mirabeau, of Lissauer’ & Co., 
who opposed the adoption of the section, 
said that he for one would not care to take 
a chance to have to prove that a mounting 
such as the one submitted by Mr. Tipping 
was within the law if it were purchased by 
his concern after the ring had been set with 
a stone. Morris L. Ernst, of Greenbaum, 
Wolff & Ernst, counsel for the Vigilance 
Committee, called attention to a State law 
which provides that wholesalers and retail- 
ers may take out a bond and that under 
this law if a wholesaler or retailer sells an 
article which is not up to standard, that 
he can prove his good faith by hauling 
the man from whom he purchased it into 
court,. provided, of course, he was not the 
manufacturer and had not worked on the 
article. 

Mr. Katz of Katz & Ogush, said that 
he must agree with Mr. Davidson and that 
in his opinion, an article of platinum and 
white gold must have only a mark indicat- 
ing the quality of the gold. 

Mr. Ernst, in summing up the work of 
the clearing house committee, called atten- 
tion to ‘the fact that the committee had 
found that there was one group in the in- 
dustry who considered the five per cent. 
standard too high and that another group 
held that no platinum mark should be used 
on white gold and platinum jewelry. In 
working for a common ground, he said that 
the committee had suggested that the five 
per cent. platinum minimum is a decent 
minimum amount of platinum and that under 
the provision of Par. E if a manufacturer 
wants to inform the public that he uses 
five per cent. or more platinum, he can 
do so. 

Walter P. McTeigue held to the same 
pinion as expressed by DeWitt A. David- 
son and then William A. Streeter, chair- 
man of the Legislative Committee of the 
American National Retail Jewelers Asso- 
<iation, was recognized by the chair. Mr. 
Streeter asked for an expression of opinion 
from white gold and platinum manufactur- 
€rs who had not spoken on the subject and 
4 ifew other manufacturers gave their 





to the fact that the discussion re- 


THE JEWELERS’ 


CIRCULAR 


garding the platinum law had been going 
on for many years and that while he was 
not a member of the “clearing house com- 
mittee’ he sat in with them and _ that 
he had heard it said that the committee 
was trying to “railroad” something through. 
Talk of this kind he decried, saying that 
the committee had tried hard to get at the 
real desire of the industry in framing the 
law. Four years ago, he said, the American 
National Retail Jewelers Association had 
taken the same stand that the Jewelry Crafts 
Association takes today. He added that the 
association which he represents has come to 
understand that there has come into the 
industry a group of manufacturers who are 
using platinum on white gold and that they 
claim a right to live. He said that the pres- 
ent situation in the trade placed the retail 
dealer in an uncomfortable position because 
he really does not know what he is buying. 
In conclusion, he said: 

“It seems to me that the plan proposed 
after a year of work will be a step in the 
right direction if we establish a minimum 
standard which will be better than condi- 
tions at present, and the committee of the 
A. N. R. J. A. is in favor of Par. E as 
proposed.” 

G. H. Niemeyer, of Handy & Harman, 
Mr. Kohn of Silverman, Kohn & Wallen- 
stein, Emil Kohn, of Theo. A. Kohn & Son, 
Norman Levy of Chas. L. Levy & Son and 
others also took part in the discussion dur- 
ing the evening, which on the whole was 
good natured. 

After the vote had been taken on Para- 
graph E, minor changes were made in other 
sections and the meeting finally adjourned at 
10:35 P. M. 

The full text of the proposed law as sub- 
mitted at the conference and as adopted is 
as follows: 


Draft of Proposed 


New Platinum Marking Law 


1. This Act may be cited as The National Plati- 
num Marking Act, 1926. - 

2. In this Act, unless the context otherwise re- 
quires: 

(a) ‘Article’? means any article of merchandise, 
and includes any portion of such article, whether 
a distinct part thereof or not (including every part 
thereof whether or not separable, and also includ- 
ing material for manufacture) appearing or pur- 
porting to contain platinum, iridium, palladium, 
ruthenium, rhodium and/or osmium alone or in 
conjunction. 

(b) Platinum, iridium, palladium, ruthenium, 
rhodium and/or osmium, include any alloy or 
alloys of any one or more of said metals, or any 
metal or alloy appearing or purporting to be or 
having the same appearance as platinum or any 
one or more of the aforementioned metals. 

(c) ‘Mark’ means any mark, sign, device, im- 
print, stamp, brand, tag, card, paper, label, box, 
carton, container, holder, package, cover or wrap- 
ping attached to, used in conjunction with or en- 
closing such article or any bill, bill of sale, in- 
voice, statement, letter, circular, advertisement, 
notice, memorandum, or other writing or printing, 
describing, identifying or referring to, or appear- 
ing or purporting to describe, identify or refer to 
the quality, quantity and/or weight of platinum, 
iridium, palladium, ruthenium, rhodium and/or 
osmium. 

(d) “Apply” and “applied” include any method 
or means of application or attachment to, or of 
use on, or in connection with, or in relation to, 
an article, whether such application, attachment or 
use is to, on, by, in or with 


(i) the article itself, or 

(ii) anything attached to the article, or 

(iii) anything tc which the article is at- 
tached, or 

(iv) anything in or on which the article is, or 

(v) anything so used or placed as to lead to 
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a reasonable belief that the mark on that 
thing is meant to be taken as a mark on 
the article itself. 
(e) “To sell’? means 

(a) Import or cause to be imported into the 
United States, or 

(b) Deposit or cause to be deposited in the 
United States mails, or 

(c) Transport or cause to be transported from 
one State, territory or possession of the 
United States, or from the District of 
Columbia, into any other State, territory 
or possession of the United States, or 
into the District of Columbia, or 

(d) Deliver or cause to be delivered to any 
carrier to be so transported, or 

(e) Sell or offer or expose for sale, or cause 
to be sold or offered or exposed for 
sale, in any territory or possession of 
the United States, or in the District of 
Columbia. 


3-a. When an article is composed of mechanism, 
works or movements and of a case or cover con- 
taining the mechanism, works or movements, a 
mark applied to the article shall be deemed not to 
be, nor to be intended to be, applied to the mechan- 
ism, works or movements. 

3-b. The mark applied to the article shall be 
deemed not to apply to springs, winding bars, 
sleeves, crown cores, mechanical joint pins, screws, 
rivets, dustbands, detachable movement rims, hat 
pin stems, bracelet and necklace snap tongues. In 
addition, in the event that an article is marked 
under section 6 (e), the mark applied to the article 
shall be deemed not to apply to pin tongues, joints, 
catches, lapel button backs and the posts to which 
they are attached, scarf pin stems, hat pin sockets, 
shirt stud backs, vest button backs, link tutton 
connections and ear screw backs, provided such 
parts are made of the same quality of gold as is 
used in the balance of the article. 

4-a. If an article has applied to it any mark, 
it must have applied to it the following marks: 

A trade mark duly applied for registration or 
registered under the laws of the United States of 
the manufacturer of such article, except that if 
such manufacturer has sold, or. contracted to sell, 
such article to a jabber, wholesale or retail dealer. 
regularly engaged in the business of buying and sell- 
ing similar articles, this provision shall be deemed 
to be complied with if there is so applied, in the 
place and manner specified in this action, the trade 
mark, duly registered under the laws of the United 
States, of such jobber, wholesaler or retail dealer 
respectively. 

4-b. If the article has applied to it marks con- 

firming with the requirements of subdivision (a) 
of this action, it may also have applied to it 
numerals intended to identify the article or pattern, 
and not circvlated to mislead or deceive, provided 
that they are not incorporated with the quality 
mark. 
_ 5.. All marks applied to any article shall be equal 
in size and equally visible, legible, clear and dis- 
tinct and no quality mark which is false, deceptive 
or misleading shall be applied to any article or to 
any descriptive device therefor. No more than one 
quality mark shall be applied to any article and 
such quality mark shall be applied to such article 
in only one place thereon except as elsewhere in 
this law specifically permitted. Wherever in this 
act provision is made for marking of percentage of 
metals such percentage shall refer to weight and 
not to volume, thickness or any other quantitative 
basis. 

6. There shall not be applied to any platinum, 
iridium, palladium, ruthenium, rhodium and/or 
osmium article any mark indicating or purporting 
to indicate that the platinum, iridium, palladium, 
ruthenium, rhodium and/or osmium in the article 
ts of a higher quality than it really is, nor any 
quality mark or any colorable imitation thereof, or 
contraction or addition thereto except as follows: 


(a) An article consisting of at least 985/1000ths 
parts of platinum, iridium, palladium, 
ruthenium, rhodium and/or osmium, where 
solder is not used and at least 950/1000ths 
parts of said same metal or metals where 
solder is used, may be marked “platinum,” 
provided that the total of the aforemen- 
tioned metals other than pure platinum 
shall amount to no more than 50/1000ths 
parts of the contents of the entire article. 

(b) An article consisting of at least 985/1000ths 
parts of platinum, iridium, palladium, 
ruthenium, rhcdium and/or osmium, 
where solder is not used and at least 
950/1000ths parts of the said same metal 
or mietals\where solder is used, and pro- 
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vided further that at least 750/1000ths 
parts of said article are pure platinum, 
may be marked “platinum” provided im- 
mediately preceding the mark “platinum” 
there is marked the name or abbreviation 
as hereinafter provided, of either iridium, 
palladium, ruthenium, rhodium and/or os- 
mium, whichever of said metals predomi- 
nates, and it is further provided that such 
predominating other metal must be more 
than 50/1000ths parts of the entire article. 


(c) An article consisting of at least 985/1000ths 
parts of platinum, iridium, palladium, 
ruthenium, rhodium and/or osmium, where 
solder is not used and at least 950/1000ths 
parts of said same metals where solder is 
used, provided more than 500/1000ths parts 
of said article consists of pure platinum, may 
be marked and sold with the word “plati- 
num,” provided that said word is im- 
mediately preceded by a decimal fraction 
in one-thousandths showing the platinum 
content in proportion to the content of the 
entire article, and further provided that 
said mark “platinum” be followed by the 
name or abbreviation as herein allowed, of 
any one or more of the following metals, 
to wit: iridium, palladium, ruthenium, 
rhodium and/or osmium, that may be pres- 
ent in the article in quantity of more than 
50/1000ths parts of the entire article. The 
name of such other metal or metals other 
than platinum, however, shall each be im- 
mediately preceded by a decimal fraction 
in one-thousandths showing the content of 
such other metal or metals in proportion 
to the entire article—as for example, 600 
Plat., 350 Fall., or 500 Plat., 200 Pall., 
150 Ruth., 100 Rhod. 


(d)-An article consisting of 950/1000ths parts 
of the following metals: platinum, iridium, 
palladium, ruthenium, rhodium, and/or os- 
mium with less than 500/1000ths parts of 
the entire article consisting of pure plati- 
num, may be marked with the name [rid- 
ium, Palladium, Ruthenium, Rhodium 
and/or Osmium, whichever predominates 
in the said article; but in no event with 
the mark “‘platinum,’’ provided, however, 
that the quantity of such metal other than 
platinum so marked, must be marked in 
decimal thousandths, and provided further 
that the name of such metal other than 
platinum so used must be spelled out in 
full irrespective of any other provisions 
of this act to the contrary. 

(e) The mark ‘‘platinum’’ may not be used in 
connection with an article consisting of 
platinum and white gold, unless— 

(i) The platinum in such article shall be at 
least 985/1000ths parts pure platinum. 

(ii) The percentage of platinum in such arti- 
cle shall be at least five per cent. in 
weight of the total weight of the article 
exclusive of mechanical parts, as pro- 
vided in Section 3 (b). 

(iii) The article shall be so marked that the 
karat mark shall precede the platinum 
mark, as for example, 18K & Plat, or 
14K & Plat, as the case may be, it being 
expressly provided that in case the per- 
centage of platinum exceeds the five per 
cent. minimum provided herein, the mark 
may also include a declaration of the 
percentage of platinum as for example, 
18K & 1/10 Plat or 14K & 1/8 Plat, 
or as the case may be. 


7. Whenever provided for in this Act, except 
where specifically excepted, the word “platinum” 
may be applied by spelling it out in full. or by 
the abbreviation “plat.,’”’ the word “iridium” may 
be applied by spelling it out in full or by the ab- 
breviation “‘irid.”; the word “palladium’’ may be 
applied by spelling it out in full or by the abbre- 
viation ‘‘Pall.”; or word “ruthenium” may be ap- 
Plied by spelling it out in full or by the abbrevia- 
tion “Ruth.”; the word ‘‘rhodium” may be applied 
by spelling it out in full or by the abbreviation 
“Rhod.”; and the word “osmium” may be applied 
by spelling it out in full or by the abbreviation 
“Osmi.”’ 

8. Any person, partnership, corporation or asso- 
ciation, or any officer, director, employe or agent 
thereof who shall sell any article to which is ap- 
plied any mark which does not conform to all the 
Provisions of this Act, shall be guilty of a misde- 
meanor ard upon convicticn thereof, shall be pun- 
ished by a fine of not more than $1,000, or by 
imprisonment for not more than six months, or by 
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both such fine and imprisonment in the discretion 
of the court. 


9. In any action relating to the enforcement of 
any provision of this Act, a certificate duly issued 
by an Assay Office of the Treasury Department 
of the United States, certifying the weight of any 
article, or any part thereof, or of the kind, weight, 
quality, fineness or quantity of any ingredient 
thereof, shall be receivable in evidence as constitut- 
ing prima facie proof of the matter or matters so 
certified. 

10. In any action relating to the enforcement 
of any provision of this act, proof that an article 
has been marked in violation of the provisions of 
this act shall be deemed to be prima facie proof 
that such article was manufactured after this Act 
became effective. 

11. This Act shall become effective, and shall not 
apply to any article manutactured prior to six 
months after its passage. 


a 
Se 


DREICER & CO. TO LIQUIDATE 


Well Known Fifth Ave. House to Go Out 
of Business 








A fact known to the jewelry trade for 
some time was given publicity in the news- 
papers last Monday morning when it was 
announced that the old and well known house 
of Dreicer & Co., Fifth Ave., New York 
jewelers, would be liquidated on March 1. 
ior some time, rumors have been in cir- 
culation in the trade intimating that this 
business would -be closed out shortly but 
no formal announcement was forthcoming 
until several days ago, when the fact was 
made known by Theodore Hettzler, president 
of the Fifth Ave. Bank, trustee and ex- 
ecutor of the estate of Jacob Dreicer, the 
concern’s founder, and Michael, his son. The 


death of Michael Dreicer occurred on July . 


26, 1921 and his father’s demise followed in 
19 days, the latter passing away on Aug. 14. 

The latter part of May of this year the 
Dreicer concern disposed of its lease on the 
five story building on the southwest corner 
of Fifth Ave. and 46th St. selling it to a 
subsidiary of the Northern Pacific Railway 
Co. At that time the rumor that the con- 
cern would go out of business was renewed. 
This was somewhat offset, however, when 
a JEWELERS’ CIRCULAR reporter was told that 
the Dreicer concern would announce its new 
location within a few days. No such an- 
nouncement was ever made, but the firm it 
is known will remain in its present quarters 
until the business is liquidated. 

The liquidation is due, Mr. Hettzler said, 
to a decision by the executors and trustees 
of both estates—the present owners of the 
business—to provide for the trusts created 
under the two wills amounting to more than 
$3,000,000. 

“When it recently became apparent that 
in the settlement of the two estates the 
liquidation of the business would be neces- 
sary, the family was agreed that the retire- 
ment of the Dreicer firm should be com- 
plete,’ Mr. Hettzler said. “This decision 
was reached for sentimental reasons and out 
of respect to the memory of the founder of 
the business, Jacob Dreicer, and his son, 
Michael.” 

The present business was established in 
1868 by Jacob Dreicer who opened a place 
at 1128 Broadway. Jacob Dreicer was among 
the first to perceive the possibilities of Fifth 
Ave.’s development as the greatest exclusive 
retail shopping street in the world. In 1885 
he purchased: the old Wall home at 292 
Fifth Ave., then in the heart of the. fashion- 
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able residential section of New York city, 
and converted it into one of the finest busi- 
ness buildings on the avenue. In the year 
that his business was moved to this location, 
the firm name was changed to J. Dreicer & 
Son and Michael Dreicer became a partner. 

J. Dreicer & Son continued at 292 Fifth 
Ave. until 1906 when, anticipating the north- 
ward trend of business, the firm purchased 
its present site and erected the building it 
now occupies. The firm then became Drei- 
cer & Co. Fifth Ave., north of 42nd St. 
was almost exclusively residential at that 
time. 

Meanwhile the Dreicers, independent of 
their business, were actively engaged in the 
development of Fifth Ave. as a great artery 
of retail trade. In 1904 they purchased the 
northwest corner of 39th St. and Fifth Ave. 
A few years later they acquired the Altman 
residence at Fifth Ave. and 50th St.; next 
the Delmonico corner and the property at_ 
the southwest corner of 53rd St. and Fifth 
Ave. 

An art collection valued at more than 
$1,000,000 was bequeathed by Michael Drei- 
cer to the Metropolitan Museum of Art on 
condition that it be kept as a unit and ex- 
hibited in a separate room. Because it 
formed a coherent collection, the trustees of 
the museum acquiesced to this condition. 








Bandits Shoot Detroit Jeweler While They 
Are Attempting to Hold Up a Bank 


Detroit, Mich., Nov. 6.—John Skimanski, 
owner of a retail jewelry store at 7175 
Michigan Ave., is near death as the result of 
being shot three times while he was engaged 
in trimming his window on a recent morn- 
ing. 

On the opposite side of the street a few 
doors away, bandits attempted to hold up a 
branch of the Bank of Detroit. Two police- 
men were informed of the bank raid by chil- 
dren playing in the neighborhood. They 
intercepted the bandits at the bank door and 
a pitched battle followed, in which bullets 
flew in every direction. 

Mr. Skimanski, while trimming his win- 
dows, chanced to be in.line of fire, and he 
crumpled down as three bullets entered his 
body. After the fight was over he was 
taken to a hospital where he has since been 
making a desperate fight for life. It is stated 
that two of the bullets came from the 
bandits. 

In the fight one of the bandits was killed 
and identified, it is said, as a former Detroit 
policeman. The other bandit, said to be a 
brother of the one killed, was seriously 
wounded. 








Few of the many who have been familiar 
with Conklin pens and pencils for the last 
quarter of a century will detect the fact that 
the Conklin organization is now operating 
under a new firm name. -“The Conklin Pen 
Co.” is the new name, which takes the place 
of “The Conklin Pen Manufacturing Com- 
pany,” the corporate cognomen under which 
Conklin brought out the first self-filling 
fountain pen years ago and under which it 
has merchandised its widely known lines 
since. The fact that many who wrote to or 
dealt with the company did not often in- 
clude the word “manufacturing” in the name, 
is the reason for simplifying the firm title. 
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The Value of Research Work to Our Industry 











An Appeal for Funds to Continue the Work of the Harvard Bureau of Busi- 
ness Research in the Retail Jewelry Trade 
By CONRAD J, BROTHERLY* 














> the man who has made a careful study 

of the remarkable progress which has 
been made by the eminently successful indus- 
tries of today, it has been a cause for serious 
consideration to note the great stress which 
has been laid upon the need for research. 
Some years ago, before industries had be- 
come as closely organized as they are now, 
little attention was paid to such problems as 
average turnover, volume of sales, and profit. 
However, it was not long before the first 
few groups that pooled their common inter- 
ests began to realize that their efforts to 
solve their problems would be useless unless 
the fundamental economics affecting these 
problems were first ascertained. 

With the passing of the years, research, 
and the increasing need for it, grew in pro- 
portion, until at this present time there are 
but few relatively important industries which 
do not conduct a continuous study of their 
basic economic situations. 

In the jewelry industry, we were, for a 
number of years, most fortunate in receiving 
the support of all branches of the trade for 
the financing of research work done by the 
Harvard Bureau of Business Research. That 
this endeavor was considered as of great im- 
portance has been testified by many manufac- 
turers, wholesalers and retailers. Perhaps 
the most outstanding example of the value 
of the research work consists of the relief 
which Congress afforded us by the reduction 
and elimination of Federal excise taxes. The 
A. N. R. J. A. was able to place $20,000,000 
annually into the pockets of retail jewelers 
of the United States, because it presented 
such an accurate and convincing picture of 
our industry’s deplorable condition to Con- 
gress that remedial legislation could not be 
withheld. This picture was painted in strong 
colors by the Harvard data, compiled for six 
years, without which our chances for relief 
would have been exceedingly small. 

This is the most apparent example of the 
use of research. There have been, however, 
many other illustrations of the value of this 
work. Retail stores have been able to de- 
termine what they could do in order that 
they would not be obliged to operate at a 
loss. Manufacturers and wholesalers have 
possessed an infallible guide to jewelry 
economics which has been of inestimable 
value to them, as a study of existing condi- 
tions. | 

Our association has received many de- 
mands from all over the country for the con- 
tinuance of this research work by the Har- 
vard Bureau. We have explained that the 
funds originally contributed for research 
work have been entirely expended for that 
purpose. We are anxious to provide for the 
issuance of authority to Harvard to begin 
the 1927 survey on Jan. 1, next. In order 
to do this, we must meet the cost of the 
work, which is approximately $6,000 per 
year. We are going to the jewelry industry 
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frankly and openly, and requesting its mem- 
bers to support this movement by contribut- 
ing to the cause. 

Sometimes it may be difficult for the in- 
dividual to determine just how valuable this 
work is. Without attempting to enumerate 
the many benefits to the individual, it should 
be clear to every thinking person that in 
solving a problem for the whole, the benefits 
of the solution are of great help to the indi- 
vidual. Tax elimination has proven this 
point. 

We are now confronted with matters of 
national importance which are in the making, 
and which are gathering considerable impe- 
tus. We are not at all satisfied that there 
will not be an attempt made by influential 
bodies to seek the reimposition of excise 
taxes upon jewelry. Our association is giv- 
ing most careful attention to this particular 
movement. The question of standard price 
legislation is one that must be reckoned with 
at some near future date. The ability to 
create a greater volume of sales of jewelry 
is a problem that is being constantly studied 
by our industry. 

If these, and other equally important prob- 
lems are to be solved, there must be some 
concrete basis upon which to lay sensible, 
effective, plans of action. The only satisfac- 
tory basis is the figures which research pro- 
duces. We must first be prepared before we 
can take action. 

Attempting to carry out and achieve suc- 
cessful enterprises in our industry without 
research, is as negligent as it is for a mariner 
to put to sea without a compass, a chart, and 
a barometer. We must know what we are 
doing, where we are heading, and what un- 
favorable conditions will affect us before we 
can reach our destination. 

At this time, the A. N. R. J. A. is conduct- 
ing a campaign for the replenishment of the 
exhausted research funds. We have confi- 
dence that the work is not only needed, but 
that it is of first importance. Our appeal, 
therefore, is directed to the industry at large, 
and we would greatly appreciate the financial 
support which the movement requires and de- 
serves. 

In issuing this invitation to subscribe, 
I should be very pleased to receive offered 
co-operation at our offices, 239 Springfield 
Ave., Newark, N. J. All contributions re- 
ceived will be deposited in the General Fund 
of the A. N. R. J. A., and will be most care- 
fully administered by the Executive Com- 
mittee of the organization. 








The old established firm of J. Beaty & 
Son, Moorefield, W. Va., has been sold to 
B. J. McWhorter. This establishment has 
been in business in a small town since 1876 
and has enjoyed a fine reputation. Mr. 
McWhorter has been associated with the old 
firm as watchmaker for the past 10 years. 
The firm has been a_ subscriber to THE 
JEWELERS’ CIRCULAR since 1883. 
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TO BE TRIED THIS WEEK 





Philadelphia Firm Notified That Man 
Charged with Stealing Rings Last March 
Is to Have His Day in Court 


PHILADELPHIA, Pa., Nov. 8.—How slowly 
justice moves at times in this city is jj- 
lustrated in the announcement just received 
by Cooper Bros., wholesale jewelers at 117 
Sansom St., that the case of Charles Shin- 
der, arrested on March 17 last for one of 
the boldest robberies in the history of the 
Street, will come up for trial this week. 
Cooper Bros. had heard nothing about the 
case since Shinder, who was caught red- 
handed with the stolen property in his pos- 
session, was released on bail by a magistrate 
a few hours after his arrest. The District 
Attorney’s office, however, had been keep- 
ing an eye on him and the case is to be 
pushed, according to an announcement from 
District Attorney Fox’s office. 

Because of the boldness of the theft, San- 
som St. merchants are showing much in- 
terest in the case and the Business Men’s 
Association will have representatives at the 
trial, to watch for any miscarriage of jus- 
tice. Shinder is reputed to have friends 
fairly high in political circles and to that 
fact the police attribute his quick release 
under bail. Several attempts have been 
made, according to assistants of the dis- 
trict attorney, to have the case tried before 
this but the defendant’s lawyers have been 
able to obtain continuances and other delays. 

Shinder, according to the police record of 
the case, had visited the Cooper Bros. store 
on several occasions previous to the robbery 
but had made no purchases. On March 1/7, 
they say, he bided his time until, he sup- 
posed Miss Ada Cooper, sister of the pro- 
prietors, was alone in the place. Then he 
entered and asked to see some mountings, 
naming a pattern he knew from his previous 
inquiries were kept in the safe. While Miss 
Cooper turned to get them, Shinder, it is 
alleged, moved back to a showcase in the 
center of the bulk window and putting one 
hand behind him, pressed a catch that opened 
it, then seized two diamond rings, one valued 
at $450, the other at $225, and slipped them 
into his pocket. 

Unfortunately for him, Nathan Cooper 
happened to be in the workroom in rear of 
the store and heard the noise of the catch 
as Shinder pressed it, it is alleged. Before 
the man could make his excuse to Miss 
Cooper and get away, Nathan seized a 45 
calibre revolver and stepping into the store 
ordered Shinder to hold up his hands, while 
he sent Miss Cooper for a policeman. One 
appeared quickly and Shinder was placed 
under arrest, a search by the officer disclosing 
the two rings in his pocket. 

Friends of Shinder, it is understood, have 
made several overtures to the jewelers to 
drop prosecution, pointing out they had 
recovered the rings, but the brothers have 
been obdurate, saying that an example should 
be made of Shinder for the benefit of other 
merchants on the street. 








Borkson’s Jewelry Store, Inc., Columbia, 
S. C., has been chartered by Secretary of 
State Blackwell. The company is capitalized 
at $5,000. Albert Borkson is president and 
treasurer and Hattie Borkson is vice-presi- 
dent and secretary. 
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Chicago Jewelers’ Fight Against “Crime Syndicate” 








Following Indictments of Bandits Who Confessed to Kadison and Gottlieb 
Holdups Another Chicago Jeweler Is Arrested on Charge 
of Receiving Stolen Goods 

















Cuicaco, Nov. 6.—Some very material de- 
velopments have been announced during the 
past week in connection with the alleged 
diamond bandit “syndicate” with headquar- 
ters in Chicago. The principal one of these 

















LAWRENCE GHERE 


the grand jury, which also indicted Louis 
Victor, a jewelry salesman, whom the ban- 
dits claimed had given information which led 
to various robberies. 

It is also reported that Maurice Levinson, 
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Cloisonné Enamelling History 
Condensed 


RAPID glimpse of the history of 

enameling is afforded by Herbert 
Norris in “Costume and Fashion” in the 
following words: 

“The art of enameling was known to the 
Chinese and Japanese before the Christian 
Era. The Romans had some knowledge of 
its use, and mention is made of enamel work 
produced by them in the third century A. D. 
The craftsmen of Byzantium improved on 
this third-century product, adopting a 
method copied from the Persians. For the 


canine see 
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LOUIS VICTOR 


_. Three alleged members of a gigantic robber ring who were indicted at Chicago last week following confessions by McClelland and Ghere. They were 
said to have had the aid of Louis Victor, a jewelry salesman, who is reported to have given tips as to where they could obtain loot.—Photographs by courtesy 


of the Chicago Herald and Examiner. 


was the arrest on Wednesday of Max Levy, 
diamond dealer with headquarters at 32 N. 
State St. 

On Nov. 3, acting under a search warrant 
sworn out by Lieut. Leo Carr, chief of the 
squad, assigned by the detective bureau to 
co-operate with the Good and Welfare com- 
mittee of the Chicago Jewelers’ Association, 
and issued by Judge John H. Lyle, of the 
Municipal Court, got busy. The offices of 
Max Levy, located on the ninth floor of the 
Reliance building, were searched by officers. 
The officers were accompanied by Frederick 
Gottlieb of this city, Mr. Fera and Lazarus 
Kadison, of Fera & Kadison, of New York 
city. Upon the positive identification by 
both Fera and Kadison of a diamond which 
they claim was taken in the hold-up of Nor- 
man Kadison in his room at the Palmer 
House, on Sept. 2, and also the positive 
identification by Frederick Gottlieb of three 
diamond and platinum mountings which he 
claims were taken from his office during the 
hold-up on July 2, 1925, Mr. Levy was 
taken in custody by the officers and held 
by the authorities on charges of receiving 
stolen goods. 

At a preliminary hearing on Thursday, 
Nov. 4, before Judge Hayes, upon motion 
of Levy’s attorney, former Judge Bernard 
P. Barasa, hearing was adjourned until Nov. 
19, and Mr. Levy was released on bonds 
aggregating $7,000. 

‘Arthur McClelland and Lawrence Ghere, 
the bandits who were captured in New Jersey 
and later confessed, have been indicted by 


arrested last week, was released on bonds 
pending a hearing on the charge of conspir- 
acy, under the indictment rendered by the 
grand jury last week upon the testimony of 
Ghere, who was recently arrested in New 
Jersey and returned to this city. It is al- 
leged in this indictment that Levinson planned 
the unsuccessful raid on the office of Sig 
Strauss & Co., in the Carew building, at 
Cincinnati, early last July. In his testimony 
Ghere stated that he and another bandit went 
to Cincinnati to rob the Strauss offices at the 
suggestion of Levinson. 

The Good and Welfare committee of the 
Chicago Jewelers’ Association is following 
this case closely through its attorneys, 
Louis Goldman and Francis V. Healy, of 
Goldman, Allshouse & Healy, who repre- 
sent the jewelry interests in trying to 
bring to justice the men involved in the 
crimes. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week. 


Selling Price 
London U. S. Gov’t New York 

Date Official Assay Bars Official 
NOG, Dicssccus “Ee Holiday Holiday 

ee? Bae cea 2495 55% 52% 

Mo Beslcs OE 55% 53 

$ GL Qiu DOS 55% 52% 

SO: 7G delete a beaks 24% 55% 53 

MT S68. x0 2448 55% 53% 


particular style called cloisonné enamel, the 
pattern or design is delineated by strips of 
fine gold-plate, soldered edgewise to a gold 
foundation, and the enamel of different 
colors is run in to the various compartments. 

“It is then fired, and the enamel is com- 
plete. Often the whole surface of the ob- 
ject to be decorated is covered in this man- 
ner. Enamel was not much used in Byzan- 
tium for articles of personal jewelry, but, 
dating from the eighth century, it was fre- 
quently used to decorate circular or square 
plaques for ornamenting dresses. The back- 
grounds of these plaques were often of plain 
gold, with the design only in enamel; or 
alternately its whole surface was entirely 
covered. 

“A good deal of this enameling was car- 
ried on in Constantinople, and it reached a 
considerable degree of excellence by the 
sixth century. Cloisonné enamel was also 
made at Limoges, France, under the direc- 
tion of St. Eloi.” 








The first of a series of “salesmanship con- 
ferences” conducted by the Adams Jewelry 
Co., Tampa, Fla., was given recently at the 
“Green Tree,” when employes and officers 
of the company gathered at dinner to dis- 
cuss plans for sales activities. Alvin Mag- 
non, of the company, opened the discussion 
by outlining the importance of the sales- 
man’s attitude toward the purchaser, and 
the value of seemingly “little things” in 
their results upon sales. 
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A MEETING PLACE 


AND 
AN EATING PLACE 


FOR JEWELERS 


A Modern Up-to-Date Chop House, Convenient to the Uptown Jewelry Center, That Is Catering 
Especially for Jewelers Patronage. Open from 


11 A.M. to 1 A.M. 
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JACK KENNEDY’S CHOP HOUSE, Inc. 


NEW YORK 

















121 WEST 45th STREET 









































November 10, 1926 


THE JEWELERN CIRCULAR 








Atlanta Jewelry Auction Ordinance Now in Force 








Mayor Signs Measure Which Prohibits Sales of Jewelry and Kindred Lines at 
Night—Opponents Claim Measure Will Not Stand Court Test 

















ATLANTA, Ga. Nov. 3.—Auctioning 
jewelry at night was outlawed here yester- 
day when Mayor Walter A. Sims affixed 
his signature to an ordinance recommended 
by the ordinance committee and passed by 
the Atlanta city council making it illegal 
to auction jewelry betwen the hours of 6 
o'clock in the evening and 6 o’clock in the 
morning. 

The ordinance provides that no firm or 
corporation shall offer for sale or sell at 
public auction any diamonds or other precious 
or semi-precious stones or imitations there- 
- of, watches, clocks, jewelry or glassware be- 
tween the hours specified, and carries a pro- 
viso that all jewelry auctioneers be placed 
under $5,000 bond to. guarantee proper ob- 
servance of the ordinance. It also provides 
a fine of not less than $60 or more than 
‘$200 or a sentence upon the public works 
not exceeding 30 days or both, at the dis- 
cretion of the recorder, for violation of the 
provisions of the law. 

The ordinance, which was proposed and 
drawn up by the Atlanta Retail Merchants’ 
Association, was presented to the ordinance 
committee of the city council on Oct. 28. 
The measure was introduced by Alderman 
W. B. Hartsfield, chairman of the police 
committee of the city council, who stated 
that because of the peculiar character of 
the merchandise offered for sale in the auc- 
tion shops,; goods could not be praperly 
judged by the public at night. 

W. Paul Carpenter, attorney for the auc- 
_tion ‘jewelers, made a bitter fight against 
the ordinance, stating that it was class legis- 
_ lation, proposed for the purpose of legislat- 
ing the jewelry auctioneer out of business ; 
-that it was illegal and unconstitutional, and 
that if it were passed, its legality would be 
taken into court. 

City Attorney James L. Mayson, how- 
ever, stated that in his opinion, after read- 
ing the ordinance carefully, that it was legal 
in every respect. 

On Monday, Nov. 1, the ordinance was 
presented to the city council by Alderman 
Hartsfield, with the recommendation of the 
ordinance committee, before which body the 
fight proper was staged. Knowing that the 
ordinance would be presented at Monday’s 
meeting, 75 leading business men, members 
of the Atlanta Retail Merchants’ Associa- 
tion, met at the Ivan Allen-Marshall sta- 
tionery store across the street from the city 
hall, and marched into the council chamber 
in a body to support the measure. So, when 
the ordinance was introduced, not only the 
leading jewelers in the city, but leading 
business men in every line, were on hand to 
support a good cause. 

As in the ordinance committee, Alderman 
Hartsfield led the fight for the ordinance, 
strongly supported by Councilman Horace 
Russell, who claimed that auction jewelers, 
by subterfuges and bright lighting, put the 
public at a disadvantage to judge properly 
the articles offered for sale, while the oppo- 
sition to the measure was led by W. Paul 


Carpenter, who reiterated his charges that 
the ordinance was class legislation. 

First opponents of the ordinance attempted 
to side-track it by proposing a substitute 
ordinance for the orginal one. The substi- 
tute measure was, however, quickly voted 
down. The second attempt to kill the meas- 
ure consisted in a motion to table it. This, 
too, was quickly disposed of by Mr. Harts- 
field’s alertness and exceptional knowledge 
of parlimentary rules. Then Alderman 
Hartsfield took the floor and outlined the 
purpose of the bill clearly and concisely, and 
upon a motion from the floor the ordinance 
was passed by the overwhelming vote of 
26 to 5. 

This morning the ordinance was signed 
by Mayor Walter A. Sims, becoming effect- 
ive at once, and all jewelry auctions must 
close their doors at 6 o'clock in the evening. 

While the passage of the ordinance puts 
an effective stop to the competition of dis- 
honest jewelry auctioneers and checks the 
sale of inferior articles for good prices 
under the cover of night with dazzling 
lights, it is interesting to note that the meas- 
ure was proposed and passed by the efforts 
of the Atlanta retail merchants, who are in 
sympathy with the Atlanta Retail Jewelers’ 
Association. 

The complete text of the ordinance is as 
follows: 


a 


Whereas the business of selling watches, silver- 
ware, jewelry and similar and kindred articles is 
one depending largely upon the representations of 
the seller and the careful inspection of the buyer 
in order that the public may not be cheated, de- 
frauded or damaged, and 


Whereas in the matter of auction sales of these 
commodities the public does not have the opportunity 
of careful examination nor the facilities therefor 
such as would be available in the ordinary course 
of trade, and 


Whereas by reason of the nature of said articles 
the public is at a special disadvantage in their 


examination of such articles during the night 
time, and 
Whereas such auction sales are for the most 


part temporary in character and conducted largely 
by persons not regularly engaged throughout the 
year in said business or at said location, 

Therefore, be it ordained by the Mayor and 
General Council as follows: 


Sec. 1. No person, firm or corporation shall offer 
for sale or sell at public auction any diamonds or 
other precious or semi-precious stones or imitations 
thereof, watches, clocks, jewelry, silverware or cut 
glassware between the hours of six o’clock P.M. 
and six o’clock A.M. 

Sec. 2. Be it further ordained, that no person, 
firm or corporatien shall engage in said business 
without first depcsiting with the Clerk of Council 
a good and sufficient bond payable to the City and 
conditioned to pay the City or anyone else suing 
in its name for their use, for injuries or damages 
received on account of dishonest, fraudulent or 
improper conduct in the administration of said bus- 
iness so licensed. The amount of said bond shall be 
the sum of Five Thousand ($5,000) Dollars, and 
shall be for each fiscal year. Said bond shall 
provide that any person or persons injured by the 
dishonest, fraudulent or illegal conduct of said 
business may sue on said bond for their own use 
and the recovery, if any, shall be payable to said 
person or persons. 

Sec. 3. Violation of the provisions of this 
ordinance shall be punishable, upon conviction in the 
Recorders Court, of a fine of not less than $60.00 or 
more than $200 or a sentence upon the public works 
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of not exceeding 30 days, either or both in the 
discretion ef the Recorder. 

Sec. 4. The provisions of this ordinance shall not 
extend to judicial sales or to executors or admin- 
istratcrs sales. 

Sec. 5. This ordinance does not repeal any exist- 
ing ordinances with reference to jewelry auctions, 
except insofar as the same may conflict herewith. 








Jewelers Figure in Municipal Election in 
Providence, R. I. 


ProvipENcE, R. I., Nov. 6.—The Repub- 
licans swept Rhode Island on Tuesday last 
at the polls, not only re-electing Governor 
Aram J. Pothier and his associates on the 
State ticket and gaining ‘seats in both 
branches ‘of the General Assembly, but in 
electing a.solid Republican delegation to the 
National House of Representatives. The 
latter will consist of Congressmen Clark 
Burdick and Richard §S. Aldrich, re-elected, 
and Louis Monast. * 

Inthe municipal election in this city, a 
number’ of manufacturing jewelers, and 
others .identified with that industry and its 
co-ordinaté branches, were among the candi- 
dates for preferment. Joseph H. Gainer, 
who has been mayor of Providence for 16 
years and who is well known throughout the 
jewelry circles, was candidate on the Demo- 
cratic ticket for Governor of the State, but 
was defeated. 

Frederic D. Carr, secretary of the Ostby 
& Barton Co., was re-elected Councilman 
from Ward 1. Advocating his re-election, 
the Providence Journal, in its annual “Vo- 
ters’ Directory, Showing Qualifications of 
Candidates,” published last Sunday, said: 
“Now serving first term:—“He-is a member 
of important committees, including finance. 
A diligent and effective committee worker. 
He should be re-elected.” 

James A. Doran, treasurer of James C. 
Doran & Sons, was defeated for Alderman 
of Ward 2 on the Democratic ticket. He also 
was similarly defeated in 1924. In this ward 
among the Couicilmen elected were Donald 
E. Jackson, president and treasurer of the 
E. A. Smith Co. and Alfred B. Lemon, 
president and manager of the E. L. Logee 
Co. 

In Ward 4, Percy A. Harden, treasurer 
of the Arthur Mfg. Co., was re-elected 
Councilman, having served in that capacity 
for 19 years. Daniel J. Farrell with the 
Brown & Sharpe Mfg. Co., was also re- 
elected a Councilman in this ward for his 
fourth term. 

C. Walter Pabodie, a master engraver, 
who has been an Alderman since 1919 was 
re-elected from Ward 5 while Asa Cush- 
man, also a master engraver, was elected 
Alderman from Ward 6 where he had served 
as a Councilman for six years. In Ward 7, 
William J. Miley, Democrat, was defeated 
for Alderman. He is an engraver with the 
Cathedral Art Metal Co. 

Albert W. Holmes, who was with the 
Baird-North Co., this city for eight years, 
first as secretary and later as treasurer and 
general manager, and at present head of the 
Holmes Co., wholesale box novelties and 
jewelry, was elected a Councilman from 
Ward 7. Mrs. Marier L. Misoh, head of 
the Ceasar Misch, Inc., was re-elected a 
member of the Providence School Com- 
mittee, which consists of only seven mem- 
bers. 
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NEW PRESIDENT CHOSEN 


ed 


Directors of N. E. M. J. & S. A. Elect Archi- 
bald Silverman to Head Organization 
for Ensuing Year—Woodward Booth 
Continues as Manager 


ProvipENCE, R. I., Nov. 6.—Archibald Sil- 
verman, of the manufacturing jewelry firm 
of Silverman Bros., this city, was elected 
president of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association at 
the meeting of the new directorate at the 





ARCHIBALD SILVERMAN, PRESIDENT-ELECT 


rooms of the association, 42 Weybosset St. 
on Thursday. This was the first meeting 
following the annual meeting of the associa- 
tion and was for the purpose of organization 
for the coming year. Woodward Booth was 
continued as manager for the ensuing year, 
and Joseph R. Rioux, of Bliss Bros. Co., 
Attleboro, was elected a member of the ex- 
ecutive committee. Mr. Silverman succeeds 
Ralph K. Stone. 

This completes the organization for the 
new year, the officers being as follows: Presi- 
dent, Archibald Silverman; vice-presidents, 
Stephen H. Garner, Charles J. Whiting and 
Clarence J. Roehr; secretary, Morgan W. 
Rogers; treasurer, Eugene T. Abbott; man- 
ager, Woodward Booth; board of directors, 
Theodore W. Foster, Donald LeStage, 
Charles A. Mealy, Theodore B. Pierce, 
George F. Sawyer, Henry G. Thresher, 
James L. Wiggmore, Henry Wolcott, Edgar 
M. Docherty, Wallace D. Kenyon, Paul B. 
Paris, Harold W. Ostby, Albert I. Russell, 
Archibald Silverman, George N. Steere, 
Ralph K. Stone, Alfred D. Crosby, Edwin 
H. Cummings, Walter A. Griffith, William 
G. Lind, Edmund C. Mayo, Alton H. Riley, 
Joseph F. Rioux and George L. Shepardson. 

The association membership is composed 
of manufacturing jewelers, silversmiths and 
allied concerns located in Providence, Attle- 
boro, North Attleboro and contiguous terri- 
tory, and starts upon its new year under very 
auspicious conditions as ‘to numerical and 
financial standing. Mr. Silverman, immedi- 
ately upon his’ election,“ was inducted into 
office and addressed the directorate in part 
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as follows, in outlining a number of policies 
that he desired to inaugurate: 

“Gentlemen—Election to the presidency of 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association is an honor. 
It is also a responsibility. For the honor, I 
thank you, particularly so, because it was 
unsought. The responsibility I appreciate 
and consider an opportunity to serve the in- 
dustry. 

“Ours is not only an old but an important 
industry, for jewelry makes an appeal to 
something fundamental in human nature. To 
that appeal mankind has always responded. 
In every age, every civilization, every social 
strata humanity’s desire for jewelry has 
been in evidence, varying in degrees from 
time to time, but always present. 

“Providence, the Attleboros and vicinity 
constitute the greatest jewelry manufacturing 
centre of the United States. Here 50 per 
cent. of all the jewelry wage-earners of the 
country are employed; here are paid annually 





WOODWARD BOOTH, MANAGER 


over $15,000,000 in wages; here the value of 
the jewelry produced amounts to over $67,- 
000,000 per annum. 

“To serve and to foster this industry is 
the function of our association. The service 
rendered by the association in the past is 
known and appreciated. The demand on our 
efforts, however, are in the present and fu- 
ture. From time to time, policies will be 
worked out in this board of directors and its 
committees. There are, however, two definite 
projects which I desire to submit now. 

“The first is that each week there be held 
a luncheon meeting of the association, one 
per month in the Attleboros, the others in 
Providence, suggestedly on Thursdays. These 
meetings should be informal, limited in time, 
open not only to members but to others of the 
jewelry trade who may be visiting Provi- 
dence. Their object will be the informal 
consideration and discussion of questions 
relative to the jewelry industry and trade 
which are germain to the welfare of our 
members. To this.end I suggest the topic to 
be considered be confined strictly to matters 
having to do with our.own industry, and 
that each week'a different member of the 
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association preside and a member briefly 
talk on some theme having to do with the 
jewelry business or the activities of the asso- 
ciation. From these meetings should result 
a beneficial social contact,among manufactur- 
ers and the constant exchange of ideas, some 
of which could be crystalized into definite 
and important association policies. 

“The second project which I hope to see 
launched at once is the one recently recom- 
mended by a special committee of this board. 
I refer to a scientific survey, under the 
auspices of this association, of the jewelry 
market throughout the country. There are 
market conditions, tendencies and _ possibili- 
ties concerning which we should have definite 
and authoritative information based on 
clearly established facts. It is deduced from 
ample data assembled by trained investi- 
gators operating over a broad field. From 
this survey there will, I believe, be derived 
authentic trade information of very great 
value to the industry.” 








COMMUNITY CHEST FUND 





Attleboro Manufacturing Jewelers Prominent 
in Campaign to Raise Money 
for Worthy Causes 


ATTLEBORO, Mass., Nov. 6.—Manufactur- 
ing jewelry interests were conspicuously 
identified with the recent Community Chest 
Fund campaign, and not a little of its suc- 
cess was due to the personal efforts and sub- 
scriptions of those connected with the indus- 
try and its allied branches. 

Aldro A. French (D. E. Makepeace Co.) 
was president of the Chest committee, and 
Joseph F. Rioux (Bliss Bros. Co.) was 
chairman of the drive. The general commit- 
tee included in its membership Harold E. 
Sweet, Harvey E. Clap, William H. Blake, 
Leonard I. Lamb, William E. Sweeney, 
Frank G. Rounseville, John J. Hodge, Frank 
J. Nerney, Frank J. Ryder, A. B. Cummings, 
Lewis S. Chilson and Henry A. Niven. 

Among the contributors to the fund were 
the following: 

$1,000 or more—David E. Makepeace, 
Harold E. Sweet and Joseph L .Sweet. 

$500 to $999—L. G. Balfour Co., Bay State 
Optical Co., Mr. and Mrs. S. M. Stone, Mrs. 
Harold E. Sweet, Joseph Finberg, Aldro A. 
French, R. F. Simmons Co., Smith & Crosby. 

$300 to $499.—Harvey E. Clap, C. A. 
Marsh & Co., J. Frank Mason, Joseph F. 
Rioux, Frank J. Ryder, Bliss Bros. Co. 
D. E. Makepeace Co. 

$200 to $299—Maurice J. Baer, Stephen 
H. Garner, General Plate Co., Edward L. 
Gowen, Mr. and Mrs. Raymond M. Horton, 
Mr. and Mrs. Edgar A. Remington, Clarence 
Watson. 

$100 to $199—Lawrence E. Baer, Bates 
& Bacon, Sidney O. Bigney, A. B. 
Cummings, Mrs. Aldro A. French, W. 
H. Gardner, Ernest D. Gilmore, L. H. 
Kent, Charles J. Merritt, W. E. Richards 
Co., Sadler Bros., Charles O. Sweet, Ervine 
V. Sweet, Union Plate & Wire Co., Eben 
F. Wilde, George S. Bliven, Sykes & Strand- 
berg and William L. King. 

$50 to $99—A. S. Blackinton, Lewis-.S. 
Chilson, Frank P. Daughaday, Electric Chain 
Co., Victor H. Glencross, Guyot Bros,,,-H. 
W. K. Co., Samtiel ‘M. Holman, Jr., George 
E. Kissick, Leonard I..Lamb, George: E. 
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Nerney, Louis E. Sadler, Frank H. Sadler, 
Max Schweinshaut, Frank E. Tappan, Mr. 
and Mrs. Warren H. Watson, James L. 
Wiggmore, Frederick C. Wilmarth. 

Less than $50—Donna D. Baer, Mr. and 
Mrs. William J. Gow, George H. Herrick, 
Mr. and Mrs. Arthur A. McRae, Walter G. 
Moon, Frederick Schwinn, J. H. Sinclair, 
Raymond L. Wells, James L. Wiggmore, Jr., 
Smith-Richardson Co., George Fife, George 
E. Herrick, J. & L. Tool Co., George A. 
Spellmeyer, George H. Herrick Co., L. W. 
Cline, Raymond Rioux, J. T. Bacon, E. S. 
Macdonald, Carl W. Uhrig, Frank H. 
Roundsville, Joseph Kerhoff, J. C. Bagnall, 
Clarence J. Brigham, W. A. Cunningham, 
A. A. Augat, S. & W. Tool Co., J. T. In- 
man & Co., E. L. Gilmore, Harold D. Baker, 
Charles G. Thomae, Charles Thomae, John 
H. Harmstone, Raymond L. Torrey, Cook- 
Harding Chain Co. 








ACCEPT 35 PER CENT 


Creditors of Ben Levit, Chicago, Agree to 
Settlement Following Report of Chicago 
Adjustment Committee 


Cuicaco, Nov. 6.—A meeting of the cre- 
ditors of Ben Levit, 159 N. State St. was 
held at the office of the National Jewelers 
Board of Trade, 58 E. Washington St., last 
Wednesday, Nov. 3, at which time a report 
of the Chicago Adjustment Committee was 
presented to creditors, including an appraisal 
of the bankrupt’s affairs, the appraisement 
being made by Charles Ellbogen of the Stein 
& Ellbogen Co., and Fred M. Kline of 
Juergens & Andersen Co. An offer of 35 
cents on the dollar was accepted by the 
creditors represented. 

The Chicago Adjustment Committee re- 
ported that from its examination of the 
debtor, and creditors, who were in personal 
touch with him, that it was the opinion of 
the committee that his insolvency was the 
result of two large credit losses, to poor buy- 
ing and to large expense for volume of busi- 
ness done. According to the debtor’s own 
figures, he was not very much insolvent but 
the appraisers valued, at a forced sale, his 
stock at almost exactly 50 per cent of its 
cost. His accounts receivable are also large- 
ly from poor credit risks and are valued at 
50 cents on the dollar. 

At the request of certain creditors, Martin 
Fox, who is the largest creditor of Mr. 
Levit, agreed, in consideration of the turn- 
ing over to him of all Mr. Levit’s assets, 
to pay creditors 35 per cent of the amount 
of their claims in payments as follows: 7 
per cent immediate payment in cash, and four 
Payments of 7 per cent evidenced by notes 
signed by Mr. Levit and endorsed by Mr. 
Fox, due in three, six, nine and 12 months, 
and in addition, to pay the expense incurred 





‘by the Adjustment Committee. 


The creditors present at the meeting repre- 
sented a total of $26,817 and were unanim- 
ously in favor of accepting the settlement 
outlined. To carry out this settlement, Mr. 
Levit has made a deed of assignment to Fred 
B. Hovey, attorney for the Chicago Adjust- 
ment Committee of the National Jewelers 
Boatd of Trade, of all his assets and at the 
€xpiration of five days, the undersigned will 
tratisfer these assets to Mr. Fox in exchange 
fot the cash and notes above: outlined. The 
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Adjustment Committee and the creditors 
present were of the opinion that the offer 
made by Mr. Fox would enable creditors 
to realize a larger percentage of the amount 
of their claims than could be realized either 
by an immediate sale of the assets or by 
liquidation in bankruptcy. 

The deed of assignment executed by Mr. 
Levit contains a provision that a general 
release will be obtained from all of his 
creditors, and creditors are, therefore, re- 
quested to sign a consent to the deed of 
assignment and release and return it to the 
Chicago Adjustment Committee, as no distri- 
bution can be made to creditors until each 
creditor has sent in a release. 

The figures as to Mr. Levit’s financial 
condition show accounts receivable with a 
book value at $8,046; furniture and fixtures, 
$200; inventory, $18,990.45; less consigned 
goods, $3,600. These assets are valued at 
forced liquidation sale at one half their 
value or $11,818.23. Merchandise offered on 
consignment and fraudulently purchased from 
Levit is given at $4,598, making a total of 
$28,234.95 as the book value or $14,117.48 as 
the forced liquidation value of the assets. 
The liabilities are placed at $45,497.07 less 
claims for consigned merchandise of $3,600. 








LAST DAYS OF THE SESQUI 
Jewelers from Foreign Lands Packing Dis- 
plays for Homeward Trip—Exhibit 
May Be Continued Next Year 


PHILADELPHIA, Pa., Nov. 6.—These are 
“get away” days at the Sesqui-Centennial 
for the many jewelers from foreign lands 
who have been exhibiting their wares here 
and have interested many local jewelers in 
their gems from Ceylon and gold and silver 
articles and other jewelry from Europe and 
Asia. They are packing their exhibits to be 
in readiness for the official closing of the 
Sesqui on Nov. 29 but a number of them 
have announced their intention of returning 
if the exposition is reopened next year as 
now is planned by the city officials and others 
interested. 

If these plans go through, as it now looks 
they will, the affair will, however, be con- 
ducted as a private enterprise. In view of 
the interest shown by local business men 
and merchants in the Exposition toward the 
last, it is believed by those in charge of its 
destinies that the 1927 show will be far more 
successful than was the case with the present 
one. 

One of the foreign exhibitors whom the 
local jewelry trade will see go with much 
regret is N. D. H. Abdul Caffoor, whose 
exhibits of Sapphires, both blue and star, 
and many other gems, precious and semi- 
precious as well as his display of antique 
East Indian jewelry, carved ivory and rare 
brass work from Ceylon had interested jew- 
elers here to a high degree. Mr. Caffoor, 
a handsome and dignified Oriental, who 
speaks English perfectly and has traveled 
extensively all over the world, has been a 
frequent visitor to the wholesale and retail 
trade here and has won many friends. He 
has shown his most valuable: and rarest 
gems to the trade and has recéived many 
compliments on them. ‘One that; interested 
jewelers especially was a ‘huge cat’s’ eye of 
beautiful color, set as a brooch afd: sur- 
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rounded by eight diamonds of about a carat 
apiece. Another stone that interested the 
trade was a huge blue sapphire weighing 390 
carats and whose cutting won instant ad- 
miration. His collection of star sapphires, 
one of the largest in the world, and all com- 
ing from his mines in Ceylon also was an 
attraction to local jewelers, many of whom 
are still visiting his place at the Sesqui to 
have a last look at the thousands of gems 
on view before he goes. 

Mr. Caffoor has said that if he exhibits 
here next year he will have many more 
notable pieces to show his friends in the 
trade here, including some fine pearls from 
his fisheries, many of which were on view 
during the Sesqui. His large store, housed 
in his own building on one of the principal 
streets of Colombo, Ceylon, is a treasure 
trove of gems and he has extended a general 
invitation to Philadelphia jewelers who may 
visit Ceylon to be his guests during their 
stay. American tourists also will be wel- 
come, he states. 

It was not only the precious stones . that 
interested local jewelers in Mr. Caffoor’s 
collection but the wonderfully carved ele- 
phants in ivory with their fittings in solid 
gold and silver and the pieces of Singhalese 
antique gold and enameled jewelry as well. 
This latter reveals much intricate work and 
according to Mr. Caffoor took years to ac- 
complish. In Ceylon the profession of gold- 
smith and jeweler descends from father to 
son and has for ages. The artistic ability 
of the Singhalese is also shown in brass 
work, all hand hammered, the pieces con- 
sisting of trays of all sizes, boxes, bowls 
and vases. 
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DEATH OF W. J. HIGGINS 


Pioneer Ohio Jeweler Passes Away at His 
Home at Shelby, O. 


CLEvELAND, O., Nov. 6.—W. J. Higgins, 
one of Ohio’s pioneer jewelers, died at his 
home at Shelby, O., Friday evening, Oct. 29, 
at the age of 64 years. 

Mr. Higgins was in the retail jewelry 
business continuously for 40 years in Shelby. 
His first location was in the Opera House 
block where he remained for 10 years. In 
1896 he formed a partnership with John 
Sutter and built the Sutter-Higgins block, 
the East room of which he has since occu- 
pied. He was born in England March 8, 
1862, and came to this country at the age 
of seven years. 

Mr. Higgins had been ill for several 
months, and was taken to a local hospital 
for treatment, but returned to his home three 
weeks ago where he passed away despite all 
that loving care could do for him. 

He is survived by his widow and a son, 
Frank Higgins, who resides in Seattle; two 
sisters and two brothers, who reside in 
Stockton, Cal. 

Mr. Higgins was a member of the Knights 
of Pythias and a member of the Presbyterian 
Church, the pastor of which, H. C. Hutchi- 
son, conducted the funeral services on Tues- 
day, Nov. 2, burial being in Oakland Ceme- 
tery. 

So great was the esteem in which Mr. 
Higgins was held,that every business house 
in the town, including the two, banks, closed 
trom 2:30. to 3:30, P.,.M. during the funeral 
hour. ‘ hb « : ; 
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The jewelry stock of 


CARL MYERS 


appraised at approximately $15,000 will 
be offered in bulk Monday, November 15, 
at two o’clock at the office of H. A. Easta- 
brook, 1312 Third National Bank Building, 
Dayton, O. Sealed bids will be received 
and opened at two o’clock that day with 
leave to bidders to increase their bids and 
the highest bid will be submitted to the 
court for confirmation or rejection. Carl 
Myers has been in business in this city for 
a number of years, has a good location and 
the possibility is good for a big auction sale 
in holiday season. 








Attorneys for Receiver 


Dayton, Ohio 








Practical Course in 
Adjusting 


a review of the laws governing the motion of the bal- 
ance and balance spring in watches and chronometers, 
and application of the principles deduced there- 
from in the correction of variations of rate 
arising from want of isochronism, change 
of position and variation of 
temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, 
showing the causes that are operative in the variation 
of rate, and leading to correct remedies. To 
which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR 
WITH MODERN APPLIANCES; HOW 
TO CLEAN A WATCH PROPERLY; 
AND, THE LEVER ESCAPEMENT— 
SOME CURRENT DEFECTS IN IT AND 
HOW TO REMEDY THEM. 


By THEO. GRIBI 
Price $1.50 


BURKHART, HEALD & PICKREL THE JEWELERS’ CIRCULAR PUB. CO. 


11 John St., New York 
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THE BUYERS’ DIRECTORY 


Limp Cloth, 3x6%. Over 300 pages. 


Classified—first, as to Product, and then the 
Manufacturer’s, Importer’s or Jobber’s name and 
address, geographically arranged. 


A recognized standard and indispensable hand- 
book for all buyers of Jewelry, kindred lines and 
supplies. 





Price, $1.00 





and Filings. 
SPYCO The Jewelers’ Circular Publishing Company 
SMELTING**° REFINING CO. 11 John Street New York 
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HOLDUP IN PAWNSHOP 





Four Bandits Visit Establishment of Cohen 
Bros., Brooklyn, and Escape with Loot 
Valued at $8,000 


A few minutes after the pawnshop of 
Cohen Bros., at 922 Manhattan Ave., Brook- 
lyn, N. Y., was opened last Thursday morn- 
ing, four hold-up men.walked into the place 
and, after overcoming one of the proprietors 
and a clerk, escaped with jewelry and cash 
worth about $8,000. While the robbery was 
in progress a mechanic who had come to 
make some repairs on a furnace, walked into 
the pawnshop and was immediately taken to 
a back room where the other two victims 
had been bound and gagged. 

About 8:15 a. mM. Mr. Cohen and one of 
his clerks were arranging the stock for dis- 
play when the four bandits walked in. The 
safe had already been opened and some of 
the stock had been placed on display when 
the thugs marched in and, pointing revolvers 
at their victims, ordered them into the back 
room. The three men remained in the store, 
standing over Mr. Cohen and his clerk while 
the fourth man stood outside on guard. It 
was just after the bandits had tied up their 
victims that the mechanic entered. As he 
walked through the door, the mechanic was 
covered by the man who was standing on 
guard and was likewise bound and gagged. 

The four bandits grabbed jewelry and cash 
which they found in the safe and, after put- 
ting the loot into their pockets, fled to an 
automobile which was standing at the curb 
about a half block away. Shortly after the 
thieves left the victims were able to loosen 
their bonds and then immediately telephoned 
the police. 








SWINDLERS SENT TO PRISON 


Men Who Obtained Loans on Cheap Chains 
Visit Hoboken Pawnbroker Once 
Too Often 


A revival of an old form of swindle which 
had been worked successfully several times 
on A. L. Findlay, a pawnbroker at 100 Park 
Ave.; Hoboken, N. J., proved fatal to the 
swindlers last Saturday when they were 
arrested. The men who describe themselves 
as Sam Barnett and Bernard Sprolite, both 
of Brooklyn, N. Y., were sentenced on Mon- 
day by Judge Carsten to serve 30 days in 
the penitentiary at Laurel Hill. 

On Nov. 3, a man walked into Mr. Find- 
lay’s pawn shop, throwing a double watch 
chain on the counter and told the pawnbroker 
he wanted to borrow $15 on the article. In 
weight it corresponded to a chain valued at 
about $40 and Mr. Findlay, without testing 
it, gave him $15. The following day a 
similar chain was brought into the pawn- 
broker and being busy Mr. Findlay did not 
hesitate to make another loan. In the eve- 
ning, however, Mr. Findlay picked up the 
chain and realized that he had been 
swindled and then proceeded to make the 
usual test. This test showed that the chain 
was made of silver and had a gold shell 
over it, and the metal in it when melted 
_ would probably bring no more than 


In view of the fact that the two chains 
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had been brought in on two consecutive 
days, Mr. Findlay became suspicious and 
believed that they were being distributed by 
an organized band of swindlers. He imme- 
diately called in the police who told Mr. 
Findlay that if another such chain was 
offered, he should notify headquarters. Last 
Saturday, a man, who later said he was Sam 
Barnett, walked in and laid another one of 
the chains on the counter, demanding a loan 
of $15. Mr. Findlay engaged the man in 
conversation while the clerk walked across 
the street and called the police. They 
arrived in a few moments and arrested 
Barnett who told the officers that he had 
been sent in by another man. When they 
walked to the street, a second man was 
grabbed and in his possession, it is claimed, 
the police found another one of the chains 
and a watch which Mr. Findlay claimed 
the same man had offered for a loan a few 
days before. In the man’s possession was 
also found a pawn ticket and several other 
articles of jewelry. The pair were taken to 
police headquarters in Hoboken where they 
were questioned. 

On Monday one of the prisoners stated 
that the chains had been purchased on the 
Bowery. One of them intimated that they 
were made on the East Side. The chains 
weigh about 35 pennyweight and are stamped 
“14 K GR 1922.” From remarks made by 
the prisoners it was gathered that a number 
of these chains were pawned in pawnshops 
on the Bowery and on Park Row, New 
York. Pawnbrokers are therefore urged to 
look through their stock and if they possess 
similar chains, they should communicate with 
the Hoboken authorities. 

Similar chains, according to Mr. Findlay, 
were passed off on pawnbrokers 20 years 
ago. This latest product is much poorer 
than the ones appearing 20 years ago. 








DEATH OF JOHN R. EVARD 





Veteran Indianapolis Jeweler Passes On at 
His Home in That City 

INDIANAPOLIS, Ind., Nov. 6.—Funeral ser- 
vices for John R. Evard, 74 years old, presi- 
dent of the Evard Store, diamond and jewel- 
ry company of Indianapolis, who died Nov. 
1, were held yesterday at the home of his 
son, Richard Evard in this city. Burial was 
in Crown Hill Cemetery. 

Mr. Evard has been a resident of Indianap- 
olis since 1885, when he came from the east. 
He was born at Leesburg, Va. Thirty-six 
years ago he married Miss Lettela Leary, of 
Baltimore, at Baltimore. For about 22 
years, Mr. Evard was in the employ of the 
Julius C. Walk & Son, in Indianapolis. In 
1907 he established himself in business. 

Mr. and Mrs. Evard, and two daughters, 
Misses Josephine and Stella Evard, had been 
living in Miami for the last two years. 
He leaves, besides those already mentioned, 
three other sons. 








Benjamin J. Tanner, who was a personal 
friend and advisor of Wendell P. Smith, an 
importer of diamonds and pearls, and de- 
signer of jewelry, 883 Main St., Cambridge, 
Mass., died recently. Mr. Tanner was as- 
sistant treasurer of the business but was in 
no way a partner nor did he have any 
interest in the business. 
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DEATH OF M. VERMAAS 





Well Known Salesman of the Silver and 
Jobbing Trade Passes Away 
in Chicago 


Cuicaco, Ill., Nov. 5.—The funeral of 
Pieter M. Vermaas, who died Tuesday at the 
Austin Hospital after a long illness, was 
conducted at the home of his brother yester- 
day by Hesperia Lodge No. 411, A. F. & 
A. M., and burial was at Forest Home. 

Mr. Vermaas would have been 63 years 
old on the 25th of this month. Until a few 
years ago he was quite active in the trade 
and was well known throughout. For a 
number of years he was associated with the 
silver trade, representing during these years 
the International Silver Co. and also R. 
Wallace & Sons Mfg. Co. 

Several years ago he went with F. L. 
Bosworth Co., wholesalers, Minneapolis. He 
continued with this company and became 
manager upon the death of Mr. Bosworth. 
About seven years ago this business was 
liquidated and Mr. Vermaas retired from 
active business. 

Deceased is survived by a son, M. C. 
Vermaas, San Diego, Cal.; a sister, Mrs. 
Marie C. Van Delinder, 4726 Congress St., 
with whom he made his home, and a brother, 
Albert Vermaas. 








Consular Notes 


The Bureau of Foreign and Domestic 
Commerce has announced that a firm in 
Guatemala is in the market for cheap 
jewelry. The file number is 22224 and 
further information will be given by the 
3ureau at Washington, D. C., or any of its 
branches if reference is made to this number. 

*x* * * 


A firm in London, England, is in the 
market for imitation pearl necklaces accord- 
ing to an announcement made by the Bureau 
of Foreign and Domestic Commerce. Those 
interested in this information, may secure 
further details from the Bureau at Wash- 
ington, D. C., or any of its branches if 
reference is made to file No. 22453, 

x Ok OK 


The Bureau of Foreign and Domestic 
Commerce has announced that a firm in Ant- 
werp, Belgium, is in the market for pens, 
fountain and automatic, and lead pencils. 
File No. 22414 covers this inquiry and fur- 
ther information will be given by the Bureau 
at Washington, D. C., or any of its branches, 
if the file number is mentioned. 

* *k * 


The Bureau of Foreign and Domestic 
Commerce lists a firm in Buenos Aires, Ar- 
gentina, as being in the market for fountain 
pen and pencil sets. The file number is 
22564 and further information will be fur- 
nished by the Bureau at Washington, D. C., 
or any of its branches, if when writing re- 
ference is made to this number. 

x Ok Ok 


Fountain pens are being sought by a firm 
in Riga, Latvia, according to the reports of 
the Bureau of Foreign and Domestic Com- 
merce. The Bureau at Washington, D. C., 
or any of its branches will furnish informa- 
tion about this request if reference is made 
to their file No, 22477. 











‘Samuel M. Magid has given a mortgage of 
$5,800 to A. J. V. O’Reilly on real estate on 
Richmond St. 

Edward E. G. Goffe, formerly of Goffe & 
Sons, Pawtucket, is now located at Reed’s, 
Main St., that city. 

Col. and Mrs. Joseph Samuels have re- 
turned after a stay of several weeks at 
French Lick Springs, Ind. 

George Gerber & Co., 84 Weybosset St., 
have opened a branch store at 76 Weybosset 
St., especially for holidays. 

A mortgage for $7,000 against property of 
Randolph A. Greene et ux has been dis- 
charged by John R. Reynolds. 

Benjamin Brier, of the Brier Mfg. Co., has 
returned from a five weeks’ business trip to 
Europe. He was a passenger on the Mawre- 
tania. 

Percy A. Harden, of the Arthur Mfg. Co., 
has been named by Mayor Gainer as a mem- 
ber of the municipal Christmas celebration 
committee. 

The Ergo-Quine Co. is the name of a new 
firm that has recently started in business at 
19 Calender St., of which Perry Sumner is 
the owner. 

Col. and Mrs. H. Anthony Dyer left 
Wednesday by automobile for New York 
and Long Island to remain with friends over 
the week-end. 

The Platinide Co., Inc., of this city has 
changed its name to Bolles & Hanson, Inc., 
according to information filed at the office of 
the Secretary of State. 

Henry D. Sharpe, of the Brown & Sharpe 
Mfg. Co., left Tuesday, accompanied by Mrs. 
Sharpe, for Bethel, Me., where they will re- 
main for a couple of weeks. 

Donald Seigal and Charles Fierstein, both 
of this city, are owners of the Rhode Island 
Novelty Supply Co., that has recently started 
in business at 210 N. Main St. 

F. L. Warren, jewelery buyer for Callen- 
der, McAuslan & Troup Co. (The Boston 
Store) of this city, was in New York last 
week placing orders for silverware. 

According to information filed at the City 
Clerk’s office, the D. & R. Specialty Co., 163 
Wendell St., is owned and conducted by 
Thomas F. Rogers and John N. Dolan. 

A marriage license was issued Thursday 
from the City Registrar’s office to Albert 
F. Fry, of the manufacturing jewelry con- 
cern of Fry Bros. and Miss Ada L. Livsey. 

‘The Monat Jewelry Corp, of which J. H. 
Heller is manager, has started a wholesale 
and jobbing business at 21 Eddy St., handling 
up-to-date jewelry novelties and manufactur- 
ers’ surplus stocks. 

At the annual stockholders’ meeting of the 
Providence Institution for Savings held last 
week Frank W. Matteson and Henry D. 
Sharpe were elected trustees and first and 
second vice-presidents, respectively. 

One of the new extension courses at 
Brown University this Winter began last 
Monday evening with a large attendance at 
the opening lecture, by Prof. E. K. Strachan 
on “Chemistry for the Electroplater.” 

Mrs. Marion Misch, head of the Czsar 
Misch, Inc., who has been in the Massachu- 
setts General Hospital’ at Boston, for the 
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past fortnight because of injuries to her 
shoulder, returned home the past week. 

Among those who participated in the cere- 
monies at the laying of the cornerstone for 
the new Masonic Temple at Riverport last 
week were Norris G. Abbott, Edward M. 
Wheeler, Augustus F. Rose and Harold L. 
McAuslan. 

The beautiful silver-mounted solid ivory 
gavel presented to Grand Master William L. 
Sweet last week by Orpheus Lodge of 
Masons was designed and executed by the 
Gorham Mfg. Co. 
the handsomest ever seen here. 

Fire in a case of cardboard boxes in the 
storeroom of Blacher Bros., manufacturing 
jewelers, third floor, 43 Sabin St., was dis- 
covered by the night watchman at 4:30 
o'clock last Friday morning, but was quickly 
extinguished with slight damage. 

David C. Adelman, 406 Grosvenor build- 
ing, assignee for the benefit of the creditors 
of the Triangle Jewelry Co., manufacturing 
jewelers at 59 Page St., has announced that 
he will receive sealed bids on Nov. 10 for all 
the stock, fixtures and machinery of the con- 
cern. 

Paul B. Paris, Maurice L. Fox and Sam- 
uel H. Workman are members of the com- 
mittee for the annaul banquet of the Men’s 
Club of the Temple Beth-El at the Biltmore 
Hotel next week. Mr. Workman will be the 
toastmaster and Louis Lyons will be one of 
the speakers. 

A decree was entered Monday in Superior 
Court before Presiding Justice Tanner in the 
suit of Simon Wolk for the appointment of a 
receiver to liquidate the affairs of O’Neill & 
Block, Inc., manufacturing jewelers, author- 
izing the payment of a dividend of 20 per 
cent. and certain additional expenses. 

Among belated contributions to the Provi- 
dence Community Chest Fund acknowledged 
the past week were the following: Employes 
of the Gorham Mfg. Co., $619.70; employes 
of the Shepard Co., representing a 96 per 
cent. subscription, $1,018.65; John T. Cuddy, 
$10, and employes of the Lancer Mfg. Co., 
$27.25. 

Charles Rothman, who has been engaged 
in the wholesale jewelry business in the 
Woolworth building, corner Westminster and 
Dorrance Sts., room 507, is liquidating his 
business and will discontinue, having become 
a partner in the manufacturing jewelry firm 
of B. Novgrad & Co., to which he will de- 
vote himself. 

The A. E. Waller Co., for the past 12 
years at 110 W. Exchange St., has pur- 
chased a factory building on Chapman St. 
at “Manucentre,” and will remove thereto 
at an early date. The building is of brick 
mill construction throughout and is one story 
in height and contains 3,600 square feet, 
with sufficient land to make expansions if 
necessary. 

The George F. Fenton Co. was incorpo- 
rated under the laws of Rhode Island the 
past week to be located in Providence for 
the manufacture of hubs, dies, etc., with an 
authorized capital stock consisting of 100 
shares of common stock without par value, 
and 100 shares of preferred stock without 
par value. The incorporators are George F. 
Fenton, John M. Miller and Elmer S. Cowan. 

Mrs. Archibald Silverman, wife of Archi- 
bald Silverman, of Silverman Bros., left the 
past week on a 16-day trip for the Unitec 


It was admittedly one of . 
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Palestine Appeal, which organization hopes 
to raise $7,500,000 during the coming year. 
Mrs. Silverman will speak in Brooklyn, 
N. Y., Baltimore, Davenport, St. Paul and 
Minneapolis, and on Nov. 21 she will attend 
the United Palestine Appeal Conference at 
the Copley-Plaza Hotel, in Boston. 

Erik Magnussen, designer and craftsman 
at the Gorham Mfg. Co., who has just com- 
pleted a tour of the larger cities in the coun- 
try, where his exhibitions of craftsmanship 
have been much admired and created consid- 
erable interest, has been at the Tilden-Thur- 
ber Corp. galleries the past week. He has 
engagements to address the students at the 
Rhode Island School of Designs, also the 
members of the Providence Plantations Club 
and the Town Criers in the near future. 

Considerable mystery surrounds seven 
holes, found in one window glass in the 
jewelry shop of Waite-Evans Co., on the 
fifth floor of the Irons & Russell building, 
95 Chestnut St.. Leo Gosset, foreman of the 
plant, discovered the holes when he went 
into the factory Friday morning and reported 
the matter to the police. The latter are of 
the opinion that the holes were made by bul- 
lets from a small air rifle. Later, Mr. Gos- 
set advanced the theory that the holes were 
made by being struck by a piece of a belting 
that broke apart the day before. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: W. Reichert, of W. Reichert 
& Co., New York city; Mr. Margolis, of 
the Princess Jewelry Co., Montreal, Que.; 
Arthur Kaskell, of Weiner Bros., New York 
city; Mr. Scott, of Elder & Johnston Co., 
Dayton, O.; Ed Wertheimer, of Wertheimer, 
Plehn & Levy, New York city; J. F. Blake 
and Miss Quinn, of Saks Co., New York 
city; Jacob Avidan, of Lippman, Spier & 
Hahn Co., New York city; Misses Mohnann 
and Lathrop, of the Davis Dry Goods Co., 
Chicago; Martin Belonsoff, of the Manhat- 
tan Importing Co., San Francisco, Cal. 











J. Noble Shaw represented the local Ro- 
tary Club at the industrial exposition staged 
last week by the Cambridge Rotary Club. 

Frank Gray has severed his connection 
with the Freeman-Daughaday Co. of Chart- 
ley, and intends to spend the Winter in 
Florida. 

The local chapter of the Red Cross at its 
annual meeting the past week re-elected 
Rathbun Willard chairman and Howard 
Grant, vice-chairman. 

Donald LaStage, Raymond Jenckes and 
Albert Price constituted the committee in 
charge of the Hallowe’en party of the local 
Rotary Club last Monday evening at the 
Grace parish house. 

The Superintendent of Schools has suc- 
ceeded in securing the desired number of 
pupils to start an engraving class at the eve- 
ning school, and the first session will be 
held Monday evening and the class will be in 
charge of Frederick Dietz. 

The directors of the North Attleboro 
Rotary Club have named J. Frank Mason, 
Harry W. Fisher, Howard Grant and Ernest 
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Mulvey as its representatives on the Old 
Home Week observance committee for next 
year. 

The new North Attleboro Hotel will be 
known as The Hixon, this name having been 
decided upon at a meeting of the directors 
the past week. It is named after the late 
Edgar L. Hixon, who was a manufacturing 
jeweler, having been a partner in the R. F. 
Simmons Co. He was the father of Mrs. 
Harry Fisher, who was one of the active 
workers for the hotel and the largest sub- 
scriber. 

Tuesday, Nov. 2 was a gala one in the 
life history of Congressman Joseph W. Mar- 
tin, Jr.. who for a number of years was the 
local representative of THE JEWELERS’ Cir- 
CULAR, when he was re-elected by a total of 
33,751 votes, the largest number ever re- 
corded in this district. This was 350 more 
than his vote in 1924, when a Presidential 
year drew out a record vote. This record 
vote came to Congressman Martin as a timely 
birthday gift from his district, his birthday 
occurring the day following election, when he 
was 42 years old. Congressman Martin is 
making plans to take a two weeks’ trip to the 
South, where he will make a personal in- 
vestigation of the textile situation. 











Bates & Bacon have been increasing their 
force of polishers at 65 Union St. 

Ralph A. Barney of this city spent last 
week on a hunting trip in the Maine woods. 

The Quaker Silver Co., 51 S. Main St., 
is increasing its force of scratch brushers in 
its coloring department. 

Alton Gifford, assistant superintendent of 
the General Plate Co., has entered the 
Northeastern University. 

Edwin F. Leach, of the Leach & Garner 
Co., left last week on a hunting trip in the 
vicinity of his camp at Fairlee, Vt. 

Lawrence P. Keeler was among the local 
fans who attended the Harvard-Princeton 
football game at Boston last Saturday. 

Alton H. Riley and Fred A. Howard were 
among the many who attended the Yale- 
Army football game at New Haven last 
week. 

Mr. and Mrs. Charles Douglas and family 
have closed their Summer home at Nayatt, 
on Narragansett Bay, and returned here for 
the Winter. 

Following a 10 days’ visit at the factory 
here, Milton Sandefelfer, manager of the 
Chicago office of the D. F. Briggs Co., has 
returned to his territory. 

Howard G. Smith, of George H. Herrick 
Co., at present president of the City Council, 
has announced himself as candidate for 
Mayor at the election on Dec. 14. 

Leonard I. Lamb, George Nerney and Har- 
lan A. Allen were members of the Court of 
Honor of the Attleboro Boy Scouts who 
presented the medals at the annual merit 
night of the local Scouts last Thursday eve- 
ning. 

James L. Wiggmore, Joseph Rioux, 
Thomas O. Mullaly, Ervin O. Sweet, G. C. 
Baker, William H. Blake and George S. 
Bliven were members of a week-end party 
that enjoyed the hospitalities of Dr. Walter 
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E. Briggs at the Lions’ Club Den, at Har- 
wichport on Cape Cod. 

A force of workmen have been busily en- 
gaged the past week in repairing and reno- 
vating the premises recently occupied by 
Carter, Qvarnstrom & Remington Co. and 
the General Plate Co. in the S. O. Bigney 
building. 

James Murphy, 82, a native of this city 
and a lifelong resident, died at his home, 84 
West St., last Sunday, following a long ill- 
ness. He was a jeweler by trade and had 
been employed as a journeyman in a number 
of the local factories, being last employed 
with the R. F. Simmons Co. He is survived 
by two sisters. 

The Jewelers’ Enameling Co. is the name 
of a new firm that has started in business at 
36 Railroad St. The owners of the new firm 
are L. Berberian and G. Gurn, both of whom 
are well known to the trade in this locality 
as expert enamelers. The firm will conduct 
a general enameling business on jewelry, 
novelties and emblems. 

A fire in the box factory of Sprague & 
Reynolds at Norton the other night caused 
considerable damage and the entire plant had 
a narrow escape from destruction. The blaze 
started in the sprinkler system which kept 
the flames in check until the arrival of the 
firemen. One piece of machinery was badly 
damaged and the contents of the factory were 
somewhat damaged by water and smoke. 

Joseph Finberg, of the Finberg Mfg. Co., 
through the local School Committee, has pre- 
sented to the city the deeds to the four lots 
that he purchased in Hebronville last month, 
and which will be used by the school depart- 
ment for additional playground and what 
other school purpose may be suggested. 

Among the members of the committee in 
charge of the annual Hallowe’en party at 
the Highland Country Club were Mr. and 
Mrs. Harold D. Baker, Mr. and Mrs. Frank 
C. Rounseville, Mr. and Mrs. Howard H. 
Sweet, Mr. and Mrs. Andrew A. Under- 
wood, Mr. and Mrs. Roger H. Wilson and 
Mr. and Mrs. Frederick Schwinn. 

A 14-karat gold belt, emblematic of the 
world championship, which was awarded to 
the winner of the Suggs-Finnegan bout in 
Boston last Monday evening, was on exhibi- 
tion all last week in a Washington St. shop 
window in Boston, attracting much attention. 
The belt is an Attleboro product, and a fine 
example of skilled workmanship. It was 
made at the factory of the C. A. Marsh Co. 





Pacific Northwest 


K. S. Mueller and Paul Mueller have 
formed a partnership and opened a new 
jewelry store in the Avalon Theatre build- 
ing, Bellingham, Wash. K. S. Mueller will 
consolidate his watch repairing establish- 
ment on State St. with the new firm. 

A cedar box 16 inches long, six inches 
wide and five inches deep, with hinged cover, 
divided into three compartments, filled with 
selected walnuts, prunes and filberts grown 
in Clark county, was presented to Queen 
Marie of Rumania by the Chamber of 
Commerce on her visit to Vancouver, Wash. 
The engraved silver presentation plate was 
made by Carter, the jeweler. The box also 
contained a message setting forth the im- 
portance of Vancouver and wishing the 
queen much happiness. 





Rawlings V. Whittemore, fifty-eight, 
father of the notorious Richard Reese Whit- 
temore, one of the most dangerous gunmen, 
whose operations against New York and 
other jewelers netted the Whittemore gang 
close to a million dollars in gems, was killed 
by an automobile in Baltimore, Md., Thurs- 
day. Richard Reese, the son, was hanged 
here in the Maryland Penitentiary Aug. 13, 
having been found guilty of the murder of 
Robert H. Holtman, prison guard, when 
Whittemore escaped prison Feb. 20, 1925. 
Although disavowing the crimes of his son, 
the elder Whittemore stood by his son until 
the last, and his pitiful demeanor in visiting 
the States Attorney’s office and the prison 
where his son was incarcerated caused much 
sympathy in favor of the parent. Although 
Richard Reese associated’ with criminals of 
foreign birth, he and his family were of 
old time Americans, his ancestors coming 
here from England 200 years ago. Since his 
son’s death the elder Whittemore wandered 
about the city like a lost man. He was 
crossing the street near his home Thursday 
when he was struck by an automobile. 
Whittemore died at Colonial Hospital of 
a fractured skull. 

Simon A. Miller, jewelry salesman, ar- 
rested in Los Angeles, Cal., last week on a 
warrant charging him with obtaining jewelry 
valued at approximately $600 on memoran- 
dum from Carl J. Doederlein, jeweler, Park 
Bank building, will not be extradited to this 
city for trial, Detective Captain Charles H. 
Burns told the representative of THE 
Jewevers’ Circutar. Miller was traced to 
California by Detective Lieutenants H. 
Warren Shank and Charles J. Schalter and 
his arrest was made on order of Baltimore 
police. After Miller was arrested in Cali- 
fornia he denied the charges made in the 
warrant. Captain Burns said that restitu- 
tion was made to Mr. Doederlein by tele- 
graph and that the latter dropped prosecu- 
tion. In a telegram to Captain Burns from 
the Los Angeles sheriff it was stated that 
the Los Angeles court was “incensed” at the 
settling of the case. Captain Burns declared 
that it would cost “approximately $800 to 
bring Miller here for trial as two detec- 
tives would be obliged to make the trip.” 
Miller is alleged to have obtained the jewel- 
ry from the Baltimore dealer during the 
month of March. Search was instituted for 
Miller by detectives after a warrant was 
issued for his arrest. 








Proponents of the new transient merchants 
ordinance at Fort Wayne, Ind., which re- 
cently was declared illegal in city court in 
that city, intimate that another similar 
measure will be presented in a few weeks 
to regulate residents from other States doing 
business in Fort Wayne. The bill which 
was declared unconstitutional provided a 
license fee of $25 a day. Legislation on 
the part of city councils in Indiana against 
the itinerant merchant who has no store 
and who distributes from house to house, 
has been quiet for the past few months, the 
Fort Wayne case being the first called to 
the public attention for some time. 











N. O. Cote has bought the business of 
D. Coy, Windsor, Vt. He learned his trade 
in Glens Falls, N. Y., and for several years 
was with C. C. Collins of Bellows Falls. 

J. Charles Stever, president of the Massa- 
chusetts Retail Jewelers’ Association, has 
been laid up with a severe cold for several 
days. He expects, however, to be about 
again very shortly. 

Among the buyers in town last week were 
Henry Holmes, Presquelle; H. O. Spencer, 
Caribou; Walter Rushworth, and R. L. 
Hutchins, Norway, Me., and E. L. Law- 
rence, Franklin, N. H. 

Emile Langlais has opened in business in 
Amesbury. He was formerly in Riviere du 
Loup, Quebec. He is now in his new lo- 
cation with his wife and 10 children. The 
business premises are at 21 Friend St. 

The engagement of Lala Fowler and 
Henry R. Arnold, Jr., was announced last 
week. Mr. Arnold is a son of Henry R. 
Arnold, who for years has been prominent 
among wholesale jewelers, besides being 
most active in the interests of the National 
Wholesale Jewelers’ Association. 

Mr. and Mrs. Carl D. Smith and Mr. and 
Mrs. William Bryant of Bangor, Me., made 
up a party for several days at Pittson Farm, 
northern Maine. Mr. Smith and Mr. Bry- 
ant went deer shooting and each bagged one 
handsome specimen, later presented to the 
hotel for the delectation of the guests. 

Friends deeply regret that Frank H. 
Elliott of the Smith, Patterson Co. is on 
the sick list and hope for his speedy re- 
covery. Mr. Elliott has been covering New 
England territory for many years and has 
a host of friends who trust that they may 
soon see him again on his accustomed route. 

The Thomas Long Co. has just installed 
a stationery department of great artistic 
merit. Mrs. M. Green has charge of this 
new venture. There is much demand for 
stationery of a high order in this city and 
the department will fill the requirements of 
the many customers who patronize the Long 
store. 

judge Bishop in the equity session of the 
Suffolk Superior Court one day last week 
appointed Maurice Tobey, of 40 Court St., 
receiver for the Eagle Investment Associa- 
tion. Samuel J. Gordon, jeweler, president 
of the association is in Charles Street Jail 
in default of $100,000 bail, on a charge of 
larceny. 

Persistent efforts by E. A. Bigelow, 
former treasurer of the E. Howard Clock 
Co., have resulted in the large public clock 
erected by a bank on Federal and Franklin 
Sts. remaining at its present location. The 
plans were to remove the clock from pub- 
lic service, and, but for Mr. Bigelow’s in- 
tervention, would have been taken down. 
‘The timepiece for many months has been of 
great service to the thousands of pedestrians 
who pass that way. 

Sanger & Co. have re-arranged the layout 
of their premises in the Washington build- 
ing and have added several large showcases, 
making altogether one of the most spacious 
and up-to-date wholesale houses in New 
England. Large lines in clocks, electric 
‘ware and silver have been added, among 


THE JEWELERS’ CIRCULAR 


them the Bulle timepieces, several of which 
have recently been supplied to the business 
man’s organization in Kendall Square, Cam- 
bridge, winning much attention and admir- 
ation. 

John T. Hartley, 68, of 19 Auburn St., 
was found dead in bed by his wife when she 
went to his room about midnight, Oct. 31. 
He died of gas poisoning and the room was 
filled with fumes coming from an open jet 
when his wife entered the room. Mr. Hart- 
ley had been in poor health for some time 
and retired about 5 o’clock. Dr. George 
West, the medical examiner for this district, 
was summoned. Hartley had been employed 
by the Waltham Watch Co. for some years 
but gave his work up some time ago on 
account of illness. 

William -V. Pettiner, one of the best- 
known Red Men in Waltham, died Nov. 4, at 
his home, 31 Crafts St., after a very brief 
sickness. He was born in Waltham and 
educated in the local schools. After leay- 
ing school he entered the employ of the 
Waltham Watch Co., with which he re- 
mained up to his death. He was a violinist 
of more than ordinary skill and played with 
many orchestras and also appeared as a 
soloist. He was very active in the affairs 
of Quinobequin Tribe of Red Men, and was 
a past sachem, and also served as district 
deputy for a long time. He was also 
affiliated with Norumbega Lodge, K. of P., 
and was prelate of the lodge. He was aged 
49, and is survived by his widow and two 
children. 

More than 50 employes of the George E. 
Homer Co., 45 Winter St., enjoyed the 42d 
annual banquet tendered to the employes by 
the company, Nov. 4. Twelve autos, start- 
ing at 7 o'clock, conveyed the entire staff 
to the “Middleton Arms,” Middleton, where 
the banquet table was spread. Edwin N. 
Levine, presiding as toastmaster, expressed 
the Homer company’s appreciation of the 
helpful service its employes have rendered 
during the past year. As a matter of recog- 
aition it was voted to form a quarter century 
club composed of those who have been with 
the company for 25 years and over. Walter 
B. Robey, who has been with the company 
for 28 years, was elected president; Mary 
T. Souther, employe for 32 years, was elected 
vice-president. A speech of felicitation was 
made by Henry P. Hudson, who has been 
with the company for 32 years. Harry 
Rosenfield rendered several vocal selections 
during the evening. The banquet was fol- 
lowed by dancing and merrymaking until 
midnight. 

Only a very small amount of precious 
jewelry is worn by Boston women. When- 
ever one notes a striking piece of adornment 
such as a valuable diamond ring or a neck- 
lace of square-cut emeralds flashing at a 
theatre or in a hotel, it is safe to say it does 
not belong to a Boston woman. And it is 
not because the Boston people can’t afford 
to buy expensive jewelry, but because they 
have never accustomed themselves to wear- 
ing spectacular gems. A. Warren Arming- 
ton, of Shreve, Crump & Low Co., Inc., a 
noted jewelry connoisseur, states that the 
average Boston woman of social position 
would feel ill at ease wearing a $25,000 
necklace at a theatre or hotel. “In New 
York, she wouldn’t merit more than a passing 
glance. In all the large cities, with the ex- 
ception of Boston, going to the theatre or to 
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a hotel for dinner is like viewing a gorgeous 
pageant. Women are exquisitely gowned in 
formal dress with precious jewelry worn in 
ensemble style. Some wear emeralds and 
diamonds, others sapphires and diamonds and 
many magnificent strands of pearls. But 
3oston, because of some antiquated notion 
that it is vulgar to wear a 15 or 20-karat 
stone or a necklace of pearshaped and 
baguette diamonds, has not gone in for 
really big things in precious jewelry. Any- 
thing very lovely here in the way of a gem 
causes a gasp in the audience. Many of the 
Boston women, to be sure, have some nice 
stones in their family collections, but few 
of the pieces are set according to the newest 
styles. Again, many of the people of wealth 
who do buy expensive jewelry buy it in 
New York and wear it in New York. There 
ought not to be any reason why these gems 
cannot be bought and worn in Boston. 
Boston is a large city and its theatres and 
hotels are worthy of the best display that 
can be made.” 








Trade Gossip 





The recent catalogue, No. 33, issued by 
A. I. Hall & Son, San Francisco, Cal., is 
meeting with very hearty approval, and many 
letters of congratulation are being received. 
One letter, from Meriden, Conn., is signed 
by George H. Wilcox, president of the In- 
ternational Silver Co., who speaks very 
highly of the catalogue. The praise is largely 
due to Fred Watson, advertising manager 
for A. I. Hall & Son, who has shown ex- 
cellent taste and judgment. 


* * * 


The Alvin Silver Co., silversmith, 20 W. 
47th St., has prepared a number of leaflets, 
folders and booklets which are being distri- 
buted free of charge to the jewelry trade. 
One entitled “Setting the Table Correctly” 
is of special interest. It gives directions for 
the arrangement of silverware for the break- 
fast, formal luncheon, afternoon tea, formal 
dinner and the wedding breakfast. The 
booklet also carries fine half tone illustra- 
tions of Alvin silver. . Other advertising 
literature shows half tone illustrations of 
gifts for men, including cigarette cases, 
match boxes and other articles sure to meet 
with approval. 








Suit to replevin a diamond ring valued 
at about $2,280 was filed in the Gibson 
county circuit court at Princeton; Ind., on 
Thursday, Nov. 4, by Julius C. Walk & Son, 
jewelers of Indianapolis, Ind., against H. 
Lynn and Mabel Lucas, of Princeton. 
Judgment for $3,000 is asked in the suit. 
The complaint alleges that the plaintiff firm 
sold various articles of jewelry including a 
2.53 caret diamond to WilliamM. Smith, of 
Princeton, the said Smith, it is alleged, ob- 
taining the jewelry by false and fradulent 
misrepresentation. The ring in question is 
alleged to have been sold by Smith to Mr. 
and Mrs. Lucas. Smith was arrested sev- 
eral weeks ago on a charge of grand larceny 
filed by Julius C. Walk & Son and later was 
indicted on charges of using the mails to 
defraud, upon which charges he was sen- 
tenced to prison in the federal court at 
Indianapolis a few days ago. 
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William H. Smith, for several years in the 
retail jewelry line at Cardiff, Md., has closed 
his store there and moved to Delta, in Dela- 
ware County, Pa., where he has opened a 
well equipped store and watchmaking plant. 

Evening classes at the Philadelphia Col- 
lege of Horology are due to open on Nov. 
16 with Mr. Johnson in charge of the in- 
struction in watchmaking and Mr. Kenna 
of the engraving classes.. The college is 
well filled at present with youths anxious to 
learn both watchmaking and engraving. 

Thieves who threw a brick through the 
window of the jewelry store of Philip Col- 
lins, 7276 Woodland Ave., seized a tray of 
rings and watches, all valued at $100, and 
fled. The jeweler attributes his compara- 
tively small loss to the fact that he does 
not keep valuable articles in the window 
over night. 

Samuel Potash, for almost 30 years in 
the retail jewelry line on South St., but who 
entered the wholesale trade with a store on 
S. 7th St., just below Sansom St., and sold 
out to go to Florida at the height of the 
land boom in that State, has returned to 
town and has opened a wholesale and retail 
store at 7 S. 8th St. Mr. Potash was a 
victim of a hold-up in his S. 7th St. store 
which almost cost him his life, but feels se- 
cure from bandits in his new location, which 
is on a very busy thoroughfare. 


An important event in local jewelry cir- 
cles, in which the Sansom Street Business 
Men’s Association is especially interested, is 
booked for the Ritz Carlton Hotel on the 
evening of Wednesday, Nov. 17, when a sur- 
prise is planned on one of the leaders in 
the wholesale trade, who is one of the “live 
wires” not only of the association but of 
the trade. President M. Ballen of the asso- 
ciation and an energetic committee are com- 
pleting plans for the event, which is ex- 
pected to set a high mark for affairs of the 
kind in local jewelry annals. 

Joseph J. O’Loughlin, one of Philadel- 
phia’s best known retailers, is now estab- 
lished in his new store at 200 S. 13th St., 
where he has one of the most finely fitted 
jewelry establishments in the city. Although 
small comparatively, the new place is much 
larger than Mr. O’Loughlin’s former store 
at 141 W. 9th St., where he was in business 
for some 44 years. His new store is oppo- 
site the St. James Hotel and is attractively 
arranged, two well built display windows 
aiding to draw attention of passers-by. 
These windows are fitted in walnut with 
good lighting facilities while the interior of 
the store is done in mahogany. 


Jewelry salesmen who are returning from 
the bituminous coal. sections of West Mary- 
land and West Virgina, as well as central 
and western Pennsylvania, report things are 
looking up for the retail jewelers in those 
parts because of the big boom in the coal 
business due to the British strike and in- 
creased American demand and that their 
orders are better than for many months. 
Increases in wages, in the majority of cases 
amounting to 100 per cent., are giving the 
miners more money than has been the case 
for several years and the jewelers anticipate 
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a profitable holiday trade, this feeling being 
reflected in their orders to the local whole- 
sale houses. 

The approach of the holiday season is 
bringing a number of retailers from points 
outside Philadelphia to the trade houses 
here. Among the number seen last week 
were: J. H. Long, Dagsboro, Md.; James 
Wheeler, of Wheeler & Son, Salem, N. J., 
the business having been in the family for 
several generations; A. S. Porter, Lons- 
downe, Pa.; Louis C. Quicksell, Mount 
Holly, N. J.; Nathan G. Thomas, Phoenix- 
ville. Pa.; L. C. Westling and A. E. Baylies, 
Bristol, Pa.; Mr. Dubois, Royersford, Pa., 
and F. R. Smith, Pleasantville, N. J. The 
wholesale trade here sees in the visits of 
these retailers an indication that business is 
looking up in their communities. 


Although Philadelphia has an ordinance 
regulating auctions, jewelers are beginning 
to wonder when it is to be enforced. At 
present some sections of Market St. are 
cluttered up with these places and no one 
appears to be worrying about whether the 
ordinance is enforced or not. Some retailers 
appear to think the enforcement job is up to 
the State Retailers’ association, whose presi- 
dent, Frank L. Davis, obtained the passage 
of the ordinance here, but he feels that as 
. the law was put through to aid Philadelphia 
retailers, it ig up to them to see it is en- 
forced. Incidentally officers of the State 
organization remark it is up to the Phila- 
delphia retailers to organize themselves. 


William F. Englehart, Jr., retail jeweler 
at 112 S. 13th St., is preparing to observe 
the first anniversary of his locating at that 
place which will be in Dec. 1. The location, 
at 13th and Sansom Sts., is a desirable one 
and Mr. Englehart has transformed what 
formerly was a fur shop into an attractive 
jewelry store, being aided by the fact that 
it is on a corner, giving him fine window 
facilities. The name of Englehart has been 
connected with the jewelry business here 
since 1831 when the grandfather of Mr. 
Englehart started in the trade as a manu- 
facturing jeweler at Vine and Crown Sts. 
His son continued the business for many 
years on 2nd St. just below Vine St., and 
finally branched into the retail line, moving 
to Market and 2nd Sts., where the store was 
located for 39 years until the present owner 
moved to 13th and Sansom Sts. 








A boat built for the express purpose of 
aiding in the transport of gold and platinum 
from South America to this country, started 
this week on her first trip to Columbia and 
Venezuela. The craft, which has been named 
the Betty, was built at Midland, O., for the 
South American Gold and Platinum Co., 
and is designed for navigation of the rivers 
of those countries, having a draft of only 
five feet. It will travel up and down these 
streams, stopping at the company’s mines to 
get the precious metals and transport them 
to the seaports from which they will be 
shipped here. Her initial trip will be down 
the Ohio River to the Mississippi and down 
that stream to the Gulf of Mexico, sailing 
under her own power, furnished by two 
Deisel 80 horse power engines. The boat 
is believed to be the first one ever built for 
this specific purpose, her only freight being 
the gold and platinum mined by the company. 





The retail. jewelry business at 780 E. 
Genesee St., established 25 years ago by the 
late Helmuth P. Schultze, will be continued 
by his widow, Mrs. Minnie L. Schultze and 
son, Philip B. Schultze. Mr. Schultze died 
on Oct. 13, after a brief illness, «”' 


An additional office, adjacent’ to their 
present suite at 560 Bramson building, has 
been acquired by. James K, Thompson & 
Son Co., Buffalo’s newest wholesale jewel- 
ers. The bookkeeping department will oc- 
cupy the new office, permitting enlargement 
of the sales room. 


The Leininger-Oelheim, Inc., store at 15 
W. Genesse St., boasts of a new Flexlume 
sign, which brightly illuminates the store 
front at night. Charles G. Oelheim of the 
concern, participated actively in the raising 
of a $750,000 fund to build an addition to the 
Millard Fillmore Hospital. 


Charles T. Moyer, who has conducted a 
jewelry store at 15 E. Eighth St., Erie, Pa., 
for a number of years, announces in a full 
page ad in the Post-Dispatch of that city, 
his intention to retire from business follow- 
ing the expiration of his lease. His’ stock 
has been marked down for the retirement 
sale. 

Charles T. Evans, of Brayton’s, Inc., and 
treasurer of the A. N. R. J. A. was stricken 
last Friday with what at first was believed 
to be appendicitis. He responded to treat- 
ment, however, and was so much improved 
on Saturday that his physician believed he 
would be able to return to his store early 
this week. 

Police early on the morning of Nov. 1 
arrested Joseph Schultz, 18 years old, of 
Ontario, N. Y., who they say, was in the 
jewelry store of J. M. Pollock, 749 Seneca 
St. When caught, police report, Schultz 
had a flashlight; a pair of wire snips, two 
watches and some necklaces. He is being 
held pending investigation. 

Edgar A. Heath, Olean, jeweler, re- 
turned last Thursday from a_ successful 
hunting trip to the Adirondacks. Mr. Heath 
has hung in front of his store the hide of 
a 300-pound bear which he shot, while he 
also brought back a fine buck which he 
brought down. Mr. Heath’s party made 
their headquarters at Moose Lake. 

The following were among the out-of- 
town retail jewelers who visited the whole- 
sale trade last week: David Edwards, 
Sharon, Pa.; Roy Locke, Mason Jewelry 
Co., and Harold Lynn, Lynn Jewelry Co., 
Jamestown; L. M. Derby, Clyde; Gregory 
Del Duce, Niagara Falls; Mr. and Mrs. C. 
F. Curtis, Union City, Pa.; R. L. Moly- 
neux, Ransomville. 








Miniature designs of fruit in jewelry are 
being exhibited in London’s jewelry shops. 
An original necklace is composed of an 
assortment of blackberries, pears, red cur- 
rants and grapes hung at intervals with a 
thin gold chain and clasped at the back with 
a gold banana. The blackberries are made 
of jet, the grapes from deep toned amethyst, 
the pears from amber and the red currants 
from rubies. 
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COURTESY METROPOLITAN MUSEUM OF ART 


Geasure Solid Silver 


Sterling 2000 Fine 


ECAUSE of the absorbing interest in early 

American things and the demand for homes 
and housefurnishings in the Early American 
style, we have created this new pattern— THE 
EARLY AMERICAN STYLE in Treasure 
Solid Silver. 


Going back to the very silver itself for its inspira- 
tion, this new modern pattern—which embraces 
the delightful and distinctive features of the 
spoons made by our early silversmiths—provides 
the ideal design to meet this important demand 
for housefurnishings of early American traditions. 


Here, then, is a pattern based upon a great wave 
of public interest, correct in the source of its 
inspiration and so superbly designed as to win 
enthusiastic admiration alone on its downright 


beauty. 


ROGERS, LUNT & BOWLEN CO. 


Ge siversmists \, Creators of Distinctive Tableware $e. 
G R E E N F I E L D ba MAS S A G H J S ET TS ‘The Karly American Style’’ comes either plain or engraved & 
suit individual tastes. Both _ ere bese? or hietorte 


Member of the Sterling Silversmiths Guild of America DP 
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Report on Platinum & announced in 
Production ‘ THE JEWELERS 
to 1925 CIRCULAR in the issue 
of Oct. 13 we com- 
mence on page 61, this issue, the report on 
the “Production of Platinum for the Year 
1925,” prepared by Dr. George F. Kunz, for 
“Mineral Industry,” Volume XXXIV. As 
in previous years, this is done through the 
courtesy of the author and of the McGraw- 
Hill Book Co., the publishers of “Mineral 
Industry.” Unfortunately, the report cannot 
be completed in one issue, so it will be pub- 
lished in three installments continuing over 
to the issues of Nov. 17 and 24. 

As Dr. Kunz says at the beginning of 
his report, the outstanding feature of the 
platinum situation in 1925 was the continued 
and enlarged development of the platinum 
mines of South Africa, and in this connec- 
tion, the report gives a considerable amount 
of information which will be found in the 
installment to be published next week, to- 
gether with a map of South Africa show- 
ing the location of the principal occurrences 
and potential sources of platinum there. In- 
cidentally, it might be’ remarked that the 
platinum metals made their first appearance 
in large production in South Africa, about 
1921, with the osmiridium that was recovered 
in the gold mines of the Far East Rand. 
The production of osmiridium of 509 ounces 
valued at about £6,800 in 1921 jumped to 
£13,165 in 1922, to £43,528 in 1923 and £145,- 
300 in 1924. Today platinum metals, par- 
ticularly pure platinum, are found in the 
Waterburg and Lydenburg districts of the 
Transvaal and the field has extended to 
Pretoria, Rustenberg and even into southern 
Rhodesia, all of which is touched on fully 
in this report. 

Besides the African platinum, Dr. Kunz 
gives considerable information also as to the 
platinum of Canada, Columbia and Russia 
as well, in addition to his full tables of 
production and consumption of platinum in 
the United States generally and by indus- 
tries. The report also covers some infor- 
mation as to what has been done toward 
legalizing the marking of platinum in the 
United States and ends with an important 
bibliography of important reports on the 
subject of platinum made in 1925 up to 
April 1926. 

Dr. Kunz’s report on the production of 
platinum, we understand, is practically the 
only thing of the kind now published avail- 
able for the jewelers as the somewhat similar 
report prepared for the Geological Survey 
in past years has been discontinued. 





NQUIRIES which 

have come to THE 
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erasure rome <P that’ many 

in Our Industry jewelers as..well as 
the public generally have an erroneous idea 
of the value of the gems mined throughout 
the United States; they seem to think be- 
cause gems of many kinds have been found 
here and certain stones (such as sapphires 
and turquoise) have, been mined in quantity 
that the value of the gem production of the 
country is large enough to be an important 
factor in the industry. This, however, is 
not so. We have found here nearly every 
kind of gem, from diamonds to amethysts 
and garnets, including pearls of a con- 


Production of Amer- 
ican Gems an Un. 
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siderable value, but the actual value of the 
production of such gems has been negligible 
as far as the jewelry trade of the world is 
concerned. In fact, there has been a shrink- 
age in the value of the production of recent 


' years to a remarkable degree. 


According to the report of Mineral 
Resources of the United States published 
by the Bureau of Mines of the Department 
of Commerce, the largest amount of 
American gems reported mined of recent 
years was in 1921 when the product reached 
$518,280 without including the value of such 
diamonds as were mined in Arkansas. But 
the figure dropped the following year 
(1922) to $71,106 and the estimated value 
of the product in 1923 was but $65,000. 
Since this date, there are no authentic 
Sgures as the canvass for statistics of 
American gems mined was discontinued by 
the government three years ago. The 
previous reports of the government showed 
the value of American gems in 1916 to 
be $217,793; in 1917, $131,012; in 1918, 
$106,523; in 1919, $111,763 and in 1920, 
$265,205. 

When it is realized that the gems im- 
ported by this country alone have been 
averaging over $60,000,000 a year, exclusive 
of pearls (of which we import from 
$5,000,000 to $7,000,000 cn the average), it 
will be seen that the value of the Ameri- 
can gems produced is not a “drop in the 
bucket,” so to speak, and could in no way 
be a factor in the gem market. How- 
ever, there is a sentimental interest in the 
gems of our own country which have given 
an importance to news connected with their 
production, quite apart from their value in 
the gem trade, and some of these gems 
which are identified with the particular 
locality have often piayed an important 
part in souvenir jewelry and the jewelry 
business of the vicinity in which they were 
mined. 





NEW YORK sub- 
scriber again calls 
out attention to the 
subject often discussed, 
but never acted on by the trade, namely, 
the necessity of changing the discount in 
catalogs given to the jeweler to show the 
public. As he well points out, nearly every 
buyer of a watch or piece of jewelry knows 
about the 50 per cent. discount and he char- 
acterizes the custom of using this time hon- 
ored discount as “worn out” and having 
“outlived its usefulness.” “Why,” he asks, 
“should we, today, when the dealer is being 
educated to become a real merchant and 
is getting real selling helps from the manu- 
facturers, continue to have catalogs with the 
old foolish 50 per cent. margin which every- 
body knows about, and which in no way 
deceives the customer? In fact .(he con- 
tinues) the 50 per cent. discount is often 
an obstacle in making a sale froma catalog 
instead of a help, and this has resulted in 
many retail jewelers throwing these new 
catalogs immediately into the waste basket 
causing an unnecessary loss to the wholesale 
house that sends them out.” The writer 
suggests that either the manufacturers or 
wholesalers change their prices and dis- 
counts in a way that will permit the jeweler 
to sell without disclosing the price he pays 
or they omit prices altogether, leaving the 
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retail price to be fixed by the man who 
passes the goods on to the consumer. 

The subject brought up by our corres- 
pondent is one in which a reform has been 
urged for many years. He is absolutely 
right in stating that the majority of custom- 
ers today understand that the catalog price 
is subject to a discount of 50 per cent. In 
fact, many of his customers receive such 
catalogs themselves with a statement of the 
discount and, consequently, know exactly 
what the jeweler pays for the product. 
They, however, do not know what it costs 
the jeweler to do business, nor have they 
any appreciation of his overhead expense 
or his small turn-over, and consequently, 
when he asks the list price, they look upon 
him as a profiteer. Such conditions make 
the jobbers’ and manufacturers’ circulars and 
catalogs entirely useless to the jeweler as 
a help in soliciting orders and there is no 
wonder that many of our retailers, like the 
correspondent, have utterly disregarded them 
in this connection. 

Is there any reason why the trade should 
still keep to the old practice of list price 
less 50 per cent. discount? Originally it 
served its purpose of concealing the cost 
to the dealer but it has not done so for 
many years. A catalog or circular with 
prices based on a 60 or 75 per cent. discount 
is just as easily prepared and would at 
least permit the jeweler to use them without 
disclosing his cost to the customer. Of 
course, if a change is made, it would be 
better to have it uniform throughout the 
industry and on this subject, the views of 
not only the manufacturer and wholesaler 
but the retailer (who is the man who uses 
the catalog) should be seriously considered. 

The columns of THE JEWELERS’ CIRCULAR 
are open to those in the industry who wish 
to express an opinion on the subject. 





Trade Agrees on N another column of 
‘Text of National this issue appears 
Platinum Stamping the draft of the pro- 
Law posed National Plati- 
num Law which was finally adopted at a 
mass meeting of the trade held Thursday 
evening last at the rooms of the National 
Jewelers Board of Trade, 22 W. 48th St., 
New York. This is the result of many years 
work by the committee in charge of the bill 
and comes after a series of meetings of the 
industry and hearings by the committee 
which has been in session continuously for 
over two years. At the meetings and hear- 
ings, the various elements of the trade have 
been represented, their views expressed, dis- 
cussed and digested and the law finally de- 
cided upon represents the views of no par- 
ticular element but combines all the points 
on which the trade can wholly agree while 
the points on which there has been distinct 
disagreement have been covered in a way that 
will harmonize as much as possible the 
various conflicting views. While it is safe to 
say that the bill is not completely satisfactory 
to every element in the industry, it is a prac- 
tical measure of legislation which will 
eliminate fraud to the largest possible ex- 
tent and cause the least confusion. 
Whether the act will be introduced as a 
National Stamping Law for platinum by 
itself or whether it will wait the introduc- 


—— 





(Continued on page 99) 
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Jerome J. Danziger, of S. Danziger & 
Sons, importers of diamonds, 65 Nassau St., 
returned to this country last Monday on the 
Leviathan after an absence of seven months. 

Jack Aul, of Zimmern, Rees & Co., im- 
porters and cutters of diamonds, 20 W. 47th 
St., sailed last Wednesday on the Berengaria 
for the foreign diamond markets on a buying 
trip. 

Joseph Beilenson, representative of Louis 
Beilenson, 65 Nassau St., returned Wednes- 
day on the France, after a six months’, pur- 
chasing trip to the European diamond 
markets. 

Announcement has been made of the en- 
gagement of Cart Ornstein, of Eduard Van 
Dam, diamond cutter at 475 Fifth Ave., to 
Miss Anna Van Dam, daughter of Henry 
Van Dam, president of the firm of Eduard 
Van Dam, Inc. 

S. Catalan, representing the Metric Watch 
Co., left Monday to call on the trade in 
the middle west with a line of Audemars 
Piguet and Henry Sandoz watches for 
which the Metric Watch Co., 1 W. 47th 
St., of this city, are the sole agents in 
America. 

W. Raymond Ayre, of Ayre & Taylor, re- 
tail jewelers, 2 W. 43rd St., was last week 
elected as councilman of the Borough of 
Demarest, N. J., in which he resides. Mr. 
Ayre’s victory was a close one. He was 
elected by one vote over his next highest 
opponent. 

Milton J. Lang, representing Baskin & 
Lang, wholesale dealers in diamonds, watches 
and jewelry, 45 Forsyth St., has completed 
a trip through Massachusetts and Connecticut 
and reports that the jewelers in these States 
are looking forward to an _ exceptionally 
good holiday business. 

It was announced last week that Charles 
H. Koehler, who for the past 25 years has 
been associated with Cross & Beguelin, is 
now connected with Howard S. Kennedy, 170 
Broadway. Mr. Koehler while with 
Cross & Beguelin called on the trade in 
New York, New Jersey and Connecticut and 
in his new connection will visit the same 
territory. He became associated with Mr. 
Kennedy on Nov. 1. 

The Arrow Mfg. Co., maker of jewelry 
boxes, display stands, travelers trays, sample 
cases, etc., has removed its business from 
77 Wooster St., this city to 1100 Adams 
St. Hoboken, N, J. In the new quarters, 
the concern has 18,000 square feet of floor 
space devoted exclusively to the manufac- 
ture of jewelry boxes, jewelry displays and 
other forms of material used in the industry. 
The concern has established a complete de- 
partment specializing in the designing and 
creating of display material suitable for 
manufacturers, importers and jobbers. 

It was announced several days ago by 


Brown, Wheelock, Harris, Vought & Co., 
that they had leased space on the 11th floor 
in the building at 62 W. 47th St., to the 
Franco American Metal Co., space’ on the 
10th floor to Frank Zoldo, jeweler, and space 
on the 15th floor to Dauteril Pape & Wil- 
son. In the building at 10 W. 47th St., 
the same concern has rented space to Ray- 
mond D. Blauvelt on the 14th floor and to 
H. E. Heacock on the 13th floor. Space on 
the llth floor of the building at 64 W. 
48th St. has been rented’ to Sol Katzman. 


Everard S. Pratt, personnel manager of 
the Celluloid Co. of Newark, N. ‘J.; and 
formerly employment manager of the Wm. 
Filene’s Sons Co., of Boston, has been ap- 
pointed head of the Executive Placement 
Bureau of the Retail Research Association, 
1440 Broadway, this city. He assumed his 
new duties Nov: 1. From 1914 to 1916, 
Mr. Pratt was employment manager of Wm. 
Filene’s Sons Co. and since that time has 
been with the Celluloid Co. in charge of 
personnel and service. The Executive Place- 
ment Bureau of the Retail Research Asso- 
ciation was formerly under the direction of 
T. Deland, who announced his resignation 
effective Nov. 1. 

A committee composed of jewelers and of 
which Adolph Pusrin, 59 Chrystie St., is 
treasurer, is sending out an appeal to the 
trade asking for donations for Frank Fuchs, 
a diamond setter ‘and jeweler who, several 
years ago was stricken blind and is entirely 
destitute. The committee states in its appeal 
that Mr. Fuchs has been engaged in business 
for over 30 years and for more than five 
years has been receiving medical treatment 
which resulted“in the removal of one eye. 
The expense incidental to this treatment and 
his present condition now makes it impossible 
for him to support his wife and four 
children. The committee is asking the trade 
to act immediately and to send checks. to 


Adolph Pusrin, 59 Chrystie St. The other 
members of the committee include: Seltzer 
Bros., Goldoff & Nudleman, Morris 


Suderove, S. Jollofsky, M. Fabrickant, 
Morris Malawista Son & Brv., J. J. 
Schmukler, Aisenstein-Woronock & Sons, 
joseph Schulman, Neuman Charlat. 


Harry Schaffer, president of the Bond 
Jewelry Co., Inc., with stores at 132 and 
58 E. 14th St., gave a dinner and dance at 
his home, 1155 Girard Ave., Bronx, on Hal- 
lowe’en. At the party, Miss Mollie Dingle- 
berry assisted by Murray Rayline entertained 
with operatic selections, while Edward Gold- 
berg gave several recitations. Music was 
furnished by Prof. Al Burton’s Jazz Band. 
Among those present were Louis Ross, presi- 
dent of the L. Ross Jewelry Co., Mr. and 
Mrs. Harry Schaffer, Samuel T. Meister, 
manager of the 132 FE. 14th St., store and 
Miss Fishman, Irving Steinberg, manager 


of the 58 E. 14th St. store and wife, Al 
Burton and lady, Mr. and Mrs. Sam Spiel- 
berger, Mr. and Mrs. E. Egers, Irving Dave, 
and Harry Meister, Bennett Klein of Kan- 
sas City, Mr. and Mrs. Robert Steinberg, 
Murray Fledell, Mr. and Mrs. Nat Meister, 
George W. Egers, M. Fepperman, Nat Kob- 
rin, Miss Leah Weinstein, of Pittsburg, Miss 
Mollie Friedman, Miss Martha Thaller, Mr. 
and Mrs. Sig. Antman, and Mr. and Mrs. 
Nicholas Weinberg. 

Police Commissioner McLaughlin has ap- 
proved the request of The Fifth Avenue 
Association for extraordinary police protec- 
tion during the coming holiday season, in 
order that the crowds of Christmas shoppers 
and the unusually heavy stocks of valuable 
merchandise may be protected against crim- 
inal activity. The Association, in its ap- 
plication for a renewal of the shopping dis- 
trict “dead line” during the period from Nov. 
20 to Jan. 10, called attention to the fact 
that during the years that this practice has 
been in force there has been no crime of 
major proportions in the entire Fifth Ave. 
section, despite the fact that nowhere else 
in the world is there a more inviting field 
for criminal activity.” In this section are 
concentrated not only the department stores, 
specialty shops, art galleries, and dealers 
in all types of luxuries, whose shelves are 
filled for the Christmas shopping season, but 
the Association, in making its plea for ad- 
ditional protection, points particularly to the 
fact that within the past few years the whole- 
sale and retail jewelry trades have been 
moving into the midtown section so rapidly 
that this location, in the Association’s 
opinion, has displaced the Maiden Lane dis- 
trict as the center of trade in jewelry and 
precious stones. In a statement referring to 
the Police Commissioner’s approval of its 
request, the Association expressed its ap- 
preciation not only of the promise of extra- 
ordinary police protection during the holiday 
season, but also for the excellent protection 
and co-operation that the merchants and busi- 
ness men of that section have received from 
all branches of the Police Department since 
the first of the year. The special holiday 
regulations have, in the past, brought the as- 
signment of a patrolman to every block on 
both sides of Fifth Ave., with similar pro- 
tection for Madison Ave. and the adjoin- 
ing cross streets. A large increase in the 
force of detectives assigned to the Fifth Ave- 
nue Squad has also been customary and it 
is expected that the order issued to cover 
the situation this year will make the same 
provisions. 

Morris Weinberg for 12 years with R. R. 
Fogel & Co., and Mark Pariser, a manu- 
facturing jeweler at 105 Fulton St. will 
open a handsome new jewelry store about 
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pea lx A Bank’s Best Friend 
Is a Satisfied Customer 
eae Hundreds of Jewelry Merchants opened their first bank 
" ,, a K account here and are among our best friends today. 
ATIon AL BAN | CO000000 
TRUst COMPANY We Welcome New Business 
Main Office—149 Broadway 
Branches—Battery to the Bronx 
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IN THE HEART OF THE JEWELRY 
TRADE 


JEWELERS in steadily increasing 
numbers are finding our location 
most convenient and our serv- 
ice very satisfactory. 





FIpELIry TRUST 
CoMPANY 
of New York 
110 William St., cor. John St. 
New York 
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e Manufacturers of ee 
Seed Pearl Jewelry 


Selection Package sent upon 
Request. Compare Prices. 


Repairing, Remodeling 
and Restringing. 


JOHN M. BoyaJIAN & Co. 


50 West 47th Street 
NEW YORK CITY 














Banking Service for the Jewelry Trade | 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING BANK AND TRUST COMPANY 
81 moften. Street, antl York 
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Nov. 20 at 30914 E. Kingsbridge Road, cor- 
ner of Fordham Road, Bronx. Prior to 
going with the Fogel concern, Mr. Wein- 
berg was associated with Diamond & Singer, 
and also with Cohen & Rosenberger. At 
the present time the new store is undergoing 
alterations and new fixtures are being in- 
stalled. 

Hugo Oppenheim, of Oppenheim & Strauss, 
importers of diamonds, 20 W. 47th St., left 
for Europe recently on the Mayestic. Mr. 
Oppenheim has gone abroad on a purchas- 
ing trip and will visit the diamond markets 
of Europe. 

In a recent issue of The American Archi- 
tect the Cellini building at 48 W. 48th St. 
was described and several pages were de- 
voted to half-tone illustrations. One page 
pictures the outside of the building, while 
another page is devcted to a ciose-up of a 
statue of Benvenuto Cellini, which shows this 
famous old silversmith and jeweler at work 
at his bench. Several views of the hallway 
of the building are also illustrated to show 


the beauty of one of the newest buildings in» 


the uptown jewelry district. 

The New York Sun of last Wednesday 
published an interesting item in which it was 
pointed out that Abraham Slatis, a gold- 
smith living at 315 Eastern Parkway, 
Brooklyn, was also the inventor of a multiple 
machine: gun battery. Mr. Slatis was for- 
merly in the army, and while in the Vesle 
sector in France began to study anti-dircraft 
protection. As a result of his observation, 
he submitted in August, 1918, to Colonel 
George Vidmen his plan for firing a num- 
ber of guns by a single trigger. The govern- 
ment now has the gun under consideration. 

M. S. Carlton, who has taken over the 
fixtures, equipment and store on Flagler 
St, Miami, Fla., formerly occupied by 
Greenleaf & Crosby Co., was in New York 
last week purchasing new stock for his es- 
tablishment. Mr. Carlton was formerly in 
charge of the St. Augustine store of the 
Greenleaf & Crosby concern and until Jan. 
1, 1925 was in the. jewelry business for him- 
self at Watertown, N. Y. Before going 
to Watertown, he had a store of his own 
at Westfield, N. Y. Mr. Carlton planned 
to leave New York last week and open his 
store teday (Wednesday). 

Pierfe Cartier, of Cartier, Inc., well- 
known Fifth Ave. jewelers, and Jacques 
Worth, famed as a French dressmaker, were 
presented to President Coolidge last Monday 
at which time they handed the President a 
small gold locket for Mrs. Coolidge. M. 
Cartier told the President that France is 
grateful to America for the support this 
country had given to the French art indus- 
tries. The locket for Mrs. Coolidge was 
inscribed “From the members of the Société 
de l’Avenir et de la Couturiére, a token of 
the appreciation of the workers in the dress- 
making industries of France to the First 
Lady of the Land.” Both M. Worth and M. 
Cartier are members of the Legion of Honor. 

By consenting to refrain from using the 
name “sterling” in connection with his busi- 
ness, Frank..A.-Northrup,..general and ad- 
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vertising manager of the Sterling Diamond 
& Watch Co., 1540 Broadway, avoided prose- 
cution last Monday on a charge of assault. 
Mr. Northrup, while employed by the Ster- 
ling concern, it is said, formed the Sterling 
Jewelry, Co., and incorporated it under the 
laws of this State. When Mr. Northrup 
was approached by his employer, S. Gutter, 
and asked about the formation of the Sterling 
Jewelry Co., the former admitted the fact. 
Mr. Northrup was then told he was no 
longer connected with the firm, and in an 
argument which followed over the removal 
of some papers from his desk the manager, 
it is claimed, hit Mr. Gutter in the face, and 


-an assault charge was lodged against Mr. 


Northrup, and on Monday the case came 
before Magistrate Flood in the 54th St. 
Court, at which time the complaint was dis- 
missed. 

Mr. and Mrs. A. M. Forman celebrated 
their 20th wedding anniversary last Sunday 
evening with a party at Park Mansion, 45th 
St. and Sixteenth Ave., Brooklyn. Mr. For- 
man is of A. M. Forman & Co., manufac- 
turer of gold and platinum chains and brace- 
lets, 142 Fulton St. The celebration was 
attended by 53 close relatives and intimate 
friends. Those from the jewelry trade in- 
cluded three brothers-in-law of Mr. Forman, 
namely, Louis Cutler, of Freudenheim Bros., 
S. Leighton, of L. Leighton & Son, and Max 
‘Cutler, wholesale jeweler, 49 Maiden Lane. 
During the evening several speeches were 
made by guests who congratulaied the hapov 
couple on attaining their 20th wedding anni- 
versary. Mr. Forman welcomed his guests 
and Joseph Halpert, a brother-in-law, acted 
as toastmaster. During the evening a jazz 
band entertained with music, while Miss Jean 
Leighton entertained with children’s dances 
and Miss Cynthia Halpert also offered sev- 
eral dances for the entertainment of the 
guests. Miss Mildred Halpert rendered sev- 
eral selections on the piano. During the 
evening Mr. and Mrs. Forman received con- 
gratulations and best wishes from those 
present. 

The office of Eduard Van Dam was moved 
on Nov. 1 from 437 Fifth Ave. to new 
and up-to-date quarters in the building at 
475 Fifth Ave. Circassian walnut furniture 
and partitions make the place unusually at- 
tractive. An outstanding feature of the new 
office is the abundance of light which the 
concern now enjoys. Into the office from the 
hall is a small foyer. To the right is the 
work room, on the north side of which is 
placed a long table. This room enjoys 
large windows. In*this office are a number 
of safes and desks. To the south of this 
is the private office.of Mr. Van Dam, which 
is equipped with a large desk and other furni- 
ture. On the north side of the room is 
another diamond sorting and display table. 
The walls of this office are panelled with 
Circassian walnut. Adjoining this office is 
a large reception room in which has been 
placed a long Circassian walnut table and a 
number of leather upholstered chairs. <A 
small room adjoining the reception room is 


for the use of salesmen and in it has been © 


installed a small table and several chairs. 
To the left of the entrance and directly ad- 
joining the salesmen’s room is the account- 
ing room. The entrance from the foyer to 
the general offices is impressive, part of 
the door being of glass protected by heavy 
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bronze bars. The Van Dam concern in its 
new place has one of the most beautiful of- 
fices in the uptown section, and has three 
times more space than in its old quarters. 

A well known manufacturing jewelry con- 
cern located on Maiden Lane was enriched 
by $400 last week after the visit: and sud- 
den departure of a man whom they claimed 
they recognized as an old time “penny- 
weighter.” Last Wednesday, this man came 
into the office of the jewelry concern carry- 
ing a small satchel and claiming that he: 
was a jewelry peddler. He told the member 
of the firm who waited on him that he was, 
looking for a diamond weighing about one’ 
and one-half carats. Although the firm did 
not have a stone this size, he selected one. 
almost as large and was told that it. would ' 
cost $400. He laid the money on the counter 
and stated that he wanted the diamond set 
in a ring. After he had been shown several 
ring mountings, the man finally decided that 
he wanted the diamond mounted in a scarf 
pin. From this man’s previous record, it 
is the belief of the jewelry concern that he 
was trying to confuse the salesman and di- 
vert his attention long enough to substitute 
one of the expensive rings on the counter 
for a cheaper ring. The man, however, 
finally decided that he would pay for the 
stone and would leave it to be mounted and 
would return that afternoon. Instead of com- 
ing back in the afternoon, the man returned 
shortly after 11 o’clock and stated that he 
was going to Newark and was anxious to get 
the diamond and if it was not already 
mounted, he would take it over to New Jer- 
sey where he would have the work done. The 
actions of the man and several peculiar 
characteristics about him aroused_the_sus- 
picion of one member of the firm. He im- 
mediately referred to a book which he had 
handy describing the method of crooks, who 
operate in the jewelry trade. When the 
member of the firm claimed he recognized this 
man as one who had committed several 
thefts, he walked out of the place and down 
to the street to get a policeman. The man, 
however, became suspicious and grabbing his 
bag ran out and was lost in one of the 
buildings. As far as could be learned, the 
concern has not missed any of its stock but 
is still holding the $400 belonging to the 
man. Several days after the incident, a 
lawyer supposed to represent the mn, 
called at the offices of the manufacturing 
jewelers, and asked for the diamond or the 
return of the $400, which he said his client 
had left. The jeweler, however, refused to 
give up the money or the stone stating he 
did not know the lawyer: The man who 
left the $400 with the jewelers is about 65 
years old, stands a little over five feet and 
weights about 113 pounds. He has several 
peculiar characteristics about him ‘which 
make it easy to identify him. He is said to 
be unusually nervous and very short of 
stature. In speaking he usually lets out a 
peculiar screech and at the same time lifts 
his right hand to his ear. The jewelry trade 
in this city is cautioned to be careful in 
dealing with this man. 

A request has been made to THE JEWEL- 
rrs’ CircuI AR to try and learn the present 
address of T. Telfer, who was well known 
in the trade as a specialist in the repairing 
of clocks. Mr. Telfer lived at 145 W. 93rd 
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Service Developed From | 
Service Performed 


The banking service of The ice founded uponexperience 
National Park Bank is a and achievement, one that 
development of many years’ is practical, comprehensive, 
usefulness tocommercial and well adapted to the 
institutions in all parts of requirements of merchants 


the country. and manufacturers in the 
Consequently, it is a serv- jewelry trade. 





NATIONAL PARK BANK 


i OF NEW YORK 





























= i : 214 Broadway 
Capital, Surplus and Park Avenue Office: 240 Park Ave. at 46th St. 
Undivided Profits $34,000,000 7th Avenue Office: 7th Ave. and 32nd St. 











A NEW JEWELRY SAMPLE CASE 


in the Style of a Kit Bag 


THE CAMOUFLAGE SAMPLE CASE FOR THE 
VALUABLE LINE 
THESE CASES HAVE 
The New “Sesamee” Keyless Lock 
THE PERFECT LOCK 





No. 2854 Kit Bag Enlarged View of Lock No, 2364 Kit Bag Open Showing Trays 


these Gases Sent on Reuet RU KCKERT MANUFACTURING CO., Providence, R. I. 




















ANNOUNCEMENT to the Trade 


FRANK A. NORTHRUP is no longer cuumeciad with us 


in any way whatsoever, nor has he been since Nov. Ist. 


STERLING DIAMOND & WATCH CO., Inc. 


_ 1540 BROADWAY, NEW YORK, N. Y. 
B. GUTTER & SON 


170 NASSAU ST., NEW YORK, N. Y. 
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of the jewelry store of K. Burns & Sons, at 
205 Market St. When the store was opened 
for the day it was found that 21 watches, 
valued at $494, had been stolen. There were 
no witnesses to the robbery. 








St. New York city, and operated a repair 
business at 104 W. 96th St., but for over a 
year past he has not been seen in the places 
where he formerly secured his supplies. It 
is stated that mail is awaiting him, and any 
information concerning him can be communi- 
cated to THE JEWELERS’ CIRCULAR. 











Co., Inc., 186 New 
Jersey R. R. Ave., has announced that David 
Gonzer has been elected vice-president of the 
concern. 

Louis Kemeny, proprietor of the jewelry 
store at the corner of State and Smith Sts., 
Perth Amboy, N. J., recently complained to 
the police regarding the action of high school 
boys who congregate at his corner in the 
morning and at noon. 

_ The store at 583 Broad St. has been leased 
for a long term of years through the offices 
of the Marks Realty Co., to William Small- 
man, who operates P. B. Levy Jewelry 
Stores of this city. The location is between 
Hahnes Department Store and Central Ave. 

Maxwell Kramer, eastern representative 
for A. Hirsch & Co., Chicago, has returned 
to this city from a four weeks’ trip in the 
interest of his firm to Philadelphia, Atlantic 
City, Washington and Baltimore, and re- 
ports very satisfactory business. Mr. 
Kramer also states that the trade in gen- 
eral has been buying liberally and expects a 
good Fall and holiday business. 

Robert Graham, a member of the Gruen 
Watch Makers’ Guild, is at the store of 
Wiss Sons, Inc., this week. Both the Wiss 
firm and Jean Tack are having Gruen win- 
dow exhibits. Wrist watches bearing price 
marks as high as $9,000 for “the smallest 
watch in the world,” with a diamond and 
emerald flexible bracelet, are shown. in the 
Wiss window. Mr. Tack is featuring a 
pair of tiny watches set in finger rings. 

Newark jewelers are preparing their 
Christmas window displays. One of the 
windows of the Hartdegen store has a novel 
card in a silver frame, about 10 by 14 inches. 
A desk calendar showing the date December 
25 against a blue background, has the in- 
scription above, “It won’t be long now.” 
Behind the accompanying display of jewelry 
are three of the “Gifts that Last” pictures 
of the Publicity Association. 

Oscar. W. Kohn of Kohn & Co., said 
Monday: “Business is keeping up very well. 
It is showing a very healthy percentage of 
increase over last year which was the largest 
year in the history of our business.” George 
A. Allsopp, of 26 Camp St., was equally 
cheerful. “We are rushed,” he asserted. 
“Orders are much better than they have 
been in a good many years. The men’s en- 
gagement rings, especially, are going over 
better than we expected.” " 

A brick wrapped in newspaper, was used 
by thieves one morning recently to break a 
plate glass window on the Beaver St. side 
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tion of an entirely new national law covering 
all metals is not yet settled. It is probable 
that if the various elements in the silver and 
gold plated trades are not able to harmonize 
their views in time to perfect the entire new 
National Stamping Law, covering all the 
metals, this year, the Platinum Law as 
adopted last week will be introduced as a 
separate measure. 

While the National Stamping Law as it 
exists today is not all that could -be desired 
it at least gives us a protection against 
fraud in the interstate commerce of gold and 
silver articles, a protection that is in no way 
afforded to the makers, sellers or users of 
platinum merchandise at the present time. 
The necessity of supplementing the National 
Stamping Law with a platinum section has 
been felt for a long time, as it is the only 
way by which we can put the manufacturers 
and dealers in those States that. have a 
Platinum Law today on a fair basis of com- 
petition with those in States which have no 
such legislation. So a Platinum Law must 
be introduced to supplement the gold and 
silver regulation of the national government 
if an entirely new National Stamping Law 
is not agreed upon immediately. 

The full text of the proposed platinum 
statute appears on page 85 and 87 of this 
issue in connection with the report of the 
mass meeting held last week. 
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The Ensley Merchants and Associated 
Business Men, of Ensley, have recently 
added 25 new members to their list of mem- 
bership. Some of the leading members of 
the association are retail jewelers. At the 
weekly luncheon P. H. Tyler, president of 
the Tyler Jewelry Co., talked on advertising 
projects of the association. 

The retail jewelers and other retail mer- 
chants of Ensley, a suburb of: Birmingham, 
commenced a co-operative sale Nov. 6 to last 
one week. They have set their goal for 
$2,000,000 total sales for the week. - All of 
the retail jewelers of Ensley are co-operat- 
ing with other merchants in this sale. Pre- 
ceding the sale one of the Birmingham daily 
newspapers carried a 20-page advertising 
section of this sale exclusively. 








Formal opening of the Jay Jewelry store 
in its new quarters, 820 Main St:, Richmond, 
Ind., took place recently. After seven years 
in quarters at 12 N. 9th St.; during which 
time the volume of business tripled, the 700 
feet of floor space was found to be inadequate 
and the move to the new location added more 
than’ 2000 feet of floor space. - 
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Harris & Co., jewelers, are in New York 
this week in the interest of the firm. 

William P. Van Wickle, aged 62 years, 
formerly treasurer of the Washington Board 
of Trade, after an illness of six months, died 
this week. 

William Bachsmidt, manager of the Franc 
Jewelry Co., will spend some time in New 
York, leaving Washington about Nov. 15. 
He and _ his associates have just closed their 
anniversary sale and report splendid success. 

Robert R. Graham, Gruen Watch Co., Cin- 
cinnati, O., is in Washington at present, 
having arranged a large and attractive win- 
dow display of his wares in the jewelry 
establishment of R. Harris & Co. 

The Washington Better Business Bureau 
has appointed J. Frank Ballanger, Alexan- 
dria, Va., as extension manager. The ap- 
pointment involves the operation of a new 
department of the bureau, including an ex- 
tension of the bureau membership and pub- 
licity. 

After having been at the same place for 
about 78 years, Castelberg’s, by prominent 
advertisements in the newspapers and plac- 
ards in display ‘windows, have announced 
that shortly after Christmas they will remove 
their entire stock from the present location 
to what is termed a “better location.” So 
far, the new place has not been made public. 

J. T. Montgomery, of M. A. Meade & 
Co., Chicago, was in Washington recently. 
He had made vigorous efforts to procure a 
ticket for the approaching Army-Navy foot- 
ball game to be held in his city, but with 
no success. When he arrived in Washing- 
ton and looked about awhile, he found the 
place where a ticket might be purchased, so 
he left here pleased with his trip. 

Charles Schwartz, proprietor of several 
large jewelry establishments operated under 
the firm name of Charles Schwartz & Son, 
has made arrangements for a trip of three 
months in several foreign ports. His itiner- 
ary includes the Mediterranean ports. Mrs. 
Schwartz will accompany him, and their 
present intentions are to leave about the 
middle of January. 

At a meeting last Friday of the Merchants” 
and Manufacturers’ Association of Washing- 
ton, it was agreed to move forward this: 
year the date of displays of the complete 
holiday Christmas stocks, the date agreed on 
being Nov. 26, the day after Thanksgiving. 
The custom in the past has been to defer 
the display until early in December, but in 
accordance with the nation-wide urge for 
earlier holiday buying, the merchants’ or- 
ganization decided to co-operate. 

The Commissioner of Internal Revenue 
has acquiesced in the decision by the Board 
of Tax Appeals to the effect that. the Trans- 
atlantic Clock & Watch Co., of New York, 
had a right to deduct from gross income the 
sum of $5,000, representing a reserve for bad 
debts set up at the close of the year ended 
Sept. 30, 1922, in addition to $4,302.14, repre- 
senting: bad debts ascertained to be worthless 
and charged off during the year. The tax- 
payer is engaged in the business of importing 
and selling of clocks and watches. 
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Sohn P. Selbert, Frankfort, Ky., and Her- 
man Smith, Parkersburg, W. Va., visited 
Cincinnati last week. 

A. S. Workum, president of the diamond 
cutting firm bearing his name, made a hur- 
ried trip to Indianapolis during the week. 

Clarence Loeb, of L. Loeb & Sons, re- 
turned at the end of last week from his long 
Fall jaunt through the southwest. He 
found business to be sound. 

William F. Schumer, of Schumer & 
Jockers, Inc., left Wednesday on a trip 
through Ohio. He waited until after elec- 
tion day to make his tour. 

Max Getzug, who is interested in two 
jewelry stores in the vicinity of 6th and Vine 
Sts., was one of a group admitted to mem- 
bership to the Cincinnati Club Wednesday. 
This club formerly was known as the Busi- 
ness Men’s Club. 

Jerome Thomax, formerly identified with a 
wholesale jewelry house, is now one of the 
road representatives of A. G. Schwab & 
Sons, in the Duttenhofer building. Mr. 
Thomax is now on the road making a tour 
through the States surrounding Ohio and 
including Pennsylvania, Indiana, Kentucky 
and West Virginia. 

While the entire Republican ticket was 
victorious in Hamilton County, C .E. Richter 
feels a little elated at the election of William 
M. Anderson for Sheriff because he took an 
active part in both the primary election and 
the campaign. Mr. Richter backed Ander- 
son against two other candidates in the pri- 
mary and then assisted him in the regular 
election. 

Max Greenwald, head of several jewelry 
stores in the down town section of Cincin- 
nati, sold one of his larger suburban real es- 
tate holdings when he disposed of the Pris- 
cilla Apartments, 3425 to 3431 Michigan 
Ave., Hyde Park. Mr. Greenwald sold the 
place to Robert and Bella Flax for $125,- 
000. It is a four-story brick structure con- 
taining 18 suites. 

Edgar. Noterman, as Generalissimo and 
acting Captain General of Covington Com- 
mandery, Knights Templar, led about 50 
members of the drill team to Cody’s rende- 
vouz Friday night, where they made merry 
for a long time. The drill team was feted 
by the Commandery -because of its excellent 
work in the recent State conclave held in 
Covington, and the merrymakers were led 
into the festivities by the wholesale jeweler. 
_ A. C. Wallenstein, of the Wallenstein- 
Mayer Co., in the Harrison building, found 
conditions in the south much better than he 
expected during the six. weeks’ tour of that 
section of the country. Mr. Wallenstein said 
he found that jewelers were moving a lot.of 
stock which meant that they were doing 
business. He really booked more orders than 
he expected, as the reports he had received 
before going down led him to believe it 
would not be a profitable trip. 

Carl A. and Jerome Thoma, widely known 
jewelers and diamond dealers, filed a petition 
in the local United States District Court, 
Monday, seeking to be discharged from 
bankruptcy. Freedom .from bankruptcy is 
sought by them as individuals and as part- 
ners who were doing business as the Thoma 
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Bros. They went into the hands of the 
courts several months ago in a bankruptcy 
suit which listed their liabilities at a sum 


THE 


vastly in excess of their assets. The petition--. 
. Slate that will be voted on at the December 


to be free will be heard®by the United States: 
Court at a later date. Sy \\ 

Edward S. Maas, Ri@ggtr & ‘Phillips, took 
a prominent part in the “exercises when the 
cornerstone of the massive Masonic Temple 
was laid in this city. Cincinnati is fast see- 
ing the completion of the magnificent temple 
at 5th and Sycamore Sts. and Broadway, 
which will take its place among other Ma- 
sonic temples throughout the .ountry. The 
offices and meeting room of the structure are 
under roof, and the buflders will now turn 
their attention to the auditorium which 
fronts on both 5th and Sycamore Sts. Maas 
acted as Master of Ceremonies in the stands 
that were built especially for the occasion. 

Relatives of the late Charles E. Levi, dia- 
mond dealer and jeweler at 515 Central Ave., 
who was killed in an automobile accident a 
week ago, receive the bulk of his estate. His 
will was filed for probate in the Hamilton 
County Courts, Tuesday, and his estate was 
estimated at $200,000. Levi and his brother, 
Andie, both died from injuries they received 
in the accident when their automobile skidded 
into a Clifton-Ludlow street car at Hamil- 
ton and Pullman Aves., Saturday night a 
week ago. Charles Levi died a little while 
after being removed to the hospital, while 
the brother, Andie, lived until Wednesday 
and double funeral services were held Friday. 

George Brown, Frohman & Co., is back 
in Cincinnati from a trip through Kentucky 
and the Virginias. John A. Gerwe, president 
of the firm, reached Cincinnati, accompanied 
by Mrs. Gerwe, Friday night. The whole- 
sale jeweler is convalescing from an attack 
of double pneumonia with which he was 
seized while in Texas several weeks ago. 
Mr. Gerwe was taken ill while at Houston. 
Tex., and was removed from his hotel to 
St. Joseph’s Infirmary, where he remained 
for a couple of weeks. He fought off his 
sickness and recovered enough to make the 


trip home. He «1 rest at his home on 
Observatory Avc.. 1 Hyde Park, for a few 
days. 


Funeral services for Mrs. Margaret Lang 
Michie, 87, widow of William Michie, a for- 
mer jeweler in this city, were held at the 
W. Mack Johnson funeral home at Mc- 
Millan St. and Upland Pl., Walnut, Hills, 
Monday. Mrs. Michie died at her home in 
the Alexandria apartments, Gilbert Ave. and 
Locust St., last week, after a brief illness. 
She was the widow of the founder of the 
Michie Jewelry Co., which was a _ widely 
known establishment in its day in the Queen 
City. Mrs. Michie was born here and lived 
her entire life within the confines of Cincin- 
nati. After the death of her husband she 
devoted a great deal of her time to work in 
civic and social circles in which she was 
quite well known. A sister-in-law, Mrs. 
Mary Mossman of Norwood, survives. Mrs. 
Michie was buried in Spring Grove Ceme- 
tery alongside of her husband. 

The nominating committee that was ap- 
nointed by August Nuernberger, president of 
the Cincinnati Wholesale Jewelers’ and 
Manufacturers’ Association, has probably 
made its selection of officers for the year 
1927. The committee is made up of J. 
Charles Becker, local representative of the 
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Keystone Watch Case Co.; Eli Gutmann, of 
L. Gutmann Sons, and Joseph T. Homan, 
of the Homan Mfg. Co., in the West End. 
This committee’s duty is to make up the 


meeting of the association, and it is likely 
that they already have made their choice. 
Nothing can be announced, however, until 
the next meeting. While this is going on 
the entertainment committee, consisting of 
Clarence Loeb, Edgar Noterman, Eli Gut- 
mann, Arthur C. Jacobs and Arno Dorst, 
will start its sessions immediately in order to 
prepare for the annual dinner-dance of the 
association in January. The committee set 
a distant goal last year by the successful 
party it gave in the French ballroom of the 
Hotel Gibson, but members expect to surpass 
even that affair. The ballroom represented 
a scene in the Everglades of Florida. Two 
extraordinarily large parties at the dance 
were those of the Wadsworth Watch Case 
company and the Gruen Watch company. 








Atlanta, Ga. 





H. S. Banta, of Newnan, Ga., was a visitor 
in Atlanta during the week. 

George E. Daniell, prominent retail jeweler 
and president of the Georgia Retail Jewelers’ 
Association, came to Atlanta from Marietta 
for a day last week on business connected 
with the State jewelers’ association. 

Fred Scheer, of the John Scheer Co., 4% 
Peachtree Viaduct St., has just returned 
from a three weeks’ honeymoon spent in the 
west. Mr. and Mrs. Scheer visited the Yel- 
lowstone National Park, the Colorado 
Canyon and many other points of interest 
before returning to Atlanta, where they will 
make their home. 

W. Paul Carpenter, attorney for a number 
of auction jewelry houses in the city, has 
just placed the city ordinance committee on 
notice that if it attempts to enforce the new 
ordinance compelling auctions to close be- 
tween the hours of 6 p. M. and 6 A. M., he 
will appeal to the courts in behalf of. his 
clients. A test case will probably be made to 
test the constitutionality of the ordinance, 
but as the city attorney has already given it 
as his opinion that the ordinance is legal, it 
is not expected to be set aside by the courts 
in the coming fight. 

The next meeting of the Atlanta Retail 
Jewelers’ Association will be held at the roof 
garden of the Cecil Hotel at 7 o’clock on 
the evening of Nov. 9, at which time sev- 
eral matters of importance to the local trade 
will be discussed. A feature of the meeting 
will probably be the acceptance of a number 
of new members for the local association. A 
membership committee has been appointed 
which is working hard on the proposition of 
building up the membership, and will report 
at the meeting. In addition to this, several 
important plans for future work will be dis- 
cussed. 








C. H. Hartman, jeweler at Hanover, Pa., 
has purchased the entire stock. of goods of 
the Dietz jewelry establishment, formerly 
conducted on Broadway and has moved it 
into his store at 39 Baltimore St. He will 
offer this stock. for sale at a private auction. 
The Broadway. room has. been vacated and 
usiness discontinued. : ; 
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Chicago Notes 





Jake Wolf, of Wolf & Cie, New York city, 
importers, spent a few days last week in Chi- 
cago in the interest of his company. 

Spies Bros., have enlarged their downtown 
office at 27 E. Monroe St., and have re- 
arranged the space by removing the private 
offices to the added space. 

George W. Bleecher, manager of the 
Chicago office of the Martin Copeland Co., 
is making a three weeks’ trip through De- 
troit, Cleveland and Pittsburgh. 

James Tice, manager of the Chicago office 
of Adolphe Schwob, Inc., left this week for 
Excelsior Springs, where he will spend a 
couple of weeks and enjoy a rest. 

Amos Blackinton, Bates & Bacon, spent a 
few days in Chicago last week on business 
and left here for St. Louis where he spent 
some time before returning home and to the 


factory. 
Among the retailers visiting in Chicago 


during the past week were: Harry 
Prudames, Delavan, Wis. and Henry 
Williams, of Williams & Co. Benton 


Harbor, Mich. 

V. P. Weber, of Derlacki-Weber, manu- 
facturing jewelers, at 58 E. Washington St., 
returned this week from a short business trip 
through the. east. He reports business. as 
being favorable. 

J. A. Bergsman, manager of the Chicago 
office of the Poole Silver Co., returned home 
this week from an extended business trip 
through his entire territory and a visit to the 
New York office and factory at Taunton, 
Mass. 

M. H. Nathan, representing Despres, 
Bridges & Noel, is making a three weeks’ 
business trip through Illinois and Iowa. E. 
T. William, also of this concern, is making 
a three weeks’ trip through Illinois and 
Missouri. 

Milton and Sylva Sandfelder, D. F. Briggs 
Co., just completed a trip to the home office 
at Attleboro, Mass., where they spent two 
weeks. They report that things look bright 
at the factory and are progressing very 
satisfactorily. 

Mrs. F. A. Henninger, whose retail jewelry 
store at Columbia, Mo., recently was de- 
stroyed by fire, was in Chicago last week 
for a few days visiting her son Tom, who 
is attending the Northern Illinois School, 
taking up a course in optometry. 

Edward FE. Morey, retail jeweler at 
Chadron, Nebr., spent the past week in Chi- 
cago visiting his favorite wholesale houses 
and calling on friends. Mr. Morey spent 
considerable time with a doctor friend of his 


who was here attending the medical con- 
vention. ; 

The National Railway Time Service, has 
leased room 1207 Garland building, as addi- 
tional space. The concern has moved its 
general offices and merchandising department 
into this room and is using the entire old 
space for its time service department. 

Frank Newburger, manufacturers’ repre- 
sentative, returned last week from New York 
where he spent a few weeks visiting at the 
factories he represents in this territory. 
Mr. Newburger makes his headquarters on 
the 7th floor of the Heyworth building. 

“Herberts,” of Indianola, Ia., celebrated the 
opening of its remodeled store on Saturday 
of last week. ‘This concern suffered a loss 
some time ago when their store was de- 
stroyed by fire. The store has been re- 
modeled and they are doing business at the 
old stand. 

The Karpeles Co., Providence, R. I., has 
moved its Chicago office from the 10th floor 
of the Garland building, 58 E. Washington 
St., to suite 315 of the same building, where 
the concern has succeeded in securing de- 
sirable space. Hiram Long is manager of 
the Chicago office. 

George Spies, Jr., son of George Spies, 
Spies Bros., was selected one of the football 
players to represent the crack Lake Forest 
Academy team in their game with Yale fresh- 
men at New Haven ari. , cording to printed 
reports George gave a vod account of him- 
self in the game. 

Max Hirsch, wholesale watchdealer, with 
offices in the Columbus Memorial building, 
returned last week with Mrs. Hirsch, from 
an extended business and pleasure trip 
through the west to the Pacific Coast. They 
spent some time in California visiting at the 
home of Mrs. Hirsch’s mother and returned 
home by way of the south. 

E. S. Baker, of the Juergens & Andersen 
Co., recently completed a business trip 
through the middle west and after spending 
a few days at the home office in Chicago 
replenishing his stock, left for another trip 
through the territory. Ted Tracy, of the 
same firm, also spent a few days of last week 
in Chicago, and is out en his territory again. 

The good will and incorporated name of 
Slade, Tenney & Weadley in its entirety has 
been taken over by Frank S. Weadley and 
Arthur W. Tuttle and they will continue to 
do business under the old name on the 6th 
floor of the Goddard building, 27 E. Monroe 
St. Mr. Weadley was one of the founders 
of the business.and Mr. Tuttle was asso- 
ciated with.them for 16 years. 

The Norris, Alister-Ball Co., has annexed 


room 1001 Garland building, to its space 
and is now fitting it up for a foreign and 
gift room. This department will be known 
as the Garland Gift Shop. Workmen are 
now busy breaking through the wall and 
making the necessary alterations. With 
this additional space the Norris, Alister-Ball 
Co., now occupies the entire 10th floor of 
this building and the greater part of the 
ninth. 

S. B. Slater, diamond dealer, with offices 
on the 7th floor of the Heyworth building, 
met with a serious accident last week, 
Wednesday while on his way to his office. 
Mr. Slater, while riding in his automobile, 
was hit by another automobile. He was 
taken to Keystone Hospital, where it was 
found that his kneecap was badly injured. 
Mr, Slater will probably not be able to look 
after business for several weeks. 

The Henry D. Dekker Jewelry Co., 
Zeeland, Mich., celebrated the grand open- 
ing of their new store on Saturday ot last 
week. They recently moved into the new 
enlarged quarters and had all new fixtures 
made to order. H. J. Dekker, owner of the 
business, was kept busy during the entire 
day receiving the well wishes of his many 
friends. Several of the Chicago wholesale 
houses had representatives there to attend 
the opening. 

While in Chicago during the past week 
Paul Stern, of the Louis Stern Co., Provi- 
dence, R. I., announced that commencing Dec. 
1, of this year, Wesley N. Jackson would 
represent the company in cities of the south, 
west and Pacific Coast, with headquarters in 
the Heyworth building, Chicago. Mr. Jack- 
son is well known to the entire trade in 
Chicago and the middle west. For the past 
six years he was associated with the Chicago 
office of the Keystone Watch Case Co., and 
through this connection made many friends. 

Word has been received at the office of 
Sig. Burg, wholesale jeweler and importer, 
room 510, 29 E. Madison St., that he and 
Mrs. Burg would return to Chicago about 
Nov. 15. Mr. Burg, accompanied by his 
wife left Chicago on Aug. 15, and sailed 
for Europe. They visited in Germany, and 
spent a great deal of time at Hottebach, Mr. 
Burg’s old home, and from there went to 
France, Italy and Czecho-Slovakia. While 
in Europe Mr. Burg visited both diamond 
and novelty jewelry markets, and made pur- 
chases. 

' Feinberg & Nieder, retail jewelers at 752 
E. 63rd St., are holding an 11th anniversary 
Fall sale. Charles Feinberg and W. H. 
Nieder, are the partners, and have been 


(Continued. on page 102) - 
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located at this same address for the past 
11 years. They recently entered into .the 
credit jewelry business and have installed a 
separate office for this business, and have 
aiso installed an exclusive repairing depart- 
ment. 

S. Catalan, representing the Metric Watch 
Co. of 1 W. 47th St., New York, will call 
on the trade in Chicago during the week of 
Nov. 14 with a line of Audemars Piguet and 
Henry Sandoz watches for which the Metric 
Watch Co. is the sole agent for America. 

Christopher Pete, a watchmaker, met with 
an accident on Monday of last week that 
caused his death. Mr. Pete, who for the 
past two years was employed by Swartz’s, 
at 805 W. 63rd St., was leaving his home 
at 7156 Bennett St., to go to the store when 
he slipped and fell down the stairs. He 
died a couple of hours later. Funeral 
services were held from the Chapel at 41st 
and Cottage Grove Ave., on Thursday, with 
high military honors and interment was at 
Cedar Masonic cemetery. Mr. Pete was a 
World War veteran, and was in the thick 
of battle. He returned home crippled, and 
this, it is believed, was the cause of his fatal 
fall. He is survived by his widow and one 
son. 











Louis De Rousse, leading retail jeweler 
of Waterloo, Ill, was seen in the local 
wholesale trade this week. 

George L. Hale, retail jeweler of Wood 
River, Ill; was in town this week seeking 
stock from the jobbers. 

E. E. Medcalf, retail jeweler of Bloom- 
field, Mo., was a trade visitor in the local 
wholesale market in the past week. 

Dr. Earl Dick has been retained to as- 
sume charge of the optical department con- 
“ducted in connection with the jewelry store 
of Eugene Kieffer Co., at 5204 Gravois 
Ave. 

Leo Goessling, formerly connected with 
the Cincinnati jewelry trade for a number 
of years is now located here, where he will 
have a connection with the diamond depart- 
ment of the Eisenstadt Mfg. Co. 

Will G. Drosten, of the F. W. Drosten 
Jewelry Co., at 9th and Olive Sts., has been 
named as the representative of the local re- 
tail jewelry trade as group director for one 
of the various business groups of the St. 
Louis Chamber of Commerce. 

Gilbert Lowenstein, son of Sol Lowen- 
stein, for many years in the local wholesale 
jewelry business, has recently joined the 
forces of the Eisenstadt Mfg. Co., in the 
Louderman building, where he is connected 
with the diamond department. 

A new optical department has been opened 
in the jewelry store of Phil J. Frech, at 823 
Pine St., and will be in charge of Dr. Otto 
Hoerr. The store is a new one, its pro- 
prietor having formerly been connected with 
another jewelry partnership here. 

A. F. Eisenbeiss, diamond buyer for the 


THE JEWELERS’ CIRCULAR 


Eisenstadt Mig. Co., in the Louderman 
building and in charge of its diamond de- 
partment has returned from a two weeks’ 
business trip to Chicago and Milwaukee, 
visiting some of the leading retail dealers. 

Arthur Buchroeder, well known retail 
jeweler of Columbia, Mo., was here during 
the past week for a buying trip among the 
wholesale concerns. He reported his busi- 
ness satisfactory so far for the fall season 
with the holiday trade giving much promise. 

Wholesalers generally have all the mem- 
bers of the sales forces on the road and 
business is reported very good. Some parts 
of the south are reported more quiet but 
the general run of business so far for the 
present season has been satisfactory. Deal- 
ers are seeking further stocks for the holiday 
season and are reported to be beginning to 
feel the public demand for Christmas pres- 
ents. Travelers for the local wholesale 
jewelry houses are expected to be out until 
about Dec. 10-15. 

I. Goldman, for the past 35 years in the 
local retail jewelry business has opened a 
new store for his own account in the newly 
built Ambassador Theatre building, 7th and 
Locust Sts. His store will be on the 7th 
St. side, in No. 413 N. 7th St. He was, 
up to several months ago, a member of the 
firm of Goldman & Cuquet, when he sold 
out to his partner and after a rest and 
vacation is now beginning business again 
for his own account in this central location 
in the growing downtown shopping district. 

Esther R. Ruby, president of the S. Ruby 
Jewelry Co., formerly at 7th and Olive Sts., 
and sold out under a trustee sale several 
months ago, has leased quarters in the Hol- 
land building, at 213 No. 7th St. Alter- 
ations are now being made and as soon as 
the ground floor store is fitted up will open 
a retail jewelry store. It is expected to be 
ready in time for a share of the usual holi- 
day trade. Jos. Reichenstein, secretary and 
manager of the old firm will be in charge 
of the new store when it is ready for busi- 
ness. 

Business is reported improving with the 
local retail jewelry stores in the shopping 
district as the advance holiday trade begins 
to appear. Early shoppers are more the 
rule each year of late and competent ob- 
servers in the trade report the prospects as 
excellent for a good Christmas business. As 
the bulk of the smaller jewelry stores de- 
pend on the holiday business to augment 
their yearly sales the outlook at this time 
each year is one of interest to them and 
the ability of the buying public to purchase 
such merchandise is something that has an 
important bearing on their sales. 

The affairs of the defunct S. Ruby 
Jewelry Co., formerly at 701 Olive St., had 
an airing in the local bankruptcy court this 
week. The hearing before the local referee 
in bankruptcy, revealed that while the 
running expenses of the store for some time 
past amounted to some $3500 a month, the 
sales did not exceed $3000 for the same 
period. The firm was placed in bankruptcy 
in September by three firms with claims ag- 
gregating $11,000. In the petition the assets 


were listed as amounting to about $59,000 
and the liabilities at $64,000. Cash amount- 
ing to $30,000 was realized from the bank- 
ruptcy sale held later and turned over to the 
Since the failure the 


trustees in the case. 
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head of the concern, Mrs. Esther Ruby, 
has filed claims for $18,000 alleged due her 
from the defunct concern on the basis of a 
merchandise investment of $10,000 and loans 
made the store. The former was placed in 
the store when the business was incorporated 
in 1925. In addition she had 548 shares 
of stock in the firm. The hearings have 
been continued pending the settlement of the 
affairs of the defunct company in the court. 

Testimony in the local bankruptcy court 
last week in the affairs of defunct Trauss 
Jewelry Co., was given by Sol and Jack 
Trauss, of the firm, and revealed that each 
had personal banking accounts, which they 
stated were not part of the firm’s assets. 
These accounts they testified were main- 
tained as personal savings accounts to “with- 
hold the money from Jacob Ufland,” after 
the trustee had discovered these accounts 
which combined amounted to in excess of 
$4000. They denied that they were main- 
tained as a means of concealing the assets 
of the company but that the brothers did 
not want Ufland (who fled later and has 
since been convicted), to know that they 
had the money and borrow it. However, 
while denying that it was a means of hiding 
company assets they did not make it clear 
how the combined accounts had been dis- 
posed of during the 24 days previously to 
the final crash in November, 1924. This is 
an echo of the failure of six concerns 
through the manoeuvres of Jacob Ufland, 
who fled abroad and later was apprehended. 
The Trauss brothers together with several 
other men are under indictment on charges 
of aiding and abetting in the alleged con- 
cealment of $250,000 worth of jewelry and 
diamonds several months before the failure 
of the Milton Watch Co. They are being 
held here under $5000 bail pending the 
trial which is expected to be held in New 
York shortly. 








Business Troubles 





D. G. Davis & Co., Plymouth, N. C., has 
been foreclosed by mortgage. 

An involutary petition in bankruptcy has 
been filed against Fred Kalman, Springfield, 
Mass. 

An involuntary petition in bankruptcy has 
been filed against M. Altfeld Co., South 
Bend, Ind. 

An involuntary petition in bankruptcy has 
been filed against W. E. Biber, Spartan- 
bure, S.C. 

The business of Luther W. Baumgardner 
& Co., Rural Retreat, Va., has been closed 
by the sheriff. 

An involuntary petition in bankruptcy has 
been filed against Sapper, Cooke & Klavins, 
Inc., Norfolk, Va. 

Dezso Fried, San Francisco, Cal., is of- 
fered 25 per cent in settlement to creditors 
as. follows: 5 per cent cash, balance of 20 
per cent in monthly payments. The assets 
are claimed to amount to $935 and the lia- 
bilities, $9,000. 

A voluntary petition in bankruptcy has 
been filed by E. Schmaltz & Son, St. Paul, 
Minn, The assets include: Stock, $7,500; 
fixtures, $780 and accounts receivable, $1,884, 
making a total of $10,164. The liabilities 
are given as $9179 and wages due, $281, 
making a total of $9,441. 
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George Rank, of Rank & Motteram Co., 
who has been ill for the past month, is now 
back at work. 

Carl Dabel, with William Gollberg Co., 
manufacturing jewelers, spent the past week 
end at his home in North Prairie, Wis. 

Mr. and Mrs. E. A. Wegener, Beaver 
Dam, were in Milwaukee recently, calling on 
wholesale houses and buying in preparation 
for the Christmas trade. 

Bunde & Upmeyer, retail jewelry store, 
tied up its window display of glassware 
with National Apple Week by featuring 
fruit with the various wares. 

Germain Scherzinger, Fond du Lac jewel- 
er, engaged for more than 70 years in the 
jewelry business, celebrated his 94th birth- 
day Oct. 22 by going to work as usual. 

Gordon E. Warnke, of E. H. Warnke 
Co., jewelers supply house, enjoyed a hunt- 
ing trip to the southwestern part of the 
State last week where he bagged the limit 
in rabbits. 

Retail jewelers of Milwaukee are agreed 
in their statements that business at this 
season is unusually good, and that they 
expect the holiday business to open up very 
well within the next few weeks. 

Visitors to Milwaukee wholesale houses 
during the past week; Mrs. A. Miller of the 
Miller Jewelry Co., Monroe; R. Hille, 
Menominee Falls; George Armbruster, 
Cedarburg; and E. B. Bartholf, East Troy. 

Rank & Motteram Co., retail jewelry firm 
of Milwaukee are offering a trophy which 
will be given to the store showing the best 
window display in connection with the Mar- 
quette University homecoming game which 
will be held this week. 

Louis Burmeister, with E. H. Warnke 
Co., manufacturing jewelers, has returned 
from the east where he attended the National 
Philatelic convention at Philadelphia. Mr. 
Burmeister spent some time visiting in some 
of the larger cities of the east before re- 
turning to Milwaukee. 

A man, charged with burglary following 
his arrest after breaking a window in the 
Hinners jewelry store, Racine, Oct. 17, is 
being held in the county jail while legion 
officials are checking up on his war record, 
which is said to be excellent. Indications 
are that he will be placed on parole. 

Alfred W. Fuchs jewelry store of Green 
Bay Ave., received favorable newspaper 
comment recently as the pioneer store of 
Milwaukee’s north side. The store was 
founded in 1894 by Alfred W. Fuchs, with 
whom are now associated his two sons. The 
slogan of the firm is “Jewelers of Authority 
Since 1894.” 

Wholesale jewelry houses in Milwaukee 
note that the holiday trade is beginning to 
open up. According to present indications 
the Christmas business this year will be as 
large, if not larger than for any previous 
year. Wholesalers generally state that they 
have an unusually optimistic outlook for the 
holiday season. 

Carl Cunningham, who has conducted a 
retail jewelry business at 65th and Edler Sts., 
Wauwatosa, for the past year will discon- 
tinue his business for some time on account 
of illness. Mr. Cunningham is an ex-service 
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man. He will probably be confined in the 
Rest Haven hospital at Waukesha for the 
next six months. Mr. Cunningham expects 
to open up business again as soon as he is 
discharged from. the hospital. 

Miss Freda Duval, secretary of Bozhardt- 
Possin Co., wholesale jewelry house of Mil- 
waukee, died at her home Oct. 31 after a 
severe illness of five weeks’ duration. Miss 
Duval has been associated with the firm for 
the past 10 years during which time she 
made many friends among the wholesale and 
retail trade. Seemingly on her way to re- 
covery Miss Duval spent one day at work 
in her office. A relapse and complications 
caused her death. Burial took place Nov. 
3. The Bozhardt-Possin Co. was closed dur- 
ing the afternoon of her funeral. 


At a meeting of the Milwaukee Wholesale 
Jewelers’ Association, it was decided to con- 
tinue and broaden the scope of the adver- 
tising campaign fostered by the association 
for the purpose of selling Milwaukee to 
jewelers throughout the State. The asso- 
ciation has been sending out good-will let- 
ters together with folders containing the 
advertisements of the various houses which 
it represents. In view of the success which 
has greeted efforts along this line plans are 
under way for a more intensive campaign. 
According to Gordon E. Warnke, secretary 
of the association, a large number of letters 
have been received from retail merchants 
throughout the State expressing their ap- 
preciation of the co-operation which the 
Milwaukee association is extending to them. 


Henry E. Snyder, vice-president of the 
Louis Esser Co., retail jewelers, states that 
the consistent increase in business which has 
been felt for the past eight months continued 
throughout October, and he expects a very 
good holiday season. According to Mr. 
Snyder the present trend indicates that goods 
of better quality will be sold, and he expects 
a strong demand for sport goods. Men’s 
strap watches promise great activity, and 
novelties of all kind are expected to be 
popular. Gold links and semi-precious stones 
will be in demand, he believes, and toiletware 
will undoubtedly be very good. Due to the 
fact that men’s shirts are being made with 
buttonholes and without buttons, Mr. Snyder 
looks for cuff buttons to go better than they 
have for some time. However, it may take 
a while for this demand to make itself known, 
he states. 


Jewelers of Mitchell St., are taking part 
in the “Booster Days” which are being put 
on by merchants located on this main busi- 
ness street of the south side. The “Booster 
Days” are the result of the efforts of the 
Mitchell Street Advancement Association 
which is composed of tnerchants on Mitchell 
St., and Forest Home Ave. The big two- 
week event was formally inaugurated with 
a parade Oct. 30 in which a large number 
of floats took part. A Hallowe’en parade 
in the evening of the same day was another 
feature. One of the most interesting parts 
of the event was the appearance of the 
Mitchell Street Booster Girl who appeared 
in the different stores, and for whose identi- 
fication a. prize was offered. Retail jewelry 
firms taking part included Joe Goldman, 
Herman Kupper, Jac Lasca, Art B. Meyers, 
and the E. H. Motl Co. 

A campaign for the promotion of truthful 
advertising in Wisconsin is a matter of con- 
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siderable interest among Milwaukee jewelers 
who listened to an address on the subject 
given. by State Senator Oscar H. Morris. of 
the Better Business Bureau of the Mil- 
waukee Association of Commerce -at- the 
October meeting of the retail jewelers asso- 
ciation, The subject is being taken up by 
business men of Milwaukee with greatest 
interest, and meetings have been held in 
various lines of business to foster co-opera- 
tion with the movement. The Wisconsin 
law provides against fraudulent advertising 
of any merchandise, service, or securities 
with the intention of misleading the public 
into buying, and provides a penalty ofa fine 
of not less than $50 and not more than $200, 
or imprisonment of not less than 30 days, 
nor more than 60, or both fine and imprison- 
ment, for offenders against the law. At a 
recent meeting of the Better Business Bureau 
and the Advertising Bureau of the Mil- 
waukee Association. of Commerce with city 
officials under the direction of L. A. Mc- 
Meekin, merchandise manager of the Boston 
Store, Mr. McMeekin expressed himself in 
favor of a ruling to make offenders publicly 
retract untrue statements made in advertis- 
ing. The law is being enforced by special 
investigators sent about the State by the 
State treasury agent. 





Pacific Coast Notes 








L. J. Malatesta has bought out the store 
of P. Forzani, at Sutter Creek. 

“Wear as You Pay” is the motto of Elson 
& Co., who have opened a jewelry store in 
Alhambra, Cal. 

E. Martinez, San Francisco, has purchased 
the store of E. K. Doty, which is located 
at Vallejo, Cal. 

Clyde E. Anderson, Centerville, has just 
remodeled his attractive store and installed 
new fixtures, including an excellent new and 
attractive safe. 

H. W. Kleinenbroich, jeweler of Oakland, 
Cal., has taken his son Louis into partnership 
and the firm name has been changed to H. W. 
Kleinenbroich & Son. The store was re- 
cently redecorated. 

G. Dal Dasserini, of South San Francisco, 
who has only been in business in the south 
city for the past two years, is purchasing 
new fixtures and making his store over on 
account of expanding business. 

Owing to increasing business, John B. 
Streepey, Los Gatos, Cal., has made arrange- 
ments to take over the entire front of the 
store which has been occupied jointly by 
Streepey and a real estate firm. The window 
is being made over in order to display holi- 
day goods attractively in time for holiday 
shopping. 

Mrs, Shepherd, the widow of the late 
Colonel John L. Shepherd, “the Grand Old 
Man” of the jewelry trade, who founded so 
many of the retail jewelers associations of 
the country, continues to receive a stream of - 
visitors from the industry at her home in 
Pasadena, where she is living quietly and 
happily and is now in good health. Colonel 
Shepherd probably was personally acquainted 
with more retail jewelers than any man in 
the industry and was known from coast to 
coast and many members of the trade who 
come to Pasadena as they tour California, 
make a veritable pilgrimage to his last rest- 
ing place in that city. 
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TRADE CONDITIONS 


Retail jewelers of Evansville report that trade 
is gradually getting better with the nearing of the 
Christmas holiday season and that some people have 
started their Christmas shopping early this year. 
Indications are that trade will be quite brisk from 
this time until after the Christmas holidays. Local 
retailers are well stocked for the coming holiday 
trade and many of the merchants express the belief 
that business in Ncevember and December of this 
year will exceed that of the corresponding period 
of last year. Reports from many towns in southern 
Indiana, southern Illinois and western and northern 
Kentucky are to the effect that many of the large 
coal mines that have been closed down for several 
months past are resuming and that employment has 
been given to a large number of men. The re- 
sumption of these mines will mean that retail 
trade in many different lines will be greatly 
stimulated. 





Charles F. Artes, of the Charles F. Artes 
Co., Inc., retail jewelers, is back from a 
business trip to Indianapolis. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., is back from a 
trip to Tell City, Ind, where he visited 
relatives and friends for a few days. 

Practically all of the mussel shell camps 
along the rivers in southern Indiana and 
southern Illinois have closed down for the 
Winter. They had quite a busy season. 

The National Jewelry & Clothing Co., 
605-607 Main St., this city, has announced 
that its new location will be at 603 Main 
St., while the remodeling of its buildings go 
on. The company recently bought a build- 
ing adjoining its old stand. 

Mrs. Ichenhauser, 60 years old, wife of 
Silas Ichenhauser, president of the Ichen- 
hauser Co., wholesale glassware and queens- 
ware merchants here, died at Atlantic City, 
N. J., on Saturday, Oct. 30, and the body 
was brought here for burial. She was one 
of the best known and most beloved women 
in Evansville and in addition to her husband, 
is survived by one son and one daughter. 

A burglar alarm was sounded in the large 
store of Raphael Bros., wholesale and retail 
jewelers on Upper (lst St., a few evenings 
ago, but when police and messengers from 
the American District Telegraph Co. entered 
the building and searched it from basement 
to garret, they were unable to find any 
burglars. Nothing was missing from the 
store. 

The Fall convocation of the Scottish Rite 
Masons, Valley of Evansville, and Fall 
ceremonial of Hadi Temple of Shriners, will 
be held in Evansville four days next week 
and the two events are expected to bring a 
great many high Masons and Shriners here 
from points in Indiana, Illinois and Kentucky. 
Among those who will take an active part in 
the events are Ben Kruckemeyer, of Krucke- 
meyer & Cohn and George Ridgeway, of the 
Ridgeway Optical Co., both of this city, and 
Alden F. Heuring, publisher of the Winslow 
Dispatch at Winslow, Ind., formerly engaged 
in the retail jewelry business at Monroe City, 
Ind. 

Retail jewelers in business in that part of 
Evansville, known as the West Side, joined 
hands with the other business men on 
Thursday and Friday, Oct. 28 and 29 in hold- 
ing. a festival that was largely attended. A 
parade with many floats was the feature of 
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the festival on the closing night and in spite 
of the bad weather; many people witnessed 
the parade. J. L. Thuman and August H. 
Krohn were among the West Side retail 
jewelers who participated in the event and 
had attractive window displays. Owing to 
the success of the festival it has been decided 
to give it again next year, although on a 
larger scale. 











T. D. Rickett, Brighton, was a caller on 
the Detroit wholesalers last week, buying 
new merchandise for his holiday trade. 

Max Mertens, 11246 Charlevoix Ave., took 
a few days off last week and is now engaged 
in hunting in the vicinity of Marine City. 

Louis Meier, of Louis Meier & Sons, 
Gratiot Ave. and E. Grand Boulevard is in 
Chicago this week combining business with 
pleasure. 

Ralph Schirmer, Saginaw, was a caller on 
his Detroit jeweler friends last week. He 
also was looking over the holiday features 
and making selections for his Christmas 
trade. 

H. T. Monroe, of the Monroe-Wallace 
Mfg. Co. is now motoring through Okla- 
homa on his way to the Pacific Coast. He 
reports that the jewelry business in that sec- 
tion has a most promising aspect. 

A. E. Schunke, Mt. Clemens, has moved 
into a larger store where he is able to make 
a much better display of merchandise. He 
has new fixtures and other features that 
give him an attractive place of business. 

Mr. and Mrs. John Bridges, Marine City, 
were in Detroit last week buying new mer- 
chandise and making ready for their 
Christmas trade which they anticipate will 
be more than usually extensive during the 
coming holiday season. 

George Marx, of the Brown Credit 
jewelers at Port Huron, was in Detroit last 
week looking over the holiday features and 
making stock selections for the heavy trade 
which he expects will shortly be underway. 

L. H. Redmond is making extensive. im- 
provement at his store in Pontiac. New 
fixtures have been installed and other 
features added. Mr. Redmond will have one 
of the finest retail jewelry stores in his city. 

Max Schultz, E. H. Pudrith & Co., is re- 
ceiving congratulations following his recent 
marriage to Miss Leah Dau, a delightful 
Detroit young lady. Mr. Schultz is back 
at his duties with the Pudrith organization 
again. 

Harry Miller, Ypsilanti, was greeted by 
his jeweler friends in Detroit last week. 
Like most of the other retailers in neighbor- 
ing cities, he was making ready for an ex- 
tensive run of business during the holiday 
period. 

Ray Hamel, this week, opened a beautiful 
retail. jewelry store in the lobby of the 
General Motors building. He will make his 
headquarters in his new place of business. 
His other store on Fourteenth Ave. will be 
under the direction, it is stated, of Mr. 
Adams, formerly with W. C. Noack & Sons. 

A. M. Senave, 14526 Mack Ave., has re- 
cently erected an exceedingly striking sign 
which may be seen for many blocks. Mack 
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Ave. has been widened and greatly improved 
within the last season and is now regarded 
as one of the superhighways of the city. 
He anticipates a decided increase of busi- 
ness in that part of the city. 

After considerable bantering the unde- 
feated bowling team of E. H. Pudrith & Co., 
wholesalers, went out to Royal Oak on a 
recent night and tried its skill with a 
similar team representing the J. F. Codling 
Co., retail jewelers. The Pudriths were 
victors in three straight games, defeating the 
Codlings by 300 pins. The Pudriths are 
now more exalted than ever and throw a 
challenge to all comers in the jewelry or 
any of its allied industries. 

Roy Connolly and W. F. Taylor, of Hugh 
Connolly & Son, have recently returned 
from a trip to the Gruen watch factory in 
Cincinnati and the Wadsworth Watch Case 
Co., at Dayton, Ky., where they went to out- 
line their Fall watch selling campaign. 
William Price, also of the same organiza- 
tion, recently made a visit to these two im- 
portant watch centers where he was not 
only able to pick up a lot of good ideas 
and suggestions but had a most delightful 
time as well. 

George R. Loehr, of the home office of the 
Scribner & Loehr Co., at Cleveland, paid a 
visit to the Detroit office last week, this 
being the first time he has been in Detroit 
since he left early in the year to take 
charge of the Cleveland office. He ex- 
pressed himself as much pleased with the 
progress of the branch store in Detroit which 
is under the management of Frank E. Neipp. 
Mr. Loehr has many friends in Detroit who 
warmly greeted him during his short stay 
in Detroit. 

H. W. McCullough, retail jeweler at 3339 
Gratiot Ave., much to his regret, has been 
forced to give up golf for the season, owing 
of course to weather conditions. In order 
to fill in his time until next Spring, and 
to get the exercise he needs and the exercise 
every jeweler needs, he has turned to 
bowling. While this indoor Winter sport 
is all right, he says there is nothing like 
getting out on the links where one can have 
a free sweep of his arms and his legs also 
if he so desires. 

E. A. Scribner, 76 years old, designer and 
builder of the floral clock that for many 
years has attracted much attention in Water- 
works park, died recently at his home, 375 
Joseph Campau Ave. The floral clock, con- 
sidered one of the finest specimens of its 
kind in the country—a clock that was a 
practical time keeper as well as an orna- 
ment, was conceived and constructed by Mr. 
Scribner when he was a superintendent at 
the park. This clock always has been 
greatly admired, not only by the general 
public but by jewelers and clock makers 
from far and near. 








Charles W. Hoskins, 58, retired jeweler 
residing at 2612 Midland Ave., Syracuse, 
N. Y., committed suicide Nov. 5 by cutting 
his throat. He had been in poor health for 
four years and left a note revealing fears 
of becoming an invalid. He was employed 
in Syracuse jewelry stores for 30 years prior 
to his retirement. He was employed first 
by H. J. Howe, then in the Miller store, and 
afterward in the Frost jewelry store on S. 
Warren St. 
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J. A. Conn has gone to Florida to open 
a sale on the East Coast. 

Fertel, Pitkin & Akers are conducting an 
auction sale for Harry’s Jewelry Shop at 
Mansfield, O. 

John J. Currier, retail jeweler, W. 35th 
St., has sold out his business to Douglas 
& Johnston. Mr. Currier has not announced 
his plans for the future. 

A new retail jewelry store will be opened 
on Broadway by Jerry Fraiberg in the near 
future. The store is now being fixed up and 
the formal opening will soon occur. 


F. B. Strawn, well known local jeweler, 


has leased the Jewel theatre at 12400 St. 
Clair Ave., to the Ohio Amusement Co., for 
a period of 13 years at a reported total rental 
of $96,600. : 

Among out of town jewelers visiting 
Cleveland last week were: A. M. Ryan, 
Lorain; S. B. Neilsen, Lorain; O. L. Nolf, 
Wadsworth; C. M. Wilson, Salem; and M. 
Dren, Lorain. 


Peck Bros. have incorporated their three . 


stores under the name of The Peck Jewelry 
Co. This includes their new store they are 
opening at 11705 Lorain Ave., which is the 
most pretentious store in that section. 

Work is now progressing on the windows 
of the Shaw Jewelry Co. in the Superior 
Arcade, All stores in the lower level of the 
Arcade have had new fronts put in that 
have added greatly to their appearance. 

Members of the Cleveland 24 Karat Club 
held their November meeting on Friday eve- 
ning, Nov. 5, at the Hotel Statler. A dinner 
preceeded the meeting and there was a very 
fair attendance. After routine business had 
been disposed of the speaker of the evening, 
W. F. Greve, was introduced by F. G. Story, 
chairman of the meeting. Mr. Greve stated 
that he was taking the place of Harry 
Smith of the Plain Dealer who had been un- 
expectedly called out of town. At the con- 
clusion of the talk several members address- 
ed the club and praised the idea of jewelers 
of northern Ohio having a jewelry section 
in the Plain Dealer such as the shoe dealers 
and other lines of business had had. A 
number of questions were asked of Mr. 
Greve concerning details of the plan and 
after a short discussion it was unanimously 
voted that the Club go on record as favor- 
ing the running of a jewelry section in the 
Sunday section of the Plain Dealer on the 
last Sunday in November. Under the plan 
there will be a great deal of interesting data 
pertaining to jewelry in general and it will 
be entirely up to each individual jeweler or 
firm as to what advertising space they wish 
to take. On Monday morning the board 
of trustees of the Club held a special meet- 
ing at the store of the Scribner & Loehr Co. 
at which time the plan was formally sanc- 
tioned. 

The employees of the Sigler Bros Co. 
held a most enjoyable party that was given 
by L. B. Bach secretary and general man- 
ager on Saturday evening, Nov. 6. The 
affair opened with supper that was served 
in the store. The horseshoe table was pret- 
tily decorated with flowers and an orchestra 
furnished music. A number of special songs 
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' written for the occasion were sung, the first 


being dedicated to Gilbert Sigler, the 
next to Mr. Kennon and the third to Mr. 
Bach. They were full of “pep” and were 
rendered with enthusiasm. Other items on 
the program were humorous selections by 
Mr. Stiles and Mr. Wingate. A demonstra- 
tion of the Charleston by Tony Gerome, a 
saxophone solo by Miss Rose Schmidz, ac- 
companied by Miss Helen Gross. Following 
the program the floor was cleared for danc- 
ing in which everybody joined. It was a 
most happy event and one that will be long 
remembered by all present. 











TRADE CONDITIONS 


Even with all the talk about a poor crop in 
Nebra:ka, this condition is only spotted, and the 
government cstimates now that the farmers have 
begun to pick corn, show 1,400,000 bushels more 
ccrn in the State than the Sept. 1 estimate in- 
dicated. It has been known for some time that the 
State produced 2,000,000 more bushels of corn than 
last year. The potato crop is good and the price 
very favorable. The sugar beet crop is right now 
putting $10,000,000 into the pockets of the farmers 
in the beet section cf the State in the west end. 
Jewelers are encouraged over the outlook for the 
fall. 





E. R. Jenkins has sold his jewelry store 
at Curtis, Nebr., to Mr. Riddell. 
Fred Gerhardt, Neola, Ia., and Ben Polsky 


of Lincoln, Nebr., were recent visitors 
among the wholesale jewelry trade at 
Omaha. 


Emil Clement, who sold out his store at 
Wilbur, Nebr., to Stanley E. Sochor, has 
bought a farm near Wilbur and expects to 
go into intensive farming. 

J. D. Hanline has succeeded W. J. Lynch 
at St. Paul, Nebr. Mr. Lynch has gone to 
Atchison, Kans., where he has taken a posi- 
tion with the Jacobs Jewelry Co. 

Jewelry business throughout October this 
year showed a very nice increase for the 
wholesalers here over October a year ago, 
and the wholesalers are much encouraged 
over the situation. J. P. Byrne, of the 
Byrne-Duff Jewelry Co., Omaha wholesal- 
ers, returning from a trip of some weeks in 
Nebraska, said he had found business rea- 
sonably good even in those sections where 
crops were almost a failure. “We get a 
good many orders for diamonds even from 
those sections where crops are poor,” said 
Mr. Byrne, “and in the sections where the 
wheat crop or corn crop was especially good 
the business is very good. Retailers gener- 
ally speaking have put in their Christmas 
stocks pretty well and are ready for that 
trade.” A. F. Smith, head of the A. F. 
Smith Co., wholesale jewelers, said “Octo- 
ber business has shown a nice increase over 
that of a year ago.” 








Keeping a large clock contract for Wash- 
ington manufacturers is the aim of a special 
committee that has been appointed to look 
after the awards for a clock system in the 
new State capitol of Washington at Olympia. 
It has been stated that the clock contract 
would amount to about $15,000, and an effort 
to give it to Washington State manufacturers 
will Le made. 
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Notes from Ohio 


C. J. Duncan, Massillon jeweler, was a 
Canton business visitor recently. 

One of the finest and most complete jewel- 
ry sections to be found anywhere in this 
section of the State, are available at the 
new store of the Strouss-Hirshberg Co., new 
Youngstown department store which was 
opened to the public last week. 

With reorganization recently of the W. J. 
Frank Co., widely known Akron jewelry 
house at 15 S. Main St., V. E. Chittenden, 
many years with the firm, was made presi- 
dent. W. J. Frank, for almost 40 years 
head of the concern died some months ago. 

When fire gutted the department store of 
Gensemer Bros., at Kent, O., the jewelry 
department was one of the many depart- 
ments damaged. Officials hope to have the 
store in readiness for reopening soon. Loss 
to the stock and building was approximately 
$50,000. 

The George S. Dales & Co., well known 
Akron Jewelry house, has just concluded 
observing its 50th anniversary in the jewelry 
business. This store celebrated the event 
with a store wide sale, one of the most suc- 
cessful in the 50 years of merchandising, Mr. 
Dales said. 

Announcement is made that the November 
meeting of the Canton District 24 Karat 
Club will be held Wednesday, Nov. 10, at 
Hotel Courtland. Glenn Heckert, newly 
named -president of the club is busy with 
plans for the meeting which promises to be 
one of the most interesting in recent years. 
Discussion of holiday business prospects will 
he one of the features of the meeting. 

Breting Bros., Canton, will open a first 
class jewelry store and repair shop at 118 
E. High St., New Philadelphia, O. The 
Breting brothers have maintained for some 
years repair service in Canton and prior 
to this had many years experience with the 
Dueber Hampden Watch Co., in that? city. 
The location of the new store for many 
years was occupied by the Burri Jewelry 
Co., which recently discontinued business. 

Alterations: are under way to the interior 
of the store of the Rogers Jewelry Co.,’E. 
Tuscarawas St., Canton. A balcony is be- 
ing installed and the offices will be main- 
tained here in the future. The present of- 
fices in the rear of the main floor will be 
dismantled and this space will be utilized 
for merchandising and display. Consider- 
able new equipment including wall and show 
cases is to be installed, it is announced. 

Officials of the Dueber-Hampden Watch 
Co. report business up to expectations and 
that prospects for business after the first of 
the year are unusually bright. The sales or- 
ganization has been greatly augmented and 
now salesmen are covering most of the 
United States. Demand is much better for 
products of the company and much of the 
surplus cases which were on hand when the 
new company assumed control have been 
worked up and now the new style timepieces 
are being turned out in satisfactory volume. 











Shortly after deciding definitely to estab- 
lish a jewelry and clothing store at Spring- 
field, Ore., W..T. Hoyt completed a deal 
for the purchase of the property on E. St. 
of Miss: Maude Grubb and will move there 
from Portland. wus 











George B. Devin, Mexico City, is spend- 
ing several days in Los Angeles, visiting the 
trade. 

James J. Brady, jewelry auctioneer, is con- 
ducting an auction sale for A. N. Dilling- 
ham, Fresno. 

Miss Helen Cotter, factory expert for the 
Oneida Community, Ltd., is in Los Angeles 
for a short time on business. 

Feagans & Co., who for several months 
past have been conducting a big auction sale, 
have decided to discontinue at the end of 
about three weeks. 

E. W. Reynolds, president of the E. W. 
Reynolds Co., recently motored to La Jolla, 
where he spent a few days. He was accom- 
panied by his wife. 

M. G. Egian, 318 Stack building, has re- 
turned from a two months’ trip to Chicago 
and New York. He also visited other eastern 
points while absent. 

F. C. Plate, of the local office of the In- 
ternational Silver Co., has returned from a 
successful business trip to Bakersfield, 
Fresno, and other middle-State points. 

Miss E. Murray, of the office force of the 
G. G. Voege Co., who was severely injured 
in an automobile accident nine weeks ago, is 
still in the hospital at Oxnard, but is 
gradually recovering. 

Vincent Hubert is making his initial trip 
to Los Angeles and other Pacific Coast points 
in the interest of George H. Fuller & Son 
Co., Chicago. This trip has usually been 
covered by William Lamb. 

Fred Walter, Jr., for 10 years connected 
with Nordlinger & Sons and for the past 27 
years with the Carl Entenmann Jewelry Co., 
has opened an establishment at 626 Metropo- 
litan building. He is an experienced designer 
and maker of fine platinum and gold jewelry. 

H. W. Slaudt, president of Koke, Slaudt 
& Co., whose eye was severely injured dur- 
ing a game of golf in Pasadena, has not 
entirely recovered from his injury so as to 
be able to return to his place in the store. 
He is reported, however, to be doing as well 
as could be expected. Hubert A. Wood, of 
the same company, has left on a selling trip 
through the northwest. 

George A. Brock and George C. Brock, 
his son, have returned from a motor trip 
through the northern part of the State. This 
firm has already added about a dozen new 
employes in preparation for the holiday trade. 
‘This has been thought desirable in order to 
meet the probable increase in the holiday 
business. The sales recently have been so 
good that an unusual business is looked for 
in December. 

O. A. Hartman, of Hartman Bros. Co., 
Salem, Ore., stopped on his way home from 
New York to spend a few days with his 
father, H. Hartman, who lives here. Mr. 
Hartman went east by way of the Canadian 
National Railway through northern Canada, 
stopping in Chicago, Philadelphia, Atlantic 
City, and New York. He returned through 
the south, making a short stop in Los 
Angeles on his way home, after a six-weeks’ 
trip. Mr. Hartman formerly lived in Los 
Angeles, and recalls many of the incidents 
which took place when he was living here. 

To expand its facilities and enter the 
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foreign gem market, to .buy, sell and other- 
wise deal in diamonds and other jewels direct 
from the mines, the Golden State Gem Co., 
728 S. San Pedro St., has obtained a permit 
to sell its securities, according to an an- 
nouncement by the corporation commissioner. 
Rough stones will be cut, mounted and sold 
from a local lapidary plant, it was brought 
out at a hearing. The company has been 
engaged in the business of grinding and 
cutting stones here for the last 16 years, 
although it was only recently incorporated 
with a capital of $350,000, according to the 
commissioner. 

Among the out-of-town jewelers who have 
been in Los Angeles recently are the follow- 
ing: Dr. W. E. Christie, Elsinore; Frank 
S. Fisher, Riverside; R. B. Wilson, San 
Bernardino; Carl J. Hase, Ontario; W. C. 
Guerth, Redlands; Carl W. Middleton, 
Frank E. Stinson and Earl M. Wilkinson, 
Pomona; T. Stuart Lailey, El Monte; A. 
J. Dutton, Anaheim; M. A. Stalmer, Fuller- 
ton; Frank V. Hoffman, L. Asher,’ and 
William C. Lorenz, Santa Ana; Henry E. 
Wellman, Alhambra; Henry Rogers, Pasa- 
dena; Charles W. Clark, Van Nuys; Edward 
B. Lang, Venice; J. H. Blanchard, Ocean 
Park; Mrs. I. Macatee, Lankershim; Mrs. 
G. R. Finley, Compton; D. Van Wart, 
Huntington Park; John Parker, T. R. 
Canady and L. E. Hendrickson, Huntington 
Beach; Nate Baranov, San Diego. 











Morris C. Mayer is making the southern 
trip for Mayer & Weinshenk. 

A. S. Peterson, of the Gorham Co.’s force 
here, has just returned from a_ successful 
trip through the northwest. ; 

Norman Cort, representing Walter E. 
Graves, of the Hammond building, left early 
in November for a pre-holiday trip through 
the northwest. 

Nordman & Aurich have just installed an 
entire new Swiss material cabinet of large 
dimensions. Leon Aurich states that they 
have systemized their entire stock. 

In taking over his new duties as Pacific 
Coast manager for the Oneida Community, 
Ltd., Ivan L. Smith, who has arrived at 
Coast headquarters here, has the assistance 
of Horace H. Allen. Deming Smith, of the 
San Francisco office, has charge of hollow- 
ware. 

For the past 10 years S. J. Hammond and 
Leon Aurich, both with suites on the third 
floor of the Jewelers’ building here, have 
talked of dining together and talking over 
old times. They met in Los Angeles and 
did what lack of time has always caused 
them to defer. doing in San Francisco. 

Robert Myers, of the R. & L. Myers Co., 
and Leon Aurich, of Nordman & Aurich, 
went to Los Angeles to attend the quarterly 
meeting of the western material jobbers. 
After an interesting meeting, the Los Angeles 
jobbers entertained them at dinner and the 
theater, the hosts on the occasion being: 
A. P. Care, H. Miller, J. Friedman and 
K. and P. Sisco. 

Members of the office force of the W. B. 
Glidden Co., representatives of R. Wallace 
& Sons Mfg. Co., recently had a golf match 
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at the Berkeley Country Club. They refuse 
to divulge the score. Miss Belle McDonald, 
secretary of the W. B. Glidden Co., who had 
her ankle broken in an accident some 
months ago, is now able to walk as well as 
ever, without a cane. 

Manufacturers’ representatives visiting the 
trade here during the past few days include: 
Joe Klein, of Shiman Bros. Co., New York; 
C. A. Kinney, representing The Craft Co., 
Indianapolis, Ind.; Alvin Fox, of Fox Bros. 
& Co., Cincinnati, O.; Alfred Lowenthal, of 
L. & M. Kahn & Co., New York; Gerald 
Jacobson, of Jacobson Bros., New York; 
Norbert Hofman, of Eichberg & Co., New 
York; Alfred Goldsmith, of Goldsmith & 
Loopuit, New York, and William Schenkein, 
New York. 

Indications point to a very favorable 
holiday business, stated J. H. Spiro, who 
has returned from a long trip through the 
Pacific northwest. The crops in the north- 
west are tremendous and the fruit is the 
finest that territory has ever had.  Busi- 
ness in the northwest is not overloaded with 
competition, according to Mr. Spiro and the 
jewelers cater to a substantial, permanent 
trade which causes them to work hard for 
satisfied customers. 

Out-of-town jewelers calling on the trade 
this week include: Arthur G. Prouty, Napa; 
Frank G. Palumbo, Fresno; Ernest Mueller, 
Eureka; George Pruett, of Cheney & Pruett, 
Bakersfield; C. Guslander, of C. Guslander 
& Son, Willitts; A. G. Stone and wife, of 
Mendocino; Marion Dayley, Yreka; George 
W. Hill, Lodi; H. T. Harger, Sacramento; 
Mrs. H. A. Jepson, Petaluma; J. D. Bennett, 
San Rafael, Cal.; Frank C. Krenkel and 
wife, of Krenkel & Bosch, Winnemucca, 
Nev., and Albert Hanson, of Seattle, Wash. 

Reginald M. Hirschman, vice-president of 
the jewelry firm of Hirschman & Co., Post 
and Stockton Sts., announced his marriage 
to Miss Roslee Steinfeld, daughter of a New 
York capitalist, on Oct. 31, in New York 
city. It gratified the parents of the bride- 
groom, Mr. and Mrs. Marion Hirschman, 
to learn that the ceremony would be per- 
formed by Rabbi Stephen Wise, for they 
themselves were married by Rabbi Wise, 
25 years ago, in Portland, Ore. The young 
couple had been engaged since last Spring, 
when Miss Steinfeld was a visitor in San 
Francisco. 

Very early on a recent morning, a taxi 
driver saw a man removing merchandise 
through a broken window of the Keystone 
Jewelry Co., one of the sidewalk stores of 
the Phelan building, Market St. The driver 
secured the assistance of the watchman of 
the building and the man was taken into 
custody. He had broken the window and 
the watches, etc., he had taken were in his 
pocket. Police also reported that they found 
pawn tickets for articles stolen from the 
J. R. Jenkel & Sons jewelry store, less than 
a plock away, which had been robbed by 
breaking a plate glass window the previous 
week. The prisoner is being held for trial. 
A. Isaacs is proprietor of the Keystone 
Jewelry Co. 








Theodore Fessler and James Ryan, former- 
ly employed at the Chrissman jewelry com- 
pany in Peoria, have opened a jewelry store 
and repair shop at 407 Federal Bank build- 
ing, Dubuque, Ia. 
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Minneapolis and St. Paul 





Nels S. Nelsen, Hutchinson, Minn., visited 
in St. Paul a short time ago where he did 
some buying. ; 

Ann C. Mahoney, formerly with S. Joseph 
& Sons, Des Moines, Ia., is now with R. G. 
Winter Jewelry Co., retailers, 608 Nicollet 
Ave., Minneapolis. 

Bernard Harris, of Jeffery & Harris Co., 
wholesale jewelers, 704 Hennepin Ave., Min- 
neapolis, has been on a western trip through 
Montana and North Dakota. 

R.: Saygol, wholesale jeweler, 509 Ryan 
building, St. Paul, was home for a week 
after: his absence this Summer and Fall 
of 15 weeks, and he then left on another 
extended road trip. 

J. J. Esslinger, of Esslinger & Schaeppi 
Co., wholesalers of jewelers’ supplies, 510 
Ryan building, St. Paul, has returned from 
a trip of about a week through parts of 
Minnesota and North Dakota. 

John Herrewig, watchmaker, last month 
entered the employ of George E. Culp, 632 
Andrus building, Minneapolis. Mr. Herre- 
wig has been a resident of Minneapolis about 
four years, ‘and in the jewelry business about 
12 years. 

Fred W. Hall, of W. R. Cobb Co., Paw- 
tucket, R. I., reported business as being 
good when he stopped in Minneapolis on 
his way back to the east from a trip through 
the southwest. Mr. Hall has his headquar- 
ters in New York. 

Emil Gustafson, retail jeweler, 2201 Cen- 
tral Ave., Minneapolis, has been redecorat- 
ing his store this Fall, and one of the im- 
provements is a new valance for the street 
windows. Mr. Gustafson has closed his 
Summer home at Island Park, Lake Minne- 
tonka, near Minneapolis. 

New students in the Stone School of 
Watchmaking, St. Paul, include Elmes Gul- 


lingsrud, Eidenberry, N. Dak.; Howard 
Lass, Ipswitch, S. Dak.; Jack Schermer- 
horn; Stanley Thompson, Buffalo, Minn. 


F. G. Ohm, retail jeweler, 51 E. 5th St., 
St. Paul, is the president of the school. 

F. A. Berner, of the diamond department 
of J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, and Mrs. Berner 
drove to Le Mars, Ia., last month, where 
they spent a week-end with relatives. Mr. 
Berner was formerly engaged in the retail 
jewelry business there for seven years, and 
while in Le Mars last month he disposed of 
some property. 

Nelson & Nelson, manufacturing jewelers, 
1324 W. Lake St., Minneapolis, have re- 
ceived reports from their sales representa- 
tives indicating good business the remainder 
of this year and during next year. The re- 
ports show that business conditions are 
normal. This firm is represented by Israel 
Lessing Sales Co., Chicago, and W. B. Mar- 
bel, of California. 

Clarence Graen about the middle of Octo- 
ber entered the employ of H. B. Thurston, 
retail jeweler, 705 W. Lake St., Minneapolis. 
Mr. Graen is a watchmaker, and immediate- 
ly before his employment by Mr. Thurston 
he worked for W. H. Cowley, of Minne- 
apolis, he was also employed by Goodmans, 
505 Hennepin Ave., Minneapolis, and Torleif 
Fieve, retail jeweler, 317. Fourteenth Ave., 
S. E., Minneapolis. 


George H. Hug, and 


diamond ‘setter 
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jeweler, 506 .-Metropolitan Opera House 


“building, St. -Paul,.has been adding to his. 
equipment and rearranging his shop.. Since ~ 


Mr. Hug established a shop of his own on 
May 3 of this. year he has felt the need of 
expansion to care for his increased business, 
and a little over a week ago he employed an 
additional man... Mr. Hug entered the jewel- 
ry trade as an apprentice at the age of 
about 16. 








’ Canada Notes 


F. D. Fixter, Wallacebury, Ont., has sold 
out to J. C. Beach. 

F. W. McCarty, Lindsay, Ont., jeweler, 
recently suffered fire loss, covered by insur- 
ance. 

W. H. Becket & Son have purchased the 
jewelry business of J. Redpath, New Lis- 
keard, Ont. 

Application has been made for probate of 
the will of the late Ambrose Kent,. Toronto, 
who left an estate valued at $140,000. 

Col. Gerald Birks, of Henry Birks. & 
Sons, Ltd., Montreal, speaking before the 
Breakfast Club of the central Y. M. C. A,, 
recently, gave an interesting account. of his 
trip-around the world and his impressions of 
India and China, which was much’ appre- 
ciated by his audience. 

The death of Mrs. Annie -Birks, wife of 
J. H. Birks, second vice-president of- Henry 
Birks & Sons, Montreal, occurred Oct. 31, 
at San Francisco, following an operation, 
Mrs. Birks had been in poor health for some 
time and had been a resident of Pasadena, 
Cal., for the past 15 years. Her husband 
was with her at the time of her death. 

Out of town jewelers calling on the 
Toronto trade recently included: G. Moore, 
Bobcaygeon; A. Neilly, Bradford; E. W. 
Ross, North Bay; J. Basset, Oshawa; R. N. 
Stock, St. Thomas; J. M. Hicks, Whitby; 





J. S. Smith, St. Catharines; D. J. Brown, 
Oshawa; A. Grubin, Stouffville; G. H. 
Thomas, Bracebridge; F. W. Waters, 


Ingersoll, all Ontario. 

The death occurred on Monday morning, 
Nov. 1, at his home in Montreal, of Major 
O. Olsen, M. C., a highly respected member 
of the T. Eaton Co.. Ltd. At the time of 
his death he was manager of the silverware, 
jewelry and hand bag department of the 
Montreal store. Major Olsen, had a notable 
war record. He enlisted early in 1915 and 
served overseas with the 75th Battalion, 
rose from the ranks, winning his commission 
in the field and was decorated with the 
Military Cross and Belgian Croix de Guerre. 
Subsequently he was gazetted captain. On 
his return to civilian life he continued his 
interest in military affairs and was ap- 
pointed a major. In 1919 he entered the 
service of the T. Eaton Co., Ltd., and in 
1925 was transferred to Montreal. Major 
Olsen was member of the Masonic Order 
and leaves a widow and two children. 








A radiator in the jewelry store of D. S. 
Davies. & Sons, Dalton, Ga., had not been 
connected with the rest of the heating system 
and when the heat was turned on, recently, 
the room was filled with steam. The fixtures 
had been badly damaged by the escaping 
steam when the store was cpt the next 
morning. 
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pinsers Walker, of the Wm. M. Me- 
Conahay, store staff, is back at his post fol- 
lowing an ‘operation for the removal of his 
tonsils. 5 

Vice Brcsident John A. Adams of the J. 
S. Lewis & Co., Inc., Ogden, has recovered 
from his recent severe illness to return to 
the store. 

Miss Margaret Thompson, a Jackson, 
Wyo., girl, is a new addition on the staff 
of the J. S. Lewis & Co. of Ogden. Miss 
Lewis has given up school teaching to enter 
business. 

Wm. M. McConahay, S. Main St., jeweler 
and president of the Utah State Jewelers’ 
Association, who has been ill for some weeks 
with pneumonia, is on the road to recovery. 
He is still confined to his home, however. 

Christ A. Eliades of the Eliades Jewelry 
Co., Bingham Canyon, home of the world- 
famous Utah copper mines, isto remodel the 
front of its store in the near future, divid- 
ing, among other things, its present large 
window into two thus making the main en- 
trance in the center. of the store. 

The hazards. of the. installment trade, as 
far as the jewelry business is concerned 
were demonstrated a few days ago when 
a prominent local ‘concern filed ‘Suit to re- 
cover ani $800 diamond ring mounted in plati- 
num which it claimed to have sold to a local 
man on Jan. 30 last. A writ of replevin to 
recover the ring has been asked for, but 
the ring cannot be found: It is stated that 
the company received $390 in cash on ac- 
count and a note for the balance. All de- 
mands for further payment have been ignor- 
ed, it is said. 

Local trade visitors include, Joe Optican, 
Michael Levy Co., New York; F. V. Glid- 
den, A. & Z. Chain Co., Providence, R. I.; 
Ben Rothenberg, Chaifetz & Zolotar, New 
York; J. S. Alexander, B. Zolotar Co., New 
York; W. Serpe, Serpe Bros., New York; 
H. M. Lipman, San Francisco, Cal.; Nor- 
bert Hofman, Eichberg & Co., New York; 
Bernard Rehfeld, New York; M. J. Hughes, 
the Geo. H. Eberhard Co., San Francisco, 
Cal.; C. Tschudin, Pacific Pearl and Ivory 
Co., Inc., Seattle, Wash.; Harry A. Green- 
blatt, Kaufman Jewelry Co., St. Paul, Minn. ; 
G. A. Jewett, Hamilton & Hamilton, Jr., 
Inc., Providence, R. I.; Jack Belgard, Klip- 
per & Klipper, Inc., and Louis Harlib & Co., 
Inc.; Louis Freund, Henry Freund & Bro., 
New York; David Weiss, David Weiss & 
Son, St. Louis, Mo.; Lewis Roth, Savoy 
Watch Co., Los Angeles, Cal.; T. Weiss, 
Hipp, Didisheim Co., Inc.. New York; M. 
Rothkrug, New York; Adolph Rosenbaum, 
I. Ollendorff Co., New York and Pittsburgh; 
Theo. L. Llons, Globe Gem Co., Inc., New 
York; L. Rasmussen, Stein & Ellbogen Co., 
Chicago; Ernest E. Strauss, S. & M. Ostrin, 
New York; Harry Brand, representing 
Samuel Koshers, New York. 








Arrangements have been made for the 
sale of the jewelry business conducted by 
Joseph W. Burns, Fort Plain, N. Y., to 
J. J. Sparrow, who has been manager of 
Snyder’s jewelry store for the past four 
months. Mr. Sparrow opened the business 
on Nov. 1. Before going to Fort Plain, 
Mr. Sparrow was connected with the J. 
R. White..Co., Rochester, N.-Y. 
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1927 1927 


Will be held again from 


January 31st to February 12th 
PALMER HOUSE, CHICAGO 


THIS EXHIBIT includes over one hundred of the 
leading IMPORTERS and MANUFACTURERS of 


GIFT AND ARTWARES 


Merchants and Buyers throughout the country are cordially invited 
to attend. Practically every line of merchandise suitable for 
Gift and Art Furnishing Departments will be shown. 


Ask the Buyer Who Has Been There 


A. STANLEY BrussEL, President Geo. F. LirtLe, Managing Director 
Frank W. Jenkins, Vice President 225 5th Ave., New York City 
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A Unique Egyptian and Oriental Window 





Favorable 





Display of Gifts by Seattle Jewelry Firm Receives . Many 


Comments 








RREPLETE with imported articles from 
its unique gift shop, a window of S. 
Friedlander & Son, Seattle, Wash., jewelers, 
recently contained many scenes from Egyp- 








As may be indicated in the photograph, 
Mr. Stohlton constructed the ancient pyra- 
mids of sand, delineating the outlines. of the 
stones on a portion of their sloping sides, to 








AN ATTRACTIVE WINDOW DISPLAY IN A SEATTLE STORE 


tian and Oriental life, portrayed by the 
Viennese statuary and gift merchandise 
placed about miniature pyramids. 

Henry Stohlton, display director of the 
Friedlander concern, who ranks as one of 
the best display men of the coast, who was 
during the last year secretary and treasurer 
of the Pacific Coast Displaymen’s Associa- 
tion, created the effects which may be real- 
ized in the accompanying photograph. The 
windows, outstanding among the jewelry 
windows in the city at that time, were 
commented upon a number of times. They 
represented fragments of a day in Egypt 
or reminiscences of a tour of the Orient, and 
Mr. Stohlton was commended on the artistry 
achieved, and the Eastern atmosphere he 
created through the skillful use of his gift 
merchandise. 


show how the master hand of Time had 
made indistinct and blurred these masonry 
markings. 

With the pyramids as a background, he 
grouped a number of different objects from 
his gift department, novelties of the Orient 
and Egypt.. The pieces, of genuine bronze, 
had been designed with a patience for detail 
and realism. There were miniature muez- 
zins proclaiming the hours of prayer, wish- 
ing carpets, shieks dressed for. the fray, 
camels redolent of the desert, street fakirs, 
boys with laden and recalcitrant donkeys, 
houris, and a young maiden, half-nude, her 
charms undraped, ready to be bartered in 
the market place by her father. All of this 
brought the Orient Arabia and Egypt and 
the Eastern.and Asiatic shores quite near 
to the Second Ave. window shoppers, who 
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were held enthralled by the arrangement ‘of ' 
this gift merchandise. 





Going After the Out of Town| 
Gift Trade 


Wat better prospects are there for the, 
WV gift department of the jewelry store: 
than the people who are visiting in the city?? 

There are always some folk from out-of- | 
town visiting in the jeweler’s city and a, 
large number of these folk will want to; 
make gifts to their hosts and hostesses when, 
departing. 

So why not get in touch with these visi-; 
tors by means of letters? 

The letters can be sent to the visitors in. 
care of their hosts or hostesses. The names, 
of the visitors, hosts, hostesses and addresses 
of the latter, can be obtained from day to. 
day from the society columns of the local 
newspapers. 

Letters to the visitors should present these 
points : i 

First—That if the visitors wish to present. 
gifts as tokens of esteem to hosts and 
hostesses, the best place to buy such articles 
is at the gift department of the jewelry 
store. 

Second—That many of the people who 
visit in the city are constantly coming to, 
the gift department and buying articles at. 
the department, and so if the recipients of 
the letter do the same thing they will be 
doing the popular thing. 

Third—That the department carries an, 
especially large stock of goods in which: 
the recipients of the letters will be sure to 
find something which will be just the thing} 
to present to their hosts or hostesses and 
give them much pleasure. 

It would not be much of an undertaking to 
send out such letters daily to the city’s 
visitors and the department would, unques- 
tionably, get quite a lot of business from 
these letters. 











“A new gift department has been opened in 
A. L. Johnston’s jewelry store at Troy, Ala. 
The gift shop is located in the rear of the 
jewelry store opposite the optometrical de- 
partment and is proving an added attraction 
to many visitors. 
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The Pairpoint Corporation 


Manufacturers 


of 





—Silver Plated Ware, 

. Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 
Blown Glass 








Showing-a-New 
TABLE ENSEMBLE 
of Hand Wrought-Crystal 


The Pairpoint Corporation 
Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
4347 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Christmas Time in the Gift Department 





Let the Spirit of Old Kris Kringle Invite Customers Into Your Store During’ the 


Holidays 


4 

















[HE jeweler begins his collection and 
display of appropriate Christmas mer- 
chandise just after Thanksgiving Day and 
with the first of December he should begin 
in earnest to give the store the Christmas 
atmosphere. This result can be created in 
many ways. The us@ of crepe paper is 
one of the commonest means and is most 
effective. Red, green, or white paper, with 
holly designs or the combination of two or 
all three will give any store the proper 
atmosphere. The shelves, tables and show 
cases can be decorated with paper for the 
cisplay of gifts. It might be -wiser to 
keep the store entirely green or entirely 
red so that the merchandise will show. off 
at its best advantage. Decorative papér 
detracts from the merchandise displayed 
upon it. Holly, mistletoe and Christmas 
tree boughs can be used to decorate the 
store in addition to the crepe paper. 

A large store should have. a good sized 
table Christmas tree, trimmed very simply 
with either red balls, colored lights or just 
gold and silver tinsel. Under this tree can 
be placed gifts which will act as sugges- 
tions for an entire family. In the store 
which does not have room for a, table and 
tree space can be found for a-very.. small 
tree on a showcase. It is surprising..how 
Christmasy this little tree . will make the 
store appear and how appealing it will be 
to customers. Remember that at Christmas 
time customers are shopping in places 
which they know carry reliable merchan- 
dise. They will be intrigued if your store 
has the Christmas atmosphere but will 
quickly note the lack of it if the store 
does not reflect the spirit of the season. 
Theretore be sure to have a Christmas 
tree in the store. 


If you carry fireplace sets take advan- 
tage of this fact and arrange a chimney 
corner with a fire place set, making it look 
as realistic as possible. Place a bag such 
as good old Santa carries in front of the 
fireplace with some wrapped packages and 
some unwrapped ones showing. This bag 
idea can be worked out very nicely. Odd 
pieces can be placed near the bag as though 
it were being unpacked. Leather goods 
can be shown unwrapped, and other pieces, 
which cannot be harmed, chipped or cracked, 
should be placed carelessly before the bag. 
This same idea can be used in a window 
display. The size of the bag and the 
amount of merchandise shown in the win- 
dow display depends, of course, upon the 
size of the window. It must not be 
crowded in appearance. The Christmas 
tree idea, the size of the tree again de- 
pending upon the space in the window, can 
be used most effectively in the window. 
It is arresting and also displays mer- 
chandise. 

Christmas time is the time when service 
should be at its best. The jeweler may 


} 


have to enlarge his staff of delivery boys. 
He will certainly have to stock attractive 
boxes and wrapping paper, seals, and 
“Not to be opened _until Christmas” seals 
and he will have to increase his sales 
force. All of this must be done with great 
care, bearing in mind that at Christmas 
time friends are made or lost, depending 
upon the service the store renders and the 
help employed. An _ incompetent sales 
person during the Christmas season will 
result in a dissatisfied customer and the 
loss of that customer. Customers. do not 
consider how hard it is to get competent 
help}and particularly for just the Christ- 
mas*rish season. They want service and 


will go elsewhere if they do not get it. 


»So,-sales force and delivery boys must be 
carefully selected and~trained in the rules, 
customs and service methods~ of. the firm. 
The extra sales force should be “engaged 


=< 


Almost every item in the jewelry store 
is a Christmas gift. The jeweler can 
arrange his displays so that they will be 
most attractive to the customers of his par- 
ticular town. It is suggested, however, 
that he run displays under the heads of 
suggestions for men, for girls,, for boys, 
for fiances, for the wife, for the husband, 
for invalids, for old folks, for young women 
friends, and for young men friends. These 
suggestion displays will be very helpful 
to customers.. The sales force should be 
trained to think over the merchandise very 
carefully and be ready with suggestions to 
customers who have not made up their 
minds on a gift but will tell their needs 
so that the salesman can visualize them and 
help make purchases which will be satis- 
factory. ' 

The window can be decorated with 
crepe paper but some -conservative jewelers 


a week before actually needed so that the>-.will question the advisability of this sug- 


regular employees can have a little time 
to comfortably ‘break them into the mer- 
chandise. It pays. Nothing is more an- 
noying than to have a green clerk always 
asking questions of an old and busy clerk. 
It is annoying to both the customers and 
the clerks. “Try to get the same clerks 
you had last year” is the advice of several 
jewelers who do this year after year. 

At Christmas time there should be a 
table or small desk at which Christmas 
cards can be addressed and gift cards 
written to be enclosed in packages. The 
jeweler should also pack all merchandise 
for shipment by parcel post or express 
whenever the customer so desires. He 
should also have plenty of postage stamps 
so that his customers who purchase cards 
can complete their purchase. If the cus- 
tomer goes into a drug store or department 
store for the post office sub-station she is 
apt to spend some money for a gift in one 
of those stores, but if the entire transaction 
is handled in the jewelry store the jeweler 
has more chance of getting a greater share 
cf her gift business. 

The percentage of jewelers who do not 
approve of the price table display method 
drops almost to nil at Christmas time. 
Christmas is the time when women really 
shop by the price tag. Such tables are 
very appropriate at this time. The sales- 
man can draw attention to the fact that a 
more complete display of gift merchandise 
is in the gift department and take the cus- 
tomer there, but the tables will make many 
quick sales, satisfy customers, and give the 
sales force more time to handle other cus- 
tomers. 


Greeting cards, the display of which 
starts in November just after Thanks- 
giving Day, should be shown in the front 
cf the store and in a corner of the window 
during the whole cf the season. Seals and 
tags should alsc be shown. 


gestion. If they do not think so then the 
Christmas” atmosphere should be carried 
out in window displays by using vases of 
holly, or mistletoe, and with Christmas 
tree boughs tastefully arranged. 

It is very hard to give any hard and 
fast rules on Christmas windows. But the 
window display should be changed twice a 
week, or some new item should be placed 
in the center every day no matter how 
often the window is changed. There are 
jewelers who change their windows twice 
a week during the entire year and do it 
almost daily during December. Others 
change every other day during the Christ- 
mas season, while others maintain their 
twice a week schedule and change the one, 
two or three central items each day. The 
jeweler must get a lot of merchandise into 
his window during this season and the way 
to do this is to constantly change the 
merchandise. 

Old merchandise can be sandwiched in 
with new merchandise at Christmas time 
and maybe the price made a fraction lower, 
and much that is not very new cleaned out 
at this gift season. 

But above all have a Christmas-like 
store, with the atmosphere there, in addi- 
tion to the merchandise. 





Bromberg Galleries, the gift shop at the 
Bromberg & Co.’s retail jewelry store, Bir- 
mingham, Ala., have recently been enlarged 
to take care of the fast growing business in 
this department. When the Bromberg Gal- 
leries first opened a few years ago it occu- 
pied a small room over the jewelry store. 
Today it occupies the entire third floor of 
the building in which Bromberg & Co. are 
located and that of two adjoining buildings. 
William Bromberg recently returned from a 
trip to the old country, where he spent sev- 
eral months purchasing articles for this 
department. 
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720—Fan Flower Vase 
Made from nickel silver 
and silver plated. Has 
gold-plated separator so 
flowers may be artistically 
arranged.—Stands 9%” 
high. 


2014—Beverage Shaker. 
Graceful in shape this 
shaker in plain effect 
may be. had in either 
polished or butler fin- 
ish.—Stands 10%” high 





4149 
Water Bottle or Decanter 
Cut crystal bottle with 
silver plated holder in 
hammered design with 
fancy border. Stands 11” 
high 






4328—Bird Table Ornament 
Useful for book ends as well as 
ornaments. The natural eyes 
add that needed touch. Finished 
in Antique silver. 








S 403—Bridge Set ‘ 
Imported silhouettes attractively mounted ‘ PD 1427—Smoker’s Set 
silver design with “Petite Point” doily 


glass and boxed to sell as a bridge set. 
May be had in Antique gold or silver 
finish. 


inserts is entirely new. 
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For the holiday season we offer a large variety of popular gift numbers—Casseroles—Pie Plates 
—Well and Tree Platters—Relish Dishes—Beverage Sets and Shakers—Ice Pails—Book Ends—Salt 
and Pepper Sets—Bon Bon Dishes—Cake Trays—Table Mats—Smokers’ Articles—Flower Vases— 
Cologne Bottles and Sets—Jewel Boxes—Picture Frames—Metal Trays with Silhouette or Lace Inserts 


‘+Mhere Povelties POrigmate’’ 


M. W. CARR & COMPANY, Ine. 


Manufacturers Since 1869 


West Somerville, Massachusetts 





Pacific Coast. Representatives 


.New York Representative Chicago Representatives 
PHILIP EBB ALVIN ROSENTHAL & BRO., SUNDERLAND & MILLER, INC. 
Room 516, Fifth Ave. Bldg. 36 South State St., 607 Sun Bldg., 7th and Hill Sts., 
200 Fifth Ave. Chicago, Ill. Los Angeles, Cal. 
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Display Ideas for the Gift Department 


Suggestions Which Will Help the Jeweler Draw Trade by Artistic Arrangement of His 











ISPLAY ideas for windows ‘are not so 

hard to find or think up if the jeweler 
is alert, or if he has alert salespeople who 
come to him with suggestions because they 
know they are welcome. 
of ideas which are suggested by the mer- 
chandise itself, other ideas are suggested by 
the occasion, and still others by conversa- 
tion which customers. have with salespeople. 
Ifa customer does not know what will go 
with a certain vase it is a good idea for 
the salespeople to find out what will go with 
that vase in the store and make up a dis- 
play for either the window or for a small 
table in the store itself. 

A telephone instrument can easily be ob- 
tained for a window display or your own 
instrument can be used for an interior dis- 
play. In the window exhibit a parchment 
screen can partially protect the telephone 
which is on a raised platform. There can 
be a lamp of the bridge or end table type 
placed beside the telephone, the telephone 
book covers can be placed on a few old 
telephone books, and be handy, while a tele- 
phone pad and pencil and a telephone number 
book can also be beside the telephone. A 
parchment waste paper basket can be in the 
setting and a memorandum book and also 
an engagement ‘book. That is an appealing 
display. Instead of the platform a table 
can be used if the window is large enough, 
or if the display is made in the interior of 
the store. . 

Another display is that of a large raised 
portion of the window made into the top of 
a man’s desk. There should be a desk set 
spread out as it would be used, a gold pen 
and pencil on the blotter, and a memorandum 
pad handy. Book ends and a picture frame 
can be added to the display and a smoking 
set can be shown in a convenient place on the 
desk or a stand and a cigarette box can be 
put on the desk. This same idea can be used 
in the store on a small table or on top of 
a show case if there is little space. 

The idea of the woman’s desk can also be 
used, the window being dressed with the 
large raised portion to be the top of the 
desk and on it a desk set, a memorandum 
book, an address book, a folio of stationery, 
a fountain pen, a picture frame and some 
dainty purse just dropped carelessly down 
among the items. The waste paper basket 
can be shown with this or not as the jeweler 
feels looks best in his window. The same 
idea of course can be used in the store dis- 
play. 

The card table set for poker or for bridge 
is one which need not be brought to the 
attention of the jeweler, nor does the setting 
of a luncheon or breakfast table for two. 

Milady’s dressing table though can be 
shown in a window display in the following 
manner. The setting should be black velvet. 
There should be a boudoir mirror hung at 


There are a lot: 


the back of the window, and: below it should 
be the raised portion which will serve as 
the top of the dressing table, with a delicate 
lace scarf on it. The items which can be 
displayed on this “table’ depend upon the 
stock carried by the jeweler. If the jeweler 
carries the glass perfume bottles, the powder 
jars and trays and bud vases which can be 
made up into a set or sold individually he 
can make up a very attractive dressing table 
display. If he does not he can use the 
ivory, tortoise shell or silver or any other 
type of toilet set. If he only carries the 
comb, brush and mirror sets, he can add 
to the set.a perfume bottle, a powder jar 
and.a tray of glass which will blend har- 
moniously; and: will have a very attractive 
display. He can also place in the display 
att open equipped small traveling case with 
all the numerous little things which Milady 
likes and carries. From his selection of 
merchandise he will most likely be able to 
make up other displays, the above ones act- 
ing as suggestions. 

The same basis window display without 
the mirror in the back, but with a tapestry 
or a picture hanging there instead, will be 
a very good setting for a gold mesh bag, 
or a silver one, a tiny memorandum book, 

‘a tiny address book, both small enough to 
be put in the mesh bag, a powder box, or a 
vanity case, a lip stick, a woman’s silver or 
gold pencil, a tiny change purse, and any 
other items which the woman carries in her 
purse which the jeweler may stock. 

Still another display, and one which can 
be carried into the store is that of the smok- 
ing table. On it should be book ends, a 
picture frame in leather and a complete 
smoking equipment for the man. A bridge 
lamp or a man’s lamp should be shown with 
this display. A case in which the poker 
cards and chips are kept can also be placed 
on the table. This can be arranged in the 
window with the same platform arrangement 
as for the dressing table. 

Another very attractive window display 
is that of a traveling bag, equipped, and 
open, showing the toilet items in their places. 
Beside the bag, as though ready to be packed 
within can be “My Trip,” an address book, 
a writing folio with stationery and envelopes, 
a pen and pencil, a memorandum book, and 
a novel in a leather cover. For the man 
traveling there can be the plainer stationery 
folio, a couple of decks of cards in a leather 
case, a cigarette case, and cigarette holder, 
a pen and pencil and the little traveling 
case if the man’s equipped traveling bag is 
not shown and only a plain traveling bag 
is used in the display. A leather memoran- 
dum book can also be shown with the man’s 
display. A diary can be put in either or 
both displays. 

There are many other displays which can 
be made up by collecting articles from the 


gift and jewelry.departments and blending 
them into one harmonious display: 





Presents Gf Hand-Bags and 
Purses 





HGH quality. hand-bags and purses be- 

long to the well supplied gift section 
of the jewelry store. ‘They ‘consist of: 
leather and silk bags with gold, ‘silver, or 
heavily plated metal frames; leather and 
silk bags with draw strings, crocheted silk 
bags; envelope bags and purses; coin purses; 
card-cases for women. 

For men there are: - Boston bags, bill- 
folds, wallets, coin-purses; card-cases, etc. 
These articles are made of all kinds of 
leather such as: splits, pigskin, alligator, 
kangaroo, colt, deer, sheep, goat, seal, 
walrus, wallaby, lizard, snake, calfskin. 

In-finishes are the following styles: grain- 
ing,-for pigskin, calf, goat, seal and walrus; 
split calf and sheep skin may be suede; fish, 
lizard, snake, are dyed and finished with 
the natural grain. Goat, split’ calf and 
sheep skin may come as Morocco. Split 
horsehide, goat and pigskin may have 
Cordovan finish. Various skins are used in 
producing Levant leather. 

The silk articles may be in: taffeta, satin, 
brocade, gros-grain, faille, or of velvet. 
Clasps and trimming of handbags may be 
of: gold, silver, gun-metal, German silver, 
steel, brass. The engraving, chasing, re- 
poussé work done on the clasps and trim- 
mings commend themselves to the jeweler. 

In pocketbooks and purses the clasps or 
snaps may be’ subjected to the gold and 
silversmith’s most delicate bench work. 
Opera bags know no limit of exquisite 


workmanship. Envelope bags and purses are , 
flat and made, as their name implies, like an | 


envelop with a long flap. The larger ones 
have a strap handle of leather fitting closely 
over the top or at the back. They usually 
contain a mirror and coin. purse beside, 
sometimes, a powder puff. They are re- 
inforced with felt paper, canvas, thin 


leather, etc., to stiffen the article so it may | 


keep its shape. The lining is usually silk, 
though kid and sheepskin are used. Orna- 
ment is confined to the clasp, corners, and 
edge of the flap. These, in precious 
metals, can show highly delicate workman- 
ship.—C. W. C. 








Harty D. Wintringer, president of the 
Steubenville Pottery Company, Steubenville, 


O., will represent the pottery manufactur- | 


ers on the Allegheny Shippers’ Advisory 
Board recently formed at Pittsburgh as a 
means of securing a more intensive utiliza- 
tion of transportation facilities. 
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LINES OF POPULAR PRICED JEWELRY 
PEARLS — PEARLS 
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The regal character of Pearls has been revealed in Royalty’s visit and points to a constantly 
increasing demand. We offer an assortment tomeet the popular taste for up-to-the-minute items. 


Earrings J 2446 White, Pink and Blue 


Jj 2448 “ 
“ J 2454 “ 
= jmp “ 
* jn * | 


= jaa * with Circlet of Brilliants 
“ J 2493 “ Jade, Coral—Studded Brilliants 
rr J 2458 “ 
“ J 2457 “ 
Necklace J 8509 “ 3/16 inch Pearls—Length 60 inch—Each in Fancy Box 
“ J 8937 “ Graduated. Stone Clasp 
* ft h(* Graduated. Stone Clasp 
“ J 8545 “ and Pink Choker 
Brooch J 7235 Porcelain Colored Assorted Designs 


QC fihiy hy | 
| mA MMM, YL, CM | 
| GIFT WARES | Broadway, 19th - 20th Sts | 


| Large Assortment | NEW YORK 
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THE bronze clock set, shown in Group No. 
452, consisting of clock and two urn 
shaped vases as end pieces is an elaborate 
mantel set of dignified proportions and with 
marble bases. The clock is unique in its 


fine porcelain bowl, blue decorated with 
metal gold trim. The vase to the left and 
the covered jar to the right are of amber 
glass with crystal cuttings. These are re- 
productions of the old English crystal and 

















Group No. 452—BRONZE CLOCK 
ornamentation of the crouching tiger ready 
to spring. The male and female wood- 
peckers are made of Brittania metal silver 
plated oxidized or in bronze plated oxidized. 
They are 12 inches long and seven inches 
high and have movable wings. These items 
are much in vogue at the present time and 
make splendid ornaments for dining table or 
buffet. Gift merchandise of this character 
should be included in the stock of the high 
class jeweler. 
* * * 

Statuettes of originality and interesting 
subjects are illustrated in Group No. 453. 
The “Basket Ball Player” is silver finished 
metal with wooden base and is 22 inches over 
all with the base seven and one-half inches. 
The center figures is of bronze with a marble 
base and depicts a man about to slay a bird. 
The “Pointer Hunting Dog” at the right 
can be used as an art object or in pairs as 


book-ends. It is 10 inches long and finished 
in bronze. The detail work is excellent 
and the piece is one which can _ be 


stocked by any jeweler. The swan is six 
inches high and eight inches long and of the 
same metal as the dog, with amber or blue 
glass eyes and movable wings. 

k * 


Glassware of rare old design and pattern 
is shown in Group No. 454 together with a 


SET AND BIRDS FOR THE HOME 


are beautiful of their kind. The other 
crystal vases are all gold metal trimmed 
with lacey bands and festoon decorations. 
The other covered jar is of amber crystal 
with blue decorations. These pieces are 


the holiday season when the gift buyer is 
on the lookout for something different or 
unusual. There are always certain of our 
friends or relatives for whom it is most 
difficult to buy gifts, and suggestions such 
as shown in Group No. 455 are very wel- 
come indeed. In the centre is a trophy 
which is truly a loving cup in the strictest 
sense, for it may be converted into a shaker. 
It is made of heavy silver plate on a nickel 
silver base and may be had in eight dif- 
ferent styles and three sizes. Also in this 
group is the novel musical pottery with 
sterling silver decorations. Among the 
articles are pinch bottles, wine jugs, little 
brown jugs and tobacco jars with concealed 
musical mechanism that plays a charming 
melody when the article is touched or lifted 
from the table. These items are made of 
glazed pottery with cork lined stoppers and | 
beautifully embellished. with sterling silver 
decorations. There is a choice of assorted 
colors. Another musical novelty though in 
metal, is the cocktail shaker and powder 
box, the shaker is hammered silver and the 
powder box enameled. 


* * * 


Odd shapes and styles in pottery, consist- 
ing of pitchers, vases and bowls are those 
shown in Group No. 456, They are used 
mostly for ornamentation but some can 
really be put to practical use. The coloring 

















Group No. 


highly artistic and are ornaments suitable 
for the richly appointed home. 
*k ok x 
‘Novelties are always a big drawing card 
for the gift department and especially at 


453—STATUETTES OF UNUSUAL MERIT FOR THE GIFT STOCK 


on the end pieces is vivid and they are 
covered with an allover pattern or design. 
The center pieces are of a plain color with 
raised floral decorations in contrasting colors. 
The two pitchers have a plain white back- 
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SOLID BRASS 


OUR LATEST 


PIECE ASSORTMENT 


NO ORDER ACCEPTED FOR LESS THAN 3 ASSORTMENTS 
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Assortment 





E893 relish dish, glass insert, embossed 
design, 5%4 inches 








E838, Roll or cake dish, 11 inches, engraved 





E892, honkon. 9x64 inches, hammered and 
engraved, pierced handle 





E844, crumb set, engraved 





E874, cake plate, 9 inches, embossed 


E1015N, Nest of ash trays, 3% inches, 
four piece, engraved design, 
fancy swing handle 





E873, cake plate, 9 inches, embossed E82GN, Bonbon, 7 inches, hammered 


E1005N, fruit or nut bowl, 9!4x5 inches, E839, fruit or nut bowl, 9 inches, \ 
and embossed, pierced handle 


engraved engraved and pierced 


THE GIFT HOUSE, Inc. 


14 WEST 23rd STREET. Bronzmet and Solid Bronze Bookends NEW YORK, N. Y. 
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ground and on the one, the only contrast 
is a handle shaped like a dolphin. On the 
other is a delicate floral design in pale colors. 
The shape of the latter is extremely unique. 
Odd pieces of pottery make a charming dis- 
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in color with bulging sides and a bit squatty 
in appearance and two demi tasse sets of 
hand painted Dresden chinaware complete 
with mahogany and gold finished metal trays. 
There are two different kinds, one without 





Group No. 454—REPRODUCTIONS OF OLD ENGLISH CRYSTAL WARE 
(See text on page 115) 


play for the gift table and are sure to find a 
ready market during the holiday season. 
x ok x 

Metal book-ends, ash trays, insense burn- 
ers and small lamps are always sought for 
giit items. | When they have the artistic 
appeal that makes itself evident as in Group 
No. 457 they are doubly attractive and de- 
sirable. In this group beginning at the top 
left are: the baby book lamp which is in 
the form of a charming infant attempting 
to read by light: furnished from the lamp 
above, the next a baby book-end consisting 
of a most entrancing infant absorbed in the 
contents of a picture book. Then comes a 
book-end entitled the “Lady on Toadstool.” 
The head incense burner and tray is a com- 
bination ash tray and burner, the bead blow- 
ing the incense. Of the lower line the 
items are a small ash tray consisting of a 
very serviceable tray with well modeled 
figure as a decoration. Another book-end 
is in the form of a book with a gracefully 


poised figure sitting on the top. Again is 
shown an infant prodigy supporting a 
removable copper ash tray. The child’s 


pose suggests a burden difficult to carry. 
The last item is a candlestick of individuality. 
These articles are all of bronze, expertly 
modeled and finished in the finest manner. 

* * * 


Group No. 458 illustrates batter jugs rich 


the coffee pot, sugar and creamer but both 
are equipped with glasses. The tray con- 
tains racks and stands for the entire set. 
The pattern is of a dainty floral design in 
delicate colors. The three batter jugs are 
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totally different in *design, one being of 
cobalt blue with spiral dot design lined with 
pale yellow. Another is in Persian design 
with pale yellow ground in a tan and blue 
pattern and the third with the big polka dot 
design may be had in a splendid array of 
colorings such as old Dutch blue ground 
with a white dot for the more conservative. 
For those desiring something with a little 
more color there is one with a red ground 
with the dot in old blue. A third offering 
in color combination is an ivory ground with 
a chocolate dot. These pottery jugs range 
from half pint to one and a half quarts in 
capacity. 
* ok * 

Decorative pottery of rare distinction ap- 
pealing to those possessing artistic taste are 
the pieces shown in Group No. 459. The 
two vases and the lamp to the right are 
Majolica. They are very colorful in pattern 
and all may be converted into lamps. The 
Majolica lamp is 21 inches in height and 
has a parchment shade in Empire style. These 
marble-effect pieces are unusually rich in 
appearance and very much in demand today. 
The plaque of Dante is of Borghese ware 
with all the ear marks and appearance of 
an antique. The lamp to the left is also 
of this line and is made distinctive by its 

















Group No. 455—NoVELTIES FOR THE GIFT DEPARTMENT 
(See text on page 115) 
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Group No. 456—opp BITS OF POTTERY IN PLEASING DESIGNS 
(See text on page 115) 


extreme simplicity both as to base and 
shade. 
k * * 

Appointments for the desk or library 
table are illustrated in Group No. 460, The 
brass book-ends at the upper right hand cor- 
ner are of solid Peking brass, both neat and 
delicate in pattern but very substantial. They 
are purely Chinese in character and design 
and something quite different from the usual 
run of book-ends. The desk set in the 
center of the group is of hand tooled leather 
in various colors. The other desk sets are 
of metal daintily ornamented and are ap- 
propriate as gifts for the young girl. The 
smaller items in this group make splendid 
inexpensive gifts and should be carried by 
the gift merchant. The marble book-ends at 
the lower right also express individuality, 


with the old fashioned figure standing out 








dhood’s classic 
Robinson”? in 
days you will remember 
Family Robinson’; Won- 
derful bag out 
ot which she» 
Grew erery. | 
(Ping trom 
nails to ealing 
Wax—that Mr, 
Robinson and 
the four ! 
Robinsons 
needed to build 
their tree house 
on the desert 
island. 

I was pleasantly reminded of that 
miraculous bag while investigating the 
new Terri Oval Vanity ina shop the 
other day— so many fascinating things 
Were tucked away inside, Although 
there the analogy Ceased, for Mrs, 
Robinson's bag, | imagine Was large 

and bulging, While 
cE the Oval Vanity is 
== an €xceedingly trim 
and shapely little 

bibelor, 
First of all, the 
Primal requisite of 
@ smart exterior Is 
More than fulfilled by the handsome 
leather-effect case with monogram 
vertical stripe design of 

White or Breen gold. 


Then inside IS a veritable treasure 
use. First, of course, come cos- 
Metics. Terri makes his own cosmet- 
ics and they are truly excellent — 
smooth, neatly Spreading, non-greasy 
lip stick in a slim, flat holder — face 
rouge and powder 
very fine, velvety, 
clinging and tinged 
with intriguing per- 
fume, Quite an ex. 
Perience if you are 
at all a connoisseur 
Of fes poudres, The 
shades are true and 
blend well; Blanche, 
Naturelle and Rachel in the powder; 
Coral with an Orange cast, a Medi- 
um Rose tint and a vivid Raspberry 
in the rouge. 


I’ve heard- it Said 
ladies applied 
“*rabbit’s-foor’’, Wher 
ever literally true | 
Spite of the unpleasantness of the idea 
there is some Sense in it. We all know 
how soft a rabbir’s Paw is. Somehow 
the texture of the Terri Puffs suggests 
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@ Comparison they are so sott, slim, 
and manageable, 

The fine - full face mirror in this 

Oval Vanity 1S 4 Positive boon to 

feminine fee]. 

a It ls actu- 

Iv flattering, 

After consult. 

ing it one may 

turn to One's 

escort with that 

soothing confi 

dence in one’ 

appearance so 

necessary to a 

Successful eve. 

ning — instead 

of the mood of helpless €Xasperation 

induced by so Many inferior Mirrors, 

Then there is 4 convenient cavity 

arge enough to hold 

ply of one’s favorite 

side this comes a tiny 

idded compartment just big enough for 
latchkey and a coin or two, 


But that isnot all Terri Oval 
Vanity contains a - Concealed 
in a curved side lurks a small but effi. 

1 


clentcomb, Inyal- 
i \ 
uable to repair the Sy 
. ’ 
ravages in one’s 


Coiffure afteressay. 

ing the spirited 

Measures of a mod- 

ern dance, 
Altogether, a 

frivolous bur useful ~_ 

trinket is Terri 


* 


By the w avy—I almost forgot to say 
that that enc hanting Terri Powder in 
the compact may 


low blossomed op. 
Pananx—breath. 
ing of Velvery 
nightsand glowing 


moons, 


A 
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in relief. Such gifts are always acceptable 
and can be displayed to advantage. 
x ££ * 


Boudoir accessories are desirable gifts, al- 
ways, and the dealer making the most of this 
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cigarette boxes and all articles of real 
artistic worth made for people who like to 
surround themselves with articles of beauty 
and interest. Two boxes and a wall bracket 
are shown in the illustration. The China 




















Group No. 457—arTISTIC METAL BOOK ENDS AND OTHER GIFT DEPARTMENT OFFERINGS 
(See text on page 117) 


fact is sure to reap the harvest. In Group 
No. 461 articles for the dresser are shown 
in the much sought after metal, plated with 
gold, and rose finished with beautifully 
chased designs, studded with assorted rich, 
lustrous stones. These articles are much 
sought after by women for the beautifying 
of their home or for gifts for their friends. 
In the group are two styles of brush and 
comb sets, one with the cut out design and 
the other with an Etruscan background or- 
namented with metal trimming and stones. 
The perfume trays are also of various sizes 
and shapes suitable of any use. The picture 
frame in the center of the group is studded 
with rubies or emeralds. 
x ok x 


Group No. 462 consists of a few pieces 
of Czecho-Slovakian ware and Borghese 
pieces of distinction. The Borghese line is 
produced under conditions and by methods 
closely resembling those of the old Guild 
System and the pieces possess the spirit and 
character of the ancient craftsmen. This 
line is remarkably diversified, including a 
wide variety of articles of distinctive beauty 
that serve many purposes and appeal to many 
tastes. It includes: lamps, panels, mirrors, 
book-ends, candlesticks, jewel boxes and 


shown in this group is of Czecho design, 
hand decorated and guaranteed not to lose 
its color or to chip. The line is in assorted 
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Rearranging the Gift Depart- 
ment Stock 





= is my belief,” said a live wire manager 

of the gift department of a western 
jewelry store, “that one of the primary 
essentials of success in operating such a 
department as this is to see to it that the 
arrangement of the goods in the department 
is changed frequently. 

“You know, the gift articles appeal pri- 
marily to the eyes of customers. Gifts are 
largely bought, I feel, because of their 
looks and not so much because of price or 
utility. 

“So if gift articles are, primarily, pur- 
chased by customers because they look aat- 
tractive, then it is evidently good business 
for the gift department to constantly do 
everything possible to make the goods in the 
store look their best at all times. 

“I believe that a constant change in the 
arrangement of the goods in the gift depart- 
ment is one of the best. possible ways of 
making the goods look more attractive. 

“In the first place, when goods are al- 
lowed to be too long in the same position 
they get a sort of settled look as though 
they’d always been there and always would 
be there. And, of course, as no one wants 
to buy goods which have been on hand too 








Group No. 458—ATTRACTIVE BATTER JUGS AND DAINTY TEA SETS 
(See text on page 117) 


colors. The pieces are a sherbet and a 
three quart pitcher and a seven piece cake 
set. 








Watch this department for suggestions on 
new gift merchandise. 

















Group No. 459—bECORATIVE POTTERY IN UNIQUE DESIGNS 
(See text on page 117) 


long in the department, this sort of thing is. 
bad for business. 


“Then, in ‘the second place, by’ changing 
goods around a different lighting is giver: 
to them and this brings out new attractive 
features and so makes them appeal more 
powerfully to the people who come into the 
store. 


“Here in this department we are con- 
stantly changing the arrangement of our 
goods with very excellent results in the way- 
of building business all the time.’-—F. H. W. 








The International Art & Gift Exhibit will 
be held Feb. 28 to March 5, 1927, in The 
Benjamin Franklin Hotel, Philadelphia, Pa. 
Reservations for exhibit rooms will be closed 
on Nov. 15, to allow concentration on service 
arrangements for exhibitors. Everything 
will be in readiness for the immediate display 
of samples upon arrival and there will be an 
excess of horses, tables and sheeting to take. 
care of any “last minute” additions to dis- 

“——— 
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And Now—for Your Xmas Business— 


FIGURATIVELY, Christmas is “just around the corner.” Time now to prepare for the great holiday 
rush—with “DECORATIVE” Imported Novelties in Glass and China, and our well-known unique line 
of ARTIFICIAL FLOWERS. The modern jewelty Shop cannot afford to stock anything but the best 
—and that means the “DECORATIVE” line—not only for the Christmas season but throughout the 


repens, DECORATIVE PLANT CO we. i 5.33 
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A SPECIAL OFFERING 
for NOVEMBER 


In order to introduce these old maps to the Jewelry 
trade, we will give the set of four maps at the special 
price of $16 net. These maps sell for $10 each, retail, 
and are so popular in the gift trade that we have had 


to publish a new edition. 
If you need pictures (and you do) write us, we can 
help you. 





One of a set of four old maps of 17th Century 
America. Each one is crowded with the romance 


of America’s early years. 225 Fifth Avenue FINE ARTS New York 
Size 15” #20” Publishers of Finer Pictures 


RUDOLF LESCH 
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Gift Department “Don'ts” 





Rules Followed by a Western Jeweler Who Has Built Up a 
Successful Gift Department 














WESTERN jeweler who has developed 
a splendidly successful gift department 
in his store has formulated the following 


customers may not value your recommenda- 
tions as highly as you do. Don’t reveal in- 
timate affairs of your life and experiences to 




















Group No. 460—CAREFULLY SELECTED APPOINTMENTS FOR THE DESK OR LIBRARY TABLE 
(See text on page 117) 


“Don’ts” for the guidance of:his employees 
in running the gift department: 

Don’t use high pressure salesmanship in 
trying to sell goods. In other words, don’t 
ever try to force customers to take goods. 
Sell them what they want, courteously call 
their attention to other goods in which you 
think they will be interested but never “lay 
on them hard” in the effort to make them 
buy more goods. Th average person of the 
present time resents high pressure salesman- 
ship in the average retail store and, con- 
sequently, the store defeats its own purposes 
when it uses such methods too extensively. 

Don’t assume the attitude of knowing it 
all. Give the customers credit for knowing 
something. In other words, don’t sneer at 
customers when they make remarks about 
the goods on sale which reveal their ig- 
norance of such goods. Don’t rush right 
in to set customers right when they make 
statements about goods which aren’t so. Be 
diplomatic at all times in your treatment of 
customers. Don’t ever let customers get 
the idea that you consider yourself superior 
to them. 

Don’t gossip with customers. If cus- 
tomers start telling you gossip about promi- 
nent local people, change the subject at 
ence. Don’t change the subject in such a 
way that you give customers the impression 
you're calling them down for gossiping, but 
change the subject in a tactful way. It 
would be the worst sort of business for this 
store to get the reputation of being a gossip 
or scandal center. 

Don’t talk too much about yourself when 
dealing with customers. You may feel that 
it.is the best sort of a recommendation for 
an article to say that you have bought a 
Similar article or to say that you think such- 
and-suth an ‘artide iswonderful. But the 


. 


customers. Remember that customers are 
in the store to buy goods, and not for the 
purpose of listening to the sad story of 
your life. 
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selling efforts on candles to the exclusion 
almost entirely of.all the other splendid arti- 
cles in the gift department. But a good 
percentage of the department’s. customers 
will not be anywhere nearly as much inter- 
ested in candles as you, and so when you 
talk about candles the customers will simply 
be bored to death. Get a broad outlook on 
the entire department and see to it that 
your selling, doesn’t become top-heavy or 
lop-sided. 

Don’t forget to read up on the articles 
that you are selling. Read all the material 


‘in the gift department of the trade. paper. 


Read the leading fashion and style and 
smart magazines which are to be found in 
the public library. In this way you will 
keep right up with the times all the time 
with regard to gift articles and will be able 
to talk that much more intelligently and will 
be able to sell just that much better. 

Don’t try to get the store to accept dubious 
charge accounts just for the purpose of 
adding to the total volume of your sales. 
Remember that your own prosperity is 
largely dependent upon the prosperity of 
this store and when you slip over a bad 
charge account on the store you are, really, 
hurting yourself; Never get the store to 
accept a charge account that you wouldn't - 
accept yourself if it was your own goods 
that you were selling—F. H. W. 





Kennard L. Wedgwood of Josiah Wedg- 
wood & Sons, 255 Fifth Ave. New York, 
is chairman of the volunteer Roll Call in 
the china, glass and lamp group to enlist the 
maximum response “in this division of the 
trade in New York for the annual Red Cross 
roll cail opening Nov. 11, Armistice Day, 





Group No. 461—BOoUDOIR ACCESSORIES SURE TO ATTRACT ATTENTION 
(See text on page 119) 


Don’t concentrate too heavily on one par- 
ticular line of goods. For instance, you 
may be “crazy” about candles yourself. If 
this is the case, the natural tendency will 
be for you to concentrate all. your strongest 


for funds to maintain the organization's 
relief work and public health program. The 
china, glass and lamp group is one of the 
first 100 groups. formed. in. accordance with 
the campaign plan of committee work. ~*** 
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PRACTICAL LEATHER GIFTS FOR MEN 


Our 
Assortment 
consists of 
more than 
1000 
Leather 
Articles 











et 


Fass 








To Retail 


from 


Be 50c. 


upwards 











A. Bi REED CO. Makers of Reedcraft Leather Goods 





200 MADISON AVENUE Entrance Through 35th Street Arcade NEW YORK 








@ Get-on our mailing list for 


Monthly bulletins of the newest crea- 
tions in Glassware “Gifts that Last” 





179-181-183 Wooster Street — | MANUFACTURERS 








Latest Novelty Hit of the Season! 


MUSICAL POTTERY 


with Sterling Silver Decorations 








Plays Music When Touched! 
ERE is the newest novelty of the 
Hi season! Beautifully designed Pinch 
(eesiitea) Bottles, Wine Jugs, Little Brown 
wee Jugs, and Tobacco Jars, with con- 
cealed musical mechanism that plays a 


charming melody when the article is touched 
or lifted from the table. 






Made of best glazed pottery, with cork 
lined stoppers. Handsomely enriched in ex- 
quisite decorations of STERLING 
SILVER. Choice of assorted colors. A 
very unusual number that will arouse wide- 
spread interest and create profitable sales 
among your trade. 


Complete catalog and 
price list gladly sent. 


NATIONAL SILVER DEPOSIT WARE COMPANY, INC. 


— Near Bleecker St., New York 





























November 10, 1926 


Gifts, Art Wares and Novelties 
Association Names Officers 
for Next Year 


MEETING of the members of the 

Gifts, Artwares and Novelties Associa- 
tion was held at the Hotel Sherman in Chi- 
cago, Oct. 14, to hear the report of the nomi- 
nating committee, at which time the com- 
mittee announced the following officers for 
next year: W. C. Owen, president; Earl W. 
Steinbeck, first vice-president; Walter Lar- 





sen, second vice-president; Mrs. E. D. 
Leavitt, third vice-president; | Malvin 
Flesham, treasurer; Louis Kollisch, secre- 


tary. 

When this announcement had been made, 
W. C. Owen, who has been president of the 
association continuously since its organiza- 
tion in 1922, stated that he must regretfully 
decline the office of president. This an- 


THE JEWELERS’ CIRCULAR 
and as head of the Steinbeck Co., 74 E. 
Roosevelt Road, Chicago. 

Benjamin Marcuso, president of the In- 
dustrial Trading Co. 1018 S. Wabash Ave., 
Chicago, member of the board of directors 
of the association for several years, a past 
officer and one of the exhibitors at the first 
gift show, was nominated to the office of 
first vice-president. 





Eastern Manufacturers and Im- 
porters to Hold Exhibit Jan. 
31 to Feb. 12, 1927 at the 
Palmer House, Chicago 





Att plans of the Eastern Manufacturers 
and Importers are being directed toward 
a record-breaking exhibition at the Palmer 

















GROUP NO. 462—BORGHESE AND CZECHO-SLOVAKIAN WARE FOR THE GIFT DEPARTMENT 
(See text on page 3) 


nouncement was received with surprise, and 
Mr. Owen was urged to reconsider his de- 
cision not to serve as head of the organiza- 
tion for which he has been largely re- 
sponsible for the past five years. In answer 
Mr. Owen stated that his duty to his rapidly 
growing business demanded more and more 
time, and that he felt it would be impossible 
in the future to give the association work 
the time and thought he has allowed for it 


in the past, and which he felt sure it would: 


require in the future. Mr. Owen stated that 
he would be ready at all times to aid the 
association in any way possible, and this 
did not mean that he would lose any of his 
interest in the organization. 

The appreciation of the membership for 
the constructive work done by their presi- 
dent was expressed in a resolution of thanks. 

Mr. Owen suggested that he felt that Earl 
W. Steinbeck, who has been continuously 
re-elected as first vice-president at each 
election, was the logical man to succeed to 
the presidency, and the nominating commit- 
tee withdrew and reported again as follows: 
Earl W. Steinbeck, president; Benjamin 
Marcuso, first vice-president; Walter Lar- 
son, second vice-president; Mrs. E. D. 
Leavitt, third vice-president; | Malvin 
Flesham, treasurer; Louis Kollisch, secre- 
tary. 

Mr. Steinbeck is widely known through- 
out the trade both for his work in connec- 
tion with the development of the association 


House, Chicago, Jan. 31 to Feb. 12, 1927. 
It is the ambition of those in charge to make 
this exhibit unprecedented for the largest 
and most comprehensive assortment of the 
very newest of the new of imported and 
domestic gift and art furnishings that will 
be shown during the first two weeks of 
February. 

Realizing that the buyer must take inven- 
tory of his stock before purchasing more 
new items it was deemed necessary that the 
earliest possible date for this exhibition 
could not be before the first of February, 
as it has always been conceded that the month 
of January is the time to clean house by 
having sales so that when purchasing for 
the coming season there can be a more com- 
plete understanding of just what merchan- 
dise was carried over and what is necessary 
to buy. To attempt to purchase merchandise 
before inventory or before the January sales 
would be an attempt to work in the dark. 

A great surprise will be in store for the 
visiting buyers, as it has been conceded that 
the Palmet House will be finished, which 
means additional exhibitors and more 
spacious quarters for everybody. 

The wonderful large airy display rooms 
will make the exhibit a sight well worth any 
one’s journey, for not only will there be 
some of the very largest manufacturers and 
importers there but merchandise from the 
four corners of the globe, the very latest 
in gift and art furnishings will be shown. 
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Fitted Bags and Cases in the 
Gift Department 


WELL within the scope of the jeweler’s 

gift stock come luxuriously fitted bags 
and cases with their gold, silver or even 
plated equipment tops and covers. The bags 
equipped for traveling consist of: Toilet 
cases for men or women, pullman bags, over- 
night: cases, motor toilet cases, fitted travel- 
ing bags, fitted suitcases, luncheon cases, 
picnic and tea baskets. Gifts of utility for 
the well-to-do. > 

The toilet cases should contain the most 
important toilet articles in compact form and 
are sometimes covered with leather and hav- 
ing handles to enable them to be carried as 
separate handbags. Some small ones are 
made of rubberized silk and lined with rub- 
ber. The toilet articles contained in those 
for women should be: hair brush, comb, mir- 
ror, clothes brush, tooth and nail brushes, 
soap box, hairpin box, salve jar, tooth 
powder box, talcum powder box, button hook, 
scissors, nail file, and buffer. With the man’s 
toilet case should be, as equipment: military 
hair brushes in their leather case, comb, 
scissors, tooth powder box, bottle for liquid, 
shaving soap, clothes brush, nail file. <A 
mirror figures in some. 

Manicure articles are important when 
traveling, and, in a full set will be found: 
nail file for filing down and smoothing the 
top of the nail; emery boards or sand boards 
for completing this process; orange sticks 
for cleaning the nail and pushing back the 
cuticle; nail cleaner of steel; cuticle pusher 
of steel; cuticle scissors for cutting the skin 
at the base of the nail, long, thin points are 
their characteristic; cuticle knife for the 
same purpose; tweezers for removing hang- 
nails; nail scissors with short and broad 
points; nail rougé or paste for polishing the 
nail; nail powder to complete the process; 
buffer or pad covered with chamois for ap- 
plying the rouge and nail powder. A corn 
knife and a blemish extractor may be in the 
equipment. 

A sewing box is another necessary in 
traveling any distance. This should contain 
from one to three pairs of scissors, a knife, 
a stiletto, a thimble, a needle and pin case, 
besides a small assortment of cotton and silk 
thread. 

Fitted suit cases have the fittings arranged 
along the side,‘in the cover and sometimes 
at the ends of the case; the central portion 
being left for clothing. Besides the usual 
supply of articles a suit case for women 
might include six glass bottles, a glove 
stretcher, shoe horn, clock, leather jewel 
case, sewing box. For a man the suit case 
should have a shoe horn, razor strop, a 
manicure case or pad containing scissors, 
button hook and nail file. Luncheon cases 
are fitted with napkins, knives, forks and 
spoons, a can opener, cups, plates, pepper 
and salt shakers, a sandwich box, also com- 
partments to hold thermos bottles. Usually 
the thermos bottles do not accompany the 
case but should be added. 

Tea baskets, made of wicker with a water- 
proof lining, are good selling stock. They 
have a kettle for boiling water, an alcohol 
lamp, a tea and sugar cannister, cups, 
spoons, a cream flask, also sometimes they 
contain a sandwich box and plates. They 
are best metal lined.—C. W. C. 
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We Carry the Kind of Merchandise That High- 
Class Jewelers Show With Pride and 
Sell With Profit 
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Specialists in 
Gift Goods 


Unusual items from all over the world, 
moderately priced, yet possessing all 
the dignity and charm that should be 
associated with a Gift purchased at a 


Jewelry Shop. 
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Dresden China Lace Figures—mounted or unmounted. 


F ERDIN AN D BIN G & CO e ‘ S 9 Successors, Inc. 


Pacific Coast Rep., Mr. H C. Hubley, ° ° 
Siauipertution hhc, kee dean, Cal, 67 -69 Ir ving P lace, New Yor k City 
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To Retail 
at prices 
Our that make 
Assortment a real 
consists of | | profit 
more than} | 
1,000 . ae 
Leather Send 
Novelties For 
‘ Illustrated 
Booklet 

















Makers of Hand Tooled Illuminated Leathers 
MOUNTAIN COMMUNITY 159 East 51st Street, New York 
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Selling the Cheerfulness of Springtime 


Artificial Flowers Offer the Opportunity and the Gift Department Is the Logical Place 




















l- HEN all the col- 
orful beauties of 
nature fold their wings 
and go into retirement 
for awhile how do we 
mortals compensate 
for the’ charm, fra- 
grance and loveliness 
that has gone? It may 
be that in the plans for 
the lives of mankind it 
was deemed advisable 
to remove such com- 
plete loveliness for awhile that it would not 
become commonplace and possibly unappre- 
ciated, but, having been given the power to 
think and create, man has supplied himself 
with these lovely things that he wants and 
which add so much to the joy of living. 

When one mentions flowers all the 
thoughts of Spring go flashing before us 
and the bleak drabness of Winter only serves 
as a background to emphasize the beauties 
of unfolding nature. The few plants that 
add a touch of freshness to our homes did 
not seem to be sufficient and a substitute for 
the more beautiful had to be created. That 
these substitutes are wanted is proved by 
the variety of materials that have been used 
to copy nature. Wax, shells, glass, fibre, 
paper, linen and other fabrics have been em- 
ployed to create loveliness, and in so doing 
has not only helped all of us over the dreary 
months but has given ample return to those 
who have made and distributed the cheerful- 
ness of Spring time. 

It is not so very long ago that artificial 
flowers were very crude and unsightly and 
far from being good to look upon, but time 
and experience, which has solved so many 
problems, has solved this one. Today man- 
made flowers are not only a substitute for 
natural but are, of a truth, a real rival of 
nature. 

Whereas but a few years ago artificial 
flowers were rarely seen as a decorative fea- 
ture in a home, today a bunch of roses in a 
vase looks as fresh and nice as if they had 
just been picked, and the precision with 
which nature has been copied makes it diffi- 
cult to determine the real from the manu- 
factured, and the average home ‘gives them 
a hearty welcome. 

The natural love for beautiful things that 
is in‘all of us has opened a new channel of 
profitable enterprise in the sale of these 
products, and it is amazing to note how this 
industry has grown with leaps and bounds. 
From the dainty corsage bouquet to the ever- 
imposing basket of roses, and from the sim- 
plicity of the wild flowers that grace an old- 
fashioned garden to the stately orchid, flow- 
ers are being made that find ready pur- 
chasers. 

It might be well to consider this product 
from the commercial side and look carefully 
into the advisability of selling charm and 
cheerfulness at a profit. There is hardly a 








NORMAN HAWTHORN 





store or shop that does not use flowers to 
beautify its own establishment, and although 
some of them are made particularly for dis- 
play purposes, a lot of them could be sol'd 
for use in the average home. A bowl full of 
jonquils and ragged sailors that can be 
retailed for $5 complete would add a touch 
of color to many a table or console, and 
vases filled with the owners’s favorite flower 
could be sold to many a person who will 
immediately recognize their decorative value. 
Then there are the wall pockets that are 
again coming into vogue and the fern stand 
‘n the corner that is just waiting for some 
geraniums and colorful leaves. 

This brings to mind that one firm has put 
electric lights in the geraniums and made a 
very beautiful foyer or hall light. A little 
taste in arranging a small display of flowers 
will be profitable and there are so many 
items in a gift section that are enhanced by 
a touch of color that the flowers will not 
only be profitable in themselves but will sell 
many another article. 

The season runs practically from Septem- 
ber to May and does not require a heavy 
outlay. Fifty to $75 would give a fine 
assortment and enough to make a very at- 
tractive display. Some thoughtless folk 
refer to artificial flowers as “dust catchers” 
and for this reason are prejudiced against 
them. They are; so are pictures, curtains, 
hangings and everything else in a home, but 
the dust is not allowed to accumulate. Re- 
mind yourself that to pick up a vase or 
bowl to dust it and the table it is resting on 
and not to give the flowers a shake or two 
will insure dingy flowers, and if you can’t 
take the trouble to keep them properly don’t 
expect to have them look as they should. 
One line has been made that can be washed 
with water; although water will spoil the 
leaves one is assured of ever fresh-looking 
flowers that retain their color and bright- 
ness. “Selling the cheerfulness of spring- 
‘ime at a profit” is done by selling artificial 
flowers. 





Get the Attention of Card Play- 
ers by Utilizing This Scheme 





perish does the gift department of the 
jewelry store carry for use on card 
tables? 

It carries playing cards, perhaps, and 
articles to be used as favors for winners at 
card parties, and dishes for holding candies 
and articles to be used in serving refresh- 
ments and table covers and so on and so 
forth. 

Such articles are in constant though not 
heavy demand, and as the people who buy 
such articles are generally the wealthier 
classes of people, it is always a splendid 
thing for the gift department to have a 
considerable volume of business from such 


people. 


In view of this, then, it would be the best 
sort of business for the jewelry store to 
stage some displays which would attract 
attention to the articles of this character 
carried by the store, 

It would, for instance, be a fine thing for 
the store to place a card table or two in the 
show window and to then cover this table 
with an interesting assortment of the card 
table articles haridled by the store. And it 
would be an equally good thing for the 
store to have several tables arranged the 
same way inside the store in the gift depart- 
ment. On these tables theré could be 
placards telling what the whole thing was 
about and urging all people who were in- 
terested in card playing or who ever did 
any entertaining to come into the store and 
make purchases of some of the articles. 

This would be certain to increase the 
store’s sales of such goods quite materially. 


Advantages of a Well Lighted 
Gift Department 








“W HAT is the most important thing in 

promoting more sales for the gift de- 
partment of the jewelry store?” repeated a 
iive wire jeweler when the question was 
put to him. 

“Well, to my way of thinking, there’s 
hardly anything that is quite as important 
as good lighting for the department. 

“Gift goods are sold primarily, I believe, 
because they look attractive and not because 
of their utility or durability or anything else. 
Consequently anything the store can do to 
make the goods look more attractive is 
bound to help in increasing sales. 

“Now, then, suppose the gift department 
has a really wonderfully good stock of 
goods, but suppose that the gift department 
is located at the rear of the store in a dark 
corner and suppose that the lighting in the 
corner is extremely poor. Suppose that 
the light hits the goods from the wrong 
angle, creates bad shadows and keeps some 
of the most attractive features of the goods 
in the dark. 

“What happens when this is the case? 

“Why, the sales of the gift department 
aren’t at all satisfactory. 

“But suppose the department is splendidly 
lighted. Suppose the lighting proposition is 
tackled scientifically and is so aranged that 
everything in the department looks like a 
million dollars at least. What happens when 
this is the case? 

“Why, the department’s sales increase in 
a mighty satisfactory way indeed. 

“Yes, sir, I feel that there is hardly any- 
thing as important to the gift department 
of the jewelry store as good lighting.” 








Earl McKinney has opened a jewelry 
store at Springdale, Ark. 
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Musical Novelties 
LADOR INCORPORATED 


58 West 45th Street, New York City 


The only distributors of musical novelties on earth with 
its own factory of music boxes, at Ste-Croix, Switzerland. 


Factory established 1820 by Francis LADOR. 











Our Prices Are the Lowest 
on the Market 





Hammered Silver Musical 
Cocktail Shaker 
No. 346HS 








We are in a position to guarantee prompt delivery of any 
orders placed with us between Now and Christmas. 


We Stand Behind All Our Goods 





No. 102 
Enameled Powder Box Send for Illustrated Price Lists NOW 























Special Gift Package of Highest Grade Leather War 








Packages made up in 





many styles. oe 
May be had containing Quality 
Bill Fold and Key Case, “Hg 


or Bill Foldand Cigarette 


Case, Bill Fold alone, or 
Cigarette Case alone. 





Samples sent on approval 





H. E. Kaser Modeled Leather Corp. 


1870 & 72 Genesee St., Buffalo, N. Y. 
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Inviting Attention to the Gift Department 





How A. C. Hover, Paterson, N. J., Draws Trade by Using Tables 
to Display His Stock to the Best Advantage 











et TEX, china, glassware, stationery, 
mottoes, gift cards, candles and a care- 
fully selected stock of novelties for bridge 
prizes and small gifts are considered excel- 
lent stock for the gift department in one 
store where these articles are displayed in a 
very attractive manner. Tables with glass 
tops, instead of showcases, are used to dis- 
play the gift offerings. On the other side 
of the store are the wall cases and show- 
cases of the jewelry department. The tables 
stand out and make the gift department a 
place of its own, although there is only a 
small aisle down the center of the store and 
not a partition. The tables do the trick. 

There is a double show window, with the 
entrance door between. The left window as 
you enter is usually filled with gift merchan- 
dise, while the other is mostly devoted. to 
jewelry and silver and gold merchandise, 
with an occasional piece of pottery or glass- 
ware. 

On a visit to this store just before 
Mother’s Day, the window of gift merchan- 
dise strongly impressed the idea of a gift 
for Mother upon the observer, and one just 
had to get her something if a selection had 
not already been made. You were sure. to 
find just the card to send her, or to accom- 
pany your gift, or your sentimentality was 
awakened enough so that you wanted to get 
a “Mother” motto nicely framed to put on 
the wall of your room. 


The merchandise in that window was “To, 


Mother” mottoes and gift cards and postal 
cards, etc., were shown in the front. Be- 
hind them were a pottery flower pot, some 
pieces of glass with silver trimmings, some 
pieces of colored glass and a pair of silver 
candlesticks with harmonizing colored can- 
dies. Just the things which you could se- 
lect for “Mother” as a gift—just a sugges- 
tion of the many things which you would 
find in the store. Keep that window in mind 
for next year. You can use the same idea 
with variations for your own window aud 
merchandise. 

Down the right side of the store are wall 
cases and six showcases with jewelry and 
gems on display. On top of these six show- 
cases are displayed some pieces of gift de- 
partment merchandise: clocks and candle- 
sticks on the four back cases, and on the 
two front ones a gold and glass vase, a pot- 
tery vase and a gold picture frame. 

On the left side upon entering is the gift 
department. At the wall is a table with two 
pottery console sets and four odd pieces of 
pottery. Then comes a wall case with glass- 
ware gold trimmed. Next to this are open 
shelves with glass console sets, candles, trays 
and lemonade sets, etc. Then, come two wall 
showcases, without the glass fronts, in which 
are glassware on the two top shelves and 
toilet sets on the lower two. The second 
case has gift shop merchandise of all types. 
The open shelves after these cases contain 
candles, mottoes, cards and stationery. 

Now, back to the front of the store we 


must again go and Jook at the glass-top ~ 


tables. The first contains pieces of gold- 
trimmed glassware; the second, pottery and 
a few pieces of colored glass; the third, 
fourth and fifth tables contain gold-trimmed 
glassware, while the sixth contains pieces 
of hand-painted china. Then comes a show- 
case containing writing paper in a very com- 
plete assortment, and then three more tables 
of cards, mottoes and framed mottoes. 

This store is the size of the usual jewelry 
store. The method of layout is what makes 
it seem much larger. The idea of tables or 
open shelves is becoming more popular each 
year and they are by far the better way to 
display gift merchandise. If you have wall 
showcases, then take out the doors and you 
have the shelf effect. 

The pieces of pottery and glassware on the 
counters of the jewelry department can be 
changed several times a week, and there are 
very good ways of displaying pieces of mer- 


_ chandise which need to be by themselves to 


show to the best advantage. Be sure to 
place a scarf, no matter how small, of ap- 
propriate coloring under each piece of mer- 
chandise so displayed. 





Mirrors in the Gift Department 





MIRRORS are a part of the gift depart- 

ment merchandise. There are many 
jewelers who will question this statement 
for a moment, but if they will visit the large 
jewelry stores which have tried out the gift 
department idea and have to have a large 
gift section because the business demands it, 


‘they will find that there are mirrors in a 


variety of designs and uses displayed. Few 
jewelers will have a separate mirror depart- 
ment, unless they have a large assortment 
of pictures. Then they will put their mir- 
rors in the same department. Otherwise the 
jeweler will have his mirrors about the 
whole store, hung on the wall, above tables, 
above showcases, or above wall shelf holding 
novelty pottery or glassware. 

The mirrors about the store serve several 
purposes. They allow the customer to see 
the mirror hanging, which is the only way 
to display and sell a mirror. They also 
permit the customer’s attention to be caught 
when merchandise behind the customer is 
viewed in the mirror. And they add to the 
appearance of the store itself. 

There are mirrors for halls, for buffets, 
mantels, bedrooms, chifforobes, living rooms, 
radio tables, and console tables. The 
jeweler can eliminate the bedroom and 
chifforobe mirrors. He should carry the 
mirrors for halls, living .rooms, radio tables 
and console tables if he‘does not carry the 
mantel and _ buffet tables. 

The frames are a matter of taste. There 
are burnished frames in odd shapes and the 
usual shapes, some finished ith silver orna- 
ments. There are conservative frames, 
highly ornamental polychrome frames, and 
plain wood frames highly polished. Etched 
glass is very popular and the jeweler would 
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do well to have some of these styles in 
stock, 

Mirrors today are not plate glass with the. 
quick silver finish as in the old days, but 
have a patent finish, Mirrors in colored 
frames, particularly blue tones and _ the 
brown toned into gold to make it antique 
are the most popular colored numbers. 
Crystal mirrors have no frames. The panel 
styles are at the moment most in vogue. 

Venetian crystal mirrors have no frames 
and have decorative elements cut on wheels. 
They have gilt edged backs. 

It is said that a good mirror can be 
quickly told by placing the tip of the finger’ 
close to the glass, pushing the finger closer 
until the nail touches the glass. If the 
finger and the nail are clearly seen the 
mirror is of a high quality. The haziness 
of the finger tip indicates the poorer quality. 





The Great and the Lesser 


Wedgwoods 





THE purchaser of old pottery must not buy 

under the false notion that any piece 
stamped with the impress “Wedgwood” 
must have come from the great Josiah 
Wedgwood’s factory at Burslem or his later 
Etruria pottery works.»; Yet -they may be 
genuine, not fakes. And }- they are valuable 
in collections or as decorative ‘pieces. Listen 
to what Harry Barnard says ih his “Chats 
on Wedgwood Ware” (New York: F. A, 
Stokes Co., 1924) : 

“There are in existence today pieces of 
ware belonging to the eighteenth century 
which have the name ‘Wedgwood’ impressed 
on them, and this has always been the cause 
of much misunderstanding, even in the high- 
est and most expert circles of collectors. In 
many cases it is not known, and in most it 
is not realized, how many manufacturers (in 
nearly every instance in quite a small way 
of business) of the name of Wedgwood ex- 
isted before and contemporary with Josiah 


Wedgwood; some of these used the mark 
“‘Wepcwoopn’ for their ware. Our public 
museums have such specimens wrongly 


ascribed to Josiah, and one feels this is a 
fitting opportunity definitely to make this 
statement, as doubts and uncertainties have 
been allowed too long to go unnoticed. It is 
difficult to say how many Wedgwoods were 
making pottery during -the lifetime of the 
great master potter, Josiah Wedgwood, but 
it is certain there were seven manufacturers 
of that name; and it is quite probable twice 
that number existed. The goods they pro- 
duced were just the regular and ordinary 
wares of the period, with here and there 
some specialties of a more elaborate kind, 
characterized by a finer texture in the fabric 
itself with better technique and finish. This 
may be said more especially with regard to 
single figures and groups decorated with 
colored. glazes, and finished with brushwork 
diaper or marbled painting both under and 

“ue j 


.-over the glaze.”—C. W. 








The Southern Potteries Co., Erwin, Tenn., 
has offered its employes the use of a six- 
room house, located near the pottery, as a 
clubhouse. Employes of the plant are to 
meet the running expenses of the place. 
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Imported Jeweled Bronze 
Boxes and Trays 


Art, beauty and util- 
ity are combined in 
this unusual collec’ 
tionof imported boxes 
and trays. 

Solid bronze, har- 
moniously decorated 
with bright jewels. 
One of the latest pro- 
ductions of modern European artistry. 









No. 576/5005. Height 4 inches. 


The extensive va- 
riety of designs, 
sizes and prices 
includes pieces 
appropriate for 
every home and 
every purse. 


The Christmas 
demand for these 
attractive novel- 
ties is sure to be 





No. 576/5004. Height 6 inches. great. 





No. 576/5008. Diameter 4 inches. 


Order early to insure the best selections. 





me — 49-51 West 23rd St., ee 

merican est 
Furniture Mart NEW YORK Pico Street 
PARIS BERLIN FLORENCE 




















The Mecca 


for Buyers of 


Chinese Gift Wares 





The Five Shainin Showrooms 


NEW YORK: BOSTON: 

139 Fifth Ave. H. P. & H. F. Hunt Co., 
SAN FRANCISCO: a 

268 Market St. LOS ANGELES: 


CHICAGO: 
36 So. State St. 


Albert B. Hess, 
Sun Building 


Send to Our Nearest Office for 
Our Illustrated Catalogue. 


I. SHAININ & CO. 


Direct Importers of Chinese Artwares 
Purchasing offices in China at SHANGHAI and PEKING. 
“19 Years of Successful Merchandising” —— 
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Making Buying Trips Pay Dividends 








Carefully Prepared Schedule Opens Wider Field of Selection and 
Gives Opportunity for Gathering Fresh Ideas 








HE idea of a buying trip to New York 

or other wholesale centers for gift mer- 
chandise is one which the jeweler long 
experienced in jewelry buying does not seem 
able to comprehend. A jeweler can go to 
the wholesale jewelry houses, visit the show- 
room of several, and make all the purchases 
which he desires. The cheaper jewelry is 
brought to his attention by traveling sales- 
men and he does not have to go about on 
shopping trips for this class of jewelry. 

Not so with the gift merchandise. This 
merchandise is scattered, as for instance, in 
New York city, and the jeweler should shop 
for his merchandise. Many items are to be 
had in different showrooms, and it may be 
to his advantage to buy one item in one 
showroom and another item in another show- 
room even though both items can be ob- 
tained in the same showroom. Take for 
instance ship models. There are numerous 
places where they can be purchased, the 
German hand made and hand decorated ship 
models. You may buy Italian pottery and 
some pieces of Spanish pottery in the show- 
room where these ship models are on dis- 
play, but why buy models there if there are 
only five or six different types when in 
another showroom you will find from 10 to 
15 different models? The jeweler has to 
learn from shopping experience where the 
best selections can be obtained and go there 
to make his purchases. 

Therefore, two things are very essential 
when the jeweler with a gift department 
starts out on the buying trip—time and a 
notebook. In that notebook should be 
memorandums of previous trips, and the list 
of the showrooms which have proven of 
interest and those which have not. Don’t 
trust your memory to list a name as one 
which has a showroom in which you have 
little interest. Your memory will not last 
forever on the endless list of names of 
dealers in gift department merchandise. 

First we will take up the question of time. 
Not less than a week is needed for a good 
and successful buying trip in New York. 
Granted there are a great number of gift 
merchandise showrooms in 225 Fifth Ave., 
and almost any gift department can be 
stocked from there, but there are others, on 
and around Union Square, in the West 20’s 
and down lower Fifth Ave. district. For 
time saving it might be wise to have a 
double list of showrooms which you will 
visit. One list should be alphabetical, bear- 
ing the name and address and _ telephone 
number and name of the salesman who 
usually waits upon you and the floor or 
room number in the building. The next 
thing should be a memorandum of the mer- 
chandise carried, listing first those which 
you buy. Those which you are not so inter- 
ested in should follow. A mark should be 
Placed after every name, a mark which you 
understand, listing the showrooms under the 
headings, “Always Visit,” “Occasionally 
Visit,” “Visit But Don’t Buy,” (just to keep 
track of the numerous novelties which are 


appearing) and “Not Interested in Their 
Merchandise.” The last group are those 
names which you do not want to trust to 
your memory and yet which you should 
have a listing of so that you will not waste 
time visiting the showroom when their mer- 
chandise is not appropriate for your type 
of store. 

The other listing should contain the 
names, all but those in the last group, ar- 
ranged in accord with their accessibility 
from the hotel you will most likely stay in. 
In other words, list the ones from 34th St. 
down which you wish to see the first day, 
provided your hotel is in the 34th St. neigh- 
borhood. The second day you would most 
likely devote to 225 Fifth Ave. The third 
day you would work your way downtown, 
taking in 24th, 23rd and 22nd Sts., and on 
down Fifth Ave., taking in the side streets 
on the way. The fourth day would be de- 
voted to the showrooms scattered about 
downtown and the fifth day to those about 
the city above 34th St. That leaves Satur- 
day for the showrooms which are in the 
business district of New York, the jewelry 
district and what is known as way down- 
town. New showrooms visited should be 
added to each list, and complete data listed 
with them. 

The smaller the list which the jeweler 
has, the less time it will take to cover it 
and the quicker his trip is over, but time 
should be taken on the trip so that the 
jeweler may stop and think a minute. Just 
racing from one showroom to another will 
get him nowhere. He will get several of 
them all twisted together unless he keeps a 
very complete notebook and will go back 
to his shop not knowing whether Brown’s 
showroom. is like Jones’ or whether it was 
Smith’s which was so similar in a particu- 
lar class of merchandise. 

The idea of keeping the showrooms as 
individual places in the mind of the jeweler 
will be very helpful when the traveling 
salesmen of those same showrooms come 
around later to the store and try to interest 
him in some of their new merchandise. If 
he can visualize the showroom and_ the 
atmosphere of it, the people who waited 
upon him there, etc., he will be more willing 
to go over the line with this traveling man 
than if he does not remember. 

There are numerous.ways of making up 
this list of showrooms to visit. Any show- 
room will give the information, if they 
know, of where items can be found that 
the jeweler may wish. Suppose, for in- 
stance, the jeweler wishes book ends. He 
can be in a showroom where there is not a 
book end or even the suggestion of one, and 
he can ask the salesperson where they can 
be obtained. That salesperson will, with- 
out a doubt be able to name two or three 
houses. And the salespeople of reputable 
houses will only know and recommend other 
houses of good reputation. The exhibits 
have made salespeople acquainted with other 
manufacturers and importers in all the other 
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branches which are of interest to one con- 
ducting a gift department, large or small. 
There are houses which do not participate 
in exhibits, and yet they are not eliminated 
from the list which a versatile salesman will 
give an inquiring jeweler. Merchandise 
that a salesman or woman does not have 
but which a jeweler wants can be located 
through information given by the sales- 
person. 

There is another way of obtaining these 
lists and that is from exhibits. At an ex- 
hibit, though the jeweler does not make it 
a buying trip, he can make notes and get 
his showroom schedule in order for the Fall. 

Another method is going through the di- 
rectory and taking the names listed therein 
of manufacturers and importers of the mer- 
chandise in question. From the New Goods 
Section in the Gift Department of Tue 
JEWELERS’ CIRCULAR can be obtained the 
names of manufacturers who have goods to 
offer which appeal to the jeweler, and he 
can list them to call at their showroom when 
he is next in that town and look over the 
merchandise which they have to offer. 

There are many ways of preparing a list 
and the jeweler can obtain such a helpful 
list and operate by it. 





‘“Forget-Me-Nots” Instead of 
Gifts 


QPENING a new gift store in Seattle, 

Wash., use of the old expression “gift” 
shop was discarded in favor of the more 
novel and arresting expression “Forget-Me- 
Nots,” meaning souvenirs or gifts. 

The title of a new store opened in the 
fashionable university district of that city, 
catering to the unique and high class trade 
of university students and co-eds, is “Alas- 
kan Forget- Me-Nots.” As may be inferred, 
there are grouped together Alaskan gifts or 
Alaskan souvenirs or mementoes. Yet there 
is connoted in the new name more charm 
and a hint of something of the spell of the 
Yukon. 

The word “souvenir” is so worn out that 
its use does not compel attention any longer. 
The word “gift,” was said, is too general, 
and carries no specific meaning, but in the 
new word “Forget-Me-Nots” utilized to de- 
scribe the up-to-date gift shop with me- 
mentoes and souvenirs, there is definite ap- 
peal and a distinct advertising value. For- 
get-Me-Nots are really souvenirs. 

In this new gift shop on Brooklyn Ave., 
which was inaugurated at the time of the re- 
cent observance of “Alaskan Week,” recall- 
ing the purchase of this territory, each arti- 
cle of the far northland to which Seattle is 
a gateway, forms an unforgettable memento 
of the charm and the spell of this country. 

The special feature of this gift shop, how- 
ever, is its title, which gives an air of dis- 
tinction, -and an out-of-the-way atmosphere 
to the shop. This suggestion of a name 
(and everyone who understands advertising 
knows what is in a name) offers to jewelers 
who conduct gift departments a new ex- 
pression that will be of value in stimulating 
interest in their shops. It may be needless 
to state that this delicate touch and attrac- 
tive and appropriate term is the selection of 
a woman—the owner and operator of this 
new gift store —C. M. L. 
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Orders Promptly Filled 


We can give prompt service on Christ- 
mas reorders right up to the last minute. 
Send in today for immediate needs—the 
Day-Craft Line is more than ever the 
Line of worthwhile Gifts. 


Aay-Craft, tur. 


Springfield, Massachusetts 














New York Office Los Angeles 
E. H. COLES, mM. J. BLATTIE, 
Sales Manager 209 Transportation 
225 Fifth Avenue Bldg. 
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Rock Crystal 
Cutting 


can now be had on 


“Theresienthal” 


(FAMOUS) 


Fine Crystal Stemware 





This is, without exception, the 
Best Crystal and Colored Glass 
line in the world for jewelers. 


Write us inquiring when our repre- 
sentative will be in your vicinity 





Fred. C. Reimer Co., Inc. 


49 W. 23rd St. New York, N. Y. 











A Mark of Distinction 


HE BALTIMORE CLIPPER 
is an accepted mark of distinc- 
tion in gifts. Chinese importations 
—cloisonne, brass, jade, lacquer— 
especially appropriate for jewelry 
shops because of their high quality. 


ae 


Manager. 


Send for illustrated price list. 


The 
BALTIMORE CLIPPER 
IMPORTING COMPANY 


6 East Pleasant St. Baltimore, Md. 











1926-1927 Edition 





The Jewelers’ Circular 


Buyers’ Directory 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
JEweELerRs’ Crircutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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Treasure Chest Proves Good Drawing Card 


Written Expressly .for The Jewelers’ ‘Circular 
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| i these strenuous competitive days of 
“budget plan” and “installment selling” 
the cash jeweler, or the jewelry merchandiser 
whose'terms are 30, 60 and 90 days, finds it 
more and more difficult to keep the hoof- 
beats of progress and business success 
marching in the direction of his store. In- 
stallment jewelers are taking away so much 
business from the regular houses that the 
average jeweler can no longer afford to sit 
back and let business come to him—he’s got 
to go after it now, for the pendulum is 
swinging the other way. 

Any plan, therefore, which will bring more 
footsteps in the direction of his jewelry 
shop is welcomed by the average jeweler. 
Such a plan is the “Treasure Chest,” about 
which can be conjured all the fables of the 
Arabian Nights and which presents a won- 
derful advertising opportunity that is differ- 
ent from the ordinary Christmas advertising. 

The plan works out much like the Christ- 
mas savings idea, only it was started much 
later—in the instant case some time after 
Labor Day, but since Schmedtie Bros. Co., 
of Washington, D. C., first put their adver- 
tising message across the footlights of the 
Washington daily papers, there has been a 
constant influx of trade and hundreds of 
new accounts have been opened since the 
middle’ of September. It is the first time 
the plan has been tried out in Washington, 
and it is proving very successful. 

“We advertise once a week in the big 
dailies?’ says Norman E. Duehring, Jr., the 
enterprising young manager of this store, 
“while in The News we run advertisements 
somewhat more frequently because we have 
more elbow room. In the Evening Star we 
leave that to the management to run when 
there is not much advertising. We don’t 
want to be crowded out or lost in a raft of 
department store or anniversary sale adver- 
tising. And so far we have obtained excel- 
lent results from our advertising. Of course, 
we don’t advertise expecting them to come in 
and buy. All we want is an opportunity to 
explain the Treasure Chest Gift Purchase 
Plan. And advertising in this simple manner 
as ‘Anybody can start any time—simply ask 


for the Key to the Treasure Chest—there’s 
no red tape wound around it,” we have a 
lot of people constantly coming into the 
store and inquiring into our plan. This gives 
us a chance to explain the idea, for the 
“key” is merely an explanation of what it 
is all about.” 

Under this plan every one entering into 
the spirit of the gift purchase plan is fur- 
nished with a book containing a contract be- 
tween the purchaser and the seller, on the 
payment. of $1, selling a certain item of 
jewelry, a watch, silverware, or what not, 
for any amount that may be paid in. The 
book has 80 certificates an inch wide worth 
$1 and every time a payment is made the 
certificate is stamped. There are also four 
dividend certificates in the book and upon 
payment of $20 a certificate worth $1.50 is 
also stamped paid. Upon payment of forty 
certificates one worth $2.50 is stamped and 
when sixty certificates are paid up another 
$1.50 certificate is stamped, and when all of 
the eighty are completely paid the remaining 
$2.50 certificate is stamped. 

“Suppose a man or a woman wants to buy 
a $50 watch,” says Mr. Duehring. “They 
start the Treasure Chest Gift Purchase Plan 
some months before the watch is wanted. 
Under the plan they really only have to pay 
$46 to get that watch, because the other $4 
represents dividends. But, of course, the 
money is paid into the store before the 
article is gotten out, or even laid aside defi- 
nitely, but they can select anything that the 
store carries and it will be in stock when 
they want it. 

“Paying ahead of time under this plan 
gives them an actual cash dividend, for all 
of our items are priced at cash prices. The 
plan is, therefore, of benefit to the customer 
as well as to us, because not everybody has 
$50 lying around loose, or $80 or even $25, 
but by paying it in this way they can do it 
and not feel it.” 

The advertisements used in this plan are 
tied up with the floor selling scheme also, 
for every customer coming into the store is 
faced with neat display posters scattered 
around on top of the cases which are the 


exact replica of the advertisement, and are 
very attractively displayed. 

“You can -own .the finest jewelry and 
scarcely feel the cost,” and “Enroll now for 
Christmas Gifts,” and “Even though we sell 
you nothing let us tell you something about 
our Treasure Chest Gift Purchase Plan,” 
and “A Ring on the Finger is Worth Ten 
in the Window,” are some of the fascinating 
headlines which lure customers into the store 
or if in another business, into a ready read- 
ing .and inquiry. ; 

These posters explain that the key to the 
Treasure Chest will unlock “the rich realm 
of those precious possessions which come 
from the innards of the earth and the bosom 
of the sea to bewitch the world with splen- 
dor, sentiment and romance—silverware— 
gold or platinum jewelry—watches and gems 
for those who love them or for those who 
love—at a cost which, by this simple method, 
becomes almost trifling. You obtain cash 
prices, plus a substantial dividend.” 

One of these display cards is in the form 
of a Christmas Tree and is very attractive 
anda quick eye catcher: 

> 
Why 
be a Win- 
dow Wisher? 
Plate Glass is thin 


; —yet it keeps you 
miles away from your % 
heart’s desire. Why not be a 


gratified possessor of a piece of 
jewelry so artistic and individudlistic 

that ‘every observer is moved to ex- 
claim admiringly, “How beauti- 4 | 
ful!” and “What excellent taste’? . 

Through our TREASURE CHEST 
GIFT PURCHASE ‘PLAN you ° may 

possess any article of jewelry, however 

rich, rare or resplendent, and yet 
scarcely. feel the cost. 

The customer is also told that “the »walue 
of jewelry is continual if you keep it, and 
convertible if you don’t.” “Enroll now for 
your Christmas Gifts” is the slogan that 
brings them in, as is “Make your dreams of 
a Merry Christmas come true.” 
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NEW HAVEN CLOCKS 
(Colonial Design 


HERE is a_ restful friendliness 

about a fine clock that lends an 
atmosphere of charm to whatever 
room it graces. 


These Colonial Clocks have hand- 
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Customer-Abuse and the Jeweler 





Written expressly for the JeEweLEeRs’ C1iRCULAR 




















—— or whoever it was, who 
said: “The customer is always right!” 
was a keen merchant, a stupendous psycholo- 
gist and, perhaps, the greatest trouble-maker 
who ever lived. 

The jeweler, because of the varied and 
extended service he renders, perhaps suffers 
more from customer-abuse than most mer- 
chants. The nature of the jewelry business 
has let him in for a greater amount of gratis 
service than most retailers, and, among his 
customers, there are a great number who 
take advantage of him. This is especially 
true in his strictly service departments, viz. 
—jewelry repair, clock repair, optical de- 
partment. Knowing full well that the 
jeweler often allows the invasion of his own 
natural rights as a merchant, just to placate 
a customer and hold his trade, these polite 
swindlers will perpetrate upon him nothing 
less than petit or grand larceny. 

I was just talking to the head of our clock 
repair department. He showed me the bezel 
and lens of a French clock that had been 
returned by a customer for credit. 

“We ordered this lens for her two months 
ago,” he said, “installed it in her clock and 
delivered her clock. When she was billed a 
month ago for the lens, she refused to pay, 
insisting the lens was broken when received 
by her. We know positively this is not true, 
for our clock checker called at her house 
several times and saw the clock in operation, 
with a sound lens on it. Yet she has re- 
fused to pay her bill, and the Credit Depart- 
ment has advised us to forget it and let her 
get by with it. 

“There in the corner is the movement of 
a hall clock which we overhauled a month 
ago for about $15. This customer moved 
recently and one of the moving men broke 
this clock. The customer has returned it to 
us, demanding that we put it in good order. 
You see, our repair guarantee lasts a year, 
and this customer declares we are respon- 
sible for the clock being out of order, and 
refuses to pay his bill until we put it in 
good order. 

“We know of dead-beat customers who 
haye had clock repair work done here, and, 
when the time came to pay the bill, they 
have purposely put the clock out of adjust- 
ment and then refused to pay the bill on 
the grounds that the repair work was un- 
satisfactory. No doubt they would pay the 
bill if they thought they could spare the 
money, but perhaps they have gotten hard-up 
and figure they can save themselves the $4 
or $5 repair charge by this means.” 

The jewelry repair department probably 
gets a closer look at these dead-beats than 
any other service department. Innumerable 
persons come in with their beads to be re- 
Strung, declaring the beads were not strongly 
strung when they purchased them here, or 
that the re-stringing was improperly done if 
they have had us re-string them. The fact 
is, in many instances, that the beads were 
properly strung, but the customer broke 


them herself and is just determined to get 
them re-strung for nothing. Of course the 
average jeweler wouldn’t think of guaran- 
teeing a bead-stringing job. But if a cus- 
tomer makes the flat statement that her 
beads were not strung properly, what can 
the jeweler do but swallow his wrath and 
do it over for her? 

One woman brought a diamond in to be 
re-set in a ring. It was examined carefully 
by the receiver at the repair department and 
found to be in good condition. It was again 
examined when it was re-set but, unfortu- 
nately, when it was delivered, the clerk did 
not call her attention to the fact that the 
diamond was in good condition when deliver- 
ing it to her. And behold! within three 
days she was back with her diamond in 
towering indignation, pointing out that the 
diamond had been chipped—and by us! No, 
sir, not by her, but by us and only us! The 
clerk and the salesman pointed out to her 
that the diamond was in good condition when 
received. She agreed with that statement. 
But when the repair clerk said the diamond 
was in good condition when delivered to her 
she denied it emphatically, and unfortunately 
the clerk could not controvert her statement. 
She demanded a large sum of money. The 
manager had several conferences with her 
and finally compromised for a cash payment 
of $50 to cover “damages” to her diamond. 

Frequently customers will declare that 
their artificial pearl necklaces have been 
shortened when being re-strung. They im- 
ply that the jeweler has filched a few of the 
fish-skin pearls from her strand. For what 
purpose God only knows. Most astute 
jewelers forestall such claims as this by 
carefully counting the beads in the cus- 
tomer’s presence when the strand is taken 
in for repairs. The number of beads is then 
entered on the job envelope, and if she looks 
like a hard customer, she is requested to 
make a memorandum of the number of beads 
for her own information. 

In this day of diamond and sapphire-en- 
crusted ring shanks, there is much grief for 
someone due to the small diamond or 
sapphire settings dropping out. What can 
the jeweler do if a woman brings back her 
ring with a small diamond or sapphire miss- 
ing and declares it was poorly set and “just 
dropped out” without any provocation? He 
just: tactfully tells her he will have it re- 
placed and usually sends the ring back to 
the manufacturer, who is the ultimate “goat.” 
The manufacturers supplies the missing 
stone and pockets the loss—or makes it up 
on his net price to that jeweler next time 
he sells him. The woman may have abused 
her ring and caused the set to drop out. 
Anyhow the jeweler has to leave it up to 
her and her conscience, and many women 
blissfully make such unjust claims on a 
merchant without any more qualm of con- 
science than do some persons suffer when 
they use office postage stamps on private 
mail. 
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Bead bags are another thorn in the side 
of the jewelry merchant. He makes a neat 
profit when he sells one, but he almost 
breaks into a cold sweat when he thinks 
how he will have to back up that sale. Often 
the woman gets the bag caught in the door 
of an automobile, or on her rings, and rips 
the meshes. Or she spills perfume in the 
bag and discolors it. She makes a bee line 
for the jeweler and declares, with much 
expansive verbiage, that she has been cruelly 
deceived in the quality of the bag. The 
merchant is usually lucky if she doesn’t 
make him credit her for the bag. Of course 
he shoots it back to the bag manufacturer 
and the manufacturer, as per usual, has to 
make good for milady’s easy conscience. 

That deadly rumor that a jeweler might. 
“switch” a customer's diamond when reset- 
ting it occasionally crops out. When it does 
it should be dealt with in deadly earnest. 
Nothing will damage a jeweler more than 
a bit of unfounded gossip that he is not re- 
sponsible in handling the public’s diamonds. 
It strikes at the heart of his business—public 
confidence, just as a rumor that a bank’s 
practises are shady, or that its condition is 
shaky. I know of one nationally prominent 
merchant to whose ears came the report that 
a customer’s diamond had been “switched” 
in the repair shop of his jewelry department. 
He tracked down the rumor; learned defi- 
nitely that the woman had been making the 
charge. Then he called her in to his office 
and asked her about it. She admitted that 
she had made the assertion. 

Then he called ‘on her for her proofs, and 
of course she couldn’t produce them, Then 
he told her that if she did not retract the 
statement—in writing—to every person she 
had made it to, that he would prosecute her 
for criminal libel. Well there was never a 
more thoroughly scared woman. And she 
carried out his orders. And so should any 
reputable jeweler act. Such vicious un- 
founded statements should be nipped at the 
start. 

A woman bought a belt buckle of green 
and white gold more than a year ago. Re- 
cently she brought it back, well worn, and 
declared that it had been sold to her for 
“platinum”! In vain was it pointed out to 
her that green gold, under no imaginable 
circumstances, could be represented as plati- 
num, which is always very white. She said 
she knew nothing about that part of it—all 
she knew was that it had been purchased 
by her as platinum, and that she now learned 
it was green gold and wanted her money 
back. The salesman who had sold the 
article was no longer with the store, so the 
woman’s statement could not be contro- 
verted. Her money was refunded to her. 
The worst feature of this case, of course, 
was the harm this woman had done by re- 
counting this experience to her friends—if 
she really did believe it was platinum. 

The silver departments of jewelry stores 
suffer much from wily and conscienceless 
women of a designing turn of mind. We 
have known of cases where women ordered 
handsome pieces of sterling hollowware or 
flatware on memorandum or open charge 
account. They used these for several sociak 
functions, made a big splash with the dis- 
play, and then returned them to the mer-. 
chant, without any. explanation at all, or 
with the curt comment that she “didn’t want 
them.” Some of our store help have seen 
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Storekeeping Department 








such pieces actually in use in a home, and 
later returned. The garment departments 
of our large stores are, of course, familiar 
with this practise. Some department stores 
have caught women wearing gowns at re- 
ceptions—gowns that later were returned to 
the store. But perhaps the worst sufferer 
from the try-out evil is the washing machine 
dealer. One reports a woman who had had 
her washing done for several months by 
different washing machine agencies who sent 
their washers out for practical “demonstra- 
tions” in her home. 

The watch repair department suffers its 
share of abused service claims. Men and 
women customers will come in and glibly 
declare that their watches were repaired 
“only a few weeks ago” and are now out 
of order. They want them repaired again 
without charge. Watch repairmen can 
check these statements very easily, because 
most receiving clerks put a scratch number 
in the case, which carries the repair dates. 

They can then very definitely confute 
such statements. Naturally the customer 
colors up, stammers and hems and haws, and 
finally leaves the watch or takes it away 
with a most crest-fallen countenance. There 
are some who attempt to brazen it out, how- 
ever, even in face of the facts. 

In the last analysis, all unjust service 
claims, which, on their face are unjust, are 
matters for tactful and diplomatic handling 
by the management. Sometimes a frank 
statement of the customer’s unfair attitude 
will suffice to smooth the matter over, but 
usually those customers who make such un- 
just claims have guilty consciences and do 
not like to be accused of what they know 
down in their hearts is true. Very often 
they will force their claim through. But 
firm handling is usually all that is necessary. 
Chronic kickers, of course, should be handled 
without gloves. Their room is worth more 
than their trade. 

It is a ‘serious question if the business 
gained from unjust claimants is worth the 
sacrifice the jeweler has to make to hold 
them. Very probably it is, for a reputation 
for “making things right” and standing 
solidly behind his merchandise does a jeweler 
worlds of good, and while good words do 
not fly as far or as fast as bad ones, they 
are the best advertising a jeweler can have. 


—H. W. 





The Elgin Watchmakers’ College an- 
nounces that although established only a 
few years, very gratifying results have been 
achieved. A recent: communication announces 
that of those graduating over 70 per cent. have 
passed the test of the Horological Institute 
of America. The college was founded for 
the sole purpose of educating and training 
young men to be more efficient watchmakers 
and repair men. This work is done in the 
interest and for the betterment of the entire 
jewelry trade. The scope and _ altruistic 
purpose of the college is being brought to 
the attention of the trade in the hope that a 
greater interest will be developed in the art 
of watchmaking. 

The trade needs expert watchmakers and 
the fact that excellent results.are being ob- 
tained at the Elgin College in training young 
men is of great help. 
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Business Forms Used By Successful 
Instalment Concern 





Written Expressly for The Jewelers’ Circular 




















(THE instalment jewelry business has built 

for Burnett & Johnson, retail jewelers 

of Birmingham, Ala., a handsome two story, 

modern business house on Fifth Ave., just 

across the street from the new $2,000,000 
government building. 

This firm is one of the oldest firms of 
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says they rarely ever take any goods back, 
or resort to the courts. The agreement pro- 
vides that Burnett & Johnson may re-possess 
the goods “without process of law.” 
These cards contain a complete record of 
the purchase, including the customer’s name, 
address, telephone number, where he works 
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FORM OF DEFERRED PAYMENT CONTRACT USED BY BURNETT & JOHNSON, BIRMINGHAM, ALA. 


instalment jewelers in Birmingham, they 
having been in this business for the past 15 
years. 

Burnett & Johnson use ia record of keep- 
ing their payments on instalment business 
and a signed agreement, which was devised 
by themselves. The agreement and the 
record of payments is contained on a heavy 
sheet of manilla paper 9%4 inches by 8 
inches. The agreement is in the nature of 
a lease sale contract. It provides for a 25% 
attorney’s fee, in the event the courts have 
to be resorted to for collection or possession 
of the goods sold. However, Mr. Johnson 


and for whom he works, kind of work he 
is engaged: in, bank he does business with, 
life insurance carried, what lodges he be- 
longs to, accounts with other stores, together 
with a report on him for the credit bureau. 
The card also contains a record for the 
change of employment and new address, etc. 
There is also ample space in which to keep 
a record of. payments made, showing date 
paid, amount paid, balance due. At the 
bottom of the card is a space for a code 
record. 

When these cards are filled in they are 
placed alphabetically in a file where they 
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Established 1864 


Western Tray & Case Company 
427-429 Plum Street Cincinnati, O. 

















If It’s Stamped ae =~ It’s Made Right 


PRODUC ed WE OUAY No. 5 Individual Ladies’ Wrist Watch 


Cincinnati, Onio. 








HE time has arrived for the retailer to see that his displays for the holidays are as attractive 
‘ as possible, to stimulate his sales. Our specially designed trays to exhibit the new styles in 
jewelry and watches will increase your season’s business. 














N the estimation of those who have 
Er seen the ring, it is the prettiest 
mounting created in many a year. The 
Birds and Flowers are applied on a finely 


pierced ring of 18 karat white gold. Send © 
for sample. 


HENRY DAVIDSON 7122,Naiden wane 























Fairchild & Company, Inc. 
49 EAST 21st STREET 
NEW YORK CITY 


We Are Manufacturing 


Pencils and Kindred Articles in Gold and Silver in New and 
Exclusive Designs, and the ‘Fairchild’ Gold Pens 











There are no Matchless Pearls! 

Mauran Strap Watch We match all colors and makes of Imitation Pearls from the 
for the busy Executive least costly—to the Finest Orientals 

Restringing of Pearls, Beads, and Novelties 25c and 35e 


Mauran Watch Co., Inc. LA VIE PEARL Co. 
12 John St., New York, N.Y. 65 Nassau St. Tel. Cortlandt 0650 New York 
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may be referred to with all ease and dispatch. 

In the event the customer fails to pay 
an instalment or notify the store he is called 
over the telephone, if he has a telephone. 
If he has no telephone a letter is sent to 
him. If this fails to bring a response a 
collector is sent to him. As a last resort the 
goods are re-possessed, which is done in 
very few instances, Mr. Johnson says. 

The secret of conducting a successful in- 
stalment jewelry business depends upon col- 








lecting the instalments promptly, according. 


to Mr. Johnson. “It is bad business to allow 
the customer to miss paying one single in- 
stalment,” he said. 





Radio Opportunities for the Jeweler 





was: merchants the country over are in- 
dulging in broadcasting as a means of 
creating good will and as a part of the duties 
of advertising. This year local broadcasting 
stations throughout the country have found 
it necessary in a great many instances to 
open their stations to local merchants giving 
them “hours” in which they furnish their 
own programs with the privilege of men- 
tioning their names as often as they desire. 
In very few cases do the stations make any 
charge for this other than in New York 
City as it is a means of gaining the best 
of talent at no cost to the station. 

While it is beyond the average jeweler 
to spend from $200 to $1,000 an hour for 
such. entertainment, which is the average 
being paid by merchants in other lines, who 
for such occasions are engaging orchestras 
and artists from long distances, it is never- 
theless possible for the jeweler to utilize the 
radio in giving five minute talks on sub- 
jects close to the business. 

For instance, very interesting five minute 
talks can be arranged on “How to Judge 
Diamonds.” Very few people know even 
the simple fundamentals by which to de- 
termine whether a stone is a good one or 
not, and the jeweler could in five or ten 
minutes arrange a very interesting and con- 
structive talk in this direction without em- 
bracing any direct advertising at all. 

Another five or ten minute subject of 
interest and appropriate as coming from a 
jeweler would be in outlining and explain- 
ing how marine time is to be understood— 
what the “bells” are for the hours, etc. 
Only a very small number of people know 
how to ascertain the proper time or “bells,” 
and such a talk would be welcome and ap- 
proved by any average station. 

Then there are other topics such as pearl 
diving, a brief explanation of various 
methods by which gems are procured and 
the like. These short talks are desired by 
radio stations, but in order to have them 
accepted the retail jeweler must first have 
them typewritten and submitted and in most 
instances you will be asked to read it word 
by word in front of the microphone. If all 
effort to exploit yourself or your store is 
omitted and the talk offered as a construc- 
tive talk with simply your own name and 
your connection announced, you will find 
many opportunities to contribute, all of 


which will be helpful in creating good will 
your 


towards store and furthering its 
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familiarity with the public in repetition of 
your name and the name of your 
store. 

Many interesting talks on jewelry and 
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watches have in fact already been given by 
jewelers and others. There is indeed a great 
opportunity here for public enlightenment 
on many important subjects. 











INTERIOR OF STORE OF BURNETT & JOHNSON, BIRMINGHAM, ALA. 
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Attention Cash Buyers 


Save Money on Our Special Cash Holiday 
Offerings 


' We have for immediate delivery complete stocks of 
' Diamond mounted solitaire rings, dinner rings, bar pins, 
. scarf pins, etc. 

We are distributors for the well-known Hafis wrist and 
strap watches in this territory and carry complete as- 
sortments at all times. 

Our large and varied stock comprises of Simmons chains 
in all styles,—1847 Rogers silver—Holmes and Edwards 
silver—Community silver and other well-known makes. 
The newest creations in Gents’ set and emblem rings, 
' Ladies’ set rings, card Jewelry of all kinds, compacts and 
. other silver novelties. i 
We carry a most complete line of genuine factory ma- 
terial, tools, findings, and Jewelers’ supplies and are one 
of the largest material houses in the country. 

: Write for one of our birthstone cards and fine aluminum 
‘ material trays, which we will be pleased to send you, 
| gratis. 


_ Write for Our Special Cut Prices on the Items Mentioned 
Above and Let Us Supply Your Wants at Remarkable 
Savings. 


J. H. Mednikow & Company, 
83 SOUTH SECOND STREET 
MEMPHIS, TENNESSEE 










The top is 
the same 
front and 


LEIMAN BROS. rear, so that. 







Reversible the bench is 
Work Bench really two 
PATENTED benches in 















The bench that evolution 
has produced—the ultimate one. The 
improvement—the comfort- transforma- 
able, convenient work 
bench that is truly the tion is com- 
jewelers’ companion. 
plete when-. 


ever you 
want a new- 


It took years of experience with 
practical working jewelers 
to evolve this bench—no 

other makers can offer it to you—it’s pat- 

ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 






one for the 
old working front 


lower pan. of your bench. 


Every worthwhile shop, large or small in the land uses 
them. The material is especially selected with its close- 
grain hard maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. Altogether 
a most desirable bench for the factory, workroom, 
store or home. Get the catalog telling all about them. 


LEIMAN WORK BENCH 2 Walker St. 82 


NEW YORK 
Makers of good machinery for 35 years. 

















And so in 
Platinum— 


HE recognized position of leader- 
ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 
ments. 
With special emphasis on platinum, 
you will find Handy & Harman’s 
' prices reasonable, quality high, and 
terms satisfactory. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEw YorkK CITY 
Dealers in and Refiners of Precious Metals. 
































Telephone, Whitehall 7240 Cable Address, Matthey, New York 


Johnson Matthey 
& Company, Ine. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


DEALERS IN 


PLATINUM 


AND THE PRECIOUS METALS 





JOHNSON MATTHEY & CO., LTD. 
Hatten Garden, London, E. C., Eng. 
Official Assayers and Refiners te the Bank of England 


36th Floor 


Woolworth Building 
New York 

































































The Influence of Speed on the Rate 
of Watches 7 
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UP to this time, the methods proposed for 
carrying out the observations outlined 
by L. Reverchon in France and J. G. Stevens 
in America consider, in every case, shocks 
or vibrations during displacement. In mak- 
ing a study of the influence of shocks, we 
must consider at the same time whether 
speed’ produces a variation of rate. 

Everybody knows that the speed of a train 
or of an automobile is not a uniform motion 
but is accelerated or retarded uniformly, and 
that these variations of speed may influence 
the rate of the watch. 

Let us see how. 

The considerations which follow are based 
upon the position of the balance in relation 
to the direction of the moving force. 

Yet us consider the case of a watch rest- 
ing on a flat surface as illustrated in Fig. 1, 
and carried on some vehicle at a certain 
speed. 

If the motion of the carrier remains uni- 
form, and it is not jolted, the rate of the 
watch will not be altered. 

On the contrary, if the speed increases, 
following, for example, the direction of the 
large arrow (Fig. 1) and, also, if the in- 
crease continues for a long time, it will af- 
fect the balance which, due to its inertia, 
will exert a pressure in the direction of the 
small arrow, a pressure which will result in 
increasing the friction on the bearings. The 
same is true in the inverse case, uniformly 
retarded motion, but the pressure will act 
in the other direction. 

If, now, we take the case illustrated in 
Fig. 2, where the axis of the balance is 
turned in the direction of the motion, a 
quick decrease in the speed produces a longi- 
tudinal displacement of the pivot toward the 
right, causing, also, an increase in the pres- 
sure with an increase in friction on the end 
stone D. 

Inversely, an increase in the speed causes 
an increase in the friétion on the end 
stone D., 

Fig. 3 shows a balance whose axis is per- 
Pendicular to the propagating force. 

Now, as the balance is not fixed at the 
middle of the axis, but nearer the upper 
Pivot, an increase in the speed in the direc- 


tion cf the large arrow (to the right) will 
consequently make the upper pivot move 
toward the left and the lower pivot toward 
the right, as indicated by the small arrows. 
A decrease in the motion will have the oppo- 
site effect. In both cases, there will be an 
increase in the friction, during the time that 
the speed changes, resulting in a diminution 
of the amplitude of the balance. 

Finally, in the last case, Fig. 4, where the 
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axis of the balance is inclined 45° in the 
direction of motion, an analogous reasoning 
to that described above, shows that, in ac- 
cordance with the variations in speed, there 
is a corresponding increase in the friction on 
the pivoting points; but, in this particular 
case they are effected by the weight, which 
acts in the opposite direction. Therefore, 
the variations in speed have no influence. 

In summing up, since the motion of the 
carrier is uniformly varied (increase or de- 
crease in speed), the friction on the pivots 
is increased, which diminishes the amplitude 
of the balance, and, if isochronism is real- 
ized, it may modify the rate of the watch 
due to speed.—G. F. Bley, in Deutche Uhr- 
macher-Zeitung. 





Watch this department for “Some Early 
American Timekeeping Inventions,” by Carl 
W. Mitman of the Smithsonian Institution. 


A Curious Clock 


VETERAN in a hospital at Augusta, 

Georgia—Mr. Valter Davis—sends us 
a photo of a clock _he-has made in his spare 
hours, and he probably has many of them. 
The clock has a single hand and a 24-hour 
dial. The dial is divided into halves. The 
upper half represents the 12 hours of night 








IN HOSPITAL 


CLOCK MADE BY VETERAN 


(more or less) and the lower half the 12 
hours of day. The painting is appropriate 
to the periods noted. The works of this 
clock were made from the parts of an old 
steam flow meter—From the Scientific 
American. 





The only sure way to draw the temper 
of small steel work of watches, after hard- 
ening, is to draw to the required color on a 
flat copper plate, and the best and 
quickest way to remove the color bringing 
the pieces back to their original bright. polish 
is to keep on. hand in a glass-stoppered 
bottle, a solution of one part of hydro- 
chloric acid to five parts of water; this may 
be used as a dip, by putting a few drops 
into a watch crystal, or a piece of pith can 
be moistened at one end and drawn quickly 
across the article, as in brightening the end 
of a mainspring. All traces of the acid 
must be neutralized at once by dipping the 
part into strong alcohol. Should the acid 
be allowed to work on the steel, or if the 
mixture is too strong, a greenish-grey color 
will result which must be polished off. 
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ERHAPS in the scheme of interior 

decorations there is no piece of furniture 
or accessory—as some may choose to call 
it-that plays so important a part as the 
clock, 

‘Indeed, decorators, everywhere, agree that 
to make a room liveable, two things are es- 
sential: a mirror and a clock. Without these 
a room to most individuals is lifeless and 


dull. 


Then, too, a clock, like the book, soon. 


becomes a blessed and intimate companion— 
a real friend. 

Rendered sacred by its lofty associations, 
the gtandfather’s clock remains, and no doubt 
ever will remain, dear to the heart of the 
In the halls of the mansion 
as well as in the less formal city apartment 
and farm cottage, we find it, and in each 
case it is found appropriate. Of dull ma- 
hogany, lacquered wood, or painted and deco- 
rated wood its case may be, but it is always 


' the most cherished object of which a room 


boasts. Particularly charming and appro- 
priate is it when grouped with pieces of 
mahogany of the Chippendale type against 
paneled walls of a grayish-green color. In 
a period room of the 18th Century English 
type, or in Colonial and New England set- 
tings, the grandfather’s clock is a welcome 
adornment. Likewise where no period is ob- 
served, the grandfather’s clock is highly 
favored. 

No home seems complete without a grand- 
father’s clock. 

The next in favor is the mantel or book- 
shelf clock. Some there are of two-tone 
mahogany with beautiful chimes. Others 
are noted for their decorative effect—par- 
ticularly those of the French Renaissance 
that look for all the world like miniature 
chapels with turrets of bronze. Their cases 
of dull mahogany heavily ornamented in 
branze make a splendid ornament for the 
grey-stone or marble mantel of the formal 
drawing-room. In this type clock, the dial 
is usually of dull bronze, and the numerals 
are of blue and white enamel, so they are 


easily distinguishable against the background 


of bronze. These clocks are charming! 

Square dials, round dials, oval dials! The 
collection of mantel clocks is so varied. Gilt 
dials in bronze clocks—bronze dials in gilt 
clocks! Surely, an interesting variety from 
which to choose a mantel clock, so this sea- 
son there will be “No time like the present, 
and no present like the time,” as one clock 
manufacturer so cleverly expresses it in one 
of his advertisements. 

Then, there is the mantel set—the three- 
piece mantel set. A clock flanked on either 
side by a beautiful candlestick to harmonize 
with the design of the clock. Sometimes 
candelabra of silver are used in place of the 
candlesticks. These sets are much in demand 
and fill a crying need for something appro- 
priate for the mantel-shelf. These sets will 
make splendid gifts where one wishes to give 


' something “useful as well as ornamental.” 


For the library, clocks are usually of the 


desk type, and these in marvelous designs 
and shapes are numerous. In the way of a 
gift, there is nothing a man cherishes so 
much as something for his library desk, and 
here the manufacturer has met the needs of 
the most fastidious. In some instances, these 
clocks are more than a foot in height and 
stand on a solid base. Some, indeed, are 
works of Art. The larger clocks are of 
bronze, some of wood. Of the smaller type, 
the folding clock with odd-shaped and in- 
terestingly marked dials are in favor. 

For the dining-room, that cosiest of rooms, 
or even for the formal room of the 18th 
Century English type, there again appears 
the mantel clock and mantel three-piece set. 
Or sometimes a clock of good contour and 
proportion in a lecquered cabinet is splendid 
for the dining-room. For the peasant-type 
dining-room, with its furnishings of painted 
or enameled wood, and its quaint papered 
walls so much in vogue at the present time, 
there is seen used, and quite effectively, a 
shelf or long-case clock with decorated dial 
and glass door painted in attractive scenic 
effect. In this style clock, so popular just 
now, the woodwork of the case is also 
decorated. 

For the bedchamber, there is the medallion 
clock—a cunning affair of bronze with a gilt 
dial. There is also the clock in the glass case 
showing the movement. For the bedside 
table, there is the folding clock, encased in 
soft, rose-colored leather. The dial of this 
clock is of gilt with luminous numerals and 
hands. Its tick is so faint it can scarcely be 
heard. This clock for the light sleeper is a 
happy choice, and makes a delightful gift. 
It is also used by the traveler_and exhibited 
with a great deal of pride. There ate smaller 
models of this type clock that are used for 
purses, and the girl who owns one is the 
envy of her group. They are used by some 
in place of the wrist-style watch. 

For the nursery, there is the cuckoo clock 
—the little chalet with its interesting inmate. 
This clock amuses, delights, and instructs. 
The child watches with interest for the hour 
when the cuckoo comes out and returns at 
the sound of the reed-pipes, and very soon 
that child can tell you, and correctly, the 
hour of the day. There are other types of 
clocks for the nursery, all of which make 
splendid gifts for the children. 

The spirit of the day is to make the 
kitchen a brighter and better place in which 
to bake and cook. From the moment the 
three-minute egg is slipped into the pan until 
the roast is safely placed on the large serving 
platter, the timing instrument is necessary. 
Therefore, for the kitchen, there is the porce- 
lain clock in‘delft blue, in round and square 
shape. This clock is made to hang on the 
wall, usually above the kitchen cabinet, and 
adds much to the decorative note of the 
room. 

And so the clock becomes a gift of use- 
fulness and suggests thoughtfulness in giv- 
ing, which is the most obvious proof of love 
and esteem. Let us, therefore, while we may, 
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pay every attention to those details which 
make for beauty and comfort and good cheer. 

When an effect or gift is right and har- 
monious and in keeping with the character 
of a person or room, we may feel—and right- 
fully—that we have contributed worthily to 
the artistic development of our day and age. 

Moreover: “Art is a human activity hav- 
ing for its purpose the transmission on to 
others of the highest and best feelings to 
which men have risen.” 





An Old English Method of Polishing 


Screw Heads 





AN old way of lapping the heads of watch 
screws was to make a triangle of stiff 
brass plate having its equal sides about one 
inch, and in the center a hole of about half 
an inch. At the extremity of each angle 
a hole was drilled and tapped to receive a 
screw, the three screws having heads of 
equal length, and were supposed to have 
been hardened, and the temper drawn down 
to a pigeon-blue color, the usual hardness of 
English steel work. The color having been 
removed by the hydrochloric acid dip. With 
the end of the index finger in the large 
central hole of the triangle, and a few cir- 
cular rubs on the face of a ground glass 
plate with oil-stone grit, the heads were 
soon brought to a uniform flat surface, and 
after being freed from oil and grit were 
polished on a finer ground, piece of glass with 
crocus and oil, or on a box-wood block 
with lime and alcohol, 
This method answered for a small num- 
ber of screws of uniform size but would 
hardly answer for quantity production. 





Gun Metal Finish for Steel 





W* have admired that fine, blue-black gun- 
metal finish on certain parts of mathe- 
matical and optical instruments, and on 
some of the imported steel watch and desk- 
clock cases. The U. S. Government also 
uses the same formula in coloring the 
actions and other parts of its small arms. It 
will be necessary to get the desired finish on 
the articles to be colored, as every scratch 
will show up later. It will be noted that 
steel parts that have been case hardened, 
will show a different color from the soft 
steel pieces. For small articles an iron 
ladle having a long handle, and of a capacity 
of half a pint will answer. From a drug- 
gist buy half a pound of saltpeter and half 
an ounce of black oxide of manganese; or 
m any larger proportions of about one to 
eight. Melt the saltpeter in the ladle, 
adding the manganese slowly, stirring with 
an iron rod until thoroughly mixed. The 
articles must be free from oil and finger 
marks, and fastened to iron wires and dipped 
into the boiling mixture and moved slowly 
about until the desired color has been 
burned-in, after which they can be dropped 
into hot water to remove any adhering 
scale. Wipe dry and heat to remove all 
moisture, and oil the surface while hot. 

For long articles such as tubes, etc., make 
an oblong box from thin sheet iron, by 
bending up the sides and ends to make as 
cheaply as possible, as it will only answer 
for a few operations. As a precautionary 
measure, wear a pair of leather gloves as 
saltpeter makes a painful burn. 
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My Proposition Guarantees 
Against Loss 


To create and maintain good will and reputation year 

after year an auctioneer must fulfill expectations. For 
over twenty years I 
have been _ rendering 
financial service to my 
clients conducting clean 
legitimate auctions at 
profit. 


Write for Proposition 


Investigate Results 
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Emanuel DeRoy celebrated his birthday 
last week and received many congratulatory 
messages. Israel DeRoy, father of Emanuel 
DeRoy, of S. H. DeRoy & Co., together 
with Mrs. DeRoy, are spending a vacation 
in New York. 

There has been a very good demand for 
silverware the last few months, according 
to Maurice Rihn of the Terheyden Co., who 
attributes the increased business in that 
direction to the national advertising which 
he believes has aroused a public interest. 
In any event he contends that something 
has been responsible for it, otherwise there 
would not be the interest in silverware there 
is today. 

The members of the Retail Credit Men’s 
Association will hold their annual Presi- 
dent’s night reception in the new Webster 
Hall tomorrow night and there will be a 
good outpouring of the members of the 
jewelry trade. A dinner will precede the 
evenings entertainment, a very fine program 


having been arranged under the direction of : 


C. E. Young, Alexander C. Dunn and Mrs. 
J. J. Joyce. 

Some of the jewelers are’ omnes their 
windows in honor of the American Red 
Cross membership drive, which takes place 
in Allegheny county next Sunday. The 
campaign in this territory is made a one day 
affair and every effort is to be made to have 
the members of the trade renew their sub- 
scription and increase it wherever possible. 
The enrolling will be done entirely in the 
homes of the people. 

Ike DeRoy, of Louis DeRoy & Bro., who 
sometime ago was operated on for stomach 
trouble, is again back in the hospital. His 
condition was such one night last week that 
the entire family was at his bedside. How- 
ever he is reported somewhat improved, 
although a very sick man. Mr. DeRoy 
really came to his store too soon, after his 
first release from the hospital, anxious of 
course to give his business attention. His 
friends are hoping for a speedy recovery. 

A. B. Buckridge, formerly of Saginaw, 
Mich., has been elected manager of the new 
Pittsburgh Credit Bureau, recently organ- 
ized here by stores doing a credit business. 
A New Jersey charter has been taken out, 
the bureau being capitalized at $50,000. 
The credit jewelers, it is stated, will 
formally associate or amalgamate with this 
bureau around the first of the year, or are 
expected to do so. A. N. Fraser, of Boggs 
& Buhl, has been elected president. W. M. 
Jacoby, secretary of the Retail Merchants’ 
Association, is the secretary of the new 
bureau. 

An investigation was made last week by 
the police in regard to the robbery of the 
store of the Keystone Jewelry Co., 946 
Liberty Ave., of merchandise valued at 
$1,200, the merchandise having been stolen 
from trays. It is stated that the thieves 
entered the store through the transom which 
was left open for ventilating purposes. This 
is the first downtown robbery that has 
occurred in several months, there having 
been numerous window smashings earlier in 
the year. However, it is felt here that the 
excellent duty being performed by extra de- 
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tectives stationed in the downtown section 
is responsible for the lessened activity on 
the part of thieves. 

A. H. Miller, credit manager of Kappel’s 
Jewelry Co., has been made chairman of the 
installment selling group and credit group 
of the Retail Credit Men’s Association and 
has already held a meeting with the mem- 
bers of the group doing a credit business. 
The first gathering was held last Friday 
night when there was a heart to heart talk 
regarding the credit problems. Mr. Miller 
desires all jewelers who are interested to 
meet from time to time with this group and 
to present and discuss problems in an open 
and frank manner. It is believed that much 
good will grow out of such gatherings. 











Mr. and Mrs. Clifford W. Dudley have 
been visiting in Lewistown. 

Jeweler S. Kurtz Zook and wife were re- 
cent visitors to New York City. 

W. W. Appel, of W. W. Appel & Son, 
paid a visit to the Sesqui-Centennial last 
week. 

Frederick L. Bowers, St. Louis, a former 
Lancastrian, stopped over in Lancaster last 
week, en route to New York, to see old 
friends. 

Lancaster’s business men decided not to 
close their stores on Armistice Day on ac- 
count of the nearness of the next holiday, 
Thanksgiving. 

W. M. Valsing, Vewart, Pa., has entered 
the Bowman Technical School as a student. 
Edward Kinney, of Sharon, Pa., has finished 
a course at the school and taken a position 
at McKeesport, Pa., and Leslie Mowen has 
finished and returned to his home in Bebenna, 
A. Cuthbert Bridgeman, Newcastle, Del., has 
taken a position for the holiday season with 
Sears, Roebuck & Co., Philadelphia. 

Lancaster has a new jewelry store, the 
firm’s name being Bernhard & Greiner, their 
location being 18 S. Prince St. Victor F. 
Bernhard and Herbert M. Greiner have been 
many years in the trade, both having been 
employed at the Hamilton watch factory and 
until recently at the Dudley watch factory. 
Mr. Bernhard was at the Hamilton factory 
14 years and his partner for eight years. 

Among recent trade visitors here were 
these: W. A. Kissinger, Selins Grove, Pa.; 
W. L. Little, George H. Fuller & Son Co., 
Pawtucket, R. I.; George C. Wiltshire, W. 
R. Cobb & Co., Pawtucket, R. I.; Jack Lam- 
pert, of M. J. Lampert & Sons, New York; 
V. Chester Brown, Quarryville, Pa.; John 
H. Sensenig, New Holland, Pa.; E. P. Stein, 
Jacob Bickoff & Co., New York; D. W. 
Shannon, Altoona, Pa.; J. C. Mumma, Read- 
ing, Pa.; W. K. Metzger, Ideal Jewelry 
Co., Steelton, Pa. 

The board of directors of the Hamilton 
Watch Co. has decided to increase its capital 
from $3,500,000 to $4,000,000. This increase 
is in the form of a stock dividend, all of 
which has been subscribed for by the present 
stockholders. The officers of the company 
say business continues to show a healthy in- 
crease in all lines, especially in railroad 
watches. The Hamilton was originally cap- 
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italized at $5,000,000, but in the past 20 
years or so there have occured at least two 
increases in the capital, but the new stock 
was all absorbed by the existing stockhold- 
ers. At the time of the first increase there 
were only about 600 employes but now there 
are double that number. 








Allentown, Pa. 





J. A. Vaughan, watch repairer, 1109 S. 
10th St., visited friends in Hartford, Conn., 
last week. 

The auction sale of the jewelry stock of 
John MacPherson, 29 N. 6th St., is going 
merrily on, and .is likely. to continue for 
some weeks longer. 

Anticipating a healthy demand for jewelry 
as gifts during the holidays just ahead, 
local jewelers are already offering sugges- 
tions for gifts and urging early Christmas 
shopping in their newspaper advertising. 

The following traveling men are calling on 

the trade in this locality: Edward Downs, 
N. H. White & Co.; J. J. Horton, with 
International Silver Co.; Sam Krefetz, with 
Hoffman Bros., Inc.; John Watson, L. E. 
Waterman Co., and Charles S. Foose, Non- 
Retailing Co. 
’ Many of the local banks and trust com- 
panies will be mailing out their checks to 
Christmas Savings Club depositors about 
Dec. 1, which will put into circulation 
several hundreds of thousands of dollars, the 
greater portion of which will be spent ‘in 
purchasing Christmas gifts. 

The local Kiwanis Club is sponsoring an 
Industrial Exposition to be held in Manhat- 
tan Auditorium from Nov. 13 to 20. A 
number of local jewelers who are members 
of the club are interested in the project and 
are lending their support toward making the 
affair a financial success. The proceeds will 
be devoted to making improvements to 
Allen Park. 

Richard ©. Beitel, one of Nazareth’s 
oldest residents, on Tuesday was showered 
with greetings upon the attainment of his 
82nd birthday anniversary. Mr. Beitel is 
in excellent health and still conducts his 
optical business on S. Main St. Many years 
ago he succeeded his father in the jewelry 
business, a Beitel jewelry store being lo- 
cated in Nazareth for more than 100 years. 
He retired from active business several years 
ago and is now devoting his time to the 
optical business. He received many gifts 
from friends. 








Jewelers’ Gold Bars Withdrawn and | 
Exchange at New York 


Week Ended Nov. 6, 1926. 1 

The U. S. Assay Office reports: * 
$834,048.36 
Gold bars paid depositors............. 86,897.17 
Total $920,945.53 
Of this the gold bars exchanged for gold 


Gold bars exchanged for gold coin 


coins are reported as follows: 
Date Exchanges 
WOON es oc ear canes ole wcatrwatie ae $250,250.90 
* Pixon vuswewea eens cue teu 169,861.08 
= Ss dwiaWd etwas tev ceas wa waaeiake 123,263.42 
© it wack ue aaa ean 228,807.33 
Je PCa ee eee 61,865.63 
EO A TN $834,048.36 
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Guaranteed Results—No Losses 


' All Sales Conducted Personally 


Small Stocks Sold Same as Large 
SAMUEL M. AKERS JOHN J. PERKINS 


Sales Conducted in Any Part of the U. S. or Canada 


Wire—Phone—Write. Communications Confidential 
278-9 The Arcade Cleveland, Ohio Phone: Main 8208 
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JAMES E. CURRAN, The Jewelers’ Auctioneer G 





: % 

HAS METHODS UNEXCELLED 

He sells your own fine Diamonds and Watches in such a manner that your ee 
store gains prestige over the store that does not use The Curran Way. & 
Results that astound the most skeptical. tx 
References from hundreds of retail jewelers; also wholesalers and NG 





banks. Write, wire, phone or see 


JAMES E. CURRAN H 


c/o Hotel Metropole The Jewelers’ Auctioneer _Cincinnati, O. } 


BUYERS’ DIRECTORY t 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 11 John Street, New York 



































